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For Reference 
Do Not Take 
From the Library 


Every person who maliciously 
cuts, defaces, breaks or injures 
any book, map, chart, picture, 
engraving, statue, coin, model, 
apparatus, or other work of lit- 
erature, art, mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
Museum or collection is guilty 
of a misdemeanor. 

Penal Code of California 

1915, Section 623 
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inthis world 4 
of sameness. 
_ and design by 
committee it 7 
seems almost 
| everything iss 
_ beginning tog 
just blend in @ 












Almost. 


The Infiniti FX. We started with an empty canvas. The rest is history. No SUV looks like G/ > 
it. No SUV handles like it. And with available laser-assisted cruise control, RearView ae 
Monitor and Intelligent Key technology, no SUV thinks like it. More at Infiniti.com. INFINITIH. 

















HENREDON 


iMyremroment made beautiful 


www.henredon.com 
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Cover: Senator John Fi 86 New OrLEANS MODERN 
oe a eee eatures A Contemporary Approach for a 
sl re : Shae F Georgian-Style Residence 
fF oee aes by Jim 60 RIGOROUSLY CRAFTED FOR LIGHT Architecture by Errol Barron, FAIA 
McHugh. See page 68. A New York Apartment Undergoes a Interior Design by Marjorie Shushan 
Asove Ricut: Clean Illuminating Metamorphosis Text by Michael Frank 
lines and an abundance Interior Architecture and Design by Photography by Scott Frances 
a Sone the Shelton, Mindel & Associates 
iving room Of a pre- : 
war hanks ion Text by Mildred F Schmertz 92 SuHortT ON Space, LONG ON ART 
ment. See page 60. Photography by Michael Moran Olga Hirshhorn’s Treasure-Filled Mouse House 
in Washington, D.C. 
68 ARCHITECTURAL DicGEsT VisITs: Text by Jeff Turrentine 
SENATOR AND Mrs. J ony McCain Photography by Gordon Beall 
Southwestern Style for Their 
P hoenix Family Home 100 OBSESSION A LA FRANCAISE 
Architecture by Sheiner Day & Associates Down to the Last Detail, a Provencal Chateau 
Text by Paul Theroux Ts Restored 
Photography by Robert Reck Interior Design by Michel Biehn 
Text by Steven M. L. Aronson 
78 ‘TALE OF THE Guost Housr Photography by Marina Faust 
An 1890s Victorian Is Reborn in Rhode Island 
Interior Architecture by Jim Estes, FAIA 
Text by Jean Strouse 
Photography by Peter Vanderwarker 








continued on page 6 
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Florida’s recently reno- 
vated Boca Raton Re- 
sort & Club, designed 
by Addison Mizner in 
1926. See page 118. 


no) ae 











110 FirrH AVENUE JEWEL Box 124 ABIDING TRADITION 
Tussi and John Kluge’s Multifaceted Duplex A Southampton House Balances 
in Manhattan Formality and Comfort 
Interior Design by Neil Adam Mackay Architectural and Interior Design by Greg Jordan 
and Simon Creese-Parsons Text by Steven M. L. Aronson 
Text by Gerald Clarke Photography by Durston Saylor 


Photography by John M. Hall 


| 118 Horets: Boca RATON Resort & CLUuB 
Refurbishing Addison Mizner’s 

Gold Coast Gem 

Interior Design by Ahearn/Schopfer and Associates 
and Wilson & Associates 

Text by Penelope Rowlands 

Photography by Dan Forer 








133 Special Section 


Motoring Lite 


134 DEsIGN IN MOTION 
Volvo Shows Its Sporty Side, Bentley Sprouts 
Wings, and the Hubcap Is Lost for Good 
By Martha Thomas, Phil Patton 
and Mark Ginsburg 








ROTTS 
136 Avupti’s DesiGN Hus | MOREE 
The Wheels of Invention Turn 
at the Automaker’s Munich Concept Center 
Text by Mark Ginsburg 
Photography by Theo Westenberger 


/ 








144 Scenic ROUTE 





142 PsycHOLOGY OF COLOR Former Car Designer John Gable Paints 
Daring or Nostalgic, a Car’s Shade Reflects Objects of Desire The AudiAd Gee 
Deeper Meanings By Martha Thomas phmeisr taba sete aS 
: ; | designed at the compa- 


By Stephen Drucker 


| ny’s concept center in 
| Munich. See page 136. 
continued on page 10 
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IT USED TO BE, 


WERE ALL YOU NEEDED. 


| worked one job for 40 years. 


Company stock | bought helped 


put four kids through college. 


We worked hard and saved. 


Merrill Lynch helped us 


make the most of it. 


| did all right. 






You live differently now. You have more opportunities. More potential pitfalls. Your financial life is more complicated. 


STOCKS AND BONDS ALONE 


NOT ANYMORE. 


I've had three jobs already. 


I’ve got two kids. 
That's $40,000 a year each. 


My Merrill Lynch Financial Advisor's helping 
me customize my entire plan. I’m saving 
for my sons’ college differently. 


I’m going to do all right too. 


Harold Thomas 
& his son Ed 


Managed separately, the pieces of your financial life may not take you far enough. A Merrill Lynch Financial Advisor, however, can 


help you make all the pieces — mortgages, investments, insurance, retirement — work harder by working together. Experience the 


value of this integrated approach. Call a Merrill Lynch Financial Advisor today at 1-800-MERRILL or visit www.totalmerrill.com. 











TOTAL MERRILL 











At Saab, we don’t believe in average. Inspired by our aircraft heritage, our engineers look 
PERANTEAU ae Uae Mol AL eee Lod The result? Innovations like the 
Elo peewee lelair le t1e) engine that delivers explosive torque, yet high fuel ital ney A 
The Saab 9-3’s cockpit-inspired Night Panel system that dims the lights inside the car to 
help reduce eye strain. And in the Saab 9-7X, an ignition key positioned between the 
Ree OM it Mas te ecm Ma Sole CaM a OM Med CoA world where the middle 
of the road can be quite crowded, rest assured it won't be with Saabs. To learn more, 
call 1 800 SAAB USA or visit us at saabusa.com. 


The state 
of independence. 
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Verner Panton chairs 
flank tables by Marcel 
Wander in a Vancouver 
shop. See page 22. 











Departments 


16 LETTERS 
18 CONTRIBUTORS 


22 AD SHopPING: VIBRANT VANCOUVER 
Canadian Designer Paul Lavoie Uncovers 
Finds Both Exceptional and Unexpected 
Text by Patricia Leigh Brown 
Photography by Jim McHugh 
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DISCOVERIES BY DESIGNERS 
Architectural Digest’s Editors Present 
Designers’ Sources 


42 THE PROFESSIONALS: ALEXA HAMPTON 
Drawing on a Legacy of Good Design 
with Energy and Drive 
By Nicholas von Hoffman 


A trio of cast-bronze 
floor lamps by artist Bill 
Sullivan. See page 32. 
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46 DEsIGN NOTEBOOK: URBAN VISION 


A Diminutive Pied-a-terre in New York City 
Puts a New Face on Elegance 

Interior Design by Roger de Cabrol 

Text by Wendy Moonan 

Photography by Durston Saylor 


ESTATES FOR SALE: EDITORS SELECT 
PROPERTIES AROUND THE WORLD 
Chicago, Palm Springs, New York, 


Washington, Pennsylvania... 


AD Directory 
A Listing of the Designers, Architects and Hotels 
Featured in This Issue 
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To find Condé Nast 
magazines on the 
World Wide Web, visit 
www.condenet.com. 
To find Architectural Digest, visit 
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AD Letters 





FAVORED FEATURE | 
Architectural Digest deserves a thumbs-up) 


: for its presentation of the grand and mag- 
What a delight to see Arthur nificent home shown in the story “Af- 


e Wild .finity for Opulence” (April). This home 





Erickson’s garden in the May 

















2005 issue (“The Call of the 
Wild”). Little has changed 
since my high school years 
when I used to be able to peek 


over the fence and fantasize 


about who lived there. When I found out that the fa- 


mous architect Arthur Erickson created that mystical 


garden, I was not surprised, because it simply put 


everything into perspective. He is truly exceptional. 


—Lucetre KirBacu 


VANCOUVER, BRITISH COLUMBIA, CANADA 


LIRTLE AF WET] 
I very much enjoyed the article “A Trans- 
parent Order” in your April 2005 is- 
sue. The design was clean and concise, 
and the deft use of color and texture 
rendered it quietly inviting. 
ELEANOR CARSON-WALTER 
PITTSBURGH, PENNSYLVANIA 


7: IME PRESEN 
I live in New York City—an international 
powerhouse of design and architecture. 
My lifestyle dictates that I should be 
grateful to be able to see your wonderful 
photographs, let alone be able to walk to 
the mailbox. With each aesthetic enjoy- 
ment being a potential “Last Supper,” 
your regular deliveries are my comfort. 
Osnat S. MaAviicir 
New York, New York 


UU ) EYt 
On our January trip to Vieques, we 
stopped off in San Juan and visited every 
store featured in the wonderful article 
“Inside San Juan” (Shopping, December 
2004). We found everyone and everything 
exciting. In the process we found a few 
more shops. Can you elegantly furnish a 
home from San Juan shops? Absolutely! 
Epwarp S. LEwis 
New York, NEw YORK 


ARTISTIC VISION 

I well remember your coverage of Diane 
Keaton’s past homes (April 1998 and July 
1999). Her energy and her distinct style 
and passion for detail parallel her film ca- 
reer. She always makes a house a home. 
ANN Motr 

YORKTOWN HEIGHTS, NEw YORK 


is resplendent in every way, down to the 
inimitable placement of the exquisite fur- | 
nishings. Kudos to Craig Wright, the in- 
terior designer, for the soft yet vivid color 
choices. The overall design is so warm’ 
and inviting, one could walk in (dream: 
on) and immediately feel at home. These: 
10 pages have been savored over and over. 
Pau E. CurisTIAN 

JEFFERSONVILLE, INDIANA 





INSPIRATION POINT 

I read Architectural Digest from cover to} 
cover each month, studying each home, | 
appreciating the different styles and taking 
ideas to use. From the minimalists I find 
courage to clear the clutter to keep things: 
calm and peaceful. From the more exuber- 
ant designers’ leads, I am able to move be- 
yond my favorite taupes and add color in 
surprising places. Stamberg Aferiat’s redux 
of Charles Gwathmey’s barn was fabulous } 
(“Before & After: Born of Invention,” | 
May). Knowing the Preston T. Phillips 
beach house (“Unbuilt Houses: Coastal] 
Pursuits”) will never get built makes me 
sad. Then I saw the house by Shope Reno 
Wharton (“Shingle Style at the Shore”), 
and I knew I'd move in a heartbeat. 
DOoREEN BUTTON 

CORBETT, OREGON 


FUTURE TENSE 

Your April issue is gorgeous. I continue” 
to enjoy your articles on Wallace E. 
Cunningham—designed homes, which 
serve to break the bounds of conven- 
tional design (“A World Apart near 
San Diego”). What an inspiration, and 
thank you for sharing such a stunning 
embrace of this, our 21st century. 

BART ZIEGLER 

De Mar, CALIFORNIA 


The editors invite your comments, suggestions and criticisms. 
Letters to the editor should include the writer’s name, address and daytime phone number and be sent by e-mail to 
letters@archdigest.com or by mail to Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 


Letters may be edited for length and clarity and may be published or otherwise reused in any medium. 
All submissions become the property of the publication and will not be returned. 
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When Paul Theroux interviewed 
Senator and Mrs. John McCain 
for our cover feature in their 
Phoenix home one morning not 
long ago, he was delighted to find 





a real family scene. He told us, “I 
marveled at the McCains’ parental aplomb as they ob- 
served eight or so of their children’s teenage guests 
wandering sleepily through the house in search of corn- 
flakes. It was spring break, a period familiar to most 
parents of teenagers.” Paul went on to tell us about the 
couple’s hosting an open house for those who had made 
donations to a charitable cause. The guests were some- 
what surprised when the senator and his wife person- 
ally opened the door and welcomed them into their 
home. Somehow it doesn’t seem a great surprise from 

















the candid candidate who traveled in a bus called the 
Straight Talk Express. 

In this issue you will also find another section we call 
Motoring Life. Why cars? Because they are as central to 
our lives as our homes: And the design and psychology 
of the automobile seems endlessly fascinating to us and 
to our readers. One example is the article by contribut- 
ing writer Stephen Drucker on how and why automo- 
bile designers make their color choices. We’ve come a 
long way since the first Henry Ford famously said that 
his Model T could be purchased in any color as long as 
it was black. You will have an idea about how far we have 
come when you read the article, beginning on page 142. 

This magazine has come a long way, too, over the 
past decades, and we are all grateful and pleased that 
you have chosen to come along with us. 


Paige Rense, Editor-in-Chief 








IARK «G (“Motoring Life: Design in 
Motion,” page 134; “Motoring Life: Audi’s 
Design Hub,” page 136). “Munich is one of 
the most quietly hip cities in Europe, so it 
makes sense that Audi’s design lab is there,” 
says writer Mark Ginsburg, a former con- 
tributing editor for Vanity Fair. “The people at 
Audi set me and the photo crew loose in the 
city in an A3 and an Allroad—both borrowed 
—so we could get the ‘live’ shots of the cars. 
We were running all over the place, trying not to block traffic too 
much.” Ginsburg also wrote about the new Bentley Continental Flying 
Spur for this month’s “Motoring Life: Design in Motion” section. 








(“Tale of the Ghost 
House,” page 78). Contributing writ- 
er Jean Strouse is amazed by the 
views from a couple’s renovated Vic- 
torian—dubbed the Ghost House 
by locals for its decades-long run- 
down appearance—in Jamestown, 
on Rhode Isiand’s Conanicut Is- 
land. “The special thing about this 
house is being able to look across 
Narragansett Bay and the bridge to 
Newport, through all the seasons, 








the colors of light, the rain showers and the snowstorms.” Strouse, di- 
rector of the Dorothy and \.ewis B. Cullman Center for Scholars and 
Writers at The New York Public Library, adds that “putting the living 
room on the top floor works. It was the right decision for the house.” 
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PAUL THEROUX (“Architectural Di+) 
gest Visits: Senator and Mrs. John 
McCain,” page 68). Contributing 
writer Paul Theroux came away 
from his interview with John and 
Cindy McCain with observations 
about not only how the couple live 
but where: the Phoenix house Cindy 
McCain grew up in. “A strong sense 
of family continuity was evident in’ 
the house, which made it peaceful 
and really homelike,” he says. The- 
roux is the author of more than 40 
books, including The Mosquito Coast and Dark Star Safari: Overland 
from Cairo to Cape Town. His new novel, Blinding Light, has just been 
released by Houghton Mifflin. 





PETER FREED (“Motoring Life: 
Scenic Route,” page 144). “We 
talked about cars a lot on the 
ride from the airport to his 
studio in Bath,” photographer 
Peter Freed says of Maine- 
based automotive muralist John 
Gable, whom he shot at work 
on his oversize commissions. 
“He was an auto designer ini- 
tially,” Freed says of his subject. “He found a way to eventually break 
away from those constraints and, incorporating his love for autos, do 
what he wanted. He’s clearly doing what he was meant to do.” 





You and UBS. That’s how we see the heart of our business. Where our 
teams are dedicated to understanding your needs, delivering the right 
kind of solutions, and helping you to succeed. Of course, this demands 
top-tier advisory and executional capabilities across investment banking, 
equities, fixed income, rates, and foreign exchange. All you'd expect, in 
fact, from one of the world’s pre-eminent investment banks. But at UBS 
you'll also have access to our premier global asset management business 
and world-leading wealth management firm. The result? You can feel 
confident about the financial decisions you make. And the long-term 


relationship we build together. www.ubs.com 


You & Us 


Wealth Global Asset Investment 
Management Management Bank 
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enduring testament to the original 
Clive Christian design house style. 
It is a timeless design with a 
compilation of — key peat errs 
elements such as the raised and 
fielded panels, corbelled and reeded 
pilasters, bevelled glazed dressers, 


fluted frieze and = dental cornice. 





Nite) \ 2) CK TD Lee 
livery of Classic Cream N®12, this 


famous kitchen looks particularly 





stunning NY ten) painted in Ivory 
ed a All Clive Christian " . 
J colour finishes are achieved 
cet 4 a OT Cee ee 
prime coat, colour — coat, 


colour glaze and varnish. 
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Canadian Designer Paul Lavoie Uncovers Finds Both Exceptional and Unexpected 


Text by Patricia Leigh Brown/Photography by Jim McHugh 


N THE FACE OF IT, 

there are many rea- 

sons not to go shop- 
ping in Vancouver, the city 
often referred to as “the Rio 
of the Northwest.” There is 
Stanley Park, a 1,000-acre ur- 
ban wilderness, and Whistler 
Mountain to the north, a site 
of the 2010 Winter Olympics. 
But to designer Paul Lavoie, 
who is based in Calgary and 
makes frequent trips here, 
Vancouver is a sleeper precise- 
ly because it is not a shopping 


























ABovE: The gallery is 
known for its French 
Moderne pieces, which 
include a silver coffee 
and tea service and a 
rosewood table. An oil 
by Peter Aspell from 
the 1970s hangs above. 


9)9) 


Ricut: Lavoie, left, and 
co-owner Foster East- 
man discuss a plaster 
bust of Diana. Topping 
the 1940s Dominique 
desk are acid-etched 
Daum vases and a ter- 
ra-cotta bust. 





Vancouver, British Co- 
lumbia, is a favorite 
destination for design- 
er Paul Lavoie. LEFT: 
Coal Harbor. 


mecca. “It’s smaller than New 
York or Los Angeles, so there’s 
a smaller gene pool,” he ob- 
serves. “There aren’t thou- 
sands of decorators picking 
over everything. So you have 
a bigger chance of finding 
something fantastic.” 

continued on page 24 
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ABOVE: Chairs, a sofa, 
ottomans and a cabinet 
designed by Antonio 

Citterio are below In- 
go Maurer’s paper light 
fixture. RIGHT: Jeffrey 
Bernett’s Tulip arm- 

chair, from B&B Italia. 


continued from page 22 

Known for over-the-top 
scenery, modern architecture 
and progressive politics, this 
diverse city is much more than 
just a pretty face. “The people 
are wonderful,” says Lavoie, 
who savors the city’s intimacy. 
“Owners are out shopping the 
world, but they still have lots 
of time to spend with you.” 

A typical shopping day will 
take the peripatetic Lavoie, 
whose far-flung client list runs 
from China to Chicago, from 
the stylish precincts of the 
Yaletown neighborhood to the 
cobblestoned streets of Gas- 
town near downtown. He usu- 


24 


Inform is the place to find 
“the coritrast item, architectural 
with a twist,” including 

light fixtures by Ingo Maurer. 





ally begins the morning by 
nursing a cappuccino by the 
ocean on English Bay, where 
he plots his shopping strate- 
gy with clients. Piling into his 
Mini Cooper, he lights out for 
William Switzer & Associates, 
found in a slightly improbable 
industrial neighborhood in 
East Vancouver. “Bar none, 
they represent the finest line 
of reproductions imaginable,” 
he says. “They don’t mess with 
the originals.” 

Housed in the 1925 Amer- 
ican Can Company building, 
now the Alexander Center, 
Switzer’s is a family business 

continued on page 26 





ABOVE: Lavoie and co- 
owner Nancy Bendt- 
sen share a handwoven, 
tubular-plastic Anem- 
one chair. At left are a 
Tom Dixon § chair 
and a Mario Fortuny- 
designed lamp. 






Top Ricut: The shop, 
located in a warehouse 
area near Burrard In- 
let, “is a great foil for 
the traditional—every- 


thing is chosen for 


its pristine simplicity,” 
Lavoie remarks. 


ACC 

The premium card that’s so much more 

than just a rewards card. In addition to 
ny ; : a choice of numerous airline, hotel and 
7) (Oli mnY! g na tu vA aS l Fe other premium reward partners, the Visa 
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Visa Signature Dining, which gets you 

into practically impossible-to-get-into 
restaurants; access to amazing tables 
reserved exclusively for Visa Signature 
cardholders; valuable discounts and special 
offers at numerous, outstanding restaurants. 
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© 2005 Visa U.S.A. Inc. 
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VILLIAM SWITZ 
Lert: In the Lucien 
Rollin boutique, La- 
voie and co-owner Al- 
lan Switzer admire 
the hand-tufting on a 
Rollin Apollon chair. 
Switzer sits on a Boule- 


vard chair by Rollin. 


2 & ASSOCIATES 


BELow: A reproduction 
of an 18th-century Ve- 
netian drop-front sec- 
retary with rosewood, 
ebony and amboyna 
inlays is next to an un- 
finished version in the 
showroom’s atelier. 
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° 





continued from page 24 
run by 79-year-old patriarch 
William Switzer. “It has wild 
variety and exceptional qual- 
ity,” Lavoie says of the show- 
room. Included in the Switzer 
canon is the work of Lucien 
Rollin, a disciple of Jacques- 
Emile Ruhlmann, the high 
priest of French Art Déco 
(Switzer owns the worldwide 
rights to Rollin’s designs). 
Clients tend to be floored 
hen encountering Old World 
craftsmen in a modern city, 
laying out veneers by hand. 
“You see ertisans painting chi- 
noiserie, l-staining and 
-gilding th ces,” he says. 
“You see then ing lunch. It 


WwW 


puts a human fa »bjects.” 
Next on his itinerary is 
Vancouver Architect: 1! An- 


tiques, located ina 1912 \ool- 
worth’s with pressed-tin cei! 
ings. The store is situated in 
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ai 





the Mount Pleasant neighbor- 
hood, a “heritage district” of 
clapboard and shingled hous- 
es. Although it has a little bit 
of everything, “from gramo- 
phones to stained-glass win- 
dows from historic houses in 
Vancouver,” Lavoie prizes the 
shop for its lighting as well as 
the expertise of its owners, 
Eric and Judith Cohen. “The 





two of them are delightful, 
and the store has a very per- 
sonable atmosphere,” he re- 
marks. The designer recently 
purchased a spiral crystal chan- 
delier, which Eric Cohen, at 
Lavoie’s request, figured out 
how to divide into two sepa- 
rate working fixtures while re- 
taining its integrity. “He has an 
inventory of lamp parts and 





Lert: An aquabus fer- 
ries passengers under 
the Art Déco Burrard 
Street Bridge. 


pieces, and an ability to create 

new fixtures from old fixtures 

spanning lots of different eras,” | 
Lavoie says. “I don’t know how: 
he does it.” Like many in Van- 

couver, Cohen is willing and 

eager to share his voluminous } 
knowledge with customers. 

“Tt’s a great love,” he notes. 


Uno Langmann lies behind FF © 


wrought iron gates in a more 
upscale part of town near the 
Granville Bridge. The city’s f 
leading source for European } 
paintings, the collection in- 
cludes works by Danish mas- 
ters, reflecting Uno Lang- 
mann’s own heritage. “Uno 
knows so much and makes 

continued on page 28 
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PARIS 


EXPRESSING YOUR INTERIOR WORLD 


“Les Provinciales” collection: “HONFLEUR” bedroom, design Michel Goineau. Cherry veneer bed, solid alder wood edges, solid 
walnut ellipse, antique patina finish. Same collection: chest of drawers and oval nightStands. Dimension: L. 172 x:H. 1:05 xD. 209 cm 


To purchase our “Les Provinciales” catalog or to locate the Roche-Bobois store nearest you, call 1-800-972-8375 (dept 200). Through interior designers and these exclusive locations. Www.roche-bobois.com 
ATLANTA - BOSTON - CORAL GABLES, FL - COSTA MESA, CA - DETROIT - HOUSTON - LA JOLLA, CA - LOS ANGELES - MONTREAL - NEW YORK - OTTAWA - PALM BEACH SAN FRANCISCO.-SAN JOSE, GA - TORONTO WASHINGTON, DC - WINNETKA, IL 
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TURAL ANTIQUES 


ABOVE: Lavoie inspects 
a circa 1962 Sputnik 
chandelier. Behind him 
is a stained-glass sign 
from the Kinemacolor, 
an early-20th-century 
movie theater in down- 
town Vancouver. 


ABovE RiGut: “There 
is nothing pedestrian 
here,” Lavoie notes of 
the shop’s wares, in- 
cluding a circa 1885 gas 
lantern from Boston. 
Ricut: The facade of 
the Main Street shop. 


continued from page 26 
time for people,” Lavoie com- 
ments. In addition to paintings, 


Langmann sells furniture and 
objects, as a Georg Jen- 


| candelabrum 
ly. “The last 
‘re two por- 


sen five-ai 
he spied re: 
things I boug! 
traits, a set of m: urns and 
a beautiful gilt-ni clock 
that’s drop-dead spe« lar,” 
says the designer. 

After lunching—brietly 
at the Water Street Café, La 
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voie heads for Axis Decora- 
tive Arts, a mise-en-scéne of 
French Moderne. With his 
weakness for bronzes, Lavoie 
finds that Axis is a must-stop 
on every visit. “You go to Ax- 
is because you're looking for 
the best of the French,” he 
says. “Their pieces are of ex- 
ceptional quality.” Unlike its 
splashy brethren in New York 
or Los Angeles, Axis offers 
prices comparable to those of 


Parisian flea markets, Lavoie 


reports. “They have a wide as- 
sortment,” he adds, “all of it 
spectacular. They also have 
an ever-changing line of beau- 
tiful tables and chairs. It can 
be a little freaky to stroll the 
streets of Vancouver, Cana- 
da, and find the best quality 






Lavoie prizes the 
shop for its 
lighting as well 

as the expertise of 
its owners, Eric 


and Judith Cohen. 
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of the French Moderne era.” 
Before winding down with 
drinks in the lobby of the 
Opus Hotel in Yaletown, one 
of the city’s chicest watering 
holes, Lavoie makes his way to 
Inform Interiors, his preferred 
continued on page 30 
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continued from page 28 
contemporary-design destina- 
tion. The store is located in 
Gastown, a historic district 
near the harbor. Inform is the 
perfect place to find “the con- 
trast item, architectural with a 
twist,” including light fixtures 
by Ingo Maurer. 

Rare is the Vancouver shop- 
ping trip that does not yield 
something seductive and com- 
pletely unexpected. “Vancou- 
ver is a bit of an underdog, a bit 
of a secret,” Lavoie says of his 
adopted city, where he spends 
most weekends. “It’s so much 
like the U.S., but it’s not.” 0 





VAI a SOUT ar S 
| Axis Decorative Arts, 938 Howe Street, 604-642-2288; www.axis-arts.com. Iwentieth-century French furniture, lighting and art glass 
2 Inform Interiors, 97 Water Street, 604-682-3868; www.informinteriors.com. Contemporary furniture, lighting and accessories 


3 William Switzer & Associates, Ltd., 61] Alexander Street, 604-255-5911; www.williamswitzercollection.com. Jo the trade. Furniture 


4 Vancouver Architec 


5 Uno Langmann Limited, 2 


ural Antiques, Ltd., 2403 Main Street, 604-872-3131; wwwvaaltd.ca. Nineteenth- and 20th-century lighting 
\!7 Granville Street, 604-736-8825; www.langmann.com. |8th-, !9th- and 20th-century furniture and fine art 





UNO LANGMANN 


Lert: Among the Eu- 
ropean paintings and 
decorative arts at the 
- gallery are, center, an 
18th-century oil from 


BELow: Lavoie exam- 
ines a circa 1902 work 
by Gerald F. Metcalfe | 
Under it is a toy trai | 
made in 1922, with its} 














the studio of Jean- original paint, a work-y : 
Siméon Chardin and ing whistle and a fun 
a William IV table. tional steering wheel. 
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HOW A MORE POWERFUL ENGINE 
HELPED FUEL ECONOMY CLIMB. 


An engine with 40 more horsepower getting 
better gas mileage?” The Ford Expedition’s 
new 300-horsepower, 5.4-liter, 3-valve 
engine is what makes it happen. This is the 
most powerful and most fuel-efficient 5.4- 
liter ever in an Expedition. The only thing 
more amazing is your next adventure. 
Visit fordvehicles.com. ie 
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EXPEDITION 


Built for the road ahead. aE RSVR ate 























A fine-arts degree from Pratt Institute and a} 
background in decorative painting signifi- | 
cantly influenced the future work of John 
Fischer, who embarked on the path of furni-| 
ture making in 1990 and formed Fischer 
Furniture in ’92. For over a decade he has 
skillfully brought to life the designs of archi- | 
tects and designers such as David Easton 
(left, with Fischer, right), who has commis- 
sioned personal and professional pieces. 
“He's an artist craftsman,” says Easton. “He | 
brings to each undertaking a complete 
purview of the furniture-making process— 


he sees the overall project in its totality.” 











> An ebonized-maple 
bedside table, above, 
and a mahogany draft- 
ing desk, each one of 
a pair, were designed 
by David Easton. 


Fischer Furniture Inc., 361 Stagg St. 
Brooklyn, NY 11206; 718-418-6206 
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Architectural Digest’s Editors Present Designers’ Sources | 















Chantilly . 
The Boussac collection 
from Pierre Frey (866- By) 
268-7722) features the | 
colorful Chantilly, a ] \ | 
design of Gothic Re- i 
vival-style arabesques | 4 
printed on cotton. The Ht 
illusion of embroidery il 
is one of its charms. HA 








Framed in 
San Francisco 


nderstanding the union 

between art and frame is 
integral to the preservation and 
presentation of fine art,” says 
Heidi L. Knodle, owner of 
Cadre in San Francisco. Knodle 
has framed artworks by Monet, 








Degas and Picasso and has Gatire I | 
worked with noted private col- 840 Sansome St. | 
lectors and decorators such as San Francisco, CA 94lII HE 


415-296-0400 


Paul Vincent Wiseman. She 
www.cadre-sf.com 


offers antiques, reproductions 
and her own original designs. 
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Discoveries by Designers 


AD’s Editors Present Designers’ Sources 








Outstanding in Bronze 


Bey + fe 








a. 
Decorative arts sculptor Bill Sullivan, who's been tapped 4 
4 ‘ty 


by the Metropolitan Museum of Art for his wood-carv- } 5 


ing abilities, began working in bronze 16 years ago and : 
has completed a new set of cast-bronze floor lamps 
(left). Arthur Dunnam (above, left, with Sullivan) lauds 


2 6b 


the artist’s “infallible sense of detail and proportion.” 





W. P. Sullivan, Inc., 10 Greene St., New York, NY 10013 
212-925-1455; www.wpsullivan.com 





Out of the Mystic 


line, Crop Circle. “When I saw 
Luke’s designs, I had to use 
them,” says Grant White, who 
chose one for a client with a con- 
temporary art collection (left). 


“T wanted to create 


he graphic and textural rather than inter pr cl 
qualities of crop circles led 
Luke Irwin, owner of Eclipse and I'd always been 
Carpets, to adapt the mysterious 
motifs to his first custom carpet fascinated by textiles.” 








Eclipse Carpets Ltd. 

Keepers Cottage, Little Durnford 
Wiltshire SP4 6AH, England 
44-|7-2278-2448 
www.eclipse-carpets.com 
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make your wildest travel dreams a reality. With the American Airlines AAdvantage program, you get the 
most destinations® worldwide and there are no blackout dates on award seats’. And with Purchase 
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1-800-FLY-4444 citibank.com/aadvantage 
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"The AAdvantage program has eliminated blackout dates on award travel on American Airlines”, American Eagle* and AmericanConnection’® service. Flight awards are subject to AAdvantage” program rules and restrict 

for award travel are limited, and may not be available on all flights. Destinations include those served by AAdvantage participant airlines. Miles may not expire provided that once every three years you (i) fly on Ameri 
American Eagle or AmericanConnection carriers or an airline participant in the AAdvantage program or (ii) have qualifying AAdvantage participant account activity. Miles are earned on purchases only. The maximum number 
AAdvantage miles you can earn is 60,000 per calendar year with the Citi® / AAdvantage® card and the Citi” Gold / AAdvantage® World MasterCard’, 100,000 miles per calendar year with tr iti’ Gold / AAdvantage Card 
Citi Platinum Select® / AAdvantage World MasterCard”, and 150,000 per calendar year with the Citi® Platinum Select® / AAdvantage” Business Card (purchases recorded on your Jan. - Dec. t 1g statements). AAdvantage Exec 
Platinum", AAdvantage Platinum” and AAdvantage Gold® members are exempt from these limits. AmericanAirlines, American Eagle, AmericanConnection, AAdvantage, AAdvantage Executive Platinum, AAdvantage Platinum 
AAdvantage Gold are registered trademarks of American Airlines, Inc. American Eagle and AmericanConnection carriers are American Airlines regional airline associates. AmericanConnection service is operated by one of the 
following independent contractors: Trans State Airlines, Inc., Chautauqua Airlines, Inc. or RegionsAir, Inc. American Airlines reserves the right to change the AAdvantage program at any time without notice and to end the 
AAdvantage program with six months’ notice. American Airlines is not responsible for products or services offered by other participating companies. For complete details about the AAdvantage program, call 1-800-882-8880 or visit 
Www.aa.com/aadvantage Purchase Protection is for Gold and Platinum Select cardmembers: Buyers Security™ coverage is underwritten by Triton Insurance Company. Purchase Assurance” coverage is underwritten by Virginia 
Surety Company, Inc. Purchase Security is underwritten by Indemnity Insurance Company of North America. Certain conditions, restrictions and exclusions apply. Details of coverage are provided upon cardmembership 
©2005 Citibank (South Dakota), N.A. Citi, Citibank, and Citi with Arc Design are registered marks of Citicorp 
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Discoveries by Designers 








Joanne de Guardiola ob- 
serves that Newport furni- 
ture—especially Townsend 
and Goddard pieces—is the 
epitome of the Ame ican 


spirit: elegant and simple. 
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Sally Sirkin Lewis, the 
doyenne of designers, 
has created a dreamy 
line of glamorous 
fabrics in silk and wool 
for J. Robert Scott 
(310-680-4200) that 
includes Como Sheer 
Stripe, Monaco Solid 
and Monaco Pinstripe. 
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AD’s Editors Present Designers’ Sources 





A Source for 
Distinguished 
Design 


hether Franklin 
Salazar is replicat- 
ing historic furni- 


ture forms or integrating design 
requests for an impressive co- 
terie that includes Laura Hunt 
(left), he’s always engaged in the 
passion of his life. “It’s a dream 
come true,” says New York-based 
Salazar, who grew up as the son 
of an upholsterer surrounded by 
cabinetmakers and wood-carvers. 
“He’s one of the most knowl- 
edgeable in his field—a craftsman 

















with a real intuitive sense,” re- 
marks Hunt, who recently used - 
Franklin Designs to make a 
massive low table. Of his newest 
endeavor, carved curtain rod 
finials (above), Salazar says, 
“They’re meant to change the 
way we look out our windows.” 





Franklin Designs Inc. 
247 W. 30th St. 

New York, NY 10001 
212-736-6555 
www-.franklinsalazar.com 
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THERE'S NO POINT TO ORDERING IN. 
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REFLECTIONS ON DESIGN 





Joanne de Guardiola ob- 
serves that Newport furni- 
ture—espectally Townsend 
and Goddard pie. :—is the 
epitome of the Ame: ican 


spirit: elegant and simple. 
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A Source for 
Distinguished 
Design 


hether Franklin 
Salazar is replicat- 
ing historic furni- 


ture forms or integrating design 
requests for an impressive co- 
terie that includes Laura Hunt 
(left), he’s always engaged in the 
passion of his life. “It’s a dream 
come true,” says New York-based 
Salazar, who grew up as the son 
of an upholsterer surrounded by 
cabinetmakers and wood-carvers. 
“He’s one of the most knowl- 
edgeable in his field—a craftsman 








Sally Sirkin Lewis, the 
doyenne of designers, 
has created a dreamy 
line of glamorous 
fabrics in silk and wool 
for J. Robert Scott 
(310-680-4200) that 
includes Como Sheer 
Stripe, Monaco Solid 
and Monaco Pinstripe. 
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with a real intuitive sense,” re- 
marks Hunt, who recently used 
Franklin Designs to make a 
massive low table. Of his newesf 
endeavor, carved curtain rod 
finials (above), Salazar says, 
“They’re meant to change the 
way we look out our windows.” 





Franklin Designs Inc. 
247 W. 30th St. 

New York, NY 10001 
212-736-6555 
www.franklinsalazar.com 


ESPECIALLY WHEN THE REAL JOY COMES 


IN CREATING YOUR OWN MENU. 











INTRODUCING OUR FLOATING GLASS SUITE OF APPLIANCES. 


There’s no better way to create drama than with our new Floating Glass Suite 
of appliances, only from Jenn-Air. Their high-gloss surface has a unique reflective 
quality, making everything in your kitchen shine — now available in refrigerators, 
wall ovens, cooktops, dishwashers and warming drawers. 





SIDE-BY-SIDE REFRIGERATOR 
JCB2287KEY 


- A flush-to-the-cabinet design blends seamlessly for a 
beautiful, sleek look. 


» Tri-Sensor Electronic Controls automatically respond 
to refrigerator, freezer and room temperatures to keep 
temperatures consistent and food fresh. 

» Elevator™ Shelves raise, lower and roll out making 
it easy to store or access fresh food and freezer items. 





36" ELECTRONIC TOUCH CONTROL COOKTOP 
JECO536ADB 


+ Electronic touch controls provide a smooth surface 
for easy clean up and a stylish look. 


+ The Custom Choice™ 12"/ 9"/ 6" triple element — three 
element sizes in one — creates ultimate pan flexibility 
and cooking convenience. 


+ 9"/6" CustomControl dual element uses an electronic 
sensor for the most precise and consistent temperature 
control available in an electric cooktop. 





FULLY INTEGRATED DISHWASHER 
JDB1270AWY 


* UltraClean Wash System utilizes four wash arms so every | 
dish, pan and glass sparkles. 


+ Sensor Clean Technology uses a sensor that automatically 
chooses the correct cycle for optimum cleaning. 


- Silent Pack 4000 superior sound silencing system makes it 
our quietest dishwasher ever. 


Z JENN-AIR, 


FOR THE LOVE OF COOKING? 











To learn more, call 1-800-Jenn-Air 
or visit www.jennair.com. 








scoveries by Designers 


A Mix of Regency 
and More 


ew York dealer Karen 

Warshaw got her start 

in 1987 when Mark 
Hampton, who had designed 
two of her homes, encouraged 
her to open a shop. Now deco- 
rators such as Mariette Himes 
Gomez rely on Warshaw for 
such items as papier-maché tray 
tables, Art Déco mirrors and 
neo-Egyptian candlesticks 
(above). Although she special- 
izes in Regency, Warshaw says, 
“Lately I find myself increasing- 
ly intent on showing my cus- 
tomers how to mix antiques 
with a more modern sensibility.” 





Karen Warshaw Ltd. 
245 E. 60th St. 
New York, NY 10022 


212-644-6688 
www.karenwarshawantiques.com 











Distinctive and varied 
carved turnings char- 
acterize a circa 1840 
Welsh corner chair. 


continued on page 84 











You'll want to lick the bowl 
even when there’s nothing in it. 


Choose from over forty eye-catching combinations 
or find a store near you at www.jennair.com. 
To order by phone, call 866-479-5656. 


"JENN-AIR Ato) 
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We offer multiple lines of appliances designed to fit your style. 
LI 
a ceaeanmaaoenenemene 


Floating Black Glass 






Floating White Glass 


Jenn-Air Attrezzi Blender, Mixer & Toaster 


Linguine with 
Asian Clam Sauce 
Serves 4 


4 cup extra-virgin olive oil 

2 ounces thinly sliced pancetta, cut into strips 

1 tablespoon finely grated fresh gingerroot 

4 garlic cloves, minced 

1 tablespoon Chinese fermented black beans, soaked 
for 5 minutes in cold water, drained and chopped 

2 teaspoons sugar 

2 tablespoons low sodium soy sauce 

3 tablespoons sherry 





2 cups low sodium chicken broth 

30 small (about 2-inch) hard-shelled clams, scrubbed well 
¥4 pound linguine 

1 tablespoon cornstarch, mixed with 2 tablespoons water 

¥2 cup finely chopped scallions (the white and green part) 
2 teaspoons Asian sesame oil 

Chiles as garnish 


Bring a large pot of salted water to a boil. 
In a large saucepan, heat the olive oil over moderate heat. Add the pancetta and cook stirring for 3 minutes. 
Add gingerroot, garlic and black beans and cook, over low heat, stirring for 1 minute. Add sugar, soy sauce, sherry, 
chicken broth and clams. Cover and cook over high heat, transferring the clams with tongs as they open to a bowl. 
iscard any clams that do not open. Let the opened clams cool until they can be handled. Remove them from the 
ind chop them. 
ld the linguine to the boiling water and cook for 8 to 10 minutes or until al dente. Bring the mixture in the 
1 boil. Stir the cornstarch mixture and whisk it in. Simmer for 1 minute and stir in the clams, any juice 
»owl, the scallions, sesame oil and the pasta. Toss well and serve. Garnish with fresh chiles. 


met Magazine’s Cooking Art Center under the direction of Executive Chef Sara Moulton 


@ JENN-AIR. 


FOR THE LOVE OF COOKING- 





‘To learn more, call 1-800-Jenn-Air 
or visit Www. jennair.com. 
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her to open a shop. Now deco | we | 
rators such as Mariette Himes : i 


Gomez rely on Warshaw for 
such items as papier-maché tray 
tables, Art Déco mirrors and 
neo-Egyptian candlesticks 
(above). Although she special- 
izes in Regency, Warshaw says, 
“Lately I find myself increasing- 
ly intent on showing my cus- 
tomers how to mix antiques 
with a more modern sensibility.” 








Karen Warshaw Ltd. 
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New York, NY 10022 You'll want to lick the bowl 
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To order by phone, call 866-479-5656. i 


Distinctive and varied c a saeco 
carved turnings char- : @ JENN-AIR Atkvexf™ 
acterize a circa 1840 E 


Welsh corner chair. & Fok THE LOVE OF COOKING- z 


continued on page 84 
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Alexa Hampton 


Drawing on a Legacy of Good Design with Energy and Drive 











By Nicholas von Hoffman 


HEN THE CHILD OF 
a famous and suc- 
cessful parent in- 
herits the family business, 
people often think, what a 
break for the heir. That’s not 
how Alexa Hampton looks at 
the death of her father, Mark 
Hampton, in 1998. “When I 
first started to get attention in 
the press, people would say, 
‘She’s so lucky,’ and I kept 
thinking, How is this lucky? 
To lose your parent and men- 
tor? I’d be absolutely thrilled 
to be working for him today, 
supporting him and watching 
him do what he did so well.” 
Hampton inherited more 
than a business from her fa- 
ther. Thanks to him and her 
mother, Duane, who was the 
interior design editor of Ma- 
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“My guiding principle — BELow: A soft palette 
is that design should defines the living room 
be about wonderful of a Palm Beach resi- 
quality and serve as a dence the designer 
really good articulation _ created with her late 
of the best version of father, Mark Hampton 
the client’s style,” says (see Architectural Di- 
Alexa Hampton (left). gest, December 1999). 


demoiselle magazine, she was, 
she says, “susceptible to being 
plucked for this path of mine. 
There’s always somebody in 
my family in every generation 
who can draw. I can’t draw as 
well as my father, no question, 
but I can paint and draw.” It is 
nota skill everyone in her pro- 
fession has. “I know many tal- 
ented designers who can’t or 
don’t draw,” she says. “It’s a 
huge bonus to be able to sit 
down with a client, describe 
what I’m talking about and pull 


out a pen and draw it for them.” 


In addition to having a few 
dollops of the right DNA, the 
designer was immersed in the 
graphic arts from early child- 
hood. “Our family vacations 
were devised around visit- 
ing museums and houses and 
churches.” Her apprenticeship 
with her father started when 
she was 13 and continued, she 
says, “every summer from 1984 
on. And then I took a semester 
off from college and worked 
for him full-time.” She con- 
tinued to work in his office 

continued on page 44 
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continued from page 42 

on and off through graduate 
school at NYU’s Institute of 
Fine Arts, after which she re- 
turned, never to leave. 

Her name may be associat- 
ed with glamorous persons and 
their places, but Alexa Hamp- 
ton is a low-falutin woman 
who tends toward plain speech. 
She muses that she may have 
gotten her unadorned ways 
from her Indiana-born and 
-raised father. “In much the 
same way, if you work in my 
office, it’s a dress, not a gown; 
it’s curtains, not draperies. We 
use drape as a verb.” 

With a staff of a dozen peo- 
ple, her office does about five 
big and 15 to 20 small jobs 
5 | a year, some of which are re- 
s | sidual from her father’s time; 
some come through other 
clients, and others are gar- 
nered from her own reputa- 
tion. Hundreds of thousands 
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of potential clients have seen 
her on TV: She is appearing 
with antiques and decorative 
arts experts Leigh and Leslie 
Keno on the PBS series Find! 
and is also senior design con- 
sultant for This Old House. 





Although a person of the 
computer age, Hampton is not 
wild about high technolo- 
gy. “If somebody shows me 
an elevation made with CAD 
[computer-aided design],” she 
says, “I can’t read it as well as I 








































: i 
Lerr: Inspired bya | 
New York master be} 
room’s paneling, she 
introduced a Louis } 
bench and commod 
and hung a bed of he 
design with taffeta | 
(AD, February 2004 





BELow Lert: Hampt 
transformed the libra’ 
of a New York apart- 
ment with a “nice mu’ 
dy Edwardian green’) 
(AD, February 2000), 
BELOw: Her waterce 
or of her salon for th 
1999 Kips Bay Deco-| 
rator Show House. | 


Mb. 5 


can a hand-drawn one. Mayb| 
it’s because I’m used to lookin 

at drawings and paintings.” 
Though she went throug} 
Brown University using a wor | 
processor, she remembers thz 
continued on page 4 


There are no formulas here. 

It's a different culture, a different world. 
It's an individual experience, 
every time. Is it possible to have 
more than one trip of a lifetime? 
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LAS VENTANAS : 
~ ALPARAISO - NEEL BA LITTLE DIX BAY JUMBY BAY ACQUALINA 
A ROSEWOOD RESORT A ROSEWOOD RESORT A ROSEWOOD RESORT A ROSEWOOD RESORT A ROSEWOOD RESORT 
: : J ANDS ANTIGUA, WEST INDIES 


Opening Fall 2005. 
fees EON S9E OF) PL Ac Fe 


ROSEWOOD 


HOTELS & RESORTS 


CELEBRATING 25 YEARS 








Rosewood Resorts Is an extraordinary collection | 
of unique getaways in unrivaled settings. : | 
Now is the perfect time to experience.each of these 
magnificent gems. Just ask for our special 
Escape to Luxury rates and relish an unforgettable journey. 


Las Ventanas al Paraiso, A Rosewood Resort. Los Cabos, Mexico. 
A world of secluded luxury and unmatched service. Incredible ~ 
attention to detail. 





Caneel Bay, A Rosewood Resort. St. John, U.S. Virgin Islands. 
Seven powder-white beaches. Pristine National Park setting 

on 170 lush acres. Redesigned culinary experience. Renewed | 
sense of self. 








Little Dix Bay, A Rosewood Resort. Virgin Gorda, BVI. 
Amazing cliffside spa. New luxurious junior suites. Dramatic 
beachfront swimming pool. Half-mile crescent beach with 
water taxis to eight other beaches. 





Jumby Bay, A Rosewood Resort. Antigua, West Indies. 
Private island paradise. Sophisticated, fully inclusive retreat. 
Two new suites with private plunge pools. Elegant open-air 
dining just steps from the sand. 


Acqualina, A Rosewood Resort. Sunny Isles, Miami Beach. 
Opening Fall 2005. 400 feet of stunning white sand beach. 
25,000 square foot ocean-front spa. Three beachfront 
swimming pools. Private beach club. 








THE CARLYLE New York * HOTEL SEIYO GINZA Tokyo * THE MANSION ON TURTLE CREEK Dallas 
LAS VENTANAS AL PARAISO Los Cabos, Mexico * HOTEL CRESCENT COURT Dallas * CANEEL BAY St. John, USVI » LITTLE DIX BAY Virgin Gorda, BVI ROS EWOOL 
JUMBY BAY Antigua, West Indies * THE DHARMAWANGSA Jakarta * AL FAISALIAH HOTEL Riyadh * HOTEL AL KHOZAMA Riyadh HOTELS & RESORTS 
KING PACIFIC LODGE Princess Royal Island, BC, Canada * ACQUALINA Sunny Isles, Miami Beach (Opening Fall 2005) 
FUTURE PROPERTIES: LA SOLANA Punta Mita, Mexico * LAGUNA KAI Riviera Maya, Mexico » TAUNOVO BAY Viti Levu, Fiji CELEBRATING 25 YEAR} 


CONTACT YOUR TRAVEL PROFESSIONAL, CALL 888-ROSEWOOD OR VISIT WWW.ROSEWOODHOTELS.COl! 
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THOMAS 
PRADZYNSKI 


RECENT PAINTINGS | LIMITED EDITIONS | AUGUST 2005 


RECEPTION FOR THE ARTIST: SATURDAY, AUGUST 13 | 2:00-5:00 PM I! RSVP REQUIRED 


Trajan Gallery 


SE CORNER OF OCEAN & SAN CARLOS, CARMEL, CA 93921] 
831.625.4388 Www.TRAJANGALLERY.COM 
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“La Maison Rouge” | 35 x 46 inches | Oil on Canvas 

















ip cto 





SOFA 


MONTAUKSOFA.COM } |, 





leyCrest Landscape Design 
TC mostaemeltiest thr tatit 
Reem ees e meh eae 
ess to one of the most 


wledgeable and experienced 


Eee tamer el ea aera tie 


‘Id. Rooted in a half-century 
andscape construction 
erience, the ValleyCrest team 
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uitects and craftsmen, bringing 
rid-class landscape design, 
tallation and maintenance 
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ValleyCrest 


Landscape Design & Build 


Exceptional Landscapes. 
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Can’t remember the last time we had so many Hamiltons under the same roof — much less, the same time 
zone. There’s nothing like wide-open wilderness to lure a workaholic away from his laptop and bring out 


the team spirit in all of us. Either the world’s getting smaller. Or we're just getting smarter. 





Up where you belong. 


The 10,000-acre Talisker Club includes skiing and golfing opportunities & Pruden 


Utah Real E | 
www.tuhaye.com available for residents of Empire Pass and Tuhaye. Sperone 
i e “Ws ach office Indepei 
www.empirepass.com Real Estate from $300,000 to $5 million. Please call 435-333-3600. Owned and Op | 
Park City, Utah 
Obtain the Property Report or its equivalent as required by Federal or State Law and read it before signing anything. No Federal or State Agency has judged the merits or value, if any, of this prog } 


This is not an offer or solicitation in any state in which the legal requirements for such an offering have not been met, Void where prohibited by law including NY. 


Warning, the California Department of Real Estate has not inspected, examined, or qualified this offering, 
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Furniture | Kitchen Cabinetry | Closets | Doors | Home Theatre | Shoji | Architectural Woodwork 





Eco logical 


Smart kitchens. Natural materials. Custom-crafted. 
For a free brochure on our Sereno bamboo kitchen, 
visit berkeleymills.com or give us a call. 
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SERGIO FURNARI, a true Italian artist living in the heart of New York Olam eerie 
for his original hand-painted tiles that adorn pools, spas, fountains, walls and floors. 
Sergio travels the country and abroad to bring a piece of Italy into the homes of his clients. 


TEL: 917.687.5593 » 917.658.5890 » WWW.SERGIOFURNARI.COM 











THE 7TH ANNUAL 


REDONDO BEACH 
INTERNATIONAL 


ANTIQUES FAIR 
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Presented in Both 


Festive European Tenting & Indoors 


OFFERING EXAMPLES OF ANCIENT THROUGH EARLY 20TH C. 
ANTIQUES & FINE COLLECTOR’S ITEMS 
English & European Furniture & Decorative Arts; Fine Art & Prints; Asian Art; Jewelry; 
Silver; Architectural; Porcelain; Glass; Sculpture; 
Lamps; Rare Books; Rugs & Textiles; and the new Americana & Folk Art Pavilion 


Redondo Beach Performing Arts Center 


Aviation & Manhattan Beach Blvds. 


Redondo Beach (Los Angeles), CA 
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MESITE No. 87 





7.5 acres, just above the fifteenth hole. 


ear erst 


An ascending drive bordered by 


wild gooseberry and Monterey Pine leads the 


Pp SEE 


way to an uninterrupted view of the emerald fairway. 


Soft grasses and indigenous herbs carpet the 
terrain underfoot, Monterey Bay and the 
Santa Cruz Mountains hover on the horizon. 

One mile from the clubhouse. | 


3.5 miles from the private jet center. 


EH AMA 
Aros Carmel Ong 


A 2,000-acre sanctuary high atop the Monterey Peninsula. Four to 17-acre homesites — each one 
a uniq. ¢ landscape, from $2.4 million. To glimpse more, call 866-625-2075 or visit www. Tehama-Carmel.com. 





Obtain the property report or its equivalent, required by Federal and State law, and read it before signing anything. This shall not constitute an offer to sell in any state where prior registration is required, All plans, intentions and materials relating to the 
proposed Tehama community are subject to addition, deletion, revision, change or modification at the discretion of the developer and approval of the California Department of Real Estate, without notice, Tehama Golf Club membership is by invitation 
only and not included in the purchase of a homesite. The Tehama Golf Course Clubhouse and Fitness Center are privately owned facilities and their use by lot owners is at the pleasure of the owner of the facilities and are subject to use by others who 
are not lot owners. Purchasers will not acquire a proprietary interest in the Clubhouse or Fitness Center. All driving distances are approximate, and may vary depending on starting point. All photography courtesy of Douglas Steakley. ©2005 fw iy 

















Rose Medley Collection 100% Wool 
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my couristan: 


You know how to live. Life’s to be relished, and you're living 
it right — right down to the defining details. Style shows 
and quality’s a must. Of course, you’d never settle for 
carpet when there’s Couristan. Endless styles and colors, 
coordinating borders, woven with enduring 100% pure wool 
SIS MLM OAM OUR) M OU mes CUE 








There’s carpet ...AND THEN THERE’S COURISTAN* 








©2004 Couristan, Inc. 


Cedrere ses Is W 


800.223.6186 ext. 523 www.couristan.com 





AILABLE THROUGH THESE FINE AUTHORIZED COURISTAN DEALERS ht 
ALIFORNIA: BARRY CARPET, LOS ANGELES 310.479.3761 | KNIGHTS CARPETS AND INTERIORS, INC., PASO ROBLES & 140¢ Wits | 
FLOOR STYLES, PALM SPRING 324.1661 | FLOC C., IRVINE 949.863.90 ARIZONA: FRYE | 
HANDLER 480.893.2128 | FLOOR 480.991.9605 | ROBB & STUCKY, SCOTTSDALE 4 | 











ANCIENT OLIVE TREES 


) 
A Touch of Tuscany , | 
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| | GIVE YOUR ESTATE THE LOOK AND FEEL OF TUSCANY. CHOOSE FROM 
AN EXTENSIVE LINE OF QUALITY OLD GROWTH OLIVE TREES. 






















www.ancientolivetrees.com Phone: 707.953.8562 Fax: 707.579.5672 


Also available through designers and architects 


NEW YORKER More than 3,000 vintage New Yorker 
covers now online at 


WWWCARTOONBANILCOM 


i PLUS! SAUL STEINBERG LIMITED-EDITION 
PRINTS, INCLUDING “VIEW OF THE WORLD 
FROM 9TH AVENUE,” EXCLUSIVELY AT 
CARTOONBANK.COM! 


“NEW YORKISTAN” SHOWER CURTAIN! 
ONLY 35! 


LIMITED EDITION CHARLES ADDAMS 
CARTOON PRINT! NUMBERED SERIES 
AVAILABLE ONLY AT THE CARTOON 
BANK. 


i AND ASK FOR OUR FREE CARTOON 
CATALOG! 
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SHOp Check it out for yourself. 
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rt CARTOONBANK.COM 


A New Yorker Magazine Company 
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Installed in Europe for over 35 years, the Tessera ” Peele ncn brings high’ style and sleek design to the 
American bathroom= It is barely seen or Rete The most visible part of the Tessera sch is the beautifully 
designed, wall hung bowl. The Miele heals system is out of sight:behind the wall. - 


With no large tank to interrupt the Reson Pe harmony of your bath, the Tessera.can make itself at home in 
just about any design. The behind-the-wall, insulated tank delivers a quieter flush. And there’s no toilet base, 
So cleaning the cel I Molt-l-y4-e 


lf you're building a new home or-renevating a bath, consider bringing home a toilet that will blend into 
your design. See your favorite designer and ask for Tessera by Geberit. 
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A major rediscovery of 
one of the 20th century’‘s 


greatest fashion photographers 


Our 
POF ye Cee ae 
Now Display Over 


$1 Million 
Of Iron Doors and Gates — 
pen 7 Days A Week 


John Rawlings 
30 Years in Vogue—a 270-page 
glimpse into the golden era 
of American fashion 
Available now. $60 


akontaine Au Sol ee eT ah evi PUBLISHED BY 


Sacerb antique and original fountains, 
mantles, garden and architectural Pea N 
elements from France. 


Home Décor Terra-Cotta SORE 6 RS Se a AG RCS 


aterials Custom Carvings www.arenaeditions.com 
lron Gates Shopping Trips 


Ta Te 415.409.6000 


www.FranceExpress.net IN BOOKSTORES EVERYWHERE 


OR CALL TO ORDER 1 888 759 4851 
San Francisco 


erty Re) The Trade * Pricing subject to change without notice 








tinued from page +4 

r father had just gotten computers a 
w years before he died. “We used to 
ite all of our estimates by hand, and 
en somebody would type them up.” 
Hampton is not a designer who prides 
rself on having a single, highly recog- 
zable style. “I don’t think I have a style, 
st as I think my father didn’t have a 
yle. Lots of people tell me that his look 
as English country. Well, | worked for 
im, sO Isaw his modern w ork, his French 
teriors, his English interiors—it was 
| over the map. In this business, you 
ave to be interested in all different kinds 
f styles, because if you just do the same 
ing over and over again, you get very 
ored and dried out. The energy dies.” 
Designing residences is not all that 
ampton does. “My father had a line 
ith Hickory Chair, and his furniture is 
ill carried today. I wanted to have a line,” 
e says. “I shamelessly wore them down. 
















































makes so much sense for designers to 
€ creating furniture, because we know 
yhat our clients need and what’s useful.” 

Another person might be dragged 
own by so much responsibility and ac- 
ivity, but not Hampton, who shrugs off 
e stress and tension that go with her 
ork. “I’m not saving lives, so I’m not go- 


“T don’t think I have a style, 
just as I think my 
father didn’t have a style. 


” 


g to weep over it. I’m not trying to con- 
uer the world,” she declares. “I just want 
o do really fun things that are creative 
nd be aggressive about doing it.” 
Beyond that, she does have certain 
eams: “There’s the pied-a-terre in Paris, 
e house in Greece, the huge apartment 
New York. Of course, none of this is hap- 
ening. My husband and I used to live in 
n apartment that was under 600 square 
eet. We're now in one that’s 1,100 square 
eet. It’s like Versailles to us. We can be in 
€ same apartment at the same time and 
ot see each other! It’s wonderful. 
“There are all kinds of things that I 
ant to do that are real—like have chil- 
dren. And then there are things that I 
rant that I’m not actually going to 
have—like the pied-a-terre in Paris.” 0 











Amdega Conservatories, handmade in England 
since 1874 from the finest timber and glass. 





Amdega and Machin design offices throughout the 
USA and Canada. Please call 1-800-449-7348 
www.amdega-usa.com 


All other countries call +44 1325 468522 


A M EGA 


ESTABLISHED 1874 















tional outdoor furnishings since 1926 

allable through Architects and_ Interior 
~ Desig ers. Manufactured from the highest grade 
“plantation grown teak and stainless steel: 


t_ of _twelve~ international design 


“exCéllerice awards 














1+800+1451+7467 





www. teak.com 
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A Diminutive Pied-a-terre in New York City Puts a New Face on Elegance 


Interior Design by Roger de Cabrol/Text by Wendy Moonan/Photography by Durston Saylor 


E HAD NO ROOM 
for mistakes,” says 
Roger de Cabrol, 
describing a pied-a-terre he 
recently designed for a client 
in the Hampshire House, one 
of Manhattan’s most pres- 
tigious residential buildings. 
“The apartment is 600 square 
feet, brick to brick.” 
His longtime client Michele 
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S. Magazine, a former publish- 
ing executive, recently traded 
a large de Cabrol—decorated 
Upper East Side apartment 
for a Central Park South jewel 
box. Smart and accomplished 
(Magazine was the founding 
publisher of Lear's), she now 
spends much of her time at 
her residences in France, Mexi- 
co and Westchester, New York. 


After Magazine bought the 
apartment, she gave de Ca- 
brol a tall order: Renovate it 
in record time (the previous 
owner hadn’t touched it for 40 
years, and it needed new wir- 
ing and plumbing), and recon- 
figure it with separate spaces 
for sleeping, cooking, dining 
and entertaining. 

continued on page 48 


“We maximized the 
space,” designer Rog- 
er de Cabrol says of 
the New York apart- 
ment he renovated for 
Michele S. Magazine. 
ABOVE: The living 
area. Manuel Canovas 
armchair fabric. Le- 
lievre drapery taffeta. 
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continued from page 46 

An accomplished cook, she 
insisted on a new kitchen so 
she could give dinner parties. “I 
go to Carnegie Hall a lot,” says 
Magazine, who studied piano 
at The Juilliard School as a 
child. “I like to serve light pre- 
concert suppers for four to six.” 

The designer developed an 
ingenious scheme to maximize 
the space with elegance and 
practicality. To make it seem 
larger, he installed wool-sisal 
carpeting throughout. He then 
designed a tall, straw-covered 
screen to isolate the dining 
area from the living area. “We 
wanted to create a space that 
would lend itself to formal 
yet comfortable dinner par- 
ties,” he explains. “The screen 
helped, as did the custom cab- 
inetry, which allowed discreet 
storage for the china.” 

De Cabrol envisaged the 
living area as another sepa- 
rate space. “We divided it in- 
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Lert: “The room is 
split i into two distin| 


tain Lake, 1905, is a 
center. Bergamo so 
fabric; Houlés fring 


BELow: The desig 

relaxes with Magazi 
who holds her dog, 
LuLu. BELow LE 
Michael Eisemann’ 
Road to Versailles, 19' 
is in the dining area 
Table skirt fabric ff 
Clarence House. 


to two sitting areas, one wi 
a more formal, European fe 
and the other more conter} 
porary,” he says. 

On the formal side are cu 
tom-built wood bookcases su 
rounding a luxurious fringt 
sofa. Magazine displays Mes} 
can and pre-Columbian art 
facts on the shelves next to h 
art books. The gilt-bronze lo} 
table is a vintage design fro 
continued on page : 
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Uncommon. 


It's not just our selection, it’s our service. EXPO designers offer assistance at every stage of a | 
project, from first ideas to finishing touches, from inspiration to installation. They're partners for 
the life of your project, and they have a deep respect for your unique tastes and requirements. 
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ONE STORE. TEN UNIQUE SHOWROOMS. 
Bath « Kitchen * Appliances « Flooring * Lighting * Home Décor ¢ Custom Fabric * Window Treatment} 


Closets and Organization * Outdoor Living 


1] 
| 


FOR MORE INFORMATION, A FREE CATALOG, OR A LIST OF LOCATIONS, 


VISIT www.expo.com/magazine. 
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Backed by the expertise of The Home Depot® \ Oy ae tay geet eo OMT Se Aa 


© 2005 Homer TLC, Inc. EXPO Design Center is a registered trademark of Homer TLC, Inc. A HOME DEPOT COMP 









PROMOTION 


in AD 
undtable, 


ISHDIC TWa pn LOALTHOUV 


a member of AD Roundtable 
www.ADRoundtable.com/join 


The exclusive Santa Barbara Umbrella is custom made for you. 
Classically styled. Generously proportioned. Uncommonly 
durable. Call 1-800-919-9464 for a complimentary 
color catalog or to order. 


ot 


SANTA BARBARA DESIGNS UMBRELLAS 


IOWUL FHI 


Setting “New 
‘ Standards of Excellence 


Our latest lighting catalogs represent the 
 — definitive expression of the art of Hand-forged 
Wrought Iron Lighting, Hand-carved Wood 
Lighting, and fixtures combining both. 
Over 600 distinctive designs 
are available in twenty specially | 
designed faux finishes. 















Complete contract manufacturing 
capabilities allow us to fulfill requests for any 
custom design projects. 


For more information, please call our customer fe 
service department or visit our website. 


| 
ARIE=MEXICO. 


1000 Chestnut St., Burbank, CA 91506 
(818) 753-4559 «¢ Fax, (818) 563-1015 
E-Mail: artedemexico@aol.com 
Online: www.artedemexico.com 
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the House of Jansen. Sioux 
Warriors on Horseback, an 1890 
oil by Charles Schreyvogel, 
dominates a wall. 

“Before, we used a lot of 
gold and red,” Magazine says. 
“This time we changed the pal- 
ette completely, using beiges, 
browns and greens, to make it 
more subdued.” 

The other side of the room 
is more modern. Here, the de- 


signer created a Giacometti- 
inspired wrought iron side 
table and a Lucite low ta- 
ble. Nearby is a contemporary 
metal armchair, a witty take 
on Louis XVI style. A large 
window occupies much of 
the far wall. Since it doesn’t 
offer great views, de Cabrol de- 
signed mirrored French doors 
to cover it at night, adding 
sparkle and reflected light. 

De Cabrol cleverly turned 





the large walk-in closet into a 
sleeping nook. “We created 
the look of a ship’s cabin, with 
a bed housed in custom ma- 
hogany cabinetry and storage 
above and below,” he says. 
“The ceiling and walls were 
upholstered and the entrance 
lined with double draperies.” 
The sleeping nook is as 
cozy as a cocoon. “It’s so 
quiet that, for the first time, 
I can’t hear the sirens of 
































“We transformed the 
walk-in closet into 

a sleeping nook. It 
has the feel of a ship’s 
cabin,” de Cabrol says 
of the bedroom off the 
living space. He con- 
ceived the Lucite low 
table and side table. 


fire engines,” Magazine no 
“Our goal in the bedro 
was to match the elega 
of the living area,” adds 
Cabrol. For extra flair, the 
signer made the draperies 
one side gold taffeta. 
Oddly enough, the entre 
hall is the most dramatic ro 
of all. A 1950s white 
ror and console designed 
Serge Roche make a pow! 
ful statement against the 
mato-red-linen-covered we 
Heavy red draperies se} 
rate the hall from the o 
er spaces. “We wanted a bi 


The sleeping noo} 
is a cocoon. 
“Tt’s so quiet that. 
can’t hear the sire 
of fire engines,” 
Magazine notes. 


entrance, different from t 
color scheme and style of t 
rest of the apartment,” 
Cabrol explains. 

Not everything in the pla 
is new; Magazine asked him 
incorporate some of her < 
and furniture into the desig 
“Roger was able to work wi 
what I had,” she says. “He te 
me he could do the apartme} 
in four months, and he di! 
His workers were on time aj| 
on budget. I respect peop 
with talent and values. Rog 
is about what a designer shoa 
be about: design. What he d 


here is magical.” 0 
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BEAUTY 
Is 
THE BEAST. 


UCING THE QUATTROPORTE 


bh a potent 400hp V8, racing-inspired front-mid-engine design and an Fl-inspired 6-speed transmission combine to 


top speed of over 170mph. The beauty: designed by Pininfarina, produced in limited numbers and admired by Car and 
4 for having “more lascivious curves than a Fellini fantasy’ Featuring a comprehensive ownership program including a 


smile bumper-to-bumper limited warranty and 24hr roadside assistance. 877.MY.MASERATI www.maseratiamerica.com/ad 
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“The first product specifically developed for serious dark circles... | 
not the kind that pop up in the morning and are gone by breakfast, but the kind of | 
serious dark circles that stay around forever... making you look old, tired and exhausted’ 


By Tiffany Strobel Not an Ordinary Eye Cream... Need More Proof? 
A Dark Circle Breakthrough In a double-blind clinical trial more than 1] 


a SEOs iffi women who had serious dark circles and} 
you know what actually Because serious dark circles are so difficult to Sac ; | 
“causes” serious dark — 244teSS “ust take a look in the mirror after lunch... Hylexin’s" key compound saw an obvious, ‘an 

ouch! So much for cakey concealers) it’s not Visible reduction in the color and severity of thei 


circles? I thought I did... surprising that the hottest _ “icles. These results were confirmed with high- 


but I was wrong. Like most people, I = laboratory photography that clearly sho 
thought dark circles were caused by hard | os u es g i; significant reduction in the appearat : 
partying, working late, being tired or simple allergies. = Ge § a? gs se se $3 the blue and red color that makes dar} \ 
But according to most research dermatologists, seri- — fe Eeel gs 3 circles so noticeable and so unattracti 
eee iairale mincietnatinace ; Me j oe 
vel he Kn te sm numer bt oe a sie tis 
ane ce compound to shake up the people who’ve used Hylexin™ and thi} 
oxidation of hemoglobin (blood) in the capillary «.4.meceutical” market is something say the same thing... “Amazing!” In am” 


et 5 axel ad teal ean eee tie atl iba ' ee f ; ; 5 
matrix of the peri-orbital eye area. What a mouthful! Cane Hylexin™ Why? Because it’s the first formu- ter of days, serious dark circles begin to fade... 


These capillaries actually “leak” blood that la specifically developed to dramatically reduce the — eyes look clear, bright and alive. 
begins to oxidize (through a process called hemo- _ 4Ppearance of serious dark circles. 


globin degradation)... creating a dark bluish-red Where’s the Proof? 
pigmentation that looks distinctly like an ugly bruise. 





So if your dark circles are of the “ordinary” vi} 
you probably don’t need Hylexin™ But if you'r 
the rest of us “Raccoon 
People” and need more 


™. 


In scientific studies, Hylexin™ has been shown to help 

What does all that mean in plain English? reduce hemoglobin degradation byproducts by opti- 

Tiny little capillaries deposit blood around your mizing enzymatic activity... causing the red-blue pig- as f 
Pe ; ; Tae e ’ .m cream,” there’s only one 

sensitive eye area. The blood turns deep purple mentation to fade. Studies also confirm that Hylexin 

and you end up looking like you just went 12 hard actually helps strengthen the capillary matrix to help 


rounds in a boxing ring. stop the “leaking”... so your orbital eye area is pro- 


wa 100009 FOT 


than just a simple “eye 


question... What are you 


HYLEXIN 


waiting for? See you at 


eg } the Hylexin™ counter! 
tected against further damage. Science is soooo cool!! 





















NEED HELP FINDINGGH YL Eee 


As you might imagine, finding a tube directly from the distributor, Bremenn And don't forget, Hylexin™ is backed by 
of Hylexin™ is just about as difficult as | Research Labs" Bremenn Research Labs’ no questions asked, 
finding an authentic “Louis Vuitton®”* bag at www.Hylexin.com or call money-back guarantee. If Hylexin™ doesn't 
on a New York street corner. This stuff is 1-800-648-5520. dramatically reduce the appearance of serious ©2005 Beinn 
almost impossible to get. Your best bets are Oh, by the way, Hylexin™ is not cheap... dark circles and make your eyes look brighter —*Louis Vuitton” is a registere 


Bloomingdale's, Saks Fifth Avenue or Macy's. _ a four to six week supply (.78 oz tube) costs and more alive, simply return the unused ee ae 
lf they're out of stock youcan put yourname about $95.00. But | guess, like all things in portion within 30 days for a full refund. 


See ae : h 
on the waiting list or you can order Hylexin™ life, you get what you pay for. Se oe 


of their respective companie 
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Places to go, designs to see, from 
Architectural Digest advertisers... 





Dream Kitchen 2005 Sweepstakes | 


Enter the Kohler Dream Kitchen 2005 Sweepstakes and uncover 
new ideas for your kitchen. Get the inside scoop on kitchen design 
with exclusive trend reports, find inspiration in the multimedia 
design gallery, and enter to win a dream kitchen from Kohler, 
Sub-Zero, Wolf, Asko and Benjamin Moore. 


The Grand Prize includes: 
e KOHLER Undertone Trough Sink 
e KOHLER Verity Apron-Front Stainless Steel Kitchen Sink 
e KOHLER Vinnata Pull-Down Faucets (2) 
e KOHLER Essex Gooseneck Faucet | 
e Sub-Zero 650 Refrigerator/Freezer 
e Sub-Zero 424FS Wine Storage Unit 
e Wolf 30” Double Oven 
e Wolf 30” Gas Cooktop 
e Wolf 36” Outdoor Grill Cart 
e Asko D3531XL Dishwashers (2), Stainless Steel 
or Fully Integrated 
Benjamin Moore Gift Certificate valued at $500 
Installation Certificate valued at $5,000 


To enter and view rules, visit www.dreamkitchen2005.com. 





No purchase necessary. 
Must be at least 18 
years old as of date 
of entry and a legal 
resident of the USA. All 
entries must be received 


by August 8, 2005. 


THE BOLD LOCK 


©" KOHLER 


In a Class of its Own 


Mercedes-Benz invites you to 
learn more about the totally 
redesigned, all-new 2006 
M-Class. Please visit the web 
site at MBUSA.com or call 
1-800-FOR-MERCEDES. 


Mercedes-Benz 











ML500 with Appearance Package 





VOGUE 


WML 


WWW.VOGUEPATTERNS.COM 





ws 
Ww 






































Editors Select Properties Around the Worl 


Chicago, Palm Springs, New York, Washington, Pennsylvania... 





Frank Sinatra’s Onetime 
Desert Retreat 


| : ncompassing over an acre 
of land in Rancho Mirage, 


California, is a property that was 
the primary residence of Frank 
Sinatra and his wife, Barbara, in 
the 1980s. Designed in 1969 by 





owner Fred Wilson, the five- 
bedroom house was completely 
updated and remodeled in 2002. 
There are clerestory windows 
in the living room, as well as a 
sunken bar area. The pool is 


surrounded by a patio (above): 
Each room has outdoor acces: 
and there are nearly floor-to- 
ceiling walls of glass through- 
out. $3.975 million. 
Call 760-413-3629. 





Stately Bucks County Manor 
Dating from the 1700s 


le 1728 a three-story house 
was built near the Delaware 
River in Bucks County, Penn- 
sylvania. The seven-bedroom 
residence features original pine 
floors and a solarium off the en- 
trance hall (left). A smokehouse, 
a two-story gym and a pool are 
on the two-acre grounds. A 
three-story barn has been con- 
verted into a two-bedroom 
apartment. $1.695 million. 
Call 215-493-1010. 

continued on page 









see CENTURY 21 
: in a 
whole new light. 








, ost recognized bramdin real estate, you are probably a 
already familiar with CENTURY 21° But what you might not know .~ 

Hl is we are a leader in international real estate, offering specialized 
ety I | Service and expertise for buyers and sellers of luxury homes. To 
contact a Century 21° Fine Homes & Estates™ professional in your 
area, visit Century21.com/luxuryhomes. 
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EXPERTS IN INTERNATIONAL LUXURY REAL ESTATE 
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W05 Century 21 Real Estate LLC. CENTURY 21° isa tradem 
Posins Opportunity. Each Office Is Independentl perated. *2004 Ad Tracking Study. The survey results a 
hone interviews (via computer-assisted progral mal random sample of adults (ages 25-54) who have either 

{ + a home within the past two years or plan to be nee oe sella home within the next two years. Brand awareness qi 
: based on a sample of 1,560 respondents, witha error of +/- 2% at 90% confidence level. The study was condt 
ween January 11—October 2, 2004 by Millward Brown, a Jeading global market research organization. 


d to-Century 21 Real Estate LLC. An Equal Oppork 
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Verdant Compound 
Owned by Anthony Quinn 




































Penthouse Aerie in the 
Landmarked Palmolive 


esigned by Holabird & 

Root on North Michigan 
Avenue in 1929, Chicago’s Pal- 
molive Building is an Art Déco 
landmark. The 37-story tower’s 
condominiums include a 7,880- 
square-foot penthouse that oc- 
cupies the top two floors. There 
are three terraces, including 
two off the master bedroom 
(right), which has oak-paneled 
walls, two dressing rooms, sit- 
ting rooms and baths. The 
three-bedroom apartment fea- 
tures formal living and dining 
rooms. $10.6 million. 
Call 312-397-1590. 





ocated on Poppasquash 

Neck, a peninsula bounded 
by Narragansett Bay and Mount 
Hope Bay, a 10-acre estate was 
home to the late Academy 
Award-winning actor Anthony 
Quinn. The main house, which 
was designed in 1961 by George 
Hickey, has four bedrooms, in- 
cluding a master suite with two 
baths and dressing rooms. The 
living room has parquetry floors 
and a fireplace (left). There are 
two guesthouses, a pool and 
a poolhouse with a fireplace, a 
three-acre apple orchard and 
a greenhouse on the grounds. 
$3.5 million. 
Call 401-245-9600. 
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The Optimization of 


Chocolate Chip Cookies 
in the 21st Century 


SS oe 


A STUDY IN CONSISTENCY 












































CHAPTER 1 





WOLF DUAL CONVECTION 


Predictability and the [mmmm] factor 


provided by two fans, four heating elem 
and eight cooking modes to deliver ¢ 
temperature and airflow throughout the oJ 
‘Thus achieving the aforementioned [mm 


factor to the nth degree. 


A breakthrough in modern technology, Wolf’s 
Dual Convection Oven! easily produces multiple 
sheets of identically golden cookies? with a 
perfectly crispy outside and a chewy, gooey 
(see illustration) middle. Absolute control is 


Chocolate Chip Cookie Specifications 



















Fig. J 

Crispy Surface Area. The Golden Rule. 

A perfectly crisp surface Ideal coloration is go 

area should provide a brown, not umber, a 
L resistant force of 3ma2f. or store-bought beig 
es 
nae 
freer uuss 
- ~ 
| 3 
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ee 
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ez 9S 
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F 6S 
hes 
= aS 
F & 
pe 
[ on 
f The Chewy, Gooey 
L Quotient. Warm, mc 





interior should be 
indirectly proportiona 
to exterior (see 
“Crispy Surface Area'| 


oO -: ‘Also referred to as the Coefficient of Control or Primary Technical Assistant (PT.A| 
beg L 2Go to www.wolfappliance.com/cookie for the ideal cookie formula and instructional vi| 


The Optimization of Chocolate Chip Cookies in the 2lst Century 


Dual Convection at 
Work. Even temperature 
and airflow from two fans 
and four heating elements 
create ideal consistency 
models (and some darn 


good cookies). 





Pee Eat Tee ag 


Phe Wolf Rotating Control Panel. Advanced 
Design Engineering meets Homemaking 101. 




































Electric Cooktops 

Beauty meets beast in this sleek model 
of power and control. The True Simmer 
setting holds soups and sauces at the ideal 1 
temperature. Multiple heating elements 
give you exceptional temperature control 
for pots and pans of all sizes. 





| | Gas Cooktops 
| A story of passion, controlled heat, and 
| dual-stacked burners. There are 15,000 
| Btus of dual-burner heat available 
| for searing, stir-frying, and boiling. And 

for slow-simmering sauces, the 
subtlest flame can be used on all burners. 









Dual Fuel Ranges 
Worlds collide in this extraordinary tale 
of perfectly matched partners. Above, a 
gas rangetop lets you stir-fry to perfection 
or simmer stock for hours using Wolf's 
dual-stacked burners. Below, an electric, 
dual convection oven with two fans 

and four heating elements provides even 
temperature and airflow for the most 
predictable endings. 





Peun-zerof Sub-Zero. Corporate companion and kitchen soul mate of Wolf 
SUB-ZERO ee 

e cooking products. For six decades, Sub-Zero built-in refrigerators 
and freezers have been the definitive kitchen components. Hand-built. Tested to the 


nth degree. The same exacting standards that go into the ultimate | LrIO LE ° 
refrigeration system now go into the ultimate cooking instrument. | 


For more about the complete line of Wolf products and recipes, 
visit wolfappliance.com or call 800-332-9513. 


Up. Down. And now curly. 


ederal-Style Carnegie Hill Mansion 


six-story Federal-style man foot lap pool (below). There is 

sion on Manhattan’s Upper a ballroom with a recessed 
ast Side was built in 1895. The dome ceiling and an adjacent 
ructure, which is currently di sitting room. A cherry-paneled 
led into two three-bedroom study joins formal family and 
bartments, could be unified as dining rooms on the fifth floor. 
ingle 10,000-square-foot resi \ master suite encompassing 

e. On the first floor, a large the entire sixth floor has a large, 
chen with a wood-burning south-facing terrace and two 
eplace opens to a two-story baths. $9.5 million. 


eenhouse that encloses a 50- Call 212-588-5635 





The world’s only spiral escalator. 

y Sp 
Just one of the many ingenious products 
you'll find at mitsubishielectric.com/ee. 


continued on page 58 MITSUBISHI 
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Seaside Post-and-Beam in Washington State 


waterfront home on Wash- 

ington’s Samish Island was 
designed by the firm Olson Sund- 
berg in 2000. The three-bed- 
room house, which rests on near- 
ly nine acres, has a double-height 


living room with a vaulted ceil- 
ing and access to a terrace (right). 
There is a fireplace in the mas- 
ter suite. A greenhouse is also on 
the grounds. $6 million. 

Call 360-293-8008. O 
























Restored Midcentury | 
House near Los Angeles 


Mes architect Wey 
ney R. Smith conceivifa} 
four-bedroom post-and-bea 
structure in Pasadena, Califc 
nia, in the early 1950s. The 

house, which is surrounded | 
eucalyptus trees, has a glass-\ 
entrance and an open floor jj 
There are new maple floors | 
throughout the recently re- 

stored residence. The dining 
room (left) has a fireplace an) 
adjoins a partially covered p: 
with a saline pool and spa co} 
plemented by a fountain anc} 
landscaped grounds by Anth 
Exter. The master bedroom 
opens to a private yard with 
koi pond. There is a living re 
off a second master suite. | 
$1.595 million. 

Call 213-718-1275. 
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onditions. The 265-hp MDX. 
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Rigorously 
Crafted for Light 


A NEW YORK APARTMENT UNDERGOES 
AN ILLUMINATING METAMORPHOSIS 
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Interior Architecture and Design by Shelton, Mindel & Associates 
Text by Mildred F. Schmertz/Photography by Michael Moran 


ABOVE: Elsewhere in the living room, 
an anegre-wood partition wall con- 
ceals a wet bar and a refrigerator. 
“Some modern interiors seem hos- 
tile because they have so much dis- 
closure that there’s no place to run 
or hide,” Mindel says. “There’s a 
balance of intimacy and space here.” 


e knew that 

designing this 

apartment 

would not be 
a struggle,” recalls Peter L. 
Shelton, of Shelton, Mindel & 
Associates. He was not sug- 
gesting that the firm’s bril- 
liantly conceived and detailed 
transformation of a 4,500- 
square-foot, totally gutted 
11th-floor apartment in a fine 
New York City prewar build- 
ing had actually been easy. He 
meant that his clients, a young 
couple with three small chil- 
dren, were able to imagine the 
many ways that truly distin- 


guished contemporary interi- 
or architecture would be right 
for them. From the beginning 
the couple supported the ideas 
and talents of their architects 
with the dedication of genuine 
patrons. Lee F Mindel adds: 
“They’re hip and like more 
modern things. Both wanted a 
contemporary flow of space 
for many reasons, but perhaps 
most of all to have a feel for 
where the children are without 
having to watch them closely.” 

To step out of the dim, dark- 
paneled apartment elevator di- 
rectly into the entrance hall of 
this extraordinary residence 





is to be excited and pleas 
to discover design elemer 
materials and furniture tl! 


appear as a prelude to the | 
chitects’ very beautiful visi) 
for the apartment as a whe 
The entrance receives daylig 
and a sense of openness fr«| 
one of the five windows on1 
western wall that overlook t 
Central Park reservoir. “Y 
know you’ve come to a spec 
place,” says Mindel, “becai} 
you feel the presence of lig 
coming from all direction 
The beams have moldings tl | 
quietly recall the original st 
of the apartment, as does tf 
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The clients supported the ideas and 
talents of their architects with 
the dedication of genuine patrons. 
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“T think of it as Alvar Aalto meet} 
an American diner,” Mindel says| 
the maple banquette installed in 
portion of the kitchen. “It’s extr 
ed in there—the mass surround: 
ing it hides the ductwork,” he ad 
The south-facing window was u 
covered during reconstruction. 






























iling’s plaffonier, attributed 
4} Charles Moreau. “This plas- 
light fixture, a rosette with 
acanthus-leaf motif, looks 
e it belongs to the building 
Ad that we didn’t go shop- 
Ing for it,” explains Mindel. 
The wall systems that the 
hitects refer to as “free- 
anding cores” appear first in 
e entrance hall and are used 
roughout the apartment. 
ose built as cabinetry, some 
th concealed sliding doors 
at temporarily close off ad- 
ning spaces, are of wood. 
er core walls have plaster 
hishes painted white, as do 
e columns, beams and ceil- 
gs. In the entrance is a table 
signed in 1927 by Axel Einar 
jorth, its richness of another 
a a strong hint that addition- 
moteworthy pieces exist else- 
ere in the residence. 

To the west the entrance 
opens onto a space 18 feet 
de by 47 feet long that con- 
the living room and din- 
g room. A white-lacquered- 
bod core wall separates these 
aces, but sliding doors at op- 
site ends are there to recon- 
ct them. When these are 
nlled open, the spaces par- 
flow together and there- 











by seem larger and more ex- 
tensive, while the windows that 
bring a splendid range and 
quality of daylight as well as 
magnificent views to the apart- 
ment become a continuous 
grand array. 

Shelton and Mindel are par- 
ticularly proud of their rebuilt 


window wall. The actual exte- 
rior wall is as thin as the origi- 
nal builder could make it, with 
the result that on the interior 
the sills, jambs and heads of the 
windows were quite shallow 
and skimpy. The architects 
built out this wall to the depth 
of the pilasters that project 


into the interior space, creat- 
ing deep-framed openings for 
pairs of windows and the pan- 
els between them. Below the 
sills are continuous cabinets 
that conceal the heating, ven- 
tilation and air-conditioning 
systems. “We like the thick- 
ness and the rhythm of the 





























COURTESY SHELTON, MINDEL & ASSOCIATES 


| ENTRANCE HALL 
2 DINING ROOM 

3 LIVING ROOM 

4 MEDIA ROOM 


5 CHILDREN'S ROOMS 
6 MASTER BEDROOM 
7 STUDY 

8 KITCHEN 











Top: An amber-colored glass light 
fixture designed by Poul Henning- 
sen hangs over a Poul Cadovius 
table in the dining room. Lerr: A 
trio of Piet Hein stools were placed 
in the kitchen, which Mindel refers 
to as a “sugar cube of light.” The 
refrigerator is from Sub-Zero. 


AsovE: The floor plan illustrates 
how the public areas and bedrooms 
are oriented to the northern and 
western views of Central Park. 
“When you’re starved for space and 
light, as most people in Manhattan 
are, you need an economical mind- 
set in the use of space,” says Mindel. 
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wall,” explains Mindel, “in con- 


trast to the lighter-seeming 


architecture we made inside.” 

The furniture and objects 
everywhere in the apartment 
come mostly by way of Stock- 
holm, Copenhagen and Paris, 
as well as from the occasional 
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New York City Armory Show. 
About half are Danish; there 
are a few Swedish, German and 
Finnish pieces, and several Vi- 
ennese Secessionist items, and 
the rest are French. Except for 
the bedrooms of the children 
(designed by them, according 


to their mother), all the rooms 
have the look of being curat- 
ed rather than decorated, and 
most of the pieces, ranging 
from as early as about 1910 to 
the present, have merited pride 
of place in museum collections 
and exhibitions of the Euro- 





pean work within this peri} 
In 1929 Poul Hennings 


invented the multishade lig § 
fixture in the dining roo} 
known as Septima, an intric 
arrangement of amber-c| 
ored glass. “This lamp is vi 


rare,” comments Mindel. “ § 


' 
{ 





a flower that glows and com- __ Betow: Color blocks in the hallway 


IK —? bines all the design qualities | designate the rooms of each of the 
a + ae oe ticen three children. A chair, bench and 

>. rm Care a at ee - . ae S cabinet designed by Jean Prouvé 
ga by function but inspired by art were chosen for the space because 


and beautifully put together.” “they're childlike, with a lot of air, 

| Shipped in segments, it is com- ee pad purity, hey'ne all'they 

= . . ave to be,” Mindel comments. 
posed of delicate pieces that 

| must be assembled by hand on- 
site, an arduous but interest- 
ing task that Mindel devotedly 
performed for his clients. Poul 
Cadovius designed the ample 
round dining table in 1962, 
and Adrian Heath created the 
chairs in 1949. Mindel loves 
that chair: “The outline of the 
form is so clear,” he says. “The 
frame, its cane back, the leather 
seat, are articulated so precise- 
ly as to purpose and function. 
The chair has an understated 
rigor that’s similar to the rigor 
we tried to impose through- 
out our design for the apart- 
ment.” Shelton and Mindel 
have accomplished their fun- 
damental aesthetic intention 
once again, thanks in part to 
enlightened clients who fully 
understood what their archi- 





























tects were trying to do. 
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ABoveE: “It’s very clever,” the wife 
says of the wall separating the mas- 
ter bedroom and bath. “Light comes 
in, but one wouldn’t realize the bath 
is behind it.” Uno Ahrens designed 
the chair at right. Hermés stools. 
Ricut: A Verner Panton chair is in 
one of the children’s bedrooms. 
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ARCHITECTURAL DIGEST VISITS 





ot every Unit- 
ed States senator 
would consider 
volunteering his 
private house—its interior 
and all its grounds—to casual 
sightseers, but just before 
Christmas 2003, Senator John 
McCain did just that, with the 
encouragement of his wife, 
Cindy. Round about a thou- 
sand people paid $10 apiece 
to gain entrance and to gape 
at family photos and pat the 
family dogs and idle by the 
burbling stone fountain that 
Cindy McCain’s parents (pre- 
vious occupants of the house) 
bought in Guadalajara in 1966. 
It was all for a good cause, not 
political but to raise money 
for a local school. 
Behind a wrought iron fence 
and a long row of orange trees 
on a shady street in north- 





central Phoenix, the house is 
unspectacular but supremely 
comfortable, that enduring 
symbol of American life and 
contentment, a family home. 
The house contains the accu- 
mulated memories and heir- 
looms of four generations, 
from naval artifacts belonging 
to Senator McCain’s heroic 
grandfather and curios from 
Cindy McCain’s childhood 
trips to Mexico, to the framed 
scribbles of the McCains’ sev- 
en adored children: Doug, An- 


RiGcut: Senator John McCain and 
his wife, Cindy (above), live with 
their family in a southwestern-style 
residence in Phoenix. “My hus- 
band’s favorite part about the house 
is probably the casual style of it,” re- 
marks Cindy McCain. “The feel is 
very comfortable, and he enjoys that, 
because he’s not a formal person.” 


























dy, Sidney, Meghan, Jack, Jim- 
my and Bridget. Surveying its 
large rooms, Cindy McCain 
says, “This house is well used.” 

“We were on the open- 
house tour of the neighbor- 
hood two days and nights, to 
allow people to come in and 
see it,” Senator McCain ex- 
plains with a smile. “I showed 
people around.” Then, lapsing 
into his characteristic deadpan, 
he adds, “I kind of got into be- 
ing a tour guide. ‘Here’s a pic- 
ture of my father on Midway 
Island, with Nixon. And look 
at this rug. And here are some 
dolls from Mexico.’” 

“No one expected to see 
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him,” Cindy McCain responds, 
laughing. “But he answered the 
door! He invited the people in. 
They raised a lot of money.” 

The money was for the 
Catholic school attended by 
one of their children. Senator 
McCain did not regard any of 
it as intrusive—in fact, he was 
welcoming. “They’re funda- 
mentally nice people,” he rea- 
soned, “because they’re sup- 
porting the school.” 

“This was Cindy’s child- 
hood home, so that makes it 
special,” the senator explains. 
Cindy McCain grew up in this 
house at a time when Phoenix 
was a relatively small town and 


the neighborhood was zoned 
for agriculture. She rode hors- 
es that were then stabled be- 
hind the house. In her golden 
girlhood, she was the Junior 
Rodeo Queen, and she still has 
the winsome commemorative 
photo to prove it. “The rodeo 
was such a big deal it was a 
holiday,” she says. She was a 
student at Central High just 
down the street. The house 
was smaller then, constructed 
of Arkansas brick with a shake 
roof. In the mid-’80s, when 
her parents moved elsewhere, 
the McCains made the deci- 
sion to move in and hired 
Neal Sheiner, of Sheiner Day 





Cindy McCain grew up in the fi 
merly brick-and-shake house, w) 
Neal Sheiner, of Sheiner Day 8 
sociates, rebuilt in stucco and ti 
in the 1980s. ABOVE: The train ¢ 
the mantel in the living room w4 
Cindy McCain’s gift to the sena} 
after his 1986 Senate election. 


Opposite: A carved Native Am¢ 
can figure stands by a living roo1 
shelf crowded with kachina doll} 
“Some of them are awards my h 
band received,” Cindy McCain s 
“Instead of giving crystal awards. 
Washington everything is cryst: 
out here it’s more southwestern 














BeLow: A framed letter from George —_ photographs feature family, friends 


H. W. Bush—on the occasion of and colleagues, including the cou- 
the christening of the USS Fobn S. ple with President Bush and with Bill 
McCain—hangs near a picture of Clinton. The piano is from the Has- 


& Associates, to renovate it in 
stucco and tile. 

“We envisioned a South- 
west style,” the senator says. 
“We went down to the foun- 
dations.” After many months 
he decided that their moving 
in might prove an incentive 
for the builders to finish. “I 
got home on a Friday night, 
as I usually do, and we went 
to bed. Next morning about 


Opposite: “I never had any rules 
about where the kids could sit—I 
probably should have, but I never 

_ did,” says Cindy McCain, who dec- 
orated the dining room with art- 
work by their seven children. LEFT: 
A picture by daughter Meghan is 
displayed near an African mask. 


the ship in the entrance hall. Other 





sayampa Inn in Prescott, Arizona. 











6:30 I heard a loud noise. And 
there’s this worker looking 
through the window at us.” 
“Almost every memory I 
have of childhood is in this 
house—very happy memories,” 
Cindy McCain says. “I want 
my children to know this house 
and have these memories.” 
Until Senator McCain de- 
veloped roots in Arizona, his 
life had been peripatetic. Born 
in the Canal Zone in 1936, 
where his father had been 
posted as a naval officer, he 
moved with the family that 
same year to New London, 
Connecticut. These were the 
more serene years for the sen- 
ator. As he detailed in his elo- 
quent memoir Faith of My Fa- 


















































“The fact that the house has been was the Mexican-tiled patio off the 
in the family is very important to master bedroom, a private space 
me,” Cindy McCain remarks. BE- complete with a pergola, a spa and 
LOW: One of Sheiner’s additions a built-in fireplace. 
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thers, published in 1999, John 
McCain suffered more than 
five years of harsh imprison- 
ment in North Vietnam. He 
was tortured, endlessly inter- 
rogated, bound hand and foot, 
and clapped into solitary con- 
finement; he endured mental 


and physical punishment. At 


last, when it was discovered by 
his captors that his father was 
an important officer in the 
U.S. Navy, he was given per- 
mission to leave; yet he re- 
fused to go while his fellow 
prisoners remained behind 
bars. Because of this stern re- 
fusal, his punishment became 
more severe. Yet the book’s 
theme is forgiveness and faith. 
“By your father’s calling, 
you are born into an exclusive 
noble tradition,” Senator Mc- 
Cain writes of a typical ser- 
viceman’s children in his book. 
In his case, his ancestors have 
been military men, serving 
with distinction since the time 
of the American Revolution. 
The McCain house is not 


Asove: The initials “MC,” for 
“McCain,” were hand-carved into 
a mantelpiece made in Guadala- 
jara for the master bedroom. The 
black-and-white cat was a gift to 
Senator McCain on his election to 
the Senate from Orson Swindle, a 
fellow P.O.W. in North Vietnam. 


merely a repository of fam- 
ily memories but a gathering 
place where, on the recent 
spring break, no fewer than 
eight young men—fellow stu- 
dents of Jack McCain’s—were 
billeted, some of them sleeping 
off their exertions on a Sunday 
morning and others looking 
bleary-eyed at their hosts. The 
McCains are delighted to have 
their sons’ friends on board 
and enjoy traveling with their 
children. “We snorkel, we hike, 
we sit and talk by the creek 
at our house up north. We try 
to go on a family trip twice a 
year and do something differ- 
ent. For example, the Christ- 
mas before last we went to 

continued on page 145 
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AN 1890S VICTORIAN IS REBORN 
IN RHODE ISLAND 


cacencesehson SANA LET 


Interior Architecture by Jim Estes, FAIA 
Text by Jean Strouse/Photography by Peter Vanderwarker 





Lert: Architect Jim Estes, a princi- 
pal of Estes/Twombly, renovated a 
Victorian in Jamestown, Rhode Is- 
land, for clients who are native New 
Englanders. Local zoning laws dic- 
tated that the exterior remain basi- 
cally the same, so Estes enlarged 
the windows and redid the interior. 


Agove: Estes rebuilt the stair that 
begins in the entrance hall. “The old 
one was small and dark, so we need- 
ed something to draw people into 
the house, to let them know the 
action is upstairs,” he says. “From 
the correct angle, you can see all 
the way up to the roof,” he adds. 








enry James, visiting Newport, 

Rhode Island, in 1904-5, re- 

called living there in his ado- 

lescence more than half a 
century earlier, before the construction of 
Gilded Age mansions, before the annual 
summer migrations of New York society: 
Newport had had, he wrote, “a thousand 
delicate secret places, dear to the disinter- 
ested rambler, small, mild ‘points’ and 
promontories, far away little lonely, sandy 
coves, rock-set, lily-sheeted ponds, al- 
most hidden, and shallow Arcadian sum- 
mer-haunted valleys, with the sea just 
over some stony shoulder.” 





Three miles west of Newport, in the 
middle of Narragansett Bay, the village of 
Jamestown on tiny Conanicut Island still 
has some of that rural simplicity, keeping 
secrets of rock, pond and sea. Jim Estes, 
the founder of the Newport firm Estes/ 
‘Twombly Architects, moved from New- 
port to Jamestown in 1985 and eventually 
built a clean-lined “Yankee modern” 
house for his family there (see Architectur- 
al Digest, September 2003). 

When he got a call, in the summer of 
2000, from two New Yorkers who had 
bought Jamestown’s “Ghost House,” he 
knew exactly which property they meant. 
Built as one of a pair in the 1890s by a de- 
veloper named Horgan, the three-story 
Victorian cottage faced Narragansett Bay, 
with panoramic views to the north, east 
and south. But for years it had been an 
eyesore, owned by an old woman who 
lived there only in the summers. “Rac- 
coons crawled in and out of the eaves,” re- 
ports Estes, and the disintegrating house 
had no heat or running water. The new 
owners, both women, had bought it at 
auction in September 1999. 

They knew—sort of—what they were 
getting into. Both have roots in New 
England: One, who works as an appraisals 
coordinator for a Manhattan auction 
house, comes from Massachusetts; the 
other, a financial executive for a high-end 
fashion designer, grew up in Rhode 
Island and often spent summers in 
Jamestown—her mother now lives in 
Newport and her sister in Narragansett. 
They had rented houses in Jamestown for 
two summers and were about to sign a 
purchase-and-sale agreement for a house 
on a hill when the Narragansett sister 
phoned from a tennis court in Jamestown 
to say, “Don’t buy! I just learned that the 
Ghost House is for sale.” 

“Yd known the Ghost House all my life,” 
says the fashion executive. “I called the 
broker, who said it would only be on the 
market for one day—they were setting up 
15-minute appointments. We took our 15 
minutes. There was nothing to look at in- 
side, so we looked out at the spectacular 
views.” Her partner adds, “The porch and 
first floor were so overgrown with privet 
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“These clients are truly daring,” says 
ec Jim Estes. “I can’t think of anyone else 
who would agree to a three- 
floor walk-up to get to the living room.” 





“A paradox of architecture, to me, 
is that projects that turn out the 
best do not necessarily present 
great challenges,” says Estes (be- 
low). “They come together easily, 
as this one did.” Borrom: The 
kitchen. Sub-Zero refrigerator. 
Thermador range, hood and oven. 


that the house looked like Sleeping Beau- 
ty’s castle.” They made an offer, and the 
other bidders eventually dropped out be- 
cause the reclamation project appeared to 
be so daunting. 

3y the time the owners met with Estes, 
who had come highly recommended by 
friends, they had some idea of what they 
wanted: “light, light and more light,” re- 
ee a ee originally a se- calls the fashion executive. “A structure 
ries of bedrooms. Estes removed that would take maximum advantage of 
SUR Tas laste keg the views.” Estes offered two options: De- 
attic to create one open space for molish the house, or gut and rebuild it. 


the living and dining areas and the ce 
kitchen. “I love that top floor,” he Demolition made more sense, and new 


comments. “The light, the view, construction would be more exciting. 
r a? , 1 Ld : > 
TET eee eC Cut o However, local zoning laws would not 


have allowed a new house to keep the 
























The headboard in the master bed- 
room “is a fixed panel with a sliding 
door next to it,” says Estes. “When 
the clients are home alone, they 
leave the sliding door open, afford- 
ing a great view of the bay from the 
stair.” It becomes a continuous wall 
when the couple want privacy. 


Serre] 


ged 


footprint or height of the existing struc- 
ture, and, with its twin next door, the cot- 
tage was part of Jamestown’s architectural 
fabric. The trio decided to keep the basic 
frame and reinvent the house from inside. 

‘They completely flipped the conven- 
tional stacking of floors: Two guest 
rooms and an entrance hall now occupy 
the first floor; the master bedroom, with 





an adjacent sitting area in the turret, te} 
up the width of the house on the seco1 § 
and the entire third floor is a large, op Pin, 
living/dining/entertaining area, with se Br, 
sational views of Newport and Nari iq; 
gansett Bay. 
“These clients are truly darin } 

reflects Estes. “I can’t think of anyo ij, 
else who would agree to a three-flo Pix 





#lk-up to get to the living room.” 
€ women not only agreed, they wanted 
most dramatic space to be the public 
art of the house. To create the living 
qm, Estes tore out the old flat ceiling to 
icess the height of the attic, which em- 
*pasizes the steep pitch of the mansard 
pot from inside. “We played tricks with 
rams and steel tie-rods to make that 


| 


“Tt was actually a blessing that the cottage was 
in such bad shape—tt left us free to create the house 
we wanted,” says one of the clients. 
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large, open space stable and keep the roof 


from spreading out,” he says. He also 
repositioned and resized all the windows, 
adding large shed dormers and essentially 
doubling the amount of glass in the 
heuse. And he created a handsome stair- 
well that links all three floors, effectively 
drawing the eye up through the levels— 

continued on page 145 
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Top: The reconstructed porch 

off the entrance hall. ABoveE: The 
house was built in the 1890s as one 
of a pair. In later years it fell into 
disrepair and was occupied only in 
the summer. Its derelict appear- 
ance inspired the Jamestown locals 
to nickname it the Ghost House. 
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Discoveries by Designers 



















Rugs to Vie For 


Fashion legend Oscar de la Renta lends his creative 
genius to a new genre with a collection of hand- 
knotted Tibetan and Indian rugs, which he describes 
as “a reflection of my taste and way of living” and 
the “perfect complement” to his home furnishings 

i line. His collaborator, Diane Elson Bankoff, owner of 
if elson & company, participates in all aspects of pro- 

: duction. Of the design process, de la Renta says, “We 
take various patterns, blow them up, scale them down 


and eliminate excess to produce the final result.” 





elson & company, 800-944-2858; www.elsoncompany.com 
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“I find most of my inspiration ij 





travel and in the objects 
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: ‘ I personally like to live with.” 





Oscar de la Renta’s 
& | striking carpet designs 
, _ include the diamond- 
& “| patterned Huelva, left; 
{ Avila, top; and the Ti- 
& @ & “ & betan San Lucar, above. 
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nobs, handles, locks and 

hinges in gold, brass, silver, 
pewter, nickel and antiqued fin- 
ishes are in abundant array at 
Nanz Custom Hardware in 
\ianhattan. Says Campion A. 
Platt, “Their laser prototyping 


| capabilities bring an age-old 

; 

craft into a new technological 

realm where customization is 
the word of the day.” 
Nanz Custom Hardware Inc. 
20 Vandam St. 
New York, NY 10013 
212-367-7000; www.nanz.com 
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“Their historic flags 


are like 17th-century 


supergraphics.” 
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NS for a prominent 
Newport, Rhode Island, 
family, Ebenezer Flagg Com- 
pany was founded just before 
America’s Bicentennial to repli- 
cate flags of the American Rev- 
olution. Now, individual and 
corporate commissions are its 
mainstay, with architects such as 
Thomas Kligerman using its 
flags to augment room decora- 
tion. Owner Bert Duguay also 
carries flags that identify yacht 
club officers (far left). 


Ebenezer Flagg Company 
65 Touro St. 

Newport, RI 02840 
401-846-1891 


continued on page 98 






































A CONTEMPORARY APPROACH FOR A GEORGIAN-STYLE RESIDENCE | 


Architecture by Errol Barron, FAIA/Interior Design by Marjorie Shushan 
Text by Michael Frank/Photography by Scott Frances 





ew Orleans of- 
ten feels unique 
j among American 
LS cities for the vari- 
and elegance of its resi- 
mtial architecture. Periods 
} successive rule—French, 


a French again and 
Mmerican—layered architec- 
ral habits and preferences 
B the local cottage and (lat- 
! 


er) town house with a wonder- 
fully adaptive and beautify- 
ing knack. The early Creole 
cottages in the French Quar- 
ter acquired jalousies and 
wrought iron balconies from 
the Spanish. The Americans 
introduced -Greek Revival 
symmetry and the district’s fa- 
mous ornate cast-iron gal- 
leries and balconies. In the 


Garden District, classical an- 
tebellum raised cottages and 
five-bay center hall houses be- 
came more elaborate in the 
period of prosperity following 
Reconstruction, while more 
cast iron was applied to exist- 
ing structures, and Italianate 
mansions and Second Em- 
pire-style piles sprang up on 
remaining empty parcels. ‘To- 


“The couple wanted a house that 
was sophisticated and comfortable,” 
designer Marjorie Shushan says of 
the New Orleans residence that she 
reconceived with architect Errol Bar- 
ron. The living room’s side tables 
are from Bernd Goeckler Antiques. 
Old World Weavers drapery silk. 














ABOVE: Contemporary metal-frame 


windows were introduced in the li- 
brary. Thonet black-lacquered chair 
and Art Déco folding stool from 
Karl Kemp Antiques. Early-Muro- 
machi-period guardian dog, Naga 
Antiques. Clarence House sofa pil- 
low fabrics. Stephen McKay lamp. 


BELOw: Barron’s decision to enclose 
and glaze a passage opened up the 
flow of the house. “We used a faux- 
stone treatment on the walls, to help 
integrate them with the floor and 
to impart a kind of outdoor quality,” 
explains Shushan (above right). The 
table is by Michael Taylor Designs. 














ward the end of the 19th | 
tury St. Charles Avenue f 
in with grand houses : 
number of styles, among t 
Richardsonian Romanes| 
Queen Anne, Colonial 
Renaissance Revival; even 
odd Craftsman stands am) 
the mansions of that fal 
oak-lined boulevard. 

In this polyglot envit 
ment there is obviously a | 
of comfort with the ide: 
expanding and revising e3 
ing structures. Yet whey 
this comfort extends to ad¢ 
contemporary wings to t 
tional houses remains td 
seen, since relatively few I 
been done. 

Naturally, a great deal 
pends on how they are dq 
In the case of a young 
adventuresome New Orle 
couple—both third gene 
tion, they were born three ¢ 
apart in the same hospital 
have known each other, 
markably, since kinderga1 
—daring was key. Daring 
take a handsome if safe 1 
Georgian-style house in 
University District and py 
in the hands of Errol Bari 
who designed a contempo! 
addition to the city’s Og} 
Museum of Southern 1 
Daring to bring in Marj«{ 
Shushan, the sleek Manhai 
designer who has long-sta 
ing roots in the city (she li} 
in New Orleans for 30 ye 
but a distinctly un—New (| 




















































ere are public and priv ate sides 
e house, but by using a consis- 
palette and materials, I unified 
n as much as possible.” Ben 
nzeit’s Honey Tangerines, 1974, 
in the dining room between 

| Kemp lamps. Marble tazzas 

n Sentimento. Stark sisal carpet. 
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i bostTeE: “The master bedroom 

) wa beautiful, spacious room, and 
H challenge was warming it up.” 
o4 lamps are from Stephen McKay. 
ogany guéridon, Sentimento. 
elassé blanket, E. Braun & Com- 

my. Beauvais carpet. RiGHT: The 

ster bedroom’s private terrace. 










Bow Ricut: “I originally saw 
# pool running along the back of 
: property. René J. L. Fransen, the 
dseape architect, brought it into 
t heart of the garden and added a 
fntain. It’s much more likable 
successful there,” says Barron. 
s et Cie outdoor furniture. 


Iins style. And daring to 
farge them both with taking 
sbackward-glancing house 
. | recalibrating it to look, 
ynot quite forward, at least 
oleheartedly to the present. 
‘New Orleans can be a very 
Hditional place,” says the 
fe. “You walk into a house 
ad know who the architect 
ad decorator were. You even 
yw where the rugs came 
®m. Well, we got rid of the 
zs altogether! We also got 
of the old way of living 
gwn here.” 
sBarron, when he first saw 
b house, went off for a week- 
ad and came back with a 
@tch. “This is what you need 
do with the place,” he told 
> clients, “even if you don’t 
e me to do it.” What he 
sented was radical: pushin; 


4 
























5 
kitchen back; increasing 
enings between rooms; en- 
bsing and glazing a passage 
#make the flow between the 
blic rooms even freer; and 
ding a wing in a more mod- 
dist style that would house 
the elements the couple, 
o have three children, felt 
pre lacking—a family room 
f the kitchen; an exercise 
om and wine storage; a two- 
bry outdoor porch; and an 
y master suite with his-and- 
r baths and closets. 

Built of steel, limestone and 
undant glass, the new wing 
liberately if subtly draws on 
ge inherent classical under- 
qnes of the original house. 
continued on page 145 
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“T went for a restraint and spareness in the new parts that 
speak to those qualities in the old,” says the architect. 
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Short on Space, 


Long on 


OLGA HIRSHHORN’S TREASURE-FILLED 
MOUSE HOUSE IN WASHINGTON, D.C. 


Text by Jeff Turrentine/Photography by Gordon Beall 


t is one thing to see a Picasso in a 

museum gallery, centered on a pris- 

tine white wall, the focus of waves of 

adoring pilgrims. It’s another to see 
a Picasso hanging in a house, displayed 
tastefully but conspicuously in a library or 
above a mantel, an invitation not only to 
reflect on the painter’s unsurpassable ge- 
nius but also to speculate (privately, of 
course) on the owner’s wherewithal and 
art-world connections. 

But it’s quite another thing still to 
come across a small Picasso—a whimsi- 
cally doodled portrait—hanging next to 
the dishwasher in a tiny pied-a-terre. And 
then to notice, upon closer inspection, 





the message scribbled at the bottom: 
“Pour Olga, ‘Ton Ami, Pablo.” 

Such are the surprises to be found in 
Mouse House, the name bestowed by 
Olga Hirshhorn on her 500-square-foot 
Washington, D.C., carriage house, which 
was built in 1900 and converted into a 
residence by the late architect Richard 
Ridley in the 1980s. Filled as it is with ap- 
propriately scaled artworks by the likes of 
Picasso, Calder, Man Ray, Giacometti, 
O’Keeffe and other titans of 20th-centu- 
ry art, it is tempting to liken the residence 
to a museum. But to attach that word to 
Mouse House would be to misrepresent 
its essential character. This is a home, not 


ABOVE: A copper roof tops Mouse 
House, Olga Hirshhorn’s pied-a- 
terre in Washington, D.C. The tiny, 
500-square-foot carriage house, 
built in 1900 and converted into a 
residence by the late architect Rich- 
ard Ridley in the mid-1980s, is home 
to a nearly 200-piece art collection. 


Lert: African and Asian artifacts and 
19th- and 20th-century paintings are 
displayed in the living room. A Ko- 
rean ancestor painting hangs above 
the Victorian sofa. At right are a 
bronze from Madagascar and three 
Saul Steinberg cartoons. A Ukraini- 
an folk art horse is on the low table. 


ree 


? 


I 
i 

* 
a 
































“T still live with a lot of the art. When I 
married Joe, one of the first things I got from 
Pierre Matisse was a Giacometti sculpture.” 





an institution. With few exceptions, the 
artworks do not boldly announce them- 
selves; they must be discovered, like little 
secrets. And the artists, for the most part, 
were Olga Hirshhorn’s friends. 

Mouse House is just a short cab ride 
from the National Mall, on which sits 
the Hirshhorn Museum and Sculpture 
Garden, the drum-shaped repository of 
modern art named for Hirshhorn’s late 
husband, Joseph. A high school dropout 
from Brooklyn, he made his millions 
from Canadian uranium mines and spent 
a fair amount of that money on art. His 
sizable donation of pieces to the Smith- 
sonian Institution—with an emphasis on 


Lert: A brick wall separates the 
kitchen and living room. In the niche 
is an Alexander Calder mobile. 

The Kenneth Noland target paint- 
ing-was a wedding gift to Hirshhorn 
and her late husband, Joseph, the 
founder of the Hirshhorn Museum. 
The marble bust is 19th century. 





20th-century works, especially sculpture 
—became the sturdy foundation for the 
museum, which opened its doors in 1974. 

When Joseph Hirshhorn died in 1981, 
his widow began to search for a smaller 
residence in Washington, where she 
knew she would be living only part of 
the year. She could have taken her pick 
of any of the capital’s elegant mansions 
or town houses, but to the former Olga 
Zatorsky—born to working-class Ukrai- 
nian immigrants in Connecticut—the 
converted garage behind a stately French 
Renaissance Revival apartment building 
looked as if it would do just fine. 

“It's just an exercise in discipline,” 


ABovE: Sculptures and paintings 
by various artists, including Calder, 
Dali, Daumier and O’Keeffe, fill 
the shelves in the dining area. A pair 
of De Kooning oils and three paint- 
ings by Adolph Gottlieb are at left. 
Jacqueline, a gift from Picasso, is on 
the second shelf at far right. 
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Hirshhorn says of life in such a small 
space. “You have to read the paper and 
throw it away. You have to give away your 
magazines. Sometimes I just leave them 
outside hoping someone will steal them!” 

Though space is at a premium inside 
Mouse House, every inch has been put to 
good use as a backdrop for nearly 200 
works, many of them given to the Hirsh- 
horns as gifts from artists who appreciat- 
ed Joseph Hirshhorn’s early championing. 
For Olga Hirshhorn, every piece sparks 
a memory of a time when she and her 
husband were jet-setting fixtures in both 
the American and European art scenes— 
indeed, when they were integral pillars 





Lert: Hirshhorn in the kitchen, 
where she finds creative places to 
store her files. BELow Lert: Vintage 
toasters line a lower shelf. Seated 
Nude, center, is by Paul Manship. At 
right are Irving Block’s Teapot and 
Calder’s Painted Plane. The cat fig- 
ure, below left, is by Noche Crist. 


Ricut: A cloud-painted ceiling 
ornamented with gold-leaf stars, 
conceived by Washington artist 
Dana Westring, adds a whimsical 
touch to the third-floor bedroom, 
which is in a garret. The fish art- 
work is by Merry Bean. An Ella Tu- 
lin sculpture is next to the lamp. 


of the bridge connecting the two worlds. 

“We saw Giacometti when we were in 
Paris and Alexander Calder in his summer 
home on the Riviera,” she says. “And of 
course a lot of Picasso. It was a very excit- 
ing life. And I still live with a lot of the art. 
When I married Joe, one of the first things 
I got from Pierre Matisse was a little Gia- 
cometti sculpture. Georgia O’Keeffe gave 
me a marvelous small painting of a flower. 
Calder gave me a lot of little pieces.” 

One such gift from Calder, a mobile, 
occupies a high niche in the wall separat- 
ing her kitchen from the living room; 
below it is a Kenneth Noland canvas. Op- 
posite is a built-in bookcase in which 
books have been sacrificed in favor of 
more than a dozen small pieces by Picas- 
so, Dali and Daumier, among others. 

Walking up the narrow stairs, one can’t 
help but bump into works by Ben Shahn, 
Jean Dubuffet and Robert De Niro, Sr. 
(the father of the famous actor). The bath 
is on the second floor; instead of hand 
cream and hairbrushes, on its sink count- 
er is another Calder. 

As Mouse House’s curator, she follows 
no hard-and-fast rules. “I might have a 
very unimportant piece next to a De 
Kooning, just because I like it,” she ex- 
plains. If something brings her joy, she 
finds a place for it—be it a Dali canvas no 
larger than a slice of bread or her collec- 
tion of more than a dozen vintage toasters. 

“T feel as though I’m living in a work of 
art,” says Hirshhorn. And in fact she is. At 
the very top of Mouse House is the tiny 
bedroom, and at the very top of the tiny 
bedroom is what she calls her “Russian 
Orthodox” ceiling: an indoor firmament 
of blue interrupted by gold-leaf stars and 
puffy white clouds. When it seemed like 
there couldn’t possibly be room for any 
more joy, Olga Hirshhorn found some. 
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Discoveries by Designers 


Ane Easton is known for 
the range of her high-qual- 
ity works on paper that span the 
16th to 19th centuries. “Andrea 
has the finest selection of antique 
prints in all of Los Angeles,” 
says her longtime client Martyn 


Where Fine Prints Reign 


Lawrence-Bullard. Examples of 
her noted artworks include a circa 
1714 engraving (above) by Johann 
Christoph Volkamer and two 
engravings, circa 1650-53, from 
Joannes Jonstonus’s Historiae Na- 
turalis de Quadrupetibus (below). 





Andrea Easton Antique & Decorative Prints 
725 N. La Cienega Blvd., Los Angeles, CA 90069; 310-659-1598 
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Fonthill Ltd. 


Doral Stripe is part of 
the Thomas Dare Col- 
lection at Fonthill Ltd. 
(212-755-6700). It’s 
printed on cotton and 
is available in green, 
grape, blue and mush- 
room, in addition to 
coral, shown here. 


AD’s Editors Present Designers’ Sources 






Gordon Foster 


322 E. 59th St., New York, NY 10022; 212-980-5780 
www.gordonfoster.com 









Diverse objects from 
around the world draw 
designers like Alexa 
Hampton to Gordon 
Foster’s shop, where 
the refined—such as a 
19th-century Chinese 
celadon vase—and the 
unusual can be found. 


An early-20th-cen- 
tury Mambila buffalo 
mask, from the Nige- 
ria-Cameroon border 








Beautifully carved 
doors from five cen- 
turies are offered. 


A EE ss 


’ Portals to Praise 
| Agostinho Alves’s Portae in Barcelona is a 
| rich repository of carefully restored antique 
Spanish doors that has taken decades to 
| | amass. Twenty thousand pieces make up the 
extensive holdings. The doors are shipped to 
homes around the world, each an enduring 


remnant of Spain’s diverse decorative history. 





| Portae Antiquae Mare Nostrum, S.L. 
Calle Girona 67, 08009 Barcelona 
34-93-272- 1731; www.portae.info 





continued on page 116 
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Obsession a la 
Francaise 


DOWN TO THE LAST DETAIL, 
A PROVENCAL CHATEAU IS RESTORED 


Interior Design by Michel Biehn/Text by Steven M. L. Aronson 
Photography by Marina Faust 











all it a seignorial 

colossus, a fortified 

chateau or simply 

a castle keep—it 
crowns the medieval hilltop 
village of Ménerbes in the 
mountainous Lubéron region 
of Provence, and it was verg- 
ing on ruin when it fell, presto 
magico, into the upholding 
hands of an American couple. 
Happily for the house, they 
turned out to be adventurous 
to the point of mania: Their 
imagination keyed to the in- 
eluctable romance and drama 
of the place, they proceeded 
step by tortuous step to re- 
store it to its lost magnificence 
and then some. Today its 
long-blocked, newly liberated 
windows, wide and tall, look 
confidently down on olive- 
and-dun farmland—the very 
picture of /a campagne fran- 
caise—and augustly up at Mont 


102 





Ventoux, which dominates the 
wide horizon. 

The house, designated a 
historic monument, can be 
read as a dictionary—make 
that an encyclopedia—of 
French architectural styles 
from the 11th century (the 
watchtower at its north end) 
to the 18th (the barn that con- 
stitutes its south wing); the 
vast, massively vaulted salons 
in the middle were construct- 
ed in the 15th, and one of the 
tangential buildings in the 
14th (now a guesthouse, it’s 
been known as /a forteresse 
since the far-off days when it 
was manned by sentries). 

To return this welter of en- 
tities to its original nobility, 
the couple assembled a team 
of specialists in historic reno- 
vation—architects, engineers, 
masons, ironworkers and mas- 
ter carpenters, all working with 


_ there, amid Brobdingnagian 
‘bags of cement and mortar, for 







































old materials. It wasn’t long be- 
fore an industrial crane had to 
be positioned on the property | 
to lift beams for the disinte- 
grating ceilings and tiles and 
stone for the broken floors. 
The couple, hell-bent on being 
on-site and hands-on, made 
the decided choice to camp out 


however long it might take. 
“Our most important goal 
was to let the architecture 
speak for itself,” the wife says. 
What it speaks is volumes. 
The three central rooms in 
the medieval part of the com- 
plex that are the essence of 
the place—the grand salon, the 
formal dining room and the 
center hall, which in an earlier 
time housed an entire con- 
vent—all now boast their orig- 
inal Renaissance vaulted ceil- 
ings that rise to a staggering 30 


BELow: A 1932 fresco by Christian 
Bérard of dancer Serge Lifar with 
an angel hangs in the small dining 
room. The painted bench, the din- 
ing chairs and the gilt-metal-and- 
crystal chandelier are all 18th-cen- 
tury Italian. Opposite: A Provencal 
quilt serves as a table covering. 























The philosophy of the renovation 
was “nothing gimcrack, ersatz or 
new,” the wife explains. “We used 
original materials only.” ABOVE: 
Closets in the dressing room were 
built from old louvered shutters. 
The 18th-century carved giltwood 
mirror is from a Scottish castle. 


Lert: A casement window illumi- 

nates a 17th-century stone staircase 
with a classical balustrade; many of 
the windows—bricked up centuries 
earlier to avoid window taxes—were 
unblocked during the renovation. 

BeELow: A library balcony has views 








feet, and glorious arches as 
well. “It took a certain boldness 
on all our parts to free those 
walled-up spaces and give the 
rooms back their grand dimen- 
sions,” she observes. Opening 
up volumes also entailed mak- 
ing the 14th-century library 
into a soaring two-story space, 
complete with its original 
broad-beamed ceilings, and 
augmenting the master bed- 
room by means of an ironwork 
stair that leads to an enchanted 
attic dressing room—“a spot 
to come to not just for clothes 
but to read and dream.” 
Smack-dab in the middle of 
the restoration, the couple 
stopped to ask themselves, 
Just how do you decorate a 
historic monument—to live 
in? “I knew what I wanted it to 
be, but I also knew that I could 
never get it there myself,” the 
wife confesses. “Then one day 
in the little town of Isle-sur- 
la-Sorgue I happened to walk 
into a shop full of the most 


of the Lubéron mountains. 


wonderful objects, furniture 
and antique fabrics, and I 
thought, If only the magician 
who is responsible for all of 
this were interested in doing 
decorating. ...” The wizard of 
the premises, one Michel 
Biehn, was, far from being a 
mere shopkeeper, also an au- 
thor, world traveler, museum 
consultant and connoisseur 
of 18th-century textiles. A sin- 
gle visit to the work site in 
Ménerbes convinced him of 
the grandeur of the possibili- 
ties. “He brought a new way 
and a new level of looking 
at absolutely everything,” she 
says. “He has such a high aes- 
thetic tuning—the whole his- 
tory of France is just part of 
his way of being.” In no time 
the couple were inviting him 
to play a role in every aspect of 
the prodigious project, in- 
cluding the landscaping. “We 
quickly struck up a bright com- 
plicity,” Biehn offers, adding, 
“Through them I found the 





4 neutral palette reigns through- 
“There’s nothing jarring,” re- 
cs the wife. THs Pace: In the 

suite, an 18th-century French 
and a Louis XVI armchair are 
nged beside an iron bed made 


the staff of Joséphine de Beau- 
nais, first wife of Napoleon. 
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best of myself—I can truly saj 
that my work was only as goo 
as my clients.” 

Wife and designer shared 
predilection for “very settlef 
colors” (off-white through thi 
range of beiges to deepest cof 
coa—punctuated from time t 
time with red) and also a lov 
of texture (soft leathers, ribbed 
wools, rough cottons, luxuri 
ous silks). And they saw thj 
house’s monumental spaces th} 
same way—as demanding thf 
finest antique pieces (the bed] 
in the master bedroom bea! 
the stamp of no less than th 
Empress Joséphine), estimable 
sculpture and superb sculp: 
tural objects (the terra-cott: 
rooster in the dining room 
was once cock of the walk ir 
the palace of Versailles), and 
for comfort’s sake, some over- 
stuffed contemporary furni- 
ture. “We made a decision not 
to be purist,” she explains; 
“but to be open to any and al 
styles and periods provided 
they looked like they could] 
dance together.” In came 
oversize tables and chests, cut- 
ting a rug, so to speak—fol-| 
lowed by an exceptionally 
wide variety of huge pots and| 
jars, brilliant chandeliers and 
jewel-like mirrors. 


Then the oddities whirled 


Lert: Inspired by Pompeii, Biehn 
(above) used stripes throughout 
the summer dining room, which is 
set beneath the eaves of a former 
silkworm house. “You spend half 
your time outside,” says the wife. 
“The house has the indoor-outdoor 
feeling that Provence demands.” 


were what I tried to add; 
ays within the limits of harmony, 
fuse wit on its own can go too far.” 
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“Our days here are connected with 
the land,” the wife comments. “It’s 
all about the sun.” ABove: A walled 
parterre’s pebble paths wind their 
way through the garden beds to a 
15th-century outbuilding now used 
as a guesthouse. RiGuT: The gar- 
den terrace overlooks the valley. 


in—important in the grand 
scheme because they were 
meant to throw things off, 
to stand in thrilling contrast 
to the overall scale (see, for 

stance, the Han Dynasty 
¢ n-shaped vases on the 


gr: ulon mantel). “Sur- 
prise | wit,” says Biehn, 
“were \ ! tried to add, but 
always w the limits of 
harmony, b se wit on its 
by ” frees 
own can go t¢ ir.” He, for 


his part, ventured all the way 
to Istanbul; there he found a 
fresh source of inspiration in 
the military camps of Siiley- 
man the Magnificent, which 
were the subject of an exhibi- 
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“We stood inside, looking out, every 
time we selected a fabric for the 
terraces or positioned a table or a tree.” 


tion. Then back in Ménerbes, 
outwitting time and space, he 
converted one of the house’s 
three enormous 11 th-century 
caves into a tented and multi- 
color-terra-cotta-tiled Turk- 
ish encampment. It now serves 
as a dormitory for visiting 
grandkids, one of whom was 
recently heard to ask, “How do 
you get to be the sultan here?” 

Now with the interior com- 
pletely under control, the cou- 
ple began to tackle the land. 
As one surveys the formal and 
romantic garden it is today, 
with its old stones and 18th- 
century-style parterres bask- 
ing in the golden Provencal 
sun, it is all but impossible to 
imagine that not so very long 
ago it consisted of acres of 
impenetrable jungle and de- 
bris on multiple levels of a 
precipitous incline. The driv- 
ing principle, the wife ex- 


plains, was to connect the five 
upper and seven lower ter- 
races with the landscape be- 
yond—by clipping the olive 
trees to echo the shape of the 
distant mountains—and with 
the house behind to ensure an 
uninterrupted flow of colors 
and a harmonious relationship 
of forms. “Michel Biehn and 
I stood inside, looking out, 
every time we selected a fabric 
for the terraces or positioned a 
table or even a tree,” she re- 
counts, going on to describe 
how the large cypress, mul- 
berry and olive trees, trailing 
clumps of embedded earth, 
were hoisted into the garden 
by the trusty old crane. “You 
looked up, and the sky was full 
of flying trees,” she marvels. 
As well she might: Every- 
where one looks here, one sees 
a house of wonders that have 
simply never ceased. 1) 
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; 
The swimming pool—a copy of an 
18th-century stone bassin—was set 
beside the medieval ramparts of the 
village, 180 feet below the level of the 
.| house. The grounds, which include 
| aterraced park and cherry orchards, 
| were planted with white-flowering 
| plants indigenous to Provence. 
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TUSSI AND JOHN KLUGE’S 


ou know you are 
not in just any Fifth 
Avenue apartment 


when you get off 


the elevator and are greeted 
by three tall women. 
Chinese, glazed temple guar- 
dians from the Qing Dynasty. 
The third is as American as, 
well, the Statue of Liberty. In 
fact, this bronze figure, stand- 
ing on a globe engraved with 
the words e 


‘Two are 





Latin phrase stamped on every 


OQ 
Oo 


coin—is the Statue of Liberty. 
She is one of Frédéric Auguste 


Bartholdi’s early versions of 


the lady holding the torch in 
New York Harbor, just a few 
miles to the south. 

Nothing in the elegant en- 
trance hall should astonish. 
You would not, after all, ex- 
pect John Kluge to live in just 
any Fifth Avenue apartment. 
He is not only a famously as- 
tute entrepreneur—his flag- 
ship operation was a radio and 


MM 


Vie Milly 


television conglomerate called 
Metromedia—who counts his 
billions in double digits. He is 
also an astute and knowledge- 
able collector. “John has great 
enthusiasm and an incredibly 
broad stroke,” says British de- 
signer Neil Adam Mackay, 
who, with his partner, Simon 
Creese-Parsons, created the 
duplex’s interiors. “A lot of col- 
lectors focus on just one peri- 
od, such as the Renaissance. 
John is very eclectic. He col- 


MULTIFACE TED DUPLEX IN MANHATTAN 


Neil Adam Mackay and Simon Creese-Parsons 
d Clarke/Photography by John M. Hall 
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A large 1949 batik of a reclining fig- 
ure by Henry Moore overlooks the 
living room; resting on the low table 
is one of his bronzes. “The cue for 
the colors of the space—the greens— 
came from that linen piece,” notes 
Mackay. The Russian Neoclassical 
floral rug is from FJ Hakimian. 
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A Greek-style frieze 
SOOM te aee 
arranged with a Louis 
any table stamped “L..Moreat 
BOOED. Aerio me tt te 
_ 19th-century Turkish rug. The 20th- 
century Aboriginal painting is set 
into an antique Italian frame. Charles 
x lade Co am renee olan 







PS : 


Asove: “The Mughal Room serves 
as a study, a guest room and a medi- 
tation room,” explains Mackay. “It 
expresses Tussi Kluge’s love of In- 
dia and color in a fun way.” Ber- 
gamo drapery fabric. Rint: “I ac- 
cented the murals with gold leaf. 
The motifs are after ones in a Mu- 
ghal manuscript at Windsor Castle.” 


lects everything from Etruscan 
art to modern and Aboriginal 
art. And he has an encyclo- 


pedic knowledge of what he 


owns. I can suggest that what 
we really need is a wonderful 
Roman statue. ‘I’ve got one,’ 
he’ll say—and then he’ll tell a 
story about it.” 

Perhaps the only surprise in 
the apartment is its relatively 
small size: three bedrooms, a 
library and a dining room. But 


then Kluge and his wife, Tus- 
si, have recently downsized. 
They sold two of their homes 
—a house in Scotland and a 
four-floor apartment in Mu- 
nich—and they gave their 
7,378-acre estate in Virginia 
to the University of Virginia. 
Now all they have, besides 
the apartment on Fifth Av- 
enue, is their house in Palm 
Beach, where they spend 
most of the winter; a house 
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in Saint-Paul-de-Vence, not 
far from Nice and Antibes, 
where they spend most of 
the summer; and a farmhouse 
in Virginia and in Germany, 
where John Kluge and his wife 
were born. 

It was Tussi Kluge who 
oversaw Mackay’s design of 
their quarters in New York. 
“It’s a small apartment, and | 
told Neil that I wanted it to be 
like a little jewel box,” she says. 
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‘Taking his cue, he conjured up 
images of gem-encrusted Fa- 
bergé eggs and the exuberant 
palaces of the Romanovs. That 
conceit is even reflected in the 
ornately detailed hall floor, 
which is a painted copy of one 
Mackay had seen in a Russian 
palace. The result is not just a 
surface on which to walk; it is 
a work of art that captures the 
eye as it connects the rooms— 
continued on page 146 


ABOVE: “I love to wake up to blue,” 
says Tussi Kluge. The calming shade 
Mackay chose for the master bed- 
room was inspired by the Persian 
rug. “Like all of the front rooms, 
this space looks out to Central Park 
at tree level. The entire place is re- 
ally more like a Paris apartment.” 





Opposite: Orbs in Red by Alexan- | 
der Calder hangs in the master 
bedroom sitting area near a circa 

1825 South German Biedermeier 

table and a pair of 19th-century ma- 
hogany fauteuils. The clear- and 
blue-glass French chandelier is Art 
Déco. Bergamo drapery fabric. 


You would not, after all, 
expect John Kluge to live in just 
any Fifth Avenue apartment. , 
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A circa 1955 painted- 
parchment-and-rose- 
wood credenza, by 
Aldo Tura in collabora- 
tion with artists Gio 
Ponti and D. Ortiz 














inkhn | Pee 


2 recalls, “I was working in Venice in the 





J 5 
late 1960s with the house of Yves Saint Laurent when I be- 
came interested in Italian and French textile design and 
bought a few pattern samples. Twenty years later, at Tiffany 
& Co., my love of textiles resurfaced when I was in Lake Como 
developing a collection and hunted through document pat- 
terns for inspiration. Slowly I added to my small collection. 
Now grouped at the end of the living room, these visual 


pieces amplify and animate the space with quiet panache.” 


Guy Regal Ltd. is a leading source for antique furniture, deco- 





rative accessories and fine art and a destination for designers 
such as Geoffrey Bradfield. In the elegant three-story brown- 
stone that houses Regal’s carefully vetted offerings, two circa 
1800 Directoire red chinoiserie credenzas (above) stand out, as 


does a mid-19th-century Russian Rococo-style armchair (left). 





Guy Regal Ltd.,223 E. 60th St., New York, NY 10022 
212-888-2134; www.guyregalltd.com 

















The Le Manach Collection at Claremont | 
(212-486-1252) features Balmoral (shown in AS | | 
blue), which takes its name from the British || 
royal family’s home in Scotland that was a 
favorite of Queen Victoria’s. The cotton 


fabric comes in red as well. Two ikats, Gali- 











gai and Concini, are also part of the line. 
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~ REFURBISHING ADDISON s era 


MIZNER’S GOLD COAST GEM 


Pe Ado 


Founded by architect Addison 
Mizner in 1926 as part of a larger de- 

Yas velopment, the 1,041-room Boca 

EE Raton Resort & Club in Florida 

: has been renovated. THESE PaGEs: 

Palm trees flank the entrance to 
ay oN YN the Cloister, the resort’s original, 

saa Mizner-designed main building. 





Interior Design by Ahearn/Schopfer 
and Associates and Wilson & Associates 


Text by Penelope Rowlands 
Photography by Dan Forer 
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hen Addison 

Mizner’s ex- 

otic-looking 

Cloister Inn 
opened in Boca Raton in 1926, 
dignitaries, socialites and all 
manner of hangers-on came 
down from nearby Palm Beach 
and bey« ynd to celebrate. “Ad- 
di: Mizner is the Michel- 
angela of America,” a former 
amba: ‘to Spain declared; 
the widow 1e of this coun- 
try’s preen nt 
compared Miz ; work with 
that of her husband: “Since 
Stanford White there has been 
no one with such exquisite 


architects 


sense of artistry,” Bessie White 
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said. “The building is superb.” 

It’s lucky it was, since every- 
thing around it—the nascent 
community of Boca Raton it- 
self—was in chaos. The inn 
was to have been the first of 
many buildings to make up Bo- 
ca Raton, which Mizner con- 
ceived “to give Florida and the 
nation a resort city as perfect 
as study and ideals can make 
it.” But his Mizner Develop- 
ment Corporation went broke, 
colossally, in 1926. Then na- 
ture weighed in. That fall a 
devastating hurricane hit, and, 
as Caroline Seebohm has writ- 
ten in Boca Rococo, her biog- 
raphy of the architect, “the 


BELow: For the Cloister’s lobby, ar- 
chitect and designer Kevin Schopfer, 
of Ahearn/Schopfer and Associates, 
was guided by a sense of history and 
place. Clarence House fabric on so- 
fas. Kravet fabric on Lillian August 
club chairs. Maitland-Smith lamps, 
in foreground. Couristan carpet. 


Botrom: The lobby’s grand stair, 
Opposite: Guests can enjoy breal 
fast in the Cathedral. The Gothic 
Revival space retains its original 

architectural details, including th 
frescoed ceiling. Clarence House 
fabric on chairbacks; Kravet fabri 
on chair seats. Couristan carpet. 
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dream city was returned to 
what it had always been; a 
sandy desert, laid about with 
a few sticks of wood and wind- 
blasted palmettos.” 

Boca Raton eventually did 
rise up, of course, if not exact- 
ly in the form that Mizner en- 
visioned. As for the Cloister 
Inn, with its melding of Span- 
ish, Moorish and Mediterra- 
nean architectural styles, it 
went through countless twists 
and turns on its way to becom- 
ing the Boca Raton Resort & 
Club. Now, after a just-com- 
pleted, long-term renovation, 


| 


it’s evolved into a multifacete — 


thoroughly modern—yet sti’ 


somehow, Miznerian—plaq * 


to stay. | 


The first thing a visitor n¢ 
tices, sighting the 1,041-roor 
356-acre complex from a di| 


tance, is its hue. All its build: i 
ings are painted a vibran| 
Technicolor pink, a shade Mid 
ner favored. Approached pa‘ | 


a fountain, the facade of “ 


main resort building reveal) 
its Moorish, hence Islami¢ 
roots in the form of double 
arched windows and rooflin’ |! 
crenellations. To the right, | 
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27-story tower, built in 1969, 
sits, breathtakingly audacious, 
inescapably pink. 

Entering the massive lobby 
of the original building, now 
known as the Cloister, brings 
you deep into Mizner territo- 
ry. With its stone pillars and 


numerous interior arches, us 


uf 
space is richly delineated. But 
by the time Kevin Schopfer 
and Nancy Ahearn, of Ahearn 
Schopfer and Associates, set to 
work on its décor four years 
ago, they found that much 
of its original detailing had 


been obscured. The barrel- 


vaulted ceiling, for example, 
which the architect had con- 
ceived in a deep beige with 
highlights in bright, tropical 
colors, including a shimmer- 
ing metallic blue, had long 
been painted over in white. 
They restored the lobby’s ini- 
tial colorations while refresh- 
ing its palette and furnishings. 
“We 


the space and bring in more 


wanted to warm up 
architectural detailing,” says 
\hearn, who now heads up 
her own firm. 

\t its eastern end, the lobby 


changes drastically, assuming 


stone walls and a second-story 
loggia—all part of Mizner’s 
plan. The adjoining Grand Pi- 
azza, though, is actually new, 
having been converted from 
its previous use as a recep- 
tion area. If this setting, with 
Italian-in- 
spired fountain at the cen- 


its hand-carved, 


ter of the space, seems monas- 
tic, the contented chattering 
of passing guests as they go 
about making the day’s tough 
che rices—golf or spa? tennis or 

beach?—distinctly does not. 
‘The piazza includes dining, 
continued on page 147 


Opposite: Ahearn/Schopfer and As- 
sociates conceived the Yacht Club, 
which has rooms overlooking the 
marina, Lake Boca and the Atlantic. 
BELOw Lert: The rooms and suites 
at the Boca Beach Club, created 

by Margaret McMahon, of Wilson & 
Associates, evoke seaside cottages. 


BeLow: Nichols Brosch Wurst Wolfe 
& Associates designed Spa Palaz- 
ZO, a space inspired by Spain’s Al- 
hambra and Generalife palaces. The 
EDSA-landscaped grounds are re- 
served for spa guests. RTKL Asso- 
ciates chose the outdoor furnishings. 
Kreiss tables, chairs and chaises. 
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Architectural and Interior Design by Greg Jordan/ Text by Steven M. L. Aronson/Photography by Durston Saylor 

















o sooner had a Miami-based 
real estate developer ac- 
quired a three-acre site in 
Southampton that virtually 
cost the earth than he commissioned 
designer Greg Jordan to first build and 
then decorate him a house that was 
worthy of it. “With Greg you get insur- 
ance—he makes sure you meet the expec- 
tations of the property,” he declares. “I 
still pinch myself walking around the 
penthouse he designed for us in Key Bis- 


“Tt’s a traditional cottage-style 
house, simple in details,” Greg Jor- 
dan (left) says of a summer house 
in Southampton, New York, that he 
designed for a Florida-based fam- 
ily. ABovE: The Shingle Style resi- 
dence is set on three acres of land, 
just a short walk from the sea. 


A SOUTHAMPTON HOUSE BALANCES FORMALITY AND COMFORT 


cayne” (see Architectural Digest, April 2003). 

Whereas the couple live right on the 
ocean in Florida, they contrived to be 
merely near it on Long Island—“This 
needed to be a different version of us by 


It 


the beach,” the husband explains. What | 


he was asking Jordan for was a handsome 
Shingle Style house “built to look old” 
(he would later discover that he preferred 
his shingles “not too old-looking,” and 
he now periodically has them “power- 
washed”). He also had his heart set on 
a double-door entrance and a grand spi- 
ral staircase. “I had to remind him,” Jor- 
dan says, “that this was supposed to be 
a real understated beach house. I said, 
‘You need only one front door, not two— 
it’s not Beverly Hills.’ And I told him 
that we were going to just have a simple 
flight of stairs.” The designer then pro- 
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Lert: The living room is “intimate BeLow: “The dining room is a neu- 


in scale,” remarks Jordan. “As the 


tral backdrop—without being dull— 


house is used only during the sum- _ so it can be transformed by flowers, 


mer, most of the entertaining is 


food and people,” says Jordan, who 


done outside.” The side tables, ber- _ furnished it with a French table and 
gére and open-arm chairs are 19th- English chairs. Scalamandré wallcov- 


century French. Travers chintz. 


ering and slipcover and drapery tick- 


Old World Weavers wallcovering. ing. Patterson, Flynn & Martin rug. 






ceeded to do his own, relaxed take on a 
classic McKim, Mead & White stained- 
wood staircase. 

“My goal here,” he says, “was to bring 
everything down. To actually bring it 
down, because in Florida they’re floating, 
in their 12,000-square-foot palace in the 
sky—they’re more spread out. Here I 
wanted them to feel closer as a family.” 
The rooms Jordan created in Southamp- 
ton are therefore smaller, more intimate. 
And the layout is more to the point—liv- 
ing room, dining room and library form 
an enfilade; kitchen, octagonal breakfast 
room and double-height family room 
open to one another and affably overlap. 

The louse was also designed with a de- 
cisive orientation to the outside—thus 
three covered porches downstairs and 
one above, plus two balconies, adding up 





to what the husband sees as “six ways to 
get out of the place and still be in it.” On 
any given day from almost any window, 
“I have a great view of my kids playing,” 
he says. “They have their bikes brought 
up from Florida, and their trampoline. 
But you know, Daddy’s here for three 
months, and he wants his toys, too.” 
(These, naturally, are cars, “shipped by 
specialized carrier” and numbering two 
Ferraris and a Mercedes-Benz SLR Mc- 
Laren where he was custom-fitted for 
his seat—“They take a measurement of 
your tush, which is pretty cool.”) 
Meanwhile, though he was known to 
be leery of color of any kind in any inte- 
rior, his wife and his designer had gone 
ahead and had the master bedroom 
washed in a soft blue. He deplored it as 
too cold, too frozen, but “now he thinks 
















































A 19th-century gouache of a steam- 
ship hangs over the mantelpiece 
RU Co no uecr hm n 
which opens onto a screen porch 
and the kitchen. Jordan found the 
games table, low table and gateleg | 
Pelee elec Me uit ma 
Martin rug. Lee Jofa pillow linen. 





of it as an expression of who he really is,” 
according to Jordan. “I guess he must 
have found that little patch of blue inside 
himself. Of course, by the end we had 
watered it down to almost clear—to, basi- 
cally, eggshell.” 

The color of the chintz chosen for the 
living room sofas and chairs had the po- 
tential to give him additional pause. 
“Greg found an apple green because he 
knows I love that,” the wife reflects. “I 
think when he first met me I had that col- 
or on, and he always refers back to it.” But 
by sagely offsetting the apple green with a 
dove-gray strié wallcovering and white 
draperies, Jordan managed to make it 
palette-able to the husband. 

The designer and the wife decided that 
the furniture in Southampton should be 
different from what the couple had in 


Florida, which was “Regency, Bieder- ° 


meier, English, Irish.” So here it’s more 
playful and lighthearted, and it’s also 
continued on page 146 























Asove: “The husband fought against 
any use of color,” says Jordan. “In 
the master bedroom, the wife won 
with the pale blue.” Chelsea Editions 
fabric on Julia Gray four-poster. 
Side table and hall table from Niall 
Smith. Scalamandré drapery and 
sofa pillow fabrics. Stark carpet. 


“You hear the ocean, you smell it; 
but we didn’t want to be right on the 
sea because of the wear and tear,” 
says the wife. Lerr: A screen porch 
off the dining room looks out to the 
swimming pool. “It’s a favorite room 
of everybody’s,” she says. Greeff 
fern-print fabric; Holly Hunt stripe. 
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| The house was designed with three covered porches downstairs 
and one above, plus two balconies, adding up to what the husband 
x sees as “six ways to get out of the place and still be in it.” 
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Audi’s Munich concept center 
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Design in Motion 


Volvo Shows Its Sporty Side, Bentley Sprouts Wings, 
and the Hubcap Is Lost for Good 























By Martha Thomas, Phil Patton and Mark Ginsburg 


Volvo's Curve Appeal 


They used to be big square boxes, safe 
and sober vehicles. But over the last few 
years Volvos have begun to have fun, 
with their designers looking to add the 
curves of Swedish modern furniture. 
Their bodies now have hips, running from 
headlight to taillight. The smallish S40 is 
buff but svelte, like a kayaker. And next 
year a new small Volvo arrives that, like 
the 3CC concept car, is downright sporty. 
With its aquiline face and crisply shaped 
body, it’s the Volvo you drive because 
you want to, not just because you should. 
LCA) Tope o oat Cedi Tol) 1) § ee ee oe tose Walt ig ; 
eon Ct be seen in this car,” says Lars Erik Lundin, 
shapelier models com- the head of Volvo's concept center in 

ing down the line Southern California. 
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friend of Emeco CEO 

Gregg Buchbinder’s found 
a chair on eBay with the compa- 
ny name and “1951” stamped on 
the bottom. Nobody at the fac- 
tory had ever seen this particular 
design. The Pennsylvania-based 
company, founded in 1944 to 
make aluminum chairs for the 





U.S. Navy, is known for hiring 

top-drawer designers—Philippe 
Starck, for one—to re-create its 
iconic designs. Buchbinder asked Land Rover drivers can 
Adrian van Hooydonk, director reel ateaas 





BiG AVVO 


skills on the grounds of 


of the BMW design studio in the Biltmore Estate. The automaker's newest driv- a 
| Munich, to update the chair. Van ing school is at the Biltmore 
| Hooydonk’s version, called 1951, Estate in Asheville. North Car- 


trades the drab vinyl and unnec- olina. The Land Rover Experi- 


ence Driving School offers 
daily off-road lessons—they'll 
even provide the Rover 
(www.landroverusa.com). 


essary hardware for sleek molded 


plastic and brushed aluminum. 
























On the Spur of the Moment 


his is a four-door GT, nota 

limousine,” says Dirk van 
Braeckel, W he ) designed the Bent- 
ley Continental Flying Spur 
alongside the Continental G1 
to hurtle four passengers in 
peerless luxury (top speed: 195 
mph). The silken appearance is 
partly due to the roofline—a 
single piece of steel from wind- 
shield to rear bumper, giving 
the body an unusually graceful 
posterior. The overall design 
statement is surprisingly conser- 
vative, and unpretentious. 

Though the Spur is billed as 


the fastest four-door sedan in 


100 Grand Car 


Manheim held its first “One Hundred 
Grander” sale about a year ago, 
and its success—36 cars sold, for a 
total of $4.2 million—has inspired 
the auction company to make these 
Sales a regular event. Cars on the 
block must be valued at $100,000 
or more. Wholesale. Auctions are 
held at Manheim sites and simulcast 
internationally, but only registered 
dealers are allowed to bid. 








It seems to have happened 
without our even noticing: 
The hubcap has just about 
disappeared. Alloy wheels, 
descended from racing tech- 
nology, are now on nearly all | 
car models, from low to high 
end. In 2002 Rolls-Royce, for 
example, offered optional alloy 
wheels, and by 2004 it had 
relinquished the hubcap. 0 





The Alloy Way 
| 
| 
| 
| 
| 
| 
| 


the world, its mix of Old World 
and New is so intoxicating that 
top speed seems irrelevant. For 
drivers, the gurgling 12-cylinder 
engine and sophisticated drive- 
train otter ample entertainment 
at any velocity. Passengers, sur- 
rounded by walnut veneer and 
Bluetooth capability, will find it 
tough for any destination to 
match the comfort of their trans- 
port (five-star hotels, take note). 
\t around $165,000, the Fly- 


. : Alloy wheels, like those 
ing Spur falls right between 


a : on the Jaguar X-Type, 
Bentley’s Arnage on the high have replaced hubcaps. 
end and the Mercedes S-Class 


and Audi A8L on the lower. 


a 


's “One Hundred Grander” dealer auctions. 


High-end autos are on the block at Manheim 








































































“A car is the most com- 
plicated thing in the 
world to design,” says 
Walter Maria de’Silva 
(above), head of design 
for the Audi brand group, 
which runs its Munich 
concept center out of a 
renovated garage (right). 


The Audi A3 Sportback 
(opposite above) was 
conceived under de- 
Silva's tutelage at the 
center. opposite: The 
structure's clean lines 
pervade even the kitch- 
en and serve as inspira- 
tion for the designers. 


hysically unimposing yet imagi- 
natively renovated, a 1940s auto 
repair shop tucked away in Mu- 
nich exerts an outsize influence 
on the direction of automotive design. 
Located in the hip, exclusive Schwabing 
neighborhood, Audi’s Concept Design 
Munich is a nerve center for a German 
brand finally able to challenge its much 
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larger, more storied rivals, Mercedes- 
Benz and BMW, on home turf. Audi’s as- 
cendance has been high on technical and 
design excellence but low on heritage— 
so senior management summoned W. al- 
r Maria de’ oe and revamped the 
Maia studio, to supply it. 
“Mercedes-Benz began a century ago 
producing exclusive cars, and BMW 
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PERRRGEAs: 


started 60 years ago with sportive luxury; 
Audi only started 20 years ago in that di- 


rection, and we’ve changed completely | 


into a premium brand to compete with 
them,” notes de’Silva, the Italian-born 


head of design for the Audi brand group | 


(Audi, Lamborghini and SEAT, of Spain). 
Once a designer of some of the most 
sensuous Alfa Romeos for the Fiat Group, 
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The Wheels of Invention Turn at the Automaker's Munich Concept Center 


va 


Photography by Theo Westenberger 





he began his reign as Audi’s design seer 
and supervisor in 2002. 

Concept Design Munich’s task is as 
much about differentiation as design. 


Day to day, it functions like a salon where . 


students, trend experts and artists from 
varying disciplines meet, albeit under 
very tight security, to assess the future of 
design. A full-scale modeling workshop 


allows them to touch and feel their ideas, 
not just view them on a screen. Here they 
have freedom to experiment not only with 
car design but with objects such as bicy- 
cles, luggage and watches. The larger ob- 
jective is to determine a DNA for Audi to 
ensure its products remain distinct. 
“When I arrived, Audi was at a high 
level of design, but it was difficult for me 








to understand the brand,” recalls de’Silva. 
“Maintaining the typical heart of Audi, 
the clean surface, was important to me, 
yet at the same time I changed every- 
thing.” The serious, rather banal Audi 
grille has now been enlarged and re- 
formed, giving the cars a major presence 
in rearview mirrors. “The dynamic hap- 
pens in movement, not when parked,” he 
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In the studio (left), de- 
signers collaborate 
on concepts for the 
Cross Pro RS mountain 
bike as well as The 
Audi Collection, which 
consists of accessories 
ranging from golf bags 
and scale models to 
clothing and luggage. 


‘The center functions 
like a salon where 
students, trend experts 
and artists meet to assess 
the future of design. 


asserts. “The life of a car is in the wind, 
and on the road.” 

The emergence of China, and major 
cultural shifts in Europe (including Rus- 
sia), have altered design requirements 
radically and given European stylists 
more impetus to make a statement. “Be- 
tween the wars and after the Second 
World War, the influence of styling, es- 
pecially from the United States, was to 
show not only the power of money but 
of status—and there were some super ex- 
amples,” de’Silva explains. “This influ- 
ence has now arrived in Europe, which 
had previously been about industrial de- 
sign. For me, it’s absolutely positive.” 
De’Silva feels the best car design at pres- 
ent is European, and he singles out not 
only German brands but the French Re- 
nault, Peugeot and Citroén. He allows 
that Nissan and Toyota finally have 
enough heritage to introduce recogniz- 
able design elements. 

“In all the companies the design process 
is very democratic: Marketing, technical 
and styling people are involved, and you 
start from a white sheet of paper. But it’s 
important that the design decisions not 
be democratic—a democratic design de- 
cision is a disaster,” de’Silva continues, sug- 
gesting that top board managers should 
trust the design head to make the final 
step. “If I don’t feel a car, I stop the mod- 
el and restart. ’m human, nota robot. For 
me, the decision should be in a small, 








Motoring Life 











The curves of Audi 
concept cars, including 
the Nuvolari (above) 
and the Le Mans Quat- 
tro (left]—a sporty 
model moving toward 
production—have their 
beginnings in clay. 


A leather bag from the 
2005 Audi Collection 
(left) was fashioned to 
conform to the interior 
of the Le Mans. “Clean 
design definition is in 
the culture of our com- 
pany,” says de’Silva. 





















































Adorning one wallis a 
nose cone from a 1930s 
Auto Union Grand Prix 
Type C race car (above). 
The vintage Continen- 
tal Rapidus typewriter 
was made by Wanderer, 
one of the companies 
that later formed Audi. 


“Its surface plays with 
light and shadow,” 
de’Silva says of the new 
A6 (right, on a Munich 
street). Audi's signature 
metal, aluminum, was 
employed for the Cross 
Pro RS (far right, at a café 
on Maximillian Strasse). 





small group from within the designers; 
otherwise the risk is very, very high. 

“I dislike overdesign,” he adds. “With 
the line of one car you can design three 
cars.” He feels that automotive interiors, 
too, need to go in a different direction, 


with components kept simple, minimal: 
“In ar. age when people are in crisis, we 
need b things. We don’t need 200 
buttons.” Ife advocates interiors that are 


far more tailored to the owner’s lifestyle 
and suggests it’s no longer important to 
maintain a strict relationship between a 
car’s interior and exterior design, un- 
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less designing an icon like a Ferrari or 
a Lamborghini. 

“When I decide to buy a car, why 
shouldn’t I have the choice between a 
functional environment, a luxury one or a 
business one, just as I choose a hotel?” 
de’Silva exclaims, adding, “It’s the direc- 
tion of the future, and we have to have 
this opportunity.” The Munich studio, no 
doubt, is already well under way in this 
exploration. But one wonders whether, at 
future auto shows, Audi might have to 
show three versions of the same concept 
car to get the point across. [1 
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For several years now Audi has 
been the benchmark for automo- 
tive color and trim, across its en- 
tire range, which now includes the 
A3 Sportback, the first of an array 
of European luxury hatchbacks 
bound for the United States. Helyn 
Latham, color and trim specialist, 
arrived from England to work on 
the Allroad Quattro, which fea- 
tured a cutting-edge combination 
of colored leathers imparting a 
toned-down urban safari look—it 





was a sensation. Audi’s aluminum 
treatment for the TT interior is still 
being imitated several years on. 
She circumvents the monotony 
of the huge demand for black and 
silver cars by adding colored pig- 
ments that help “read the shape 
and form” better. White is really 
the exterior color to look out for, 
Latham claims, “gray-based, with 
pigment added, using a four-coat 
system.” For the new Allroad show 
car interior, Audi developed a fleece 
material. Aluminum with a semi- 
transparent copper sheen was ap- 
plied to the cabin’s surrounding 
surfaces. “A show car is made re- 
gardless of cost,” she notes. 























Psychology of Color 


Daring or Nostalgic, a Car's Shade Reflects Deeper Meanings 


By Stephen Drucker 
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t one time it seemed funny 


eC 
ms 


that Henry Ford offered his mht 


Model T “in any color, as long } 
as it’s black.” It doesn’t seem 


funny now. If you are currently consider- 


ing a Mercedes-Benz S-Class, you have 9} 


five blacks to choose from. If the Bentley 
Arnage is your preference, you have six. 
The Hummer H1 comes in nine fero- 
cious colors, three of them black. 

Car designers are constantly rearrang- 
ing the rainbow, knowing color can help 
a car be more of what it means to be. 
“Tt’s not all about driving,” s 
Kloos, president of the BMW Group’s 
Designworks USA. “You leave your house. 
You see your car. You have... expecta- 
tions.” Fashion wields little influence in 
this world. Car colors follow longer, 


more mysterious cycles, with rules of 


their own. A good one to know is, The 
more “emotional” the car, the more color 
it can handle. 






































As automobile color 
Ua 


SME Clas 


Ferrari Superamerica, rosso corsa 


There isn’t much color on the road 
right now. Silver, black, white and beige 
account for more than half the new cars 
in this country. Silver outsells everything. 
Last year nearly 24 percent of new cars 
were silver, according to the Power Infor- 
mation Network. It suits our technology- 
obsessed time: Like a stainless-steel stove, 
a silver car suggests a serious machine. If 
our era hasn’t produced many brown cars, 
it’s because brown doesn’t send the mes- 





sage “high performance.” 

Almost 17 percent of new cars are 
black. The color of the minister’s sedan 
turned sexy quite suddenly in the 1980s, 
when the matte-black Sony Trinitron and 
Braun appliance ascended. “It’s the car en- 
thusiast’s color,” says Christopher Webb, 
creative designer, color and trim, at Gen- 
eral Motors. Mercedes-Benz, which sells 
30 percent of some models in it, has 
developed a spectrum of blacks with un- 
dertones of color. “Customers want to 


express their choice of black,” says Patrik 
Borenius, department manager, advanced 
product planning, at Mercedes. 
Europeans shun white, but Americans, 
especially in the Sunbelt, like it. The 
Japanese associate white with luxury, so 
when Lexus was launched in the United 
States in 1989, it also launched pearl 
white, in a calculated message to buyers. 
Nearly 30 percent of them ordered it. To- 
day Lexus has a rainbow of pearl whites. 
‘These new blacks and whites and in- 
betweens have been made possible by 
new paint finishes, which aim less for one 
solid color and more for layered effects. 
By varying the reflective flakes in metallic 
and pearl finishes, designers can make 
cars more sparkly, velvety, sculptural, ma- 


chinelike, luxurious or aggressive. The 
future of color is effects. “Tinted silvers” 
not quite silver but less insistent than 
color—are already proliferating. In Eu- 
rope, Mercedes is building 100 matte- 
metallic Giorgio Armani editions of its 
CLK Cabriolet and will soon offer a high- 
gloss metallic skin in steel and sterling 
shades. Until recently the most ambitious 
finish in production had three coats; Lexus 
now offers a prismatic four-coat finish in 

chardonnay pearl or mercury metallic. 
Pure color won’t be going away, how- 
ever. Its historic purpose was distinguish- 
ing the nationalities of race cars: Italian 
cars were red; French cars were blue; 
English cars were green; and Germany 
adopted silver, the story goes, because re- 
moving the paint produced a faster car. 
This racing tradition is still in car DNA. 
Those who dream of Ferraris tend to 
dream in red. Mercedes offers its SLR 
McLaren roadster only in silver or black. 
Mini Cooper cultivated a storm-the- 
Corniches rally image by including all the 
racing colors in its palette. And at a time 
when most nameplates offer one green, 
if any, Jaguar offers two British racing 
greens. “There’s a curious reverse psy- 
chology, though,” says David Goggins, 
director of marketing and communica- 
tions at Bentley Motors, Inc. “It’s often 
continued on page 147 
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Toyota Scion xB, thunder cloud metallic 
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Former Car Designer John Gable Paints Objects of Desire 
By Martha Thomas 


ohn Gable had to laugh 
when a Washington, 
D.C., architect called to 
ask if he would be in- 
terested in painting a mu- 
ral depicting classic automo- 
biles for Clyde’s restaurant in 
Chevy Chase, Maryland. Lit- 
tle did he know that Gable, 
whose oils and watercolors 
have garnered top awards from 
the National Academy and the 
American Watercolor Society, 
started his career as an auto- 
motive designer. 

He graduated from Art 
Center College of Design in 
Pasadena, California, and put 
in 12 years at GM in Warren, 
Michigan, working under John 
De Lorean, among others. 
Gable had an itch to be a fine 
artist and quit his position as 
assistant chief designer for 
Pontiac in th. late 1970s to 
pursue a career inspired by 
such legendary artists as An- 
drew Wyeth, Neil Welliver 
and Edward Hopper. He was 
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living contentedly in Kenne- 
bunkport, Maine, showing his 
work at prestigious galleries 
and selling to serious collec- 
tors when he was drawn back 
into the world of cars. 

‘That commission—for a 
120-foot mural of Bugattis, 
Lagondas and Mercedes, along 
with appropriately dressed on- 
lookers from the Art Déco 
era—established Gable’s rep- 
utation. He has since captured 
in watercolor the 1994 Indy 
500 winner for the Philip Mor- 
ris collection, created a 12- 
by-65-foot mural on the his- 
tory of the automobile for the 
Automotive Hall of Fame 
in Dearborn, Michigan, and 
imagined a Concours d’Ele- 
gance on the green in Cam- 
den, Maine. Gable’s favorite 
car commission was for Audi. 
The German company wanted 
a series of murals that showed 
Auto Union’s Silver Arrows, 
the preeminent racing ma- 
chines of the 1930s. 








“My paintings are about 
America’s love affair with auto- 
mobiles,” he says. He likens his 
work to that of artist Maurice 
Prendergast, who painted peo- 
ple in their carriages at the turn 
of the last century. “I hope 
people buy my work as art, not 
just pictures of their cars.” 

















Historical scenes of the 
automobile in action, 
as well as modern-day 
individuals and their 
Cars, are painted by art- 
ist John Gable (above, 
in his studio in Maine). 








| TR 














3 
fe) 
be 
oO 
2) 
E 
Qa 
= 
fo) 
~ 
Cc 
le) 
= 
FS 
= 
= 
— 
— 
So 
o 
r 
~ 
N 
12,0] 
12.0] 
120] 
—- 
o 
1) 
bw 
ae 
ic) 
oe 


anes Design Lino Codato 

















a ta Ev . se ‘ ; : Ne. Sarath 
WASHINIS TON. DC - THE WASHINGTON-DESIGN CENTER: 202.4884%220 


NEW YQRK City: THE FINE ARTS BUILDING: 212,319,797 
LOS Pan ttre -THE PACIFIC DESIGN CENTER: 310.659.6876 
FOR OUR @THER SHOWROOM LOCATIONS, CALE 410.923.0128 
ES, ee N MNS i ee oa = 
Sa!) Tee aaa SRE 





et 
oo 





MERMANN WEEKS = 







EDWARDIAN DESIGN, CIRCA 1901. 
FOR THOSE MORE INTERESTED IN RESTORATION 
THAN REMODELING. 
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There's a big difference between replacing 
oR Colo Melo MolU arco RoR reo um CZIiN 
classic Edwardian design. That difference 
is the Perrin & Rowe line of faucets and 
fixtures, available exclusively from ROHL. 
This luxurious collection for the bath 
offers exquisite craftsmanship and 
detail reminiscent of the Gilded Age. Hand- 
painted ceramic endices. Elegant cross 
handles or levers. Ornate functionality. 
And a variety of fine finishes including 
English bronze. Make your home’s 
transformation complete by discovering 
the Perrin & Rowe Bath Collection and 
other fine designs at www.rohlhome.com 


or a dealer showroom near you. 
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Offices In: New York + San Francisco + Newport Beach + Milano 1.800.777.9762 ie || i = 


Sold exclusively through fine decorative plumbing and hardware showrooms nationwide. www.rohlhome.com air tol alate roy Authentic Lu: Cn Valle 
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For this generation 
and those to come, 
choose the highest 
quality wide plank 
floors, finely crafted 
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by the Carlisle family 
for nearly 40 years. 


Call for your 
free portfolio 
800-595-9663 
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Eastern White Pine 


Finely crafted. Trusted for generations. 
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aes unique museum quality reproduction of the original Resolute desk 
that has been used by the President of the 
United States of America since 1880 
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~ Priced from $9500. 
- Call 1-800-741-4955 www.thepresidentsdesk.com 








steel gallery 


3524 sacramento street, san francisco, california 94118 
415-885-1655 info@steelgalleryinc.com 
www.steelgalleryinc.com 

hours: tues—sat 10-6 
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EXCLUSIVELY FOR RETAILERS OF HOME 
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An Attractive Discount 

Free On-Time Delivery (prepaid shipping via UPS) 
Full Credit for Returns (return unsold covers) 
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Free display fixture 
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Take advantage of Architectural Digest’s sales 
potential by carrying it in your store. Your 
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Over 9,000 rugs just a click away at www.medallionrug.com 
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Our Promise to you.... 


To provide interior designers a loyal industry partner who 
is committed to maintaining the integrity of the client- 


designer relationship while providing the highest levels of 





service and quality hand-woven ruds in the creation of 


beautiful living spaces. 


VVe measure ourselves 
on YOUA Success. 
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Interior design by Lila Levinson of Accent on Design 
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Makers of the finest Bathroom Accessories since 1820 










For a catalog call 212 599 0575 or fax 212 818 9552 www.samuel-heath.com e-mail:usa@samuel-heath.com 
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SENATOR JOHN MCCAIN- 


THE GHOST HOUSE 


NEW ORLEANS MODERN 











continued from page 75 

Vietnam, then to Bangkok, and took the 
train from there to Singapore. We had 
four of the seven children.” 


Because of his prison injuries, the sen- | 
ator is not a golfer (“And I agree with 


Mark Twain that golf is a good walk wast- 
ed”). The McCains value their family 


time, realizing that children eventually | 
_ are no surprises, and we’re still friends,” 


® have their own lives and travels. 

The house is also a showcase of the 
senator’s enthusiasm for buying exotic 
carpets. “I’m a terrible shopper, but I buy 


childhood home—that 


makes it special.” 


Afghanistan and bought this,” he says, 
pointing out a large, finely made carpet in 
russet and brown. There are others from 
Turkey and Georgia, as well as the Native 
American carpets from his wife’s family. 
Cindy McCain is also responsible for 


much of the memorabilia on view. “Cindy | 


has a picture fetish,” the senator says, ges- 
turing to a bank of framed photographs— 
family pictures, photos of pets, of land- 
scapes, of the senator himself on the day 
of his release from his Hanoi prison, of 
his father, of the late pope visiting Ari- 
zona, of a poignant gathering near Se- 
dona, “the day I dropped out of the race.” 

Asked whether he will run for presi- 
dent again, the senator chooses his words 
carefully. “If I talk seriously about it, my 
activities in the Senate will be viewed 
through the prism of presidential candi- 
date rather than a senator who’s trying 
to do good work.” After a judicious pause 
he adds, “And there’s no need. We don’t 
have to make a decision on that for a 
few more years.” 

“My best friends are those I was in the 
Navy with and especially those I was in 
prison with,” the senator says. Describing 
one of them, he says, “He is one of those 
people for whom everything is either 
black or white. It’s wonderful to go 
through life like that. I wish I could.” Re- 


minded of his independent and subtler 


views, he remarks, “That’s one of the rea-~ 


sons [my candidacy] is so attractive,” and 
with his signature deadpan, “and one of 
the reasons it’s so difficult.” 0 








continued from page 83 

and out to the bay. “The passage up had 
to be a pleasure to use, offering different 
views as you rise; also, it reveals the over- 
all layout of the house,” he says. 

The architect-client admiration goes 
both ways: “Jim really listens to get a 
sense of who you are and how you want 
to live. He’s very straightforward, there 


says the auction-house-appraisals coordi- 
nator. “I told him I loved the clarity and 
simplicity of the Shaker aesthetic, and he 


gave us this marvelous Shaker/Victorian. 


It was actually a blessing that the cottage 
was in such bad shape—it left us free to 
create the house we wanted.” He used 
plain trim and natural wood—mostly 


| eastern white pine—throughout the inte- 


rior, providing a warm, neutral setting for 


_ the owners’ furniture and Americana col- 
these rugs when I travel. I was recently in | 





lections, and he simplified the house’s ex- 
terior detailing. He also came up with the 
“brilliant” idea of installing a dumbwaiter 
on the first floor, continues this client, “so 
you walk in the back door with groceries, 


set them in the dumbwaiter, haul it up 


and find them waiting by the pantry on 
the third floor.” 

Everyone uses the back door. The lot 
fronts on two streets, and Estes built a 
garage at the rear, away from the water, 


“Td known the Ghost 
House all my life,” 
says the client. “I called 
the broker, who said 
it would only be on the 
market for one day.” 


with an elevated boardwalk that skirts the 
north side of the property and defines 
space for a south-facing garden. Along 
the north side of the boardwalk, he and 
landscape architect Martha S. Moore 
planted arborvitae—called builder trees, 
because after a year or two they block 
neighboring properties out. Although the 
two women use the house year-round, 
they go up every weekend during the 
summer, and one of them is an avid gar- 
dener: The enclosed, south-facing garden 
could be one of Henry James’s “delicate 
secret places.” 





continued from page 91 
“Georgian as a style can blend excellently 
with modern architecture,” says Barron. 
“T went for a similarity of proportion, a 
restraint and spareness in the new parts 
that speak to those qualities in the old.” 
For Marjorie Shushan, the biggest 
challenge was helping to integrate these 
two related if nonetheless ultimately dis- 
parate architectural sensibilities. Barron 
had begun his transition from old to 
new by leaving traditional double-hung 
wood-frame windows in the front of the 
house while changing them to steel in the 
back. Shushan took the impulse a step 
further and introduced the contemporary 
even earlier on. She replaced the ornate 
turned-wood balustrade in the entrance 





In the case of this young 
and adventuresome 
couple, daring was key. 


hall with one of sleek wrought iron. 
She discarded the traditional mantel for 
a plainer, more modern surround. She 
darkened wood floors, neutralized walls 
and moldings with a soft creamy palette 
and set down rafts of sisal in place of 
those happily discarded Oriental rugs. 

Then she set to work fitting out the 
rooms with a combination of millwork 
and furniture that could hold their own 
against the robust architecture, whether 
old or new. Fortunately, the clients came to 
the project with a lively collection of con- 
temporary paintings and sculpture, much 
of it by southern artists, and some hand- 
some muscular pieces of Biedermeier and 
Directoire furniture. Shushan amplified 
with additional strong wood-frame pieces 
and upholstered furniture that is at once 
comfortable and pared down in its lines. 

“It’s best when you can treat furniture 
almost as sculpture,” says Shushan. “You 
do this by setting a clear, straightforward 
palette and mixing periods with confi- 
dence. This is the opposite of the tradi- 
tional New Orleans look, which tends 
toward the frilled and the tattered. These 
clients—and, just as important, this house 
—wanted something clearer and more 
no-nonsense.” 

“The main thing we learned,” sums up 
the husband, “is to appreciate the past 
without being afraid to alter it.” 0 
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FIFTH AVENUE JEWEL BOX 


ABIDING TRADITION 





continued from page 114 

“a St. Petersburg palace on a miniature 
scale,” Mackay explains. Kluge’s favorite 
color—green—is in perfect keeping with 
his wife’s jewel box theme. Green, in one 
shade or another, is the presiding color in 
the entrance hall and most of the rooms. 

Henry Moore—or, to be more pre- 
cise, a Henry Moore batik—determined 
the hues and shades in the living room, 
however. Stark and startling, the piece 
looks down on another Moore creation, a 
bronze sculpture of a reclining woman 
that sits on a low table in front of the sofa. 
Completing that remarkable display of 
art are two more women, Roman por- 
traits from the first century; a Chinese 
horse from the Tang Dynasty; and an 
18th-century rug from the czar’s own fac- 
tory—“the rarest Russian rug I’ve ever 
been able to get my hands on,” says 
Mackay. Despite the presence of so many 
exalted objects, the room is curiously 
homey. “Mrs. K,” as Mackay calls Tussi 
Kluge, “is incredibly easygoing. She likes 
to kick her shoes off and sink into a sofa, 
and we made the sofas deep and comfort- 
able, just for her.” 

The living room and the master bed- 
room look onto Central Park, but the 
dining room sees nothing but another 
building, just a few feet away. The solu- 
tion was found in Kluge’s wide-ranging 
art collection: a bronze garland by the 


Clinic at the University of Massachusetts, 
and she has traveled extensively in the 
East. The skills she has learned, the basic 
precepts of Buddhism, have equipped her 
to teach mindfulness-based stress-reduc- 
tion classes in juvenile detention facilities 
in Richmond, Virginia. “I try to live my 
own life in the moment,” she says. In that 
spirit Mackay, who was an artist before 
he became a designer, painted murals of 
Indian scenes—elephants, mahouts and 
turbaned archers. Though there are the 
inevitable patches of green, the room is 
otherwise a riot of the bright colors she 
loves: reds, golds, oranges, violets and 
purples. “‘I’ve got this rather weird and 
wonderful window,’ Mrs. K told me. ‘Can 
we put it in the Mughal Room?’” They 
could and they did, and the Mughal 
Room is probably the only room in New 
York, perhaps in the entire United States, 
with a harem window above a fireplace. 
Few apartments so small are such a 
study in contrasts. If the Mughal Room 
recalls old Delhi, the library evokes old 
Blighty. Seventeenth-century wood pan- 
eling covers the ceiling, as well as the 
walls, and the shelves hold leather-bound 
volumes that once occupied places of 
honor in the Kluges’ library in Scotland. 
Nor are the Regency card tables there for 
show. John Kluge loves cards and back- 
gammon, and that dignified room wit- 





Taking his cue, the designer conjured 
up images of gem-encrusted Fabergé eggs and 
the exuberant palaces of the Romanovs. 





late Giacomo Manzu. Kluge had asked 
him to make a door for another residence. 
“No, Pve done that,” the sculptor had 
said. “But Pll make you a garland.” 
Manzw’s garland now circles an alabaster 
medallion and covers the dining room 
window. When lit from behind, it casts a 
beneficent glow on the Kluges’ dinner 
parties. “It’s pure theater,” says Mackay. 
Tussi Kluge’s personality is felt most 
strongly in what Mackay dubbed the 
Mughal Room. This is the room in which 
she exercises, meditates and, in his words, 
“Just hangs out.” She has studied what is 
known as mindfulness meditation under 
Dr. Jon Kabat-Zinn, the founder and for- 
mer director of the Stress Reduction 
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nesses fierce battles between husband and 
wife. “We never have marriage crises,” 
says Tussi Kluge. “We yell and we shout 
and we let out all our rage in the game. 
But John’s such a good guy that it hurts to 
lose and it hurts to win.” 

Neither one really loses in this jewel 
box guarded by three tall women. When 
they bought the apartment, Mackay and 
her husband wanted to make a statement, 
Tussi Kluge points out, whereas all she 
wanted was something “cozy and com- 
fortable.” In the end all three got what 
they wanted—an apartment in which you 
can feast your eyes even as you take off 
your shoes and, with a sigh of content- 
ment, disappear into a sofa. 0] 


' the living room, the husband did indeed ® 

























continued from page 129 pie 
“from all over the place”: 19th-century 
French, a smattering of 18th- and 19th 
century English, some Italian antiques, ;| 
few modern pieces, some “ethnic finds’ 
and “some things we bought that he wa 
probably going to kill us over.” 

On first beholding the daybed i 


popping 
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wonder (aloud) what it was doing there) pi 
The designer explained how it was “a bi) 
edgier” to embellish the room with some- 
thing other than yet another sofa. But 
by this point the husband had also taker}) 
in the walnut tea table in front of thej} 











The husband was 
leery of color of any kind 


in any interior. 








daybed, and “he really did his little freak- 
out,” the wife recounts, because it struck 
him as alienatingly tall. “I didn’t want a 
low table to be high,” he reasons. “I told 
them they’d better have a spare waiting in 
the basement.” (“Greg actually did have 
another table down there,” the wife adds#}; 
with a laugh. “Just in case.”) 

Next his eye wandered to the pair of ffiite: 
painted armchairs, which were, it goes}; 
without saying, perfectly proportionate} 
to the small-scale living room the de-| 
signer had conceived. “He said, ‘How | 
am I going to sit in these little chairs?’” | 
Jordan recalls. “I said, “You’re not—every | 
chair can’t be a man chair.’ And I had 
to take him and show him his power} 
seat, which is a 19th-century English | 
wing chair. The tiny garden seat right | 
beside it is where J sit when I’m there.” Jip 
The wife insists, “It’s amazing how 
Greg gets into your head, how he figures 
out who you are.” 

It must be said that the husband didn’t 
so much give in as grow into every- | 
thing. “He started to see that, the way it | 
all came together, it was about lifestyle | 
and not only stuff to look at,” Jordan | 
maintains, “because there’s not one cor- | 
ner of this place that’s just for show.” In | 
fact, the husband now pays unvarnished | 
homage to the pair. “Between Greg and | 
my wife,” he enthuses, “they knew how to | 
bring me up to the next plateau without | 
making me feel too far over the edge, in | 
my own house.” 1] 
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shopping and entertainment facilities and 
is one of two contiguous structures that 
have been added to the original inn; the 
Yacht Club, with its 112 guest rooms, 
is the other. Other additions include a spa, 
golf clubhouse and restaurant, one of 
six on-site. Of these, none can compete 
with the massive, recently restored, light- 
dappled Cathedral dining room. Sunlight 
floods through its 20-foot-tall, double- 
arched windows, illuminating the room’s 


¥ copper-painted columns and freshened 


palette of beige, brown and purple. Even 


a SO, the new Lucca restaurant in the same 


building, designed by David Rockwell, 
makes its own bold statement, a decided- 
ly contemporary one. 

As so often in the tropics, the line be- 
tween indoor and outdoor spaces is pleas- 
antly blurred; one is forever moving from 


Wilson & Associates, who spearheaded 
the interior design. “We did a gradual 
stepping up as you got closer to the water. 
The palette became more saturated; the 
references changed.” Rooms in the Clois- 
ter, the building farthest from the water, 
employ an “antiqued color palette,” in- 
cluding such shades as sagey green and 
peach, while those in the Yacht Club and 
the Tower, both of which overlook Lake 
Boca, tend to be brighter; in the latter 
structure, these tend toward ocean blues 
and coral pinks. 

The Tower itself, erected by a previ- 
ous owner, is “an anomaly,” Wilson adds. 
(The resort is now owned by The Black- 
stone Group.) “It’s such a crazy building. 
You're not quite sure what that building is 
and how the heck it got there.” If looking 
at it isn’t a pleasure, looking out from it 


Here, private, even secret, spaces abound, such as the 
cloistered garden adjacent to the main building. 


inside to outside and back again. Guests 
fan out, heading to the day’s diversions, 
through covered walkways, awnings of 
white-trimmed Mizner pink or wrought 
iron gates, past such arborescent wonders 
as kapok and banyan trees and a veritable 
encyclopedia of palms. 

Here, as in Islamic architecture, private, 
even secret, spaces abound, such as the 
cloistered garden adjacent to the main 
building, inspired by the ones in Spain’s 
Alhambra and Generalife palaces. If the 
top-heavy columns in its breezeway seem 
topsy-turvy, that’s because they are: Long- 
ago workers accidentally installed them 
upside down, with their capitals at the 
base. When the maverick architect discov- 
ered what had been done, “Addison insist- 
ed he liked them that way,” Seebohm 
writes. And so they remained. Like the 
garden, a new addition, the resort’s Spa 
Palazzo, where guests partake of restora- 
tive ritual baths, among other sumptuous 
treatments, takes an Orientalist approach: 
With its tle work and intricately carved 
arches, it, too, is Alhambra-inspired. 

Almost all the resort’s guest rooms, 


if not altogether new, have been refur- ° 


bished. “We approached each building 
very, very differently,” reports Margaret 
McMahon, of the New York office of 


certainly is: Its high-up guest rooms af- 
ford an astonishing tripartite water view, 
incorporating not just the ocean and lake 
but the Intracoastal Waterway beyond. 

As for the Boca Beach Club, located 
on the Atlantic, just across Lake Boca 
from the main complex, it’s a parallel uni- 
verse. Guests shuttle to and from it on a 
replica of an antique yacht or in vans of 
telltale pink. Once there, they live “in 
flip-flops and shorts,” the designer says. 
“It’s breezy and beachy.” Here, in the sear- 
ing waterside light, McMahon adopted 
more somber colors, favoring sisal carpet- 
ing, cabana-type fabrics and dark, ma- 
hogany furniture. 

Mizner conceived the original inn as a 
small city, a characterization that still ap- 
plies. With its multiple pools, golf courses 
and tennis courts, it’s a machine for vaca- 
tioning. One can only imagine that Miz- 
ner himself, were he to walk its grounds 
today, a monkey on his shoulder, would 
have taken it all in, rose-hued tower and 


all, with delight. 0 





Boca Raton Resort & Club 
501 East Camino Real 
Boca Raton, Florida 33432 
561-447-3000 
www.bocaresort.com 





continued from page 143 

the export market that favors the classic. 
In England a British racing green car with 
a tan leather interior would be considered 
a bit twee, a bit obvious.” 

Lately, blue is ticking upward, which 
always means green is losing steam, and 
red has its usual steady following. But, 
says Christine Dickey, color and trim 
manager, Toyota Motor Sales, USA, “if a 
car is all excitement, it can exhaust a per- 
son.” Yellow has been the great experi- 
ment of late. Mercedes tried it on the 
sporty SLK, but “the psyche of the brand 
did not lend itself to yellow,” says Bern- 
hard Glaser, general manager, product 
management, passenger cars. Yet Hum- 
mer found a soulmate in the color. “Yellow 
is really in your face,” says Jay Ostahowski, 
Hummer brand character manager. “It 
sells only in the single digits, but it’s the 
color most associated with Hummer.” 

‘The most daring colors appear on new 
models, where, Dickey says, “there are no 
preexisting notions of what color the car 
ought to be.” The Nissan Murano, Infin- 
iti FX, Honda Element and Dodge Mag- 
num were all received warmly in some 
highly improbable copper-orange reds. 
Volkswagen enhanced the aura of its 
New Beetle Convertible with a nostalgic 
flower-power palette. Aquarius blue, a 
psychological match of color to car wor- 
thy of Jung, is the best seller for the mod- 
el in the United States. Color also helped 
shape the identity of the Scion xB, ‘Toy- 
ota’s haunting Box That Fell to Earth. 





Car colors follow long, 
mysterious cycles, 
with rules of their own. 





Cars for the young usually come in high- 
spirited colors, but, Dickey explains, 
“youth and bright is a stereotype.” The 
xB comes mostly in dark pearl finishes 
with the appropriate snarl. 

Now imagine you can have any color. 
Aston Martin offers 20 in its stock palette. 
Or you can request any color ever avail- 
able on any production car. Or, for a sur- 
charge, the company will formulate a 
paint to match any sample you provide. 
Anything is possible. 

Last year the most popular Aston Mar- 
tin color was silver. 0 
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Sheiner & Associates 
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René J. L. Fransen Landscape 
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Michel Biehn 
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Neil Adam Mackay 
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Jadis Ltd. 
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44-|225-333130 

www. jadis-ltd.com 


iT \T 


Pages 118-123 
Boca Raton Resort & Club 
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E. Kevin Schopfer 
Ahearn/Schopfer and Associates 
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www.dhearnschopfer.com 


Margaret McMahon 
Wilson & Associates 
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Nichols Brosch Wurst Wolfe & 
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Edmund D. Hollander 
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THE PASSIONATE PUR 


> THE LUXURY HYBRID. 


s not just the debut of a new car, but of a new category. Lexus engineers have combined the attributes of a 
sxury sedan with the remarkable fuel economy and low emissions that only hybrid technology can provide 
he result is a vehicle that offers you the best of both, without asking you to sacritice anything. A V6 engine 


delivers the power of aV8 while producing only a fraction of the emissions associated with a standard SUV. 


Yet, this hybrid is also every inch a Lexus, sparing nothing in the way of your comforts and conveniences. 
; Making it what may indeed be the first vehicle of its kind. One that treats you, and the world you live in, with 
equal respect ‘arn more about our pursuit of perfection, please visit us online at lexus.com 
: 
' 
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Cover: An infinity- 
edge pool appears to 
merge seamlessly into 
the surf at a Dominican 
Republic beach house. 
Photography by Gor- 
don Beall. See page 
166. ABOVE RIGHT: The 
living room of writer 
and producer Steven 
Bochco’s Hawaiian re- 
treat. See page 90. 
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Private Homes in 
“araway Places 


90 Bic IsLAND PRODUCTION 
Dayna and Steven Bochco’s Getaway 
on the Kohala Coast 
Architecture by Hamlet Charles Bennett 
Interior Design by Charles Allem, asiD 
Landscape Architecture by Greg Boyer, ASLA 
Text by Paul Theroux 
Photography by Mary E. Nichols 


100 A Cape DuTCH ORIGINAL 
Living History at Stellenberg, 
One of Cape Town's Oldest Homesteads 
Interior Design by Graham Viney 
Text by Steven M. L. Aronson 
Photography by Tim Beddow 
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ON THE Bosporus 

With Echoes of Ottoman Exoticism, 

a Waterfront Yali Rises Again in Istanbul 
Interior Design by Mica Ertegun of MAC II 
Text by Gerald Clarke 

Photography by Erhard Pfeiffer 


AT HoME IN THE SURREAL WORLD 
Expanding on Edward fames’s Vision in Xilitla 
Architecture by Christopher H. L. Owen 

Text by Patricia Leigh Brown 

Photography by Curtice Taylor 


NATURE SANCTUARY 

Contemporary Polish and an Open Plan 
Transform a Lakeside House in San Juan 
Architecture and Interior Design 

by Solis Betancourt 

Text by Susan Sheehan 

Photography by Gordon Beall 


continued on page 10 
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134 PARADISE FOUND ON JAVA 
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A Lush Oasis with Fanciful Pavilions 

and Secret Gardens 

Architectural, Interior and Landscape Design 
by Bensley Design Studios 

Text by Penelope Rowlands 

Photography by Erhard Pfeiffer 


Upstairs, DOWNSTAIRS IN AUCKLAND 
A Cliffside House Evokes Interest 

on Many Levels 

Architecture by Pip Cheshire 

Interior Design by Terry Hunziker 

Text by Michael Webb 

Photography by Erhard Pfeiffer 
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152 Hore s: PENINSULA PALACE BEIJING 
Modern Luxury Reaches New Heights 
in the Forbidden City 
Interior Design 
by Chhada, Siembieda & Associates 
Text by Jean Strouse 
Photography by Erhard Pfeiffer 


160 Moscow VarRIATIONS 
Orchestrating Tradition and Modernity 
in a City Apartment 
Architecture by Dmitry Velikovsky 
Interior Design by Angie Diggle 
and Dmitry Velikovsky 
Text by Joseph Giovannini 
Photography by Tim Beddow 


166 Tue Tropic or Punta CANA 
Harnessing the Sea, Wind and Sky 
for a Family Retreat 
Architectural, Interior and Landscape Design 
by Juan Montoya, AsID 
Text by Wendy Moonan 
Photography by Gordon Beall 


The reading room of 
a summer residence in 
Istanbul. See page 108. 








A draped tower crowns 
the seating area of one 
of several entertaining 
pavilions on an Indone- 
sian estate. More than 
40 acres of grounds sur- 
round the living areas. 
See page 134. 


continued on page 14 
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Tammy (back row, fourth 
from left) earned 762 
Thank Yous for voluntarily 
attending her boyfriend’s 
family reunion. 
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The Citi PremierPass 





credit card. 

















Aunt Lollie 


Cousin Bitsy 


Remembering all of that deserves 





more than a simple thank you 


Citi PremierPass gives you an 


entirely different way to 


earn ThankYou Points for 


the things you Duy 


and the miles you fly 


Ticket Price: $199 
Miles Flown: 557 





And because you earn 





















aa points no matter what 
Extra-Strength Aspirin: $6 








airline you fly, you'll be 





ThankYou 


Points: 762 thanked that much more 














Then, redeem your ThankYou 


Points for cool rewards. 


Call now: 1-800-353-CITI. 


citicards.com 
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CONTRIBUTORS 


SHOPPING: BAHAMIAN BOUNTY 
Scouting for Treasure with Designer 
Scott Snyder on Harbour Island 
Text by Susan Sheehan 

Photography by Alec Marshall 


DISCOVERIES BY DESIGNERS 
Architectural Digest’s Editors Present 
Designers’ Sources 


DesiGN Notebook: AT VINA Los Vascos 
Baron Eric de Rothschild’s Colonial-Style 
Vineyard Residence in Chile 

Architecture by Paula Gutierrez Erlandsen 

and Raul Irarrazabal 

Interior Design by Paula Gutierrez Erlandsen 
Text by Peter Haldeman 

Photography by Carlos Eguiguren 


Studio Yria, a pottery 
workshop in Paros, 
Greece. See page 44. 
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Designer Scott Snyder 
reveals sources in the 
Bahamas. See page 32. 





THE PROFESSIONALS: AXEL VERVOORDT 
From Belgium, with a Feeling for Objects Both 
Priceless and Plain 

By Nicholas von Hoffman 


ESTATES FOR SALE: EDITORS SELECT 
PROPERTIES AROUND THE WORLD 
Switzerland, Costa Rica, French Polynesia, 
Anguilla, New Zealand... 


AD Directory 
A Listing of the Designers, Architects and Hotels 
Featured in This Issue 
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Our aspirations are 
our possibilities. 
Samuel Johnson 1709-1784 








Choose Haddonstone 
and you can be sure it will make 
a lasting impression. Whether 
it’s a balustrade, a column or 
even custom architectural cast 
limestone, it will be both elegant 
and permanent. You can see the 
full Haddonstone range in our 
inspirational 172 page catalog ($15). 
We also offer a CD Rom ($15). 





idonstone (USA) Ltd 
201 Heller Place, Bellmawr, NJ 08031 
Tel: 856 931 7011 Fax: 856 931 0040 
info@haddonstone.com 


Offices also in: California and Colorado. 


Available through architects & interior designers. 
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I wanted to write and thank 
you for the story on the reno- 
vation of the gorgeous old 
house at Fort Sheridan, IIli- 
nois, in the June 2005 issue 


(“At Ease in Fort Sheridan”). 
My family and I were sta- 


tioned there in the early 1970s and lived in the Gen- 


eral Sheridan house. ‘The whole area was lovely, and 


we enjoyed being there very much. I’m so glad to 


see the wonderful post is being put to use. 


BY COMPARISON 

Even though a variety of styles is always 
present in your magazine, the April 2005 
issue had a tendency toward modern and 
contemporary design, starting with the 
beautiful hues and great art in the article “A 
Colorful Life,” then the sleek and elegant 
Audrey Matlock design in the story “A 
Transparent Order,” then the spectacular 
classical house in “The Art of Inspiration” 
and finally the skilled and creative Wal- 
lace E. Cunningham’s work in “A World 
Apart near San Diego.” But probably the 
most impressive thing is that the apparent 
simplicity is the result of a detailed and 
complicated process that brings these so- 
phisticated, but easy to live in, spaces to 
reality. Thank you for such an assortment. 
Davip FERNANDO ENCISO 

Miami, FLORIDA 


—Evetyn BEIN 
ABILENE, TEXAS 


FRENCH CONNECTION 

Memories of a bicycle tour our family 
took to the Loire Valley flooded back at 
the sight of the Chateau de la Borde in 
your April issue (“The Art of Inspira- 
tion”). We stayed at such a place, and it 
was the highlight of our trip. 

Kris PousTIE 

VicTortiA, BririsH COLUMBIA, CANADA 


VIEVWV FROM THE TOP 

While I was reading the April article 
“Design Notebook: Virtually Speaking,” 
one image stood out: the beautiful ceiling 
above the Swedish gilt sofas. Ceilings are 
always neglected in decorating. Interior 
designer Juan Pablo Molyneux gave atten- 
tion to every detail in his work. Magnifique! 
Joyce SEIBLES 

BRENTWOOD, CALIFORNIA 


HOLLYWOOD STAR 
“Ready for Its Close-Up” is the perfect ti- 
tle for your article about the Gary Coo- 


-per home (May 2005). In the early 1960s 


my family took a car trip from Ohio to 
California. We purchased a map of movie 
stars’ homes in Los Angeles. I took 
dozens of slides on that trip, including! 
one of the Cooper house’s intriguing, 
beautifully landscaped entrance. I realize 
that there have been many changes to the 
house, but I still enjoyed every picture and 
word revealing the details of the home. It 
was almost like having my own personal 
tour after these 40 years of waiting. 
RICHARD ROBINSON 

DayTon, OHIO 


THANKS FOR THE MEMORIES 

For more years than I can remember, my 
husband received Architectural Digest. It 
was his favorite publication, and he eager- 
ly awaited each issue. It became a chal- 
lenge to see which of us would read it 
first. Last fall Fred passed away, but the 
magazine still comes and will continue to 
come. Not only does it allow me to escape 
into wonderful photographs and stories, 
it helps to keep alive the memory of a 
kind and gentle man. Thank you. 

Caro_ WINKELMAN 

SOUTHFIELD, MICHIGAN 


UP CLOSE AND PERSONAL 

Reading your wonderful architecture 
issue (May), I came across the Jim Jen- 
nings house (“Napa Valley Expression”). 
One of the pictures shows that the master 
bedroom can be seen from the entrance 
hall. There is no door between the spaces, 
and the bedroom is ata slightly lower lev- | 
el—just four steps below. Is this a new 
trend in architecture? When the host- 
ess is sick with the flu, she can wave | 
at her incoming guests from her bed. 
I love your magazine. 

JAIME OKSEMBERG 

MississAuGA, ONTARIO, CANADA 


The editors invite your comments, suggestions and criticisms. 
Letters to the editor should include the writer’s name, address and daytime phone number and be sent by e-mail to 
letters@archdigest.com or by mail to Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 


Letters may be edited for length and clarity and may be published or otherwise reused in any medium. 
All submissions become the property of the publication and will not be returned. 
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AD Contrib tors 





Can you guess how many editorial ally done. They just need to.be right for the magazine. 
submissions we receive annually? Include with each submission any pertinent informa- 
How many within the last year? _ tion, such as the location and the names of the resident, 
Clue: never fewer than 3,000, designer and architect. We need to know if it has been 
rarely more than 4,000. If you _ previously published, and whether the project will be for 








would like to take a guess, write to _ sale in the near future. The pictures needn’t be done by a 
us at: Architectural Digest, Submissions Guess, 6300 _ professional photographer. We will review good-quality 
Wilshire Blvd., 11th Floor, Los Angeles, CA 90048. prints, transparencies or color printouts of digital pho- 

The winner will receive a subscription, one fora friend tos. Please don’t submit disks or e-mail JPEGs, because 
and an acknowledgment in a future Editor’s Letter. we don’t have the staff to print out such a large volume of 

That leads to the instructions for submitting material __ pictures ourselves. Show us overall views of the exterior 
for possible publication. Believe it or not, we look at each _ (if any) plus interiors of all major spaces. We must see a 
one of the thousands of submissions we receive annually. _ living room, a dining room and a master bedroom in or- 
Of these submissions, fewer than 200 are published. The — der to make a decision, but it’s best to include all rooms. 
projects we review are primarily private residences and __ If your projectis selected for publication, we will assign an 
can be submitted by anyone—interior designers, architects appropriate photographer and writer. If the design doesn’t 
and homeowners. There is a preconception that in order _ fit our editorial needs, your materials will be returned. 
to be published in AD, the project must be traditional We are always looking for interiors that are interesting 
in style or cost a certain amount of money. Both are un- __ to our readers. It is not a design contest. So go ahead. 
true. Architectural Digest publishes anything from mini- | Whether you send something in that is right for us or 
malist New York penthouses to 500-square-foot lakeside _ not, you will hear from us. We see everything. We pub- 
cabins. They don’t need to be expensive, or profession- __ lish very little. Take a chance. 


Paige Rense, Editor-in-Chief 





GERALD CLARKE (“On the Bos- 
porus,” page 108). “Water—even 
if it’s a pond—has to be an im- 
portant factor in any house de- 
sign,” says contributing writer 
Gerald Clarke. “When you get a 
waterway like the Bosporus, you 


ERHARD PFEIFFER (“On the Bosporus,” 
page 108; “Paradise Found on Java,” page 
134; “Upstairs, Downstairs in Auck- 
land,” page 144; “Hotels: Peninsula Pal- 
ace Beijing,” page 152). His favorite part 
of continent-hopping, says contribut- 
ing photographer Erhard Pfeiffer, is 
“Turkish coffee and the food on Java.” 
His least favorite? “Getting through X- 
rays and customs with my equipment.” 


have something very special. You 
can feel history flowing in it.” 
For Clarke, the editor of Too Brief 
4 Treat, a compilation of Truman 
Capote’s letters, a visit to a couple’s rebuilt house on the strait was ma- 











EIGH BROWN (“At ee 
ue ( jestic. “It’s the only ya/i left that hangs over the water,” he says. “And the 
Home in the Surreal World,” page 5 » 
a d ; P sunsets are marvelous. I was there to watch one myself. It was wonderful. 
120). “fle was an incredible char- 
acter. Just amazing.” So observes 
contribut riter Patricia Leigh ALEC MARSHALL (“Shopping: Bahamian 
Brown of entury British Bounty,” page 32). “We arrived on the 
poet and ecce 'dward James. mainland and water-taxied over to Har- 
“At his home i 'and he had bour Island, where we rented golf carts— 
sofas that he and Sa r Dali de- it’s a great way to get around and cool off,” 
signed in the shape o: » West’s photographer Alec Marshall says of his trip 








lips. He was truly differei: A por- to the Bahamas to capture designer Scott 
tion of his fantastical garden in Xilitla, Mexico, has been restored by | Snyder ona shopping trip. “The different 


architect Christopher H. L. Owen. “The architect has brought it back _ blues of the sky, water and buildings are 





to life in a way that James would have approved of,” says Brown. remarkable to see and photograph.” 
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Shopping 








“Pine is like a good 
pair of jeans,” 

says Pip Simmons. 

“The older it gets, 


the nicer it gets.” 


continued from page 32 
“From Fort Lauderdale I take 
a nonstop flight to North Eleu- 
thera, a 10-minute cab ride 
from the airport to the boat 
dock and a 10-minute trip by 
water taxi to Harbour Island. 
At the port I rent a golf cart. 
It’s all one needs to get around 
an island that’s three miles 
long and half a mile wide.” 
Snyder either rents a house 
or stays at one of the island’s 
small hotels for a week or a 
weekend. He enjoys the is- 
land’s famous pink-sand beach- 
es, its turquoise water and the 
chance to check out the shops 
in Dunmore Town. 


34 














—\— ete 
















Charles Carey opened the 
Princess Street Gallery in 1997 
and sells art by full-time and 
part-time residents of Harbour 
Island. “The most renowned 
Bahamian artist I represent is 
Amos Ferguson, who is 85 
years old,” Carey says. “He was 
a house painter until he was 
40, when he received a mes- 


sage from God to paint pic- 
tures. He kept using shiny 
house paint instead of oil or 
acrylic and painted on board 
rather than canvas.” Ferguson’s 
simple scenes depicting birds, 
boats, and Bahamian residents 
and houses are now in a num- 
ber of American museums. 
“Scott has bought paintings 


MISS MAE’S 


Lert: The two-story 
shop, on Dunmore 
Street, is housed in an 
1850 cottage. ABOVE 
Lert: Owner Pip Sim- 
mons shows Snyder 
boutis bedcoverings. 
The pine table is Irish. 


“Tt’s a prize to find 
such a large collection 
of Irish furniture suit- 
able for city life on such 
a small island,” says 
Snyder. ABovE: Italian 
towels fill a 19th- 
century glazed book- 


case in the garden. 





by Elizabeth Berry, a Toronto 
artist who winters down here,” 
says Carey. He started his 
gallery in his aunt’s blue-and- 
white house, where he now 
lives, and expanded the gallery 
to the pink building next door. 
Snyder has also purchased 
paintings by Wade Ray, a Chi- 


continued on page 38 
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continued from page 34 

cago artist who was drawn to 
the Bahamas to paint land- 
scapes and seascapes. “The 
paintings I buy seem especially 
appropriate for seaside homes 
I’ve designed in places like 
Cape Cod,” he says. 

Pip Simmons is the propri- 
etor of Miss Mae’s, named af- 
ter its original owner, Miss 
Mae Sturrup. “I bought the 
building on Dunmore Street 
in 1983 and opened it as a tea- 
room,” she says. “Now I sell 
clothes downstairs and furni- 
ture upstairs. I go off to Ire- 
land from mid-May to the end 
of July and buy furniture. 

“Tm partial to pine. Pine 
is like a good pair of blue jeans. 
The older it gets, the nicer it 
gets. I recently sold a convex 
mirror from Galway to a win- 
ter resident, and a rosewood 
butterfly sofa went off on a 
visitor’s sailboat.” 

John Fondas and Gabrielle 
Kenedy, the owners of the 


Blue Rooster, which is situat- 
ed in a quaint cottage on King 
Street, carry high-end resort 
clothing by up-and-coming 
designers, decorative objects 
for the home inspired by the 
tropics, and Portuguese pot- 
tery and small antiques. Scott 
Snyder has bought blue-and- 
white pineapple ceramic piec- 
es created exclusively for the 
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shop, but Fondas says Snyder 
will not be able to buy them 
much longer, because he has 
to vary his merchandise. “We 
sell 60 percent to year-round 
residents and the rest to part- 
time residents,” he says. “We 
can’t repeat ourselves because 
our clients repeat themselves.” 

Not far from the Blue Roos- 
ter is The Landing Shop, on 











RINCESS 


CTREET ¢ 


sALLERY 
Ricur: A watercolor by 
Toronto artist Eliza- 
beth Berry is displayed 
in the window of the 
gallery, which special- 
izes in tropical art, 
sculpture, jewelry and 
hand-painted furni- 
ture. ABOVE: Two oils 
by Jo Ann Ritter. 
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Lert: Local children 

stand outside a pastel- 
colored clapboard cot- | 
tage, built in the New 
England Loyalist style. 


Bay Street, owned by India 
Hicks and her partner, Tracy 
Barry, a Bahamian. Hicks, the | 
daughter of the designer David | 
Hicks, came to Harbour Island | 
10 years ago with her compan- | 
ion, David Flint Wood, and 
lives there for most of the year 
with their three sons. “The 
shop looks like a harem,” says 
continued on page 42 
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SCOTTSDALE, AZ—BRADFORD’S FINE FLOORS (Tape Onty) * COSTA Mesa, CA—HEMPHILL’S RUGS & CARPETS * LOS ANGELES, CA—WESTWOOD CARPET 
Westport, CT—Repi-Cur Carpets & RuGs * NAPLES, FL—ABBEY CARPET OF NAPLES * TAMPA, FL—AbDpISON/Dicus CoMPANY, INC. (Trave ONLY) 
WINTER Park, FL—Appison/Dicus Company, INC. (Tape Onty) * ATLANTA, GA—Myer’S Carpet Co, * NORTHBROOK, [L—Lewis CARPET ONE 
WEYMOUTH, MA—RuG MERCHANTS * BALTIMORE, MD—GREENSPRING CARPET SOURCE * CHERRY HILL, NJ—KEpPLe’S CARPET 





MIDDLETOWN, NJ—Quatity Carpet & I NTERIORS * MorRISTOWN, NJ—J&S DESIGNER FLOORS * PARAMUS, NJ—EINSTEIN MoomJy | | 
BROOKLYN, NY—VM Carpet, INC. * CARLE PLACE, NY—PEYKAR ORIENTAL Rucs * NEw York, NY—EINSTEIN Moomjy ] -800-223- 1tit 


PORTLAND, OR—Peari RuG Co.* KiNG oF Prussia, PA—Fioors USA s Ate 
WWW .nOUriIson.coMm 


(Shown: AS03 BL Broadloom/border & Runner) Broadloom, coordinate borders, runners, and custom rugs for the complete design statement. 
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The all-new M. Designed to outperform. Discover more at Infiniti.com. 
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Snyder enjoys the island’s 
pink-sand beaches, 
its turquoise water and the 
chance to check out the 
shops in Dunmore Town. 
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continued from page 38 IE LANDING 
Hicks. “We cater to all ages. 
We sell children’s clothing, 
funky leather necklaces for 
teenage boys, furniture and 


ABOVE LEFT: The en- 
trance, on Church 
Street. ABOVE: Owners 
Tracy Barry, left, and 





objects by my brother, Ashley ‘ India Hicke shaw: 
Hicks, and caftans, picture z | Snyder a French table 
frames and scrapbooks by my linen. Kenyan baskets, 
sister-in-law, Allegra Hicks.” , y Bo ee embroidered ii 
? E and caftans are among 





Snyder has bought embroi- 
dered pillows with coral mo- 
tifs for his own home. 

“When I leave Harbour Is- 
land, I always look forward to 
my next trip,” Snyder says. “, 4 
“T’ve never encountered a res- SS 
ident who hasn’t smiled and di 
been gracious. This isn’t Dis- 7 


the items offered. 





ney World, and no one has °! y 
been trained to smile, so it’s 
very appealing.” 0 
HAR® OR ISLAND SOURCES 
Princess «reet Gallery, Princess Street, 242-333-2788; www.harbourislandgallery.com. Bahamian art, sculpture, jewelry and furniture 


Blue Rooste”, King Street, 242-333-2240, Portuguese ceramics, antiques, designer clothing and accessories 
The Landing Shop, Bay Street, 242-333-2707. Fabrics, jewelry, furniture and decorative objects 


Miss Mae’s, Dunmore Street, 242-333-2002. European furnishings, antiques, French linens and accessories 
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Unique experiences. 


RADISSON © 
Five continents. 
call 866-281-0353. 


“For a preferred Travel Agent 
_For a brochure call 866-231- 


Intimate travel. 
_or visit us at www.rssc. 
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The Financial Times called us — 


“One of the world’s best sources of antique carpets’ 


We are a niche company that offers a stellar collection of artlevel carpets 
and firstcabin service. Whether you are new or already familiar with fine 
rugs, you will find our tremendous expertise allows you to relax and enjoy 


the adventure of discovering the ideal pieces for your home. 


ey Our clients furnish a single room to their entire home from the sampling | 


of 300 rugs on our award-winning website - www.claremontrug.com. 
! 





Sy CLAREMONT RUG COMPANY 


ris Spi | : 6087 Claremont Avenue, Oakland, CA USA 94618 —~ | i 


pel TFS ot 
eS Lg Neat a ee is * ts ¥ 
TEC NEN Nt. 


ch Lees cata Ee ae Color catalog $12 * 800-441-1332 * sales@claremontrug.com 
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Contemporary hand- 
woven baskets (right 
and above right) are 
made by urban Zulu 
artisans who use tele- 
phone wire instead of 
grasses and leaves. 


44 

















try to represent the best of 

Africa,” says Noleen Kutash, 

the owner of Phases Africa, 
who grew up near Cape Town. 
Objects from South Africa, 
which she calls “a melting pot of 
design,” dominate her collection. 
“There are dozens of tribes us- 
ing traditional craft techniques 
to make beautiful things.” At the 
Los Angeles gallery, textiles, 
baskets, sculpture, antique and 
modern tribal artifacts, along 
with furniture and ceramics by 
leading South African craftspeo- 
ple, reflect the country’s rich di- 


versity. Of the graphic wire bas- 
kets found throughout, Donna 
Livingston remarks, “They beg 
to be displayed on a wall as dec- 
orative art.” Livingston (above 
left, admiring a Kuba cloth from 
the Congo, near Bangwa king 
and queen figures from Cam- 
eroon) describes Phases Africa 
as “edgy, inspirational, ethnic 
and contemporary.” 





Phases Africa at The Collection 
315 S. Robertson Blvd. 

Los Angeles, CA 90048 
310-205-3840; www.phasesafrica.com 
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IN Odt) Bloom | 
b The Gypsy Palette collection, produced | 
iF by SeaCloth, can be found at Ainsworth | 
. Noah (404-231-8787). Made up of linen- | | 


and-cotton blends, Gypsy Palette includes 
a fabric in solid colors; Flutter, with angled 
stripes reminiscent of a zebra’s; and Gypsy 


Bloom, shown here in saffron. Other colors 


are raven, midnight, fur, moss and ivory. 
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Discover ies by Designer S AD’s Editors Present Designers’ Sources 
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Designed in Morocco with Love 
[= been a designer since I holders and furnishings, of her 





was a child,” says Meryanne — own design, are made by local 





Loum-Martin (below), craftspeople and are featured 
whose goal is to take crafts fur- —_ alongside handwoven textiles ‘Ty. _e Ls Pisa romivenaial 
ther in luxury, design and cus- and decorative objects that she C ‘if Vi 1 | 1) (800-611-8686), isan 
tomized possibilities.” Her love personally selects for her cus- CALL embroidery on silk de- | 
of interiors and the objects that —_ tomers. A line of fine porcelain 2 ee picting pineapples, a 
Piicimareatimecse We h ees peirened Ee adj La Pina symbol of hospitality. 
them finds expression in her (a ove) embellishe with tradi- It’s available in barley 
new shop in La Palmeraie, just tional Moroccan motifs is made (shown), champagne 
outside Marrakech. Dark copper _ exclusively for Loum-Martin in and seamist. 
vases, lanterns, floating candle- Limoges. By appointment. 





Gallery Meryanne Loum-Martin, Jnane Tamsna, La Palmeraie 
Marrakech, Morocco, 212-61-24-27-17; www.jnanetamsna.com 




















A display room for 
furniture (right), sep- 
arate from the bou- 
tique itself, contains 
objects and artworks. 

continued on page #8} 
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“..a touring sedan on the highway and a mountain goat off-road.’ i 
Diversion Magazine 





“The Touareg is a design pearl in a morass of chunky inelegant hulks’ 





“2005 Four Wheeler of the Year” 
Four Wheeler Magazine 





Ski Magazine 














_We like the press. 








| 
We just wish they give the Touaregs back. | 
| 








With its superb engineering, good looks, and luxurious amenities, the Touareg has become one of the most 


sought-after SUVs out there. By enthusiastic Volkswagen fans and overzealous reporters alike. To learn more, | 








i} 
check out w.com/ Touareg or visit your local dealer. | 


Drivers wanted. | 


©2005 Volkswagen 
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In Pursuit of Surface Splendor 


arah Pringle, of Cinch (left, ing doors, sides and top of a 
with William Georgis), spe- | commode (above) that was com- 
cializes in custom surfaces using — missioned by Georgis, who 





gilding techniques, as well as observes, “Sarah has an extraor- 
parchment and leather, on fur- dinary awareness in interpret- 
niture and architectural ele- ing a design into eglomise; her 
ments. Pringle employed verre sensitivity to subtle detail en- 
églomisé decoration on the slid- hances the designer’s intent.” 





Cinch, One Cottage St., Easthampton, MA 01027 
413-527-8686; www.cinchonline.com 
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Primavera 


The Larsen division of 
Cowtan & Tout (212- 
753-4488) has re-cre- 
ated Primavera from 
the Jack Lenor Larsen 
archives. Introduced 
in 1962, Primavera is 

a bold design printed 
on cotton velvet. 





Glimpsing the Rarefied 


“He has one of the best eyes in the business,’ Victoria 





Hag: » says of Dallas W. Boesendahl, whose specialty 
is the | »recious of objects, from antiquity to the 
present. i lective offerings include Chinese 
jade bi from the i. »zhu culture (circa 3000-2000 
B.c.), which the wee!i and socially high-ranking put 


in their tombs as sacrific=s to heaven. By appointment. 


Dallas W. Boesendahl, 400 E. 58th St. 
New York, NY 10022; 212-308-7029 


continued on page 52 
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At UBS, we understand that business is personal. We know that the choices you make as you build your business 
will have a profound effect on you, your family and your employees. 

















of wealth, one of the fastest growing investment banks and a leader in asset management. He'll work with you to 


With your UBS financial advisor, you will have access to the resources of one of the world’s largest managers | | 
identify creative financing solutions designed to fund the growth of your business. 


Your financial advisor can also discuss protection strategies, like long-term care and disability, insurance and 
estate planning.* He'll evaluate a range of retirement plans tailored to the needs of your employees, and 
explore a succession planning strategy to help address the needs of your heirs. 


At UBS, our business is there to help yours. Our financial advisors are there to understand how. It’s all part 
of a relationship we call ‘You & Us! UBS. 


You & Us 


Wealth Global Asset Investment | J 
Management | Management | Bank J) LL 


*Neither UBS Financial Services Inc. nor its employees provide tax or legal advice. You must consult with tax or legal advisors regarding your per HH | 
circumstances. © UBS 2005. All rights reserved. Wealth Management services in the U.S. are provided by UBS Financial Services Inc., a registered broke HH} 
dealer offering securities, trading, brokerage, and related product and services. UBS Financial Services Inc., Member SIPC. 
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Special Advertising Section 


tradition of being the “must- 
see, must-stay and must-play” 
destination in Las Vegas. The 
Augustus Tower will be 
home to lavish suites, a VIP 
lounge, expanded retail space, 
an all-new hotel spa, wed- 
ding chapels and additional 
dining venues, including the 
eagerly anticipated Guy Savoy 
restaurant. 


Set atop the Garden of the 
Gods pools which flank the 
south perimeter of the resort 
property, suites span 650 to 
more than 2,400 square feet. 
(The rooms are approximately 
50 percent larger than typical 
fine hotel accommodations 
found in major U.S. cities.) 
Each suite is outfitted with 
the best of the best: bath- 
rooms boast spa tubs and 
individual flat-screen TVs, 
while main quarters feature 
high-speed Internet access, 
computerized mini-bars and 
generous seating areas with 
high-end furnishings and 
merino wool throws. 


Other enhancements to the 
hotel are a new lobby and 
front desk designed to serve 
the entire resort—all 3,370 
rooms—as well as a 35,000- 
square-foot health spa with 
45 treatment rooms offer- 
ing massages, wraps, salt 
glows and Vichy showers. 
The facility also has men’s 


and women’s whirlpools, 
steam saunas, tan- 
ning bootlis, a co-ed fitness 
area wit! rdiovascular 
and strength-training equip- 


ment, a rock-climbing wall 
and an aerobic/yoga studio 
with personal trainers. 


For those who travel to Las 
Vegas to say “I do,” the 
Augustus Tower will add three 
wedding chapels (Classico, 
Tuscana and Romano), bring- 
ing the total for the property 
to six. And for those travel- 


ers in Vegas on business, a 
new meeting and convention 
area in the Palace Tower will 
be centrally located and ex- 
pansive, adding another 
86,000 square feet to the 
space. Included for conve- 
nience will be a grand ball- 
room, a number of junior 
ballrooms and pre-function 
venues with sizeable pan- 
tries and banquet kitchens, 


making Caesars Palace a 
wise business decision when 
planning a company outing 
for corporate executives. 


The groundbreaking adventure 
continues at Caesars Palace 





with the Grand Opening of 
Guy Savoy, a restaurant bear- 
ing the name of the famed 
French chef. This augments 
an already impressive menu 
of celebrity chef restaurants at 
the resort: Bobby Flay’s Mesa 
Grill, Jean-Marie Josselin’s 
808 and the James Beard 
Foundation’s 2004 winner 
for the Best New Restaurant, 
Bradley Ogden. 


Chef Savoy rose to promi- 
nence in the Michelin-rated 
restaurants Lassere in Paris, 
The Golden Lion near Gene- 
va, and The Oasis on the 
French Riviera before taking 
the helm as head chef at Bar- 
riere de Clichy in Paris. 
Three years later, he opened 
his first eponymous restau- 
rant. Three other dining es- 
tablishments followed in 
Paris, all garnering critical 
acclaim. Chef Savoy’s superb 
cuisine, inviting dining ar- 
eas, stellar wine cellar and 
flawless service (a la Savoy 
style) have received a host of 
accolades. In 1997, he was 
honored with an entry in the 
Larousse culinary encyclope- 
dia, and in 2000, was award- 
ed the Legion d’Honneur—his 
country’s highest honor— 
from the French Minister of 
Agriculture. 


With these accomplishments 
under his toque, Chef Savoy 
will debut his first and only 
restaurant in the United 
States this fall. “Guy Savoy 
will not only bring a new di- 
mension of dining to Caesars 
Palace, his arrival will also 
elevate the culinary movement 
that has swept Las Vegas,” 
noted Caesars Palace President 
Mark Juliano. The cuisine 
will be classic Savoy...fresh 
and delicious. He considers 
cooking an art form to be 
shared with the public. “Cuisine 
is the art of instantaneously 
turning produce suffused 
with history into happiness,” 
said Chef Savoy. 


The restaurant will be di- 
rected by Savoy’s son and 
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alter ego, Frank Savoy, and 


designed by Jean-Michel 
Wilmotte, the same archi- 
tect who crafted the look 
for Savoy’s signature restau- 
rant in Paris. The goal was 


to make it an “intelligent” 





space, one that provided 


ideal working conditions for 





dining room and _ kitchen 
staff and at the same time 
décor in which guests would 
feel at home. Wilmotte will 
take a variation on _ this 





theme and apply it to the 
new Guy Savoy restaurant at 


























Caesars Palace. The restau- 
rant will be located on the 
second floor of the Augustus 
Tower, affording an envi- 
able view of the classically- 
inspired architecture and 
statuary of the resort’s five- 
acre Roman Plaza. 


A renaissance is underway 
with the Guy Savoy restaurant 
as a jewel in Caesars Palace’s 
crown of exciting renovations. 
The resort’s convention and 
meeting facilities are being 
expanded and the Augustus 
Tower is near completion... 
making it the perfect time to 
plan a trip to a hotel that is 
bound to engage the senses. 


For more information, please 
call (877) 427-7243 or visit 
caesarspalace.com. 


CAESARS PALACE WARMLY WELCOMES 
CHEF GUY SAVOY. 


His namesake French restaurant holds the coveted Michelin three-star 


distinction. And in our pursuit of the world’s top culinary talents, Chef Savoy's arrival 


in fall 2005 heralds a new era of Caesars Palace dining. 


CAESARS PALACE 


LAS VEGAS 


LIVE FAMOUSLY. 


800.634.6661 © caesarspalace.com 


© 2005 Caesars Entertainment, Inc. All rights reserved 








rochebobois 


PARIS 


a EXPRESSING YOUR INTERIOR WORLD | 





VASE: CARINE TONTINI, Nouveleldorada 








“Les Contemporains” collection: “DIVIN DIVAN”, design by Sylvain Joly. Safari leather, corrected and pigmented grain leather (thickness 2 mm), 19 colors. 
Back : thrown cushions in feather. Frame in solid beech and laminated wood panels. Composition as shown: L. 225 x H. 75 x D. 106 cm. Cocktail table “SPIRIT”. 


To purchase our “Les Contemporains” catalog or to locate the Roche-Bobois store nearest you, call 1-800-972-8375 (dept 100). Through interior designers and these exclusive locations. www.roche-bobois.com 
FINANCING SERVICES AVAILABLE, SUBJECT TO CREDIT APPROVAL. SEE YOUR LOCAL STORE FOR DETAILS. | 
ATLANTA - BOSTON - CHICAGO - COLUMBUS, OH - CORAL GABLES, FL - COSTA MESA, CA - DALLAS - DENVER - DETROIT - HOUSTON - LA JOLLA, CA - LOS ANGELES - MONTREAL - NAPLES | 


L it 


NEW YORK - OTTAWA - PALM BEACH - PHILADELPHIA - QUEBEC - SAN FRANCISCO - SAN JOSE, CA - SAN JUAN, PR - SEATTLE - TORONTO - VANCOUVER - WASHINGTON, DC - WINNETKA, IL I 























gerie, the studio of potter Isa- vitch likes the way Giroud “em- 
belle Giroud, whose colorful phasizes the material, using little 
and earthy garden pot creations _ or no glaze, thus maintaining 


adorn grounds and terraces the full strength of the object.” 





L’Orangerie, petite route des Barres, 38138 Les Cétes d’Arey 
France, 33-4-74-15-90-29; www.lorangerie.fr 
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In Banjara, at S. Harris 
(800-999-5600), silk 
taffeta embroidery in- 
terlaces with metallic 
threads against a solid 
silk background to cre- 
ate the effect of broad 
stripes. Of four colors, 
raven is shown. 
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()" the edge of a forest just throughout France, England and 
south of Lyon is VOran- Switzerland. Pierre Yovano- 














Floors Down Under 


The handmade, one-of-a-kind creations from 
Blackwattle Hardwood Floors redefine 





the notion of custom flooring with inlays of 
marble, granite, mother-of-pearl, stainless 
steel or brass. “Their craftspeople interpret 


to a superlative conclusion,” says Frank Grill. 
Blackwattle Hardwood Floors, 43 Elizabeth 
Bay Rd., Elizabeth Bay, NSW 2011, Australia 
61-2-9565-2644; www.blackwattle.com.au 





continued on page 54 










handmade kitchens 


1 800 763 0096 


www.smallbone.co.uk 
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Power becomes more powerful. 
Luxury more luxurious. Introducing the 
2006 Range Rover. The 4.2-litre 400-hp 
supercharged V8 is our most powerful, 

most capable piece of engineering 
to date. That, combined with a host of 
othe rovements, makes the world’s 
t vehicle even more so 


MOSt 


verusa.com 











Discoveries by Designers 


‘The Chinese Porcelain Company 





he highest standard of 

excellence distinguishes 

The Chinese Porce- 
lain Company, where Asian and 
European works of art and fur- 
niture draw the most prestigious 
museums and collectors. Sandra 
Nunnerley (above, with owner 
Pierre Durand, left, and presi- 


dent Conor Mahony) extols “the 
superb quality of their sculp- 
ture, furniture and porcelain,” 
which include a fauteuil a la reine 
(one of a pair), circa 1745-50, by 
Louis Cresson and a Kangxi- 
period Chinese monteith, circa 
1715, for the English or Conti- 
nental market (above). 





The Chinese Porcelain Company, 475 Park Ave., New York, NY 10022 
212-838-7744; www.chineseporcelainco.com 









One of a pair of un- 
glazed pottery Tang 
Dynasty horses and a 
Jiaqing-period vase 


continued on page 118 














New. Classic. 


No longer antonyms. 


HE NEW RANGE ROVER SUPERCHARGED ( ' on | 
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Baron Eric de Rothschild’s Colonial-Style Vineyard Residence in Chile 


| Architecture by Paula Gutierrez Erlandsen and Raul lrarrazabal/Interior Design by Paula Gutierrez Erlandsen 
Text by Peter Haldeman/Photography by Carlos Eguiguren 


| | 
AD Design Notebook 
| in ee — 





HE GRAPE, TO MANGLE 
an old saying, never 
falls far from the vine. 

In 1974 Baron Elie de Roth- 

schild passed control of Cha- 

teau Lafite Rothschild—the 
legendary Bordeaux vineyard 
originally acquired by his 
grandfather Baron James de 

Rothschild in 1868—to his 

nephew Baron Eric de Roth- 

schild. The latter Rothschild 
oversees the Domaines Ba- 
rons de Rothschild—or DBR 

—which comprises the Bor- 

deaux operations as well as 

other vineyards in France, Por- 
tugal, Argentina and Chile. “In 





the ’80s,” explains the wine- 
maker, “we began looking at 
South erica because they 
were able to make good-qual- 
ity wines and at prices that 


would be very attractive.” In 
1988 DBR p irchased an €s-= 
tate in Peralillo, Chile, called 

continued on page 58 












Lert: Paula Gutierrez 
Erlandsen, with resto- 
ration architect Raul 
Irarrazabal, designed a 
house for Baron Eric 
de Rothschild (above 
left) on Vina Los Vas- 
cos, his estate in Chile. 


ABOVE: “Like most of 
the interior spaces, the 
living room has long, 
tall proportions,” says 
Gutierrez Erlandsen. 
Hand-embroidered 
drapery and pillow fab- 
rics, Chelsea Editions. 
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Visa’ Signature. 
The premium card that’s so much more 
than just a rewards card. In addition to 


a choice of numerous airline, hotel and 


iar ¥ St Te MTA aS rf 5 USM CNB Canc Temas oc eee TT 
SOY SS 


Signature card gives you: 
a 

Te Visa Signature Privileges, that treat 
you to discounts of up to 50% as 

well as complimentary room upgrades 
when you stay at Le Méridien Hotels 
& Resorts — where you'll enjoy an 


exceptionally luxurious hotel experience. 


And, since the Visa Signature card has no 
pre-set spending limit* and is accepted 
at millions more places worldwide than 
Vise lim bee Lele MILA Cope eKS 
ey ema R OMe Cael MB Yeerm IC atteS 
wishes come true. 


WARE era lathes 
Rewards are just the beginning... 
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Qu signature aT 





OSs E este enr yal am ea Clr mecha one aac mete Ri ocwe eRe eC a ene ees bla iia Marcela creel 
payment resources, revolving balances and prior cash advances. 
Offers and reservations are subject to availability and may require advance booking. Other restrictions may apply. For details, please go to visa.com/sig 
PLR ROR Wa Lt . 
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Ricut: For Rothschild, 
the library is an inti- 
mate place to retreat 
to after dinner. Pre- 
Columbian ceramic 
vessels are displayed 
on the wall. Drapery 
fabric from Lelievre. 


continued from page 56 

Vina Los Vascos, that includ- 
ed an almost 550-acre vine- 
yard, planted another 840 acres 
of vines and, Rothschild says, 
“introduced finer methods of 
growing and winemaking to 
produce a cabernet sauvignon 
acceptable to the American 
and European palette.” 

A three-hour drive south- 
west of Santiago, Vina Los 
Vascos includes both the vine- 
yard proper and an additional 
7,500 acres graced with euca- 
lyptus groves, lagoons and na- 
tive Chilean vegetation. While 
Rothschild’s original partner 
in Vina Los Vascos resided in 
a lovely old house on the 
property, Rothschild would 
stay in a modest prefab struc- 
ture nearby during his annual 
harvest-season visits. After a 
few years of this, he was ready 
to build his own place. “We 
thought it would be useful, be- 


cause Santiago was quite far 


away, and people who come 


want to spend the night,” says 
Rothschild. He considered 
putting up a contemporary 
residence, “but if you’re not 
actually on the spot to fol- 
low the building of a modern 


house, it’s always rather diffi- 

cult, so we decided to go with 

something more traditional.” 
Mutual friends in Chile 
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introduced him to the Santia- 
go-based architect and interi- 
or designer Paula Gutierrez 
Erlandsen. “Paula understands 
the local culture, so she was a 
good fit for us,” says Roth- 
schild. Gutierrez Erlandsen 
worked sedulously with Roth- 
schild and Raul Irarrazabal, a 
Santiago architect who spe- 

continued on page 60 








Lert: “The dining 
room needs to be flex- 
ible, so there are two 
tables that can be used 
either apart or togeth- 
er,” says Gutierrez Er- 
landsen. Jules Chéret 
posters hang at rear. 






HOKANSON 


Designer and manufacturer of custom made RC carpets. 


1.800.255.5720 ww 
TIBETANS FLAT WEAVES QUICK SHIP CUSTOM HAN 
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| continued from page 58 
| cializes in historic restoration, 
to design a simple but elegant 
house that was faithful to 
Chilean colonial architecture. 
“Tt took two or three years of 
talking and travel back and 
forth,” she explains. “Eric is 
not someone who would ac- 
cept anything without consid- 
eration. He has seen a lot in 
life and has very good taste. 
In the end we understood 
each other very well.” In the 
end they also had a classic U- 
shaped hacienda that is as har- 
monious with its surroundings 
| as the gnarled grapevines. 
‘Topped with a mirador and 
hemmed in back with a broad 
terrace to capture vineyard, la- 
goon and mountain views, the 
} continued on page 62 
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Throughout the house, 
Gutierrez Erlandsen 
mixed French and Chi- 
lean furniture, both 
old and new. “It’s a so- 
phisticated yet simple 
country style,” she says. 
Lert: A guest room. 


Brow: Hand-tinted 
engravings decorate 
the master bedroom 
walls. The chair by the 
fireplace is from Cha- 
teau Lafite Rothschild. 
Bedcovering and pil- 
low trims from Houlés. 
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continued from page 62 
ily house,” she says. “He wanted it very 
low profile.” 

“We were trying to make it look as 
if it had been there for generations,” 
notes Rothschild, who knows a thing or 
two about ancestral houses. At the same 
time, when it came to the interiors, they 
weren't slaves to tradition. “It would be 
ridiculous to make a completely Chi- 


ie Tce PA TG of Excellence 
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lean house for Eric, who’s French,” says 
Gutierrez Erlandsen. “I thought the most 
clever thing would be to make a mixture 
of both cultures.” The designer proceeded 
as gradually as she had with the architec- 
tural plans, picking up a piece here and 
a piece there over a period of years. She 
shopped in the south of France for the 
simplest furniture she could find and 


or 


and hand-carved wood lights. Designs range from grand, multi-level 
eNO eOR Coden Ro cee TCM CHET OmCT Rated 
Custom projects are always welcomed. 
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Catalogs 
available— 
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Showrooms- 
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ornia— 949. 660. 1200 


Ailla Reale, The Forum Shops at Caesars, Las Vegas ,Nevada— 702.456.1027 
www.villa-reale.com 


64 





_and a quiet palette (the walls are a soft off- 










combined it with custom pieces and Latin 
American treasures—Peruvian armoires, 
colonial silver lamps, Rothschild’s collec- 
tionof rare feather tabards from Paracas. 

Antique and sisal rugs, textured fabrics 


white) help to warm the long, tall rooms. 
So does an eclectic art collection—paint- 
ings by Rothschild’s wife, Beatrice Carac- 
ciolo, hang in the living room; Jules 
Chéret posters from Paris bring the din- 
ing room to life; pre-Columbian vessels 
dignify the library. “I bought a few urns 
and sculptures that would have been the 
sort of thing a Chilean would have bought 
70 or 80 years ago if he had a house in the 
country like this,” explains Rothschild. 
The most striking pieces are a series of 
large-scale photographs of Chateau La- 
fite Rothschild employees—including 
Rothschild—taken by Richard Avedon to 
commemorate the centennial. 

Vina Los Vascos produces some 
400,000 cases of wine a year, the best of 
which have drawn comparisons to Lafite. 
Rothschild spends no more than a week 
or so a year at the vineyard—vin dage falls | 
during March and April—but the trip is § 
a fruitful blend of business and pleasure. 
“Usually when I go, I have a few local! 
friends around,” he says. “Up to now I 
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haven’t brought a lot of people from Paris | 
along. But one day we'll be doing that.” | 
He might also make more use of the cave 
downstairs, with its Bolivian rustic stone 
floor and special reserves of Chateau 
Lafite Rothschild and Carruades de 
Lafite. “I find it very cold,” Rothschild 
says with a laugh. “I prefer being upstairs. 
The way the house is built, you have day 
parts and you have night parts. The living 
room and terrace are quite open and 
pleasant. And then the little library is 
quite cozy at night with a fire in it. It’s 
all quite agreeable.” O 
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The exclusive Santa Barbara Umbrella is custom made for you. 
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Places to go, from 
our advertisers... 





Our Favorite Things 


Designer Katherine Stephens 
previews Christie’s July 12-13 
House Sale with an inventive 
window display—part of a 
series running throughout the 
year entitled “A Few of My 
Favorite Things.” Stroll by 
the auction house at 49th 
Street and Fifth Avenue for an 
inspiring look at her design, on 
view from July 1-13. 
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ie 
KATHERINE STEPHENS 


Friday, July 1-Wednesday, July 13 
Christie’s 

20 Rockefeller Plaza 

New York City 


Architect and interior designer 
Campion A. Platt inaugurated the 
series for the April sale, choosing 
the window’s furnishings and 
objects to reflect the simple lines 
and portability of 19th-century 


Campaign furniture. 





CAMPION A. PLATT’S APRIL WINDOW DISPLAY 


For information, please contact Christie’s 
at (212) 636-2000. 
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THIS SCULPTURE, AS PART OF JOHNSON’S LARGER SERIES OF IMPRESSIONIST INSPIRED WORKS, WILL BE ON VIEW TO THE PUBLIC 
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Axel Vervoordt 


From Belgium, with a Feeling for Objects Both Priceless and Plain 











- 


“T like things of quali- 
ty,” says Axel Vervoordt 
(right). “Sometimes I 
like a beautiful stone 
i that you’d find on the 
street as much as I like 
a Brancusi that’s worth 
a million dollars.” 


| By Nicholas von Hoffman 


XEL VERVOORDT CHAR- 
acterizes his father as a 
| “horse dealer,” which 
1s true as far as it goes. “He 
bought horses in Poland, Ire- 
land, England and France, and 
he decided whether they were 
good for jumping or for dres- 
sage or for the meat,” says the 
designer and antiques dealer, 
who grew up near Antwerp, 
Belgium, riding and living out- 














ABOVE: Trompe l’oeil 
and grisaille paintings 
decorate a Belgian 
castle (see Architectur- 
al Digest, May 1995). 
Lert: A mix of art and 
antiques in a living 
room in Belgium typi- 
fies the designer’s ap- 
proach (AD, July 2003). 


doors. He also learned about 
business. It was in the blood. 
His grandfather was an indus- 
trialist, and Antwerp is one of 
those places where modern 
business was invented. 
“My father’s best friend had 
a wood-import company,” says 
the designer, “and he’d take 
me to France to choose trees 
and woods.” When he was a 
lad, he adds, the question was, 
“Should I do horse dealing, or 
should I deal in woods?” The 
question was ultimately an- 
swered by his mother. An an- 
continued on page 70 
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Now, when your spouse says, “I’m leaving,” you can say, “Good,” then promptly meet him or her 


at the airport. It’s all possible with our complimentary companion ticket offer. Just book your 


business or first-class international airline tickets with the Platinum Card” from American Express and 
experience the wonders of travel. Together. It’s a world of service that makes a world of difference. 


TO APPLY, CALL 1.800.THE CARD OR JUST VISIT 800THECARD.COM TO LEARN MORE. A WORLD OF SERVICE 
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continued from page 68 

tiques collector, she intro- 
duced her son to an apprecia- 
tion of art and artifact. “She 
changed the house every sea- 
son, and my father hated it, so 
she had to promise his chair 
would always stay in the same 
spot,” Vervoordt recalls. 

Her son was given to much 
the same thing. “I could do 
with my room what I wanted. 
[ even painted the windows to 
make them look like stained 

ss. | changed over my room 
a time.” 

snthusiasm for an- 
tique pired by his mother 
and the ries of inherited 
Flemish bi s acumen con- 
verged to ci 1 precocious 
antiques dealer le began his 
apprenticeship in childhood. 
“Many of my parents’ friends 
were real collectors, who knew 


SS eee 





Asove: The entrance 
hall of the designer’s 


former residence, a 


complex of medieval 


houses in Antwerp, 


featured 12th-century 
Cambodian ceramics 


(AD, March 1982). 


everything about silver and 
antique books. They were ex- 
cited that such a young boy 
was interested in all that. They 
told me their secrets—how to 
recognize a fake, how some- 
thing had been made, how you 
know something is rare, how 
you can tell that one piece 
is worth more than another. 
They made me read the right 
books and learn by touching 
and looking at things.” 

When Axel Vervoordt was 
14, he was already going on 
buying trips to England. “I 
borrowed money from my 
father to pay for the trips, and 
I always had to pay him back, 
with interest. I sold to friends 
of my family’s, and they were 
happy with everything they 


continued on page 73 


Lert: The daytime din- 
ing room of a residence 
in France’s Bordeaux 
region contains boi- 
serie and parquetry 
floors recovered from 
another chateau (AD, 
November 2003). 








RiGut: For friends and 
pianists Katia and Ma- 
rielle Labéque’s Tus- 
can palazzo, Vervoordt 
furnished the dining 
room with chairs from 
the 17th and 18th cen- 
turies (AD, May 1994). 
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continued from page 70 

bought.” Every trip brought more orders 
and more customers, until, at 21, he de- 
cided to make a business of it. Antiques, 
however, was not a business known to 
merchants, bankers and businessmen of 
the Flemish tradition. Vervoordt ran up 
against paternal skepticism: “My father 
would say I had to study because I could 
never make a business out of buying an- 
tiques. He said it was a good hobby. So I 
went to university and studied econom- 
ics.” It didn’t take, however. 

It was a golden moment for the an- 
tiques business. In England, the inheri- 
tance tax was forcing old families to part 
with priceless treasures acquired over the 


signer now had space to store and display 
objects from every place on the globe and 
from every age and epoch. 

He kept expanding his real estate base 
in the old city of Antwerp. But 18 years 
after he had gentrified the neighborhood, 
it became very fashionable. “It was almost 
too expensive.” He needed a new space. 
And with an eye for a deal that equals his 
eye for quality, Vervoordt saw an oppor- 
tunity where others did not. 

He bought a castle. 

It was 1984. “Castles were not expen- 
sive then because the dollar was very 
high,” he says. “Everybody thought that 
the Communists were coming, and a lot 


When Axel Vervoordt was 14, he was already going on 
buying trips to England. Every trip brought more orders. 


centuries. Vervoordt’s unorthodox but 
superb training stood him in good stead. 
He’d been taught to recognize quality, 
whether in fashion or out, so when an- 
tique French silver was the rage, he 
bought antique English silver, and when 
tastes changed, he was rewarded. 

Even so, his father, seeing how volatile 
the market could be, continued to mis- 
trust the business. When Magritte was 
still relatively unknown, Vervoordt aston- 
ished his father by paying $2,000 for a 
painting. He recounts that his father told 
him it was stupid to have paid so much 
“for such an ugly picture!” 

Finally, Vervoordt promised his father 
that he would invest in real estate as well 
as in antiques. His mother, who had got- 
ten into the gentrification business before 
it was a business, again led the way. “In 
the old city of Antwerp she bought 16th- 
century houses that she restored with art- 
ist friends,” the designer recalls. “She did 
it in the beginning not so much for the in- 
vestment, but it worked out very well.” 

Vervoordt plunged in with a ven- 
geance. “There was a little private street 
in Antwerp with 11 16th-century houses,” 
he explains. “They belonged to two un- 
married ladies of 86 and 93 years. I had 


to buy all 11 houses.” The rewards for his’ 


investment were handsome. People were 
moving back into the center of ancient 
cities, and the rents went up. And the de- 


of people with money left for the States 
to invest there.” There was another rea- 
son for the drop in prices: “There was a 
big petrol crisis. People couldn’t heat 
their castles anymore.” 

He soon found the perfect castle, one 
that was almost 1,000 years old. It had 
been in the same family since 1728, with 
lots of land around it. 

If living in a castle has its drawbacks, 
they are not apparent to Vervoordt. He 
has it worked out, right down to prevent- 
ing mosquitoes from breeding in the 
moat. “There are lots of carp in it. They 
eat the mosquito eggs.” 

With the insects under control, Axel 
Vervoordt’s business is booming. He has 
even transferred part of his stock of 
13,000 items to a 140-year-old distillery 
in Antwerp that he has rehabbed to ac- 
commodate his staff of 70 or so restorers, 
architects, art historians and buyers who 
help him not only sell beautiful things to 
beautiful people but design their homes 
as well. “I have a lot of young clients and 
a lot of artist clients. I also have museum 
clients, and I have some of the wealthiest 
people in the world as clients,” he says. 
But, he emphasizes, “I don’t like living 
only with expensive things. I love every- 
day things, like baskets, a beautiful wood 
tray, a nice wood candlestick. I try to be 
like a child who looks at things, to just feel 
the quality of them.” 0 
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Smart kitchens. Natural materials. Custom- cra 
For a free brochure on our Sereno bamboo kitchen, 
visit berkeleymills.com or give us a call. 










Berkeley Mills 


emma east-west furniture design® 
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OCTOBER 21 — 23, 2005 
NEW YORK CITY 





ALL ACCESS. ALL WEEKEND. 
ALL YOU'LL BE TALKING ABOUT ALL YEAR LONG. 


Join 300 fellow epicurean enthusiasts for the third annual Gourmet Institute —a behind- 
the-scenes look into the world of Gourmet at our headquarters in New York City. Spend 
the weekend with an incredible roster of chefs, Gourmet editors, winemakers and culinary 
personalities you will never forget. 


VISIT WWW.GOURMETINSTITUTE.COM OR CALL 1.888.308.6133 
TO PURCHASE TICKETS AND FOR THE COMPLETE WEEKEND SCHEDULE. 





(rer) Use your MasterCard® card, the preferred card of The Gourmet Institute, to purchase your event 
Wy tickets, and receive a Gourmet gift (value: $30). One book per person, while supplies last. 





Visit www.expedia.com, the preferred travel provider of The Gourmet Institute, to make your travel plans. 


irmet Institute benefits Citymeals-on-Wheels by providing 1,000 warm and nutritious meals to homebound, elderly New Yorkers. 
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* Free On-Time Delivery (prepaid shipping via UPS) 





e Full Credit for Returns (return unsold covers) 






* No inventory investment - you only pay for the 






copies sold. 
_ © Free display fixture 
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Take advantage of Architectural Digest’s sales 
potential by carrying it in your store. Your 
customers will appreciate this extra service and 
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ANGUILLA 


An Expanding Enclave of Caribbean Retreats 








illas clustered on a beach- dows with louvered shutters, 
front on Anguilla are avail- _ high ceilings, infinity-edge 
able for purchase and are closely _ pools and marble floors. The 


modeled after the property’s number of bedrooms and the 
original three (4D, November configurations vary. From $3.25 \ 
2002). Most of the villas are dis- — million to $8.5 million. 


tinguished by tall casement win- — Ca// 264-498-7000. 


continued on page 82 
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4 i There is a place where one can stop long enough 
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become quiet enough, to listen to the most 
important voice in the world. 
That place issan air bath by TOTO, 


The voice is yours. 


TOTO, creator of the world’s most civilized CPT 





TOTO: 
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NEW YORK 
Gold Coast Elegance in Cove Neck 


Shingle Style house was rooms, including a master suite 

constructed in Cove Neck, with an office. The family room 
New York, by architect Thorn- (left), with a river-rock fireplace, 
dike Williams in 1997. The has a viewing loft accessed by a 
8,000-square-foot residence has _ spiral staircase. French doors in 
276 feet of water frontage and _ the living room open to a wrap- 
views of Centre Island and Con- around porch. $15 million. 
necticut. There are five bed- Call 516-677-0030. 
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CURACAO CUISINE, CULTURE AND HERITAGE AUGUST 15 TO OCTOBER 15. 
SAVE UP TO $200 AT PARTICIPATING HOTELS. DETAILS AT CURACAO-TOURISM.COM 
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island that isn’t so 


FAR AND AWAY. 
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Visit curacao-tourism.com * 
or call 1-800-328-7222 CURAC A-O: 
a Lan) A 
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Sample Air + 5 nights at the Curacao Marriott Beach Resort & Emerald Casino. Chicago 
from $1,044, Miami from $894, New York City from $930. For details call Expedia at 1-800-596-7735 


Sample packages include 5 nights' accommodation at the Curacao Marriott Beach Resort & Emerald Casino plus roundtrip air for travel between August 1 and December 15, 2005. 














Prices include taxes and fees for flight, are per person based on double occupancy and vary by dates, availability, and departure city. Rates are subject to changes, exceptions, cancellation 
charges, and restrictions. Not responsible for errors or omissions in this ad. Additional higher priced packages available. © 2005 Expedia, Inc. All rights reserved. CST; 2029030-40 





FAR AND AWAY 
| the most unique Caribbean 
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STORE YOUR SHIRTS, PANTS OR COMPUTER 
IN AN ITALIAN WORK OF ART. 





Inspired by the soft tones and casually elegant 
stylings of the Italian countryside, our hand- 
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choice of home office or adjustable shelves 


interior. With a timeless look and timeworn 
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Collection. To learn more about this-exc 
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SWITZERLAND 
Chalet Nestled in the Gstaad Countryside 
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See by Alpine mead- _ covered veranda. There is a wood and other materials from 
| | ows, forests and vistas of the — walk-in closet in the entrance the area, is an hour-and-40- 
| Bernese Alps (above right) is a hall. An expansive dining room minute drive from the Geneva 
3,500-square-foot chalet in is on the first floor, along with airport and a five-minute walk 
Gstaad, Switzerland. The three- __ the kitchen and laundry room. from the center of town. A cov- 
story structure features two spa-__ Each of the five bedrooms hasa _ ered parking area has room for 
cious living rooms, one of which __ private bath. The house, which three cars. $8 million. 
has a fireplace and opens to a was fully renovated in 2000 with = Ca// 41-21-345-12-34.0 
WHEN ONLY THE BEST IS GOOD ENOUGH 
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QUALITY PLASMA TV LIFTS 


Preserve your interior design with Inca automation Equipment. Why compromise on the style and 


- ) look of your living space? Let Inca solve the most difficult challenge for the display and storage of 
CORP QR ATION your audio video entertainment systems. Look to Inca for your home automation system needs. 
{ 


{ ‘ "Masters of Automation 1648 West 134th Street, Gardena CA 90249 (310)808-0001 fax:(310)808-9092 www.inca-tvlifts.com 











the ultimate leather accessory — 
a leather floor 
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| San Francisco Ss -— call 800-886-TEDY “To the trade only _ 
| Washington D.C. 


~ www.edelmanleather.com 
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Outdoor Antler Furniture 





Post Office Box 191741, Dallas, Texas 75219 © 
Tel: 214-244-4062 Fax: 214-749-5698 
Email: me oranchighacy com Web: wannzerancicom 
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Amdega Conservatories, handmade in England 
since 1874 (rom the finest timber and glass. 





Amdega and Machi: 
USA and Canada. Please 
www.amdega-usa.com 
All other countries call +44 1325 468522 


sign offices throughout the 
‘all 1-800-449-7348 


AM DEGA 


ESTABLISHED 1874 
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Places to go, from 
our advertisers... 
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Colorful Floor Fashions 


EXPO Design Center brings the 
bold, contemporary style of 
Missoni from the runway 
to the hallway through an 
inspired collection of colorful 
wool rugs. 
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Visit EXPO for the premier 
selection of tile, carpeting and 
hardwood—and the fashionable 
rugs to top them all off. 


For a store location near you, go 
to expo.com. 
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THE LOBBY, FILLED WITH GLASS ARTIST 
DALE CHIHULY’S FIORI Di COMO 


All are striking visuals as visitors arrive at Bellagio in Las Vegas, but what awaits inside is 
even more remarkable. With award-winning restaurants, world-class boutiques along 
Via Bellagio, the Bellagio Gallery of Fine Art, Cirque du Soleil’s “O,” the newly expanded 
Spa & Salon Bellagio, botanical gardens and more, guests can enjoy an entire vacation 


without ever leaving the grounds of Bellagio. 


A glass ceiling that soars 50 feet into the air greets guests as they enter the hotel. Adjacent 
to the lobby is the Conservatory & Botanical Gardens. A team of 140 horticulturists 
keep the foliage not only lush and plentiful, but showcase seasonal flora, with five 
changes throughout the year. In the fall, the gardens are filled with thousands of 
orange, yellow, brown and gold plants and flowers. After Thanksgiving comes a 
one-of-a-kind holiday display, followed by the Chinese New Year design, including a 
distinctive pagoda and Feng Shui arrangement. In the spring, cherry blossoms flourish 
and in the summer, flora of equal splendor blooms. The gardens sparkle through « 
series of embedded light fixtures in the décor that accentuate the beauty of the 


floral surroundings. 
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Each year the Bellagio Gallery of Fine 
Art presents exhibitions drawn from the 
world’s finest museums and collections. 
On view through January 8, 2006, The 
Impressionist Landscape from Corot to Van Gogh: 
Masterworks from the Museum of Fine Arts, Boston 
features 34 masterpieces by 16 of the 
world’s most renowned artists including 
Cézanne, Corot, Gauguin, Van Gogh, 
Millet, Monet, Renoir and others. The 
Gallery Store carries a full line of limited 
edition and unique gift items such as 
Fabergé jewelry and accessories, Goebel 


porcelain, fine prints and original works 


of art. 
Via Bell is a promenade filled with 
every designer store imaginable, including 


Hermés, Fred leighton and Tiffany & Co. 
These upscale boutiques are usually 
freestanding spaces, but for Bellagio 
they agreed to co-exist in order to give 
hotel guests a truly inimitable shopping 


experience. 





The Spa Tower, which opened in 
December, is the latest addition to 
Bellagio; it has 928 rooms and suites 
(for a total of 3,933 within the resort) 
complete with the most current technology, 
such as high-speed fiber optic cabling, 
electronic drapes, 27-inch flat-screen 
televisions and laptop safes. The 
expanded Spa & Salon, with Zen design 
elements and an international array of 
treatments, provides the ultimate in 
relaxation. Specially trained therapists 
have 56 different rooms in which to 
perform treatments such as Watsu (a 
stretching massage performed in a special 
warm-water pool), Thai Yoga Massage 
and Indian Head Massage. The Fitness 
Center, with its state-of-the-art tread- 
mills, bikes and elliptical trainers, 
overlooks Mediterranean-style gardens 
and is home to the Bamboo Studio— 
a 1,000-square-foot exercise room with 
bamboo flooring to accommodate Pilates, 


kickboxing, spinning and yoga classes. 





ONE OF THE POOLS AT BELLAGIO 


The new restaurant Sensi has been added 4 


to an already star-studded culinary mi 
that includes Five Diamond winner|§ 
Le Cirque and Picasso. Executive Che! 

Martin Heierling devised a pure ancfh 
balanced menu of Italian, Asian, grilled t 
and seafood classics. To fulfill Heierling’ § 
vision for the restaurant, the Japanes« 
firm Super Potato designed a space witl} 
four open kitchens in a sunken area in the 
middle of the dining room, allowing guest: 


to witness culinary creations firsthand. 


chef Jean- 
Philippe Maury teamed up with designe1f 


Award-winning pastry 


Norwood Oliver to open Jean-Philippe| 


milk and white melted chocolate. “Our§, 
approach was not to think we were selling 


fj 
pastries, but rather we approached the 










@space as if we were selling 
din food is 


wjas by our taste buds,” Chef 
Maury said. To achieve this, 


e#four rotating shelf-towers 


Weakes and other 
wwhile each chocolate and 


petit four is displayed with 


r Other restaurants to sample 


4 during a stay at Bellagio 


xquisite jewelry. Pleasure 
stimulated as 


much by visual appreciation 


hold 


past ries, 


were constructed to 


the Same care given toa dia = 


mond engagement ring. 


include FIX and MICHAEL 
MINA Bellagio. At FIX, a 
warm décor incorporating wood features 
and seating built on different levels 


makes the restaurant at once both intimate 


‘| and expansive. FIX is the ideal destination 


for diners interested ina pre-show dinner 


or a lively late-night meal. Designer Tony 


A LUXURIOUS GUEST ROOM 








THE INVITING FIX RESTAURANT 


Chi crafted a dynamic environment of ter- 


razzo tile, rich fabrics and rare wood for 
MICHAEL MINA Bellagio, a seafood 


restaurant named for the famous San 


Special Advertising Section 


Francisco chef. Next to the beautiful 
Conservatory & Botanical Gardens, it 
showcases two commissioned paintings by 
world-famous artist Robert Rauschenberg, 


Aquacade and Dog House. 


In addition to the new restaurants and 
Spa Tower, all guest rooms at Bellagio 
have been redesigned to make visitors 
feel more at home. Contemporary wood 
furnishings and artwork alongside tradi- 
tional fabrics and accessories complete 


the signature Bellagio look. 


When Oscar Wilde said, “I have the simplest 
of tastes; I only like the best,” he could 
have been talking about Bellagio. Winner 
of the AAA Five Diamond Award for 
2005, Bellagio is also the only hotel to 
have two AAA Five Diamond restaurants 


under one roof—accolades well deserved. 


For reservations or information, visit 


www. bellagio.com or call (888) 987-6667. 
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NIRVANA. 














The new spa at the AAA Five Diamond Award-winning 
Bellagio is a unique destination of complete tranquility. 
With indulgent treatments such as Ashiatsu Oriental Bar 
Therapy, Raindrop Therapy and Watsu Massage, your 


perfect state of being has now become reality. 





SPA & SALON 


BE, LE EVAIGHt® 


877.987.7744 bellagio.com 








Tour Home. 
YOUF Style: 


Your Cerling 








Legendary quality. Whisper-quiet performance. Innovative technology. 





And superb styling. It all comes together beautifully in every Hunter fan 
we make. Because after nearly 120 years of creating the world’s most 


famous ceiling fans, we know that the best is always in fashion. 
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B Visit The Home Depot® or EXPO Design Center® nearest you to find 
© 2005 Hunter Fan Company the Hunter fan you’te looking for. 






































“WHO WOULD HAVE THOUGHT A STRETCH 
MARK CREAM WOULD TURN OUT TO BE 
THE ANTI-WRINKLE BREAKTHROUGH OF 


THE DECADE!” 


n a remarkable turn of events, 
arguably one of the strangest in the 
history of cosmetics, women 
across the country are putting 
a stretch-mark cream called 
SmiVectin-SD” on their face to diminish 
the appearance of fine lines, wrinkles and 
crows’ feet. And, if consumer sales are any 
indication of a product's effectiveness, 
StriVectin-SD is nothing short of a miracle. 
Women (as well as a growing number of 
“Boomer” men) are buying so much 
StriVectin-SD that finding a tube at your 
local cosmetic counter has become just 
about impossible. Has everyone gone mad? 


Well... not really. 
SCIENTIFIC 
BREAKTHROUGH 
OR DUMB LUCK? 

Although StriVectin-SD's functional 
components were already backed by clin- 
ical trials documenting their ability to 
visibly reduce the appearance of existing 
stretch marks (prominent because of 
their depth, length, discoloration, and 
texture)... the success of StriVectin-SD 
as an anti-wrinkle cream was “dumb 
luck,” says Gina Gay, spokesperson for 
Klein-Becker® StriVectin-SD’s exclusive 
distributor. 

“When we first handed out samples of 

StriVectin formula to employees and 
ners as part of our market research, 
imple tubes were simply marked 


ul crearn’ with the lot number 


L ith,” Ms. Gay explains. “As the 
sa. sed to friends and fami- 
ly, a little muddled 
and : ople used this ‘topical cream’ 
asea tf turizer. As we began to 


receive { from users, like ‘I look 


10 years y ind ‘I can't even notice 
my crows’ te we knew we h: yme- 
thing more tl merica’s most ef fective 
stretch-mark cream. The point was driy- 
en home as store Owners began re ps I ting 


Study References: 


that almost as many people were purchas- 
ing StriVectin as an anti-wrinkle cream as 
were buying it to reduce stretch marks.” 

Dr. Daniel B. Mowrey, PhD, Klein- 
Becker's Director of Scientific Affairs, 
says, “Clearly, people were seeing results, 
but we didn't have a scientific explanation 
as to why this wrinkle-reduction was 
occurring. However, based on the incred- 
ibly positive reports, I started using it 
myself — applying StriVectin to my face 
after shaving.” Dr. Mowrey adds, “On a 
personal note, my wife tells me I haven't 
looked this good in years.” 


DUMB LUCK 
STRIKES AGAIN! 

Then, on Tuesday, July 2, 2002, at a 
meeting of the 20th World Congress of 
Dermatology in Paris, France, a series of 
studies detailing the superior wrinkle- 
reducing properties of a patented oligo- 
peptide (called Pal-KTTKS) versus 
retinol, vitamin C, and placebo, on 
“photo-aged skin” was presented.'* “As 
luck would have it,’ Dr. Mowrey states, 
“the anti-wrinkle oligo-peptide tested in 
the breakthrough clinical trials turned 
out to be a key ingredient in the 
StriVectin cream.” 

In the trials, subjects applied the 
patented peptide solution to the crows’ 
feet area on one side of the face, and a 
cream containing either retinol, vitamin 
C, or a placebo to the other side. 

Subjects in the Pal-KTTKS/retinol 
study applied the cream once a day for 2 
months and then twice a day for the next 
2 months. Using special image analysis, 
the study's authors reported “significant 
improvement” in both the appearance of 
overall skin tone and unsightly wrinkles 
for those women using the peptide solu- 
tion. 

Better yet, at the 2-month halfway 
point, the peptide solution worked near- 
ly 1.5 times faster than retinol (in meas- 


ured parameters), and without the 


inflammation retinol often causes in sen- 
sitive skin. As was expected, the results of 
the remaining studies confirmed that the 
Pal-KTTKS solution's effectiveness at 
reducing the appearance of fine lines and 
wrinkles far exceeded both vitamin C and 
placebo. 

A smoother, younger complexion, 
with less irritation and faster results — 
all without expensive (and painful) peels, 
implants or injections. 


BETTER THAN RETINOL 
AND VITAMIN C, BUT 

Is STRIVECTIN-SD°® 
BETTER THAN BOTOX®?” 

Dr. Nathalie Chevreau, PhD, RD, 
Director of Women's Health at Salt Lake 
City based Basic Research’; exclusive distrib- 
utor for Klein-Becker, explains, “Leading 
dermatologists agree that Botox is the pre- 
ferred treatment for moderate to severe 
frown lines between the brow. But ever since 
it was discovered that StriVectin could 
reduce the appearance of fine lines, wrinkles, 
and crows’ feet... the kind of fine lines, 
wrinkles and crows’ feet that can add 10-15 
years to your appearance and which costly 
medical treatments often leave behind... 
skin-care professionals have been recom- 
mending, and using, StriVectin.” In fact, 
researchers believe non-invasive alternatives 
are better, because, Dr. Chevreau continues, 
“Topical creams and gels offer gradual, con- 
tinual results, while the effects of injections, 
facial peels, and dermabrasions are rougher 
on the skin and wear off.” 

In other words, StriVectin-SD helps give 
you a youthful, healthy, glowing complexion 
faster than retinol, far superior to vitamin C, 
and without irritation, needles, or surgery. 
Even better, many dermatologists and plastic 
surgeons recommend StriVectin in conjune- 
tion with cosmetic procedures, including 
Botox. 

So, if you see someone applying an anti- 
stretch mark cream to their face, don’t think 
they've gone off the deep end... they may 


be smarter than you think. 


PO438 “Relevance of antiwrinkle treatment of a peptide: 4 months clinical double blind study vs excipient” 20° World Congress of Dermatology (60 subjects, 4 mos.) 
'PO179 “Pentapeptide offers improvement in human photoaged facial skin.” 20° World Congress of Dermatology (204 subjects, 14 weeks). 


*Botox" is a registered trademark of Allergan, Inc 
All trademarks are the property of their respective companies 





HAVING A 
HARD TIME FINDING 
STRIVECTIN-SD*? 


If you've been searching for 
StriVectin-SD, you already know it's 
become almost impossible to find. 
Don't bother with Neiman Marcus, 
they don't have it... Your best bets 
are SEPHORA shops, PARISTAN, 
Lord & Taylor, wx Macys way to she’, 
blaamingcales or Saks Sth Avenue 
(they always try to keep it in stock) 
or, believe it or not, the pregnancy 
section of your local GNC or high-end 
supplement retailer. To be absolutely 
sure, you can order StriVectin-SD 
directly from Klein-Becker at: 
1-800-901-5527 
or.order online at 
www.StriVectin.com. 

Since StriVectin-SD was designed as a 
stretch-mark reducing formula, it 
comes in a large, 6-ounce tube. At 
$135.00, StriVectin-SD is not cheap... 
but when used as a wrinkle-reducer, 
one tube will last approximately six 
months. By the way, StriVectin-SD is 
backed by Klein-Becker’s money-back 
guarantee. If StriVectin-SD doesn't 
make your skin look younger, healthi- 
er, and more vibrant, simply return 
the unused portion within 30 days for 
a full refund... no questions asked. 





Call 1-800-901-5527 


or order online at 
www. StriVectin.com. 
©2005 Klein-Becker USA® LLC 
BR2574 
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with EMMY... 


The Architectural Digest Greenroom 
returns for its fourth year backstage 

at the Primetime Emmy Awards. 
Television’s top talents come together 
for one shining night, and Architectural 
Digest has designed the ultimate space 
to make the stars feel at home before 
they step onstage. Stay tuned... 


The 57th Annual 

_ Primetime Emmy Awards 
Sunday, September 18, 2005 
LIVE on CBS! 8pm ET/PT 


GREENROOM._ at tHe PRIMETIME 


EMMY" AWARDS 











JIM MCHUGH 


DAYNA AND STEVEN BOCHCO’S 
GETAWAY ON ‘THE KOHALA COAST 








s a television writer 


and producer, Steven 

Bochco is famous 

for knowing exactly 
what he wants. Not surpris- 
ingly, when it came to build- 
ing a house in Hawaii, Bochco 
and his wife, Dayna, became 
deeply involved with all as- 
pects of the design. Bochco 
is an innovator, and his wife 
has become his collabora- 
tor and coproducer. For this 
Hawaiian house he had a 
nonnegotiable demand. “I told 
the builder—who was a sweet 
guy— | want to spend my 





60th birthday in that house.’” 

This was accomplished: 
The house was finished in 
late 2003, a month before his 
birthday. “It was a big birth- 
day. I needed to celebrate it 
in a special way. And this 
house has become our sec- 
ond home.” 

Bochco is noted for giving 
each of his shows a specific 
look and feel. He has provided 
television with some of its 
most memorable shows, no- 
tably Hill Street Blues and 
NYPD Blue, as well as his 
recent series Blind Justice. It 


Architecture by Hamlet Charles Bennett 
Interior Design by Charles Allem, AsiD 
Landscape Architecture by Greg Boyer ASLA 


Text by Paul Theroux 


Photography by Mary E. Nichols 
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“I wanted something casually ele- 

gant,” television writer and producer 

Steven Bochco (opposite, with 

his wife, Dayna) says about his resi- 

dence on the Kohala Coast of Ha- 

waii. “Privacy, solitude and a sense 

of well-being were of great impor- 

tance in the design,” says Charles 

Allem, an old friend of Bochco’s, who 

was asked to do the interiors. 
| 
| 
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calm feeling,” says Allem. The Japa- 
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BELOw: “The concept for the din- 
ing area was to provide a warm, 
bright dining experience,” says Al- 
lem. Atop the 16th-century Ming 
painting table are 19th-century teak 
Buddhas. Bamboo table and chairs, 
McGuire for Baker Knapp & Tubbs. 
Pindler & Pindler chair linen. 


has usually been the case that 
what Bochco cares about is 
what the viewer too comes to 
care about, and eagerly an- 
ticipate, in multiple seasons of 
a show. With Dayna he has 
produced a new drama, pre- 
miering this summer. Over 
There, for the FX network, 
is another of Bochco’s radical 
departures. Thirteen hour- 
long programs are near com- 
pletion. “It’s about the war in 
Iraq—a war being observed 
in real time.” Throughout his 
career, Bochco has specialized 
in offering the viewer the inti- 
mate details of his working 
characters’ home life. As a 
writer, his theme has been the 
private lives of public people. 
[his creative interest is ap- 
parent in his Hawaiian house. 
“Dayna and I had a very spe- 
cific notion of what we want- 
ed,” he says. “Dayna pored 
through books and magazines, 


Ricut: The dining pavilion, one of 
a series imagined by the Bochcos and 
realized by their Hawaii-based ar- 
chitect, Hamlet Charles Bennett. 
“We dine out there, depending on 
the wind,” says Bochco. The grounds 
were laid out by landscape architect 
Greg Boyer. Janus et Cie chairs. 








and what we came up with 
was a Polynesian village sort of 
arrangement, with separate 
dedicated structures. The idea 
is that we would eat in one, 
exercise in another, use one 
for a media room—that kind 
of thing. We have almost 
two acres, so the whole house 
lies across the property, with 
room to spare. Because of the 
nature of the layout, we want- 
ed a buffer between us and 
the neighbor.” 

The house—these ocean- 
front pavilions—is built on a 
corner lot. His house in Los 
Angeles also occupies a cor- 
ner lot. It was important to 
Bochco that his architect ob- 
serve and understand aspects 
of his primary house and 
his lifestyle, and so he flew 
the house’s architect, Hamlet 
Charles Bennett, to Los An- 
geles to size up his living ar- 
rangements there. 











“We love to go over with a group,” 
says Bochco. “The house is de- 
signed to entertain eight or 10 peo- 
ple at a time.” Opposrre: A guest 
room. The bed, chairs, tables and 
ottoman are from Baker Knapp 

& Tubbs. Clarence House striped 
fabrics on pillow and bench. 


“I had good guidance from 
the Bochcos,” says Bennett. 
Based in Kailua-Kona, Ben- 
nett has a long experience of 
Hawaii, having lived there 
since the mid-’60s. He has de- 
signed many houses on the 
Kohala Coast, this golden 
shore of the Big Island, where 
the ancient lava flows meet the 
sea. “We saw how they were 
living in L.A. A lot of things 
we did here were extensions of 
what we saw there, how they 
lived family style. I answer the 
client’s criteria. Sure, I’d love 
to have a client be my patron, 
but it’s his house. He tells me 
what he wants, and I find a 
way of giving it to him.” 

The unusual design, which 
is both supremely comfort- 
able and aesthetically pleasing, 
is a set of pavilions on the 
western shore of Hawaii's Big 
Island. Elements of Balinese, 
Oriental and Pacific all figure 
in the structures and interior 
design. Bennett says, “The 
‘pavilionness’ of it is a func- 
tion of the large oceanfront 
lot—we had plenty of room. 
And it’s expandable space— 
the media room is openable to 
the ocean.” 

Designer Charles Allem 
adds, “Pavilions create a won- 
derful sense of arrival, and 
then a departure into a new 
area. The independent struc- 
tures of the house give the 
whole place a distinct charac- 
ter. There’s a sort of proces- 
sion. For example, you cross 
over a bridge to get to the 
master bedroom. And there’s 
always an element of surprise 
with a pavilion.” 

“It’s user-friendly,” Bochco 
says. “I see it as a reflection 
of our Hawaiian lifestyle, 


BeLow: The master bedroom is 
housed in its own pavilion, which 
connects to the main house via a 
bridge. Scalamandré sofa and chaise; 
George Smith desk chair. Screen 
painting from Imari. Clarence 
House palm-tree-print fabric and 
linen on chaise. Stark carpet. 


is casudl. It doesn’t 
overwhelm the guest. I didn’t 
want it to stick out. I like the 
fact that the house has a spe- 
cific personality. And there’s 
freedom in it—we’ve had 10 
people in the house at one 
time, and there was lots of 
elbow room.” 

The Polynesian concept 
met with the approval of Ben- 
nett, who explains, “I like to 
separate various functions of 
the house, using landscaping, 
and to let people experience 
living outside.” 

Bochco collaborated with 
Charles Allem on the inte- 
rior design. “Charles is a ge- 
nius. He designed my house 
in L.A. He’s a very special and 


which 


gifted friend. He came up with 
three complete sets of designs, 
and we chose from among 
these, mixing and matching.” 
“You do one design that’s 
beyond fabulous,” says Allem, 
“and two that would make 
a great house.” As an old 
and trusted friend, Allem was 
familiar with the Bochcos’ 
requirements. “I know their 
tastes. He has a passion for art. 
And they found many of the 
pieces themselves—the Bud- 
dhas, the artifacts. Things they 
truly cared for. I don’t im- 
pose myself, and I don’t like re- 
peating the same performance. 
No one comes to me for a cer- 
tain look. What matters to 
me is that the client must be 





happy and must feel at home.” 

“He knows the way we like 
to live,” Bochco says. “For ex- 
ample, I have a phobia of 
rooms that you can’t put your 
feet up in. I need to feel com- 
fortable and at home. You can 
always re-cover a piece or re- 
place it.” 

Bochco has found a routine 
for his set of pavilions in 
Hawaii. “Every evening [’ll 
go for an hour and read in 
a rocking chair.” The rock- 
ing chair, of mango wood, he 
found in a shop in Waimea, on 
this island. He is not daunted 
by the trip from California. 
“From L.A. to Hawaii is a golf 
shot—straight—and we don’t 
have to pack.” 0 
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“Dayna and I had a 
very specific notion of 
what we wanted— 

a Polynesian village sort 
of arrangement,” 

says Steven Bochco. 
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Bochco. Adds Dayna Bochco, “It’s 
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t truly beautiful and peaceful.” 


“The property is very well laid out 
—all the structures are linked con- 
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Stellenberg, an 18th-century Cape 
‘Town estate, “is one of the oldest 
private dwellings in South Africa,” 
says Graham Viney, who assisted the 
owners in the interior design. ABOVE: 
A work by David Hockney, right, 
offers a modern counterpoint to the 
ing room’s antique furnishings. 


ees 








bout 20 years ago the owner 
phoned up and said he wanted 
to redo a room and he’d like me 
to help, and I was astounded—I 
wasn’t even a decorator at the time, I was 
a merchant banker,” says Graham Viney. 
“Td taken a year’s sabbatical to write a 
book on the great colonial houses of 
South Africa, of which his was certainly 


one. And of course it was a house I’d 
known practically ever since I was born— 
our parents and grandparents knew each 
other, so we’re the third generation of 
families to be friends, which is very nice.” 

The drafting of Viney had required no 
great due diligence on the part of the 
owner, a South African industrialist and 
real estate investor. As he explains, “It was 
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Text by 








the combination of the fortuitous friend- 
ship with Graham, the fact that he knew 
so much about the house’s history, and 
my wife’s recognition that he had, as they 
say in France, beaucoup de goitit.” So it 


was that back in 1986 Viney started with’ 


that one room (the wife’s private sitting 
room), then quickly moved on to another, 
and eventually to others, until slowly but 


Interior Des en 


pe 
steven 


ape Dutch 


by Graham Viney 
on/Photography by Tim Beddow 


M.-L. Arons 





LIVING HISTORY AT STELLENBERG, 


ONE OF CAPE TOWN’S OLDEST HOMESTEADS 








surely he had worked through the entire 
house—all the while taking care to pro- 
ceed with his historian’s sense of the sin- 
gular importance of the place. 

Built in 1740 on a land grant made by 
the fabled Dutch East India Company to 
the original founder of the Cape colony, 
Stellenberg, as the homestead has always 
been called, may well be the oldest pri- 





ABOVE: “The combination of teak, 
whitewash and thatch is the very 
essence of Cape Dutch architec- 
ture,” Viney comments. The house 
was built in 1740; the decorative 
pediment was added nearly a half 
century later, reputedly by French 
architect Louis Michel Thibault. 
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“It’s not a house you redo from top 
to toe all at once,” Viney observes. 
Lert: In the living room, two oil 
paintings by Strat Caldecott, right, 
are part of the client’s important col- 
lection of South African art. RIGHT: 
Traditional Cape Dutch 60-pane 
sash windows line the east wing. 


vately occupied Cape Dutch house in 
South Africa. During the 18th and 19th 
centuries it was the chosen home of a 
host of high government officials and 
leading Cape citizens, but the present 
owner’s family has the distinction of be- 
ing the longest lasting of all its owners, 
his parents having purchased it in 1953 
when he was a boy and turned it over to 
him and his wife 20 years later. 

Of Cape Dutch houses, Stellenberg 
is inarguably one of the finest and least 
fiddled with (unlike most, it was nei- 
ther Georgianized nor Victorianized in 
the course of the 19th century). Single- 
storied, thatch-roofed and U-shaped 
(the two wings creating a pretty court- 
yard at the back), it boasts a pris- 
tine facade, an elegant segmental-topped 
central gable and assorted piers, urns 
and railings all added in the 1780s 
by the eminent French architect Lou- 
is Michel Thibault. And though it sits 
amid sweeping oak-dotted lawns and 
secluded sun-splashed gardens connect- 
ed by a shady underworld of walks (the 
wife is one of the most accomplished of 
South African gardeners), Stellenberg 
is, astonishingly, less than a 15-minute 
drive from the center of present-day 
Cape ‘Town. 

It was decided early on that the decora- 
tion of the big, lofty rooms, with their 60- 
pane sash windows, should reflect the 
various cultures that had cross-pollinat- 
ed the Cape—namely Dutch, French and 
English (there were important pieces of 
furniture already at hand, and more re- 
mained to be collected); and if the result 
is a hybrid, it is one that looks and feels 
natural and that is perfectly suited to the 


CENTER RiGut: A stone terrace bor- 
ders the white garden, which is land- 
scaped with flowering plants that 
“reflect the whitewashed architec- 
ture.” RiGcuT: “The colors in the 
breakfast room are historic,” Viney 
says. “They’re what they would have 
used in Cape houses, which are 
beigey, sagey, bluey, green.” Drap- 
ery chintz, Colefax and Fowler. 
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Mediterranean-like climate. Art flows 
happily through the house as well. The 
owner is a collector of pictures—espe- 
cially of the “great South African artists 
who captured the light here so beautiful- 
ly.” The dining room is “almost all Irma 
Stern,” he points out, and the house con- 
tains major works by other international- 
ly recognized indigenous artists, such as 
Wolf Kibel, Strat Caldecott, Maggie 
Laubser and Gwelo Goodman. The latter 
painted a large oil of Stellenberg itself in 
1919, which went on to be exhibited at the 
Royal Academy in London and was sub- 
sequently acquired for the old prime 
minister’s residence in Pretoria. “I would 
love to have it back here, where it be- 
longs,” the owner sighs. 

The front hall (or voorkamer), paved 
with its original Batavian oxblood tiles, 
has been left austere in the Dutch way— 





Opposite: Viney pushed together 
a pair of 19th-century French beds 
in a guest room. ABOVE: For the mas- 
ter bedroom, he designed a large 
four-poster (“Old Cape beds are 
small and narrow,” he notes). A Ma- 
tisse drawing hangs beside it. Bed 
and drapery print, Clarence House. 


“T brought out the flavor of the 
house by buying more historical 
pieces as well as through fabrics and 
wallcoverings,” the designer ex- 
plains. Ricut: Of the toile de Jouy 
in a guest room, the wife remarks, 
“I bought out the entire stock, and 
we just managed on 100 meters.” 














Stellenberg sits amid oak-dotted lawns and sun-splashed gardens conne§ 
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“I just kept it quite plain,” Viney says, in- 
stancing his use of crewelwork draperies. 
Among the four significant pieces of 
I8th-century Cape furniture here is a 
large cabinet-on-stand that descended 
to the owner from his parents (it is made 
of amboyna and the not misnamed 
stinkwood—the tree does indeed give off 
an unpleasant odor). The room’s four- 
leaved teak Cape Dutch screen (or porte 
de viste) with glazed panels is widely held 
to be the earliest example of its kind on 
the peninsula. 

This screen serves to separate the 
vwoorkamer from the spacious back hall (or 
gaandereij) that is now used as a formal 
dining room (the couple entertain a great 
deal, Viney offers, adding that Stellen- 
berg “in the owner’s parents’ day was the 
party house of Cape Town”). The 17th- 
century oak refectory table is one of 
the finest English pieces in the house. 
The room also holds four important Cape 
Louis (that is, 18th-century Louis X V— 
style) stinkwood side chairs—part of a set 
that once stood in the old Dutch govern- 
ment house in Cape Town. 

Viney installed a Cape Georgian arch 
to link the two rooms to the left of 

continued on page 175 


4a shady underworld of walks (the wife is an accomplished gardener). 
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Lert: “Symmetry is the essence of 
the garden—and restraint,” the 
wife comments. In 1989 she planted 
the sunken formal garden—con- 
sisting of “geometric beds and pro- 
fusions of flowers”—based ona 
design that David Hicks created 
and presented to the couple as a gift. 


ABove: Giant pots of plumbago 
punctuate the corners of the swim- 
ming pool, which is set beside a 
terrace that serves as a casual din- 
ing area. At the far end of the pool, 
a gate leads to the formal garden. 

















BOSPORUS 


WITH ECHOES OF OTTOMAN EXOTICISM, 
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Ottoman panache and mod- 
ern polish meet in the interiors 
Mica Ertegun, of MAC II, de- 
signed for a New York family’s 
summer villa, or yalz, in Istan- 
bul. Lert: A stenciled wall 
frieze and a pouf’s antique fab- 
rics offset the neutral elements 
of the living room, which looks 
out across the Bosporus strait. 
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Interior Design by Mica Ertegun of MAC II 


Text by Gerald Clarke 


Photography by Erhard Pfeiffer 


n ancient times the peo- 

ple who lived on the east- 

ern side of the Bosporus 

were thought to be either 
dumb or blind—and possibly 
both. Anybody could see that 
the western side of the water- 
way that separates Europe 
from Asia was higher and 
more easily defended, and it 
was on that side that Constan- 
tinople, the present-day Istan- 
bul, was built. But perhaps the 
people on the eastern bank— 
the Chalcedonians they were 
called—were not so dumb af- 
ter all, for they could wit- 
ness something denied their 
smug neighbors to the west. 
They could watch the sun set 
over the Bosporus and do a 





sparkling dance across its tur- 
bulent waters. 

The Chalcedonians are 
gone, but the dance continues, 
a nightly show so mesmerizing 
that a young Manhattan cou- 
ple—he’s Turkish; she’s Amer- 
ican—would consider no other 
spot for a house in which they 
and their two children could 
spend the summer. “The sun 
sets over Europe, and you can 


“T always like being on the Bospo- 
rus—it’s magical,” remarks Ertegun 
(left), who owns a house in Bodrum 
with her Turkish husband, Ahmet. 
BrLow: Antique Turkish accesso- 
ries, such as a copper incense burn- 
er, are in the living room. Arm- 
chairs, Lee Calicchio. Stark carpet. 





























Lert: Features from the 1860 inte- 
riors—including the dining room’s 
architectural detailing—were re- 
produced. “It’s traditional in Turkey 
to have moldings on the ceiling,” says 
Ertegun. A series of 18th-century 
engravings depict Turkish costumes. 
Amy Perlin Antiques chairs. 


. 


only see a Bosporus sunset 
from the Asian side,” says the 
wife. “That’s what we wanted. 
We didn’t even think about 
living on the other side.” 
Over several millennia the 
Bosporus has given passage to 
everyone from Jason, who 
sailed through it in search of 
the Golden Fleece, to assorted 
Romans, Byzantines and, fi- 
nally, Ottomans. In the 18th 
and 19th centuries rich Ot- 
tomans, eager to escape the 
summer heat of Istanbul, built 
wooden villas—yalis—along 
its storied banks. With the fall 
of the Ottoman Empire after 
World War I, the yadis fell out 
of favor, and only recently 


have Turks realized what trea- 
sures they are. The yal: the 
wife saw in the late ’90s had 
fallen so far out of favor that 
it was, in fact, falling down. 
Through gaps in the floor- 
boards she could see the Bos- 
porus below. “I looked around 
and thought, I would be crazy 
to buy this house. ” 

The setting was superb, 
however. A cemetery on the 
hill above guaranteed a green 
backdrop, and the ya/r itself 
was unique, the only one re- 
maining with a balcony pro- 
jecting over the water. “We 
wanted to be in a house that 
reminded us of no other city 
but Istanbul, and this was it,” 
she says. “It still had its Ot- 
toman integrity.” For two years 
she pondered, never mention- 
ing what she had seen to 
her husband, an investor who 
specializes in eastern Europe 
and central Asia. “I thought 
he would say no immediately. 
He’s Mr. Shop Around. He 


“We wanted to be in a house that reminded us of no other city but Istanbul.” 


Ricut: Ertegun shopped for furni- 
ture, objects and textiles at Istan- 
bul’s Grand Bazaar, where she found 
the 19th-century embroidered fabric 
for the decorative pillow in the mas- 
ter bedroom. The striped-silk bed- 
skirt fabric was reproduced from 
18th-century Turkish silk fragments. 


Opposite: The clients’ daughter 
wanted “to cocoon herself,” com- 
ments Ertegun, who discovered the 
antique brass four-poster in New 
York. “Since it takes up practically 
the whole room, I picked an airy 
fabric.” Kravet bed-curtain paisley, 
with Samuel & Sons trim. 
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BELow: A balcony stretches along 
the waterfront side of the harem, 
left, traditionally used by women 
and children. Men gathered in the 
smaller structure, the selamlik, now 
outfitted with media and reading 
rooms. In front is the wooden 
dinghy the husband uses for rowing. 








would have wanted to look at 
all the others.” The woeful 
condition of the house did in- 
deed give him pause. “Oh, my 
God!” he said. “This is throw- 
ing money into a deep well. 
This is a monstrous project!” 
He was right on both 
counts. No amount of money 
could save the yal’s rotting 
wood, and the house had to be 
torn down and reconstructed. | 
Yet before that could begin, a 
new foundation had to be laid. 
Istanbul lies on one of the 
world’s most dangerous fault 
lines, and a seismic analysis 
disclosed that the house sat on 
unstable 17th-century landfill. 
To create secure grounding, 
the Bosporus had to be walled 
off with a steel plate so that 
pilings could be sunk into the 
bedrock. “It was quite an engi- 
neering feat,” says the husband. 
Before the bulldozers ar- | 
rived, the ya's intricate exteri- 
or designs were traced onto | 
giant pieces of paper, and every 
surface, top to bottom, was 
photographed and mapped on- 
to a sophisticated computer | 
program. As a result, says the 
husband, “everything on the 
new facade is precisely as it 
was. Not one square inch of 
wood is different. We were 
fortunate in that in a country 
like Turkey you can get skilled 
labor at reasonable prices.” 
For the interiors, the couple 
called in Manhattan designer 
Mica Ertegun, head of the 


firm MAC II. “The real fun of F 


continued on page 175 


Lert: A chandelier from a Turkish 
mosque illuminates the entrance 
of the selamlik. Roman shade fabric 
from Decorators Walk. OpPosITE: 
The reading room displays 19th- 
century Turkish engravings. Cen- 
ter table from Lee Calicchio. 
Sconce from Amy Perlin Antiques. 
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to everyone from Jason, in search of the 
Golden Fleece, to assorted 
Romans, Byzantines and Ottomans. 


“To build a house on the Bos- 
porus is an act of love for Istan- 
bul and Turkey,” observes the 
wife. Lert: The Second Bos- 
porus Bridge rises over the wa- 
ter, which the clients use for 
swimming and sailing. A pair of 
umbrellas offer shade to ban- 
quettes facing the strait. 
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| Buck House, where the mid- 


| (or Deborah Buck, it’s the (above), a circa 1950s Venetian gilt 
“integrity and boldness of table (above right) and a circa 1940s 
design transcending era, style, French vanity seat (right) reflect 


artisan and country” that threads _ the beguiling diversity that attracts 
together the varied offerings at designers such as Juan Montoya. 


Discoveries by Designers 






The Bold and the 


Bodacious 








century currently holds favor. A 






Buck House 


pair of Gio Ponti chairs and a 1964 (Madison Ave. 
large Italian art pottery vase in New York, NY 10128 
the Madison Avenue storefront 212-828-3123; www.buckhouse.biz 








Bennison 


Lorenzo, from Benni- 
son (212-223-0373), is 
hand-printed in En- 
gland and is based on 

| an 18th-century Ital- 
ian damask. The linen- 
and-cotton blend is 
available in indigo, 
brown, gray or beige. 
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AD’s Editors Present Designers’ Sources 






Studio 
Yria 





High in the hills of Paros, Greece, overlooking the 


Aegean, husband-and-wife team Stelios Gkikas and 
Monique Mailloux combine their extensive training 
and individual specialties to design, throw and glaze 
the signature pottery of Studio Yria. Their table set- 
tings, decorative objects and housewares— infused 
with ancient Greek influences and yet completely 

| modern—draw praise from Andrew Sheinman. 





— 
| Studio Yria, Kostos Village, 84400 Paros, Greéce 
30-22840-29007; www.yriaparos.com 





A recent series with 
Asian undertones re- 
duces the teapot form 
to essential simplicity. 














continued on page 142 
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a | Architecture by 
Christopher H. L. Owen 
Text by Patricia Leigh Brown 
Photography by Curtice Taylor 


omething in my na- 
ture obliges me to be 

rg. % , eccentric,” the fabu- 
EXPANDING ‘Ow lously wealthy and vi- 
EDWARD EG Ie VISION , slonary builder Edward James 
in XILITLA we . once said. “It is something 


one is born with, like having 
green hair.” 

It is not often that a life 
springs forth as panoramic, 
- \ ; vivid and obsessive as that of 
’ Edward James (1907-1984), 
who grew up stifled and mis- 
. ' erable in a 300-room manor 
c house in West Sussex, the heir 
to a vast mining and timber 
fortune and the rumored ille- 
gitimate son of King Edward 
VII. An early patron of Sal- 
vador Dali, René Magritte, 
‘. ; George Balanchine and the 
a Sas nf poet Sir John Betjeman, he was 
; the spoiled son of a cold moth- 
er, spinning escapist surrealis- 
> ' tic fantasies even in his peram- 
, bulator that would eventually 
o ie reach artistic fruition in an ob- 
scure, orchid-drenched rain 

. forest in Xilitla, Mexico. 
ieee an N : <A It was called Las Pozas, after 
. ; pools formed by the river, a 30- 
acre sculpture garden feverish- 
, 4 ly carved from jungle thickets 
that today remains a sort of 
Angkor Wat of Surrealism. 


Architect Christopher H. L. Owen 
“ has restored and expanded a prop- 
erty near Xilitla, Mexico. Begun by 
art patron Edward James, it was once 
part of the gardens of Las Pozas. 
Lert: The concrete sculptures, in- 
cluding La Casa de las Plantas, were 
made by James in the early 1980s. 
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The architect (above), who spends 
half the year in Mexico, purchased 
the compound in 2001. Opposite: 
James created Hommage de Max 
Ernst as a tribute to one of the Sur- 
realist artists he supported. Owen 
added the base and cushions and 
transformed the piece into a shower. 





BreL_ow Lert: With views of the 
Tranquilin river and the surrounding 
jungle, La Casita serves as a guest- 
house and is Owen’s most recent 
addition to the site. BELOw RIGHT: 
A chiminea, a traditional Mexican 
stove, warms the bedroom, which 
features a slate-covered floor. 


Over a 20-year period, from 
the early 1960s until his death, 
the “crazy Englishman,” as he 
was known locally, would con- 
ceive a singular Eden for him- 
self, a gigantic folly. Inspired 
in equal parts by Gaudi, Pi- 
ranesi, Chichén Itza and the 
Watts Towers of Los Ange- 
les—which James was instru- 
mental in saving—Las Pozas 
was the ultimate act of rebel- 
lion against English upper- 
class restraint: with staircas- 
es leading nowhere, concrete 
flowers perpetually in bloom, 
platforms and bridges dan- 
gling in midair. 

A boyhood scene perhaps 
explains why fantasy played 
such an important role in Ed- 
ward James’s life. “‘Nanny, 
Nanny—I want one of the 
children to take to church,’ ” 


James recalls his mother saying 


to the nursemaid in a docu- 
mentary film by Avery Danzi- 
ger. “‘Which one, madam?’” 
the nanny inquired. ““The one 
that goes best with my blue 
dress!’” she exclaimed. 


The cinematic sweep of 
James’s life—the marriage to 


and public divorce from Aus- 
trian ballerina Tilly Losch; the 
bankrolling of a Balanchine 
ballet to try to win her back; 
the subsequent retreat to his 
father’s former hunting lodge, 
Monkton, which he made over 
Dali style, with mock-bamboo 
drainpipes; James’s image en- 
shrined in Magritte’s famous 
painting La Reproduction In- 
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“T did not want to mimic James,” ob- 
serves Owen of the structures he has 
designed at Las Pozas. Instead, he 
forged a “contemporary Mexican 
style” of his own, influenced by Lu- 
is Barragan and Ricardo Legorreta. 
Top: La Bodega houses storage, 

a laundry, a bath and staff quarters. 


Lert: Bamboolike concrete fencing 
marks the main entrance. ABOVE: 
The living room of La Casa de los 
Peristilos. James intended to use 
the monumental sculpture as a resi- 
dence but died before he could 
complete it. “Making it livable be- 
came my first priority,” says Owen. 





| “It was so remote and so eccentric,” 
remembers Owen. “I took one look 
at it and said, ‘I have to have this.’” 
Ricut: He now uses the roof of La 
| Casa de los Peristilos as a terrace; 
however, legend holds that James, 
who collected wild animals, planned 
to use the roof as a cage for his tigers. 


terdite, which depicts a man 
shown from behind gazing in- 
to a mirror, the back of his 
head reflected—prov ed irre- 
sistible to Christopher H. L. 
Owen, an American architect. 
“At first I thought just see- 
ing the place would satisty my 
curiosity,” says the architect, 
who purchased the only pri- 
vate portion of the garden 
three and a half years ago and 
now divides his time between 
Mexico and Stockbridge, Mas- 
sachusetts. “But then the inev- 
itable happened. I had always 
been interested in contempo- 
rary and Surrealist art. But the 
mystery and fascination of Ed- 
ward James and what he creat- 
ed absolutely captivated me.” 
James alighted on the lush 
landscape beside the cascad- 
ing Tranquilin river in search 
of wild orchids. He was accom- 
panied by Plutarco Gastelum, 
a handsome Yaqui Indian te- 
legraphist who became his 
constant companion and mas- 
ter builder. Gastelum’s wife 
and four children were James’s 
adopted family. In 1962, when 
a freak snowstorm wiped out 
James’s beloved orchids, he 
vowed to build a more per- 
manent garden in which his 


“ideas and illusions,” as he put 
it, could take root. 


Over the next two decades, 
with help from dozens of local 
artisans, James built not just a 
garden but an alternate utopi- 
an universe. The project would 
totally consume him. 

In this Lewis Carroll land- 
scape of monkeys and ocelots, 
butterflies and rampaging wa- 
terfalls, James designed 38 ce- 
ment sculptures that played 
on the surrealism of nature it- 
self. He christened them with 

continued on page 175 

















ABOVE: “We transformed it into a 
tranquil place for retirement,” ar- 
chitect and designer José E. Solis 
Betancourt says of the house he 
and his partner, designer Paul Sher- 
rill, renovated for his aunt and un- 
cle, Raul and Mildred Betancourt, 
in San Juan, Puerto Rico. 





BELow: The wood ceiling in the ves- 
tibule was restored. Mildred Be- 
tancourt, an artist, created Looking 
to the Past. RicuT: The gazebo “is 
a delightful place for an afternoon 
siesta,” says Solis Betancourt. 
Chairs, Henry Hall Designs. Peren- 
nials upholstery fabric on swing. 


n 1978 Mildred and Raul Betancourt 

and a group of seven friends bought 

a piece of property on a private lake 

in Cupey, inthe Rio Piedras section 
of San Juan, Puerto Rico, and proceeded 
to develop it. Betancourt, a civil engineer 
who was working as a general contractor, 
had a house built for himself, his wife 
and their children—then aged 13, 10 and 
8. He owned one of the best lots, right 
on the lake itself. Eventually he bought 
two additional lots, one on either side 
of his house. Over the years some of the 
original owners moved away, and young 
couples with children moved in. But 
the Betancourts decided to stay. “This is 
such an incredible location,” Raul Betan- 
court says. “From this house we see noth- 
ing but the lake. We’re only 15 minutes 
from downtown San Juan, but we have 
the feeling of being out in the country.” 


A FREE-FLOWING REDESIGN AND CONTEMPORARY POLISH 
‘TRANSFORM A LAKESIDE HOUSE IN SAN JUAN 


Architecture and Interior Design by Solfs Betancourt/ Text by Susan Sheehan 


Photography by Gordon Beall 
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When the children had moved out, 
married and had families of their own, and 
the time came to turn the house for five 
into a house for two—plus the occasion- 
al visiting grandchild—the Betancourts 
asked their nephew, Washington, D.C.— 
based architect and designer José E. Solis 
Betancourt, and his partner, designer Paul 
Sherrill, to design it for them. “I quickly 
learned how to be a good client,” Raul 
Betancourt says with a laugh. “When José 
told me that the 7,000 square feet of white 
tile I had put down 10 years earlier would 
have to be taken out, I said yes to the 
nephew I had known since he was a baby.” 

What was wrong with the floor, Solis 
Betancourt explains, was that it was nei- 
ther good enough nor appropriate for the 
house. “It was commercial tile and looked 
like plastic,” Raul Betancourt acknowl- 
edges. “The color was wrong too. I had 
made changes to the house as an engi- 
neer, not as a designer.” Solis Betancourt 
went to Florida with the couple, and to- 
gether they chose a light walnut traver- 
tine to use throughout the house. 

While the exterior of the one-story 

















“We wanted it to be very neutral, 
so that the art becomes the 
focal point. The incredible plants 
provide moments of color.” 








concrete structure remained virtually un- 
changed, the designers reconfigured the 
rooms, opening them up to the light. 
Wallcoverings that had seemed modern 
in the 1970s were stripped away, and walls 
were painted ivory. The original wood 
front door was replaced with a Solis Be- 
tancourt-designed striped opaque-and- 
clear-glass door framed in stainless steel. 
For the main stairway leading to the low- 
er level, which formerly had a wrought 
iron balustrade, the architect designed a 
glass balustrade capped with a teak banis- 
ter—a detail that permits maximum light 
to filter through the space. 

In the living area, Solis Betancourt and 
Sherrill tore down a wall separating the 
kitchen and dining room, creating a vast 
space for living and entertaining. The 
kitchen is now hidden behind a bar. “If 
one looks at it, one’s eye is drawn to a 
plasma-screen television set in a granite- 
lined niche on a wall above the sink,” Solis 
Betancourt points out. Teak cabinetry 
conceals the appliances. 

In the master bedroom, the men 
carved out two large walk-in closets. A 
custom bed with an upholstered head- 
board centers the space. “The room has a 
peaceful, Zen-like feel,” says Solis Betan- 
court. For the bath, he designed a teak 
vanity, shaped like an inverted pyramid, 
to lend a touch of drama. The one addi- 
tion is a second shower—an outdoor one 
used by Raul Betancourt, alongside the 
indoor one used by his wife. 

Most of the furniture throughout is new 
and modern, in pale shades of wood or 
rattan. Four handsome Yin & Yang club 
chairs with white cushions and wide, lacy 
rattan arms, conceived by Filipino design- 
er Kenneth Cobonpue, are on one side of 
the living area; two graceful chaise longues 
are on the other. “They’re low, as is the 
ottoman between them, so they don’t dis- 
tract from the view,” notes Sherrill. 

Mixed in are works by Mildred Betan- 
court. Her pieces are displayed in almost 
every room of the house—ceramic paint- 
ings and sculptures, watercolors and acryl- 
ics. “It’s excellent living with an artist,” 
says Raul Betancourt. “Mildred even made 


The designers tore out a wall in the 
kitchen to form a large living area. 
“Tt has an uninterrupted view of 
nature,” Solis Betancourt notes. The 
large chaises and leather ottoman 
are grouped near a ceramic sculpture 
ona stand by Mildred Betancourt. 
The rattan ottoman is vintage. 
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Opposite: Angel Botello’s Girl 
with Sticks stands guard in the en- 
trance hall. “The sheer draperies 
add verticality to the space without 
compromising the natural light,” 
says Sherrill. Filipino designer Ken- 
neth Cobonpue created the living 


area’s open-weave rattan club chairs. 


ABOVE: Jaime Suarez’s Multiple Hori- 
zons dominates a wall in the dining 
area. Michael Taylor Designs table. 
Niermann Weeks chandelier. RiGuT: 
In the TV room, a Mildred Betan- 
court ceramic sculpture is near a 
John Saladino chair. The bench is 
by Christian Liaigre for Holly Hunt. 








a ceramic basin for the powder room and 
one for a bath in the downstairs loggia.” 
The Betancourts also own works by 
well-known Puerto Rican artists. One of 
Angel Botello’s bronze sculptures, Gir/ 
with Sticks, is in the entrance hall. During 
the renovation, the couple bought Gi/ 
with Bird, also by the renowned Spanish- 
born sculptor. It graces the plaza next to 
the pool. The most striking piece of art in 
the house may be the sculptural relief 
Multiple Horizons by Jaime Suarez, which 
Solis Betancourt commissioned for the 
dining area. “José studied architecture 
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Most of the furniture 
is modern, in pale shades 
of wood or rattan. 


with Jaime, and I studied ceramics with 
him,” explains Mildred Betancourt. “We 
wanted the house to be very neutral and 
quiet, so that the art becomes the focal 
point,” adds Solis Betancourt. “The in- 
credible plants—bougainvillea, ‘Xanadu’ 
philodendron and orchids—provide mo- 
ments of color.” 

The downstairs area, which had orig- 
inally been air-conditioned and en- 
closed, is now open to the outdoors. The 
loggia serves as an alfresco living room. 
Nearby is an outbuilding used by Mildred 
Betancourt as a studio. And a gazebo near 
the house is used for large parties. “I’m 
one of 10 children, and we’re a close 
family,” Raul Betancourt says. “On New 
Year’s Eve we invite about 130 guests. 
Many of them are relatives. During other 
times of the year we go kayaking and 
paddle boating on the lake. Our youngest 
daughter, Jeniffer, an architect, designed 
a playground for the grandchildren to 
use. We are fortunate indeed to be living 
in a tropical paradise.” 0 








Be_ow: The master bedroom. “The 
upholstered headboard aligns with 
the windows, accentuating the 
vaulted ceiling,” Sherrill points out. 
A pair of circa 1960s glazed lamps 
flank the bed. Lert: A Solis Betan- 
court—designed teak vanity defines 
the bath. The basin is from Kohler. 


ABove: “It’s used for sunbathing and 
entertaining,” the architect says of 
the pool plaza, which is adjacent to 
the loggia. “The pots filled with 
bougainvillea and beds of ‘Xanadu’ 
philodendron make a cool, lush and 
exotic perimeter.” The bronze 
sculpture is Botello’s Girl with Bird. 
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“We’ve created an atmosphere of 
Bali with terraced rice fields, Bali- 
nese art and architecture, and a 

lot of artistic surprises,” says Bill 
Bensley, describing his design for 

a couple’s weekend retreat on the 
Indonesian island of Java. “It’s a 
40-acre garden that just happens 
to have a house in the middle of it.” 








A LUSH OASIS WITH FANCIFUL 
PAVILIONS AND SECRET GARDENS 
nterior ar indscape Design by Bensley Design Studios 
aphy by Erhard Pfeiffer 








Lert: A Balinese-style gate stands 
at the edge of a water garden—two 
stepped and overflowing ponds 
that Bensley reconceived to “act as 
a foyer to the rest of the estate.” 
Traditional offerings are at the top 
of the steps, and antique bronze 
rats from Nepal sit at the bottom. 


his is a place where | 
you can filter out 


the world,” a busi- 
nessman says of his 


garden-rich estate on the is- 


land of Java, in the Indonesian | 
archipelago. “When you enter 
it, every question, every con- 
cern, seems to be lifted from 
you.” As such, it’s the perfect 
antidote to the clamor of Ja- 
karta, where he and his wife 
spend most of their time. Set 
among terraced rice fields be- 
yond the Jakarta plains, it’s 
worlds away from the capital’s 
crowds, freewheeling traffic 
and inescapable fumes. 

The couple had long owned 
a weekend house in the area; 
after purchasing a neighbor- 
ing parcel of land, they want- 
ed to expand its gardens. All 
throughout history, “people 
have built gardens in their later 
years, after turmoil and con- 
flict,” the husband notes. Af- 
ter years of doing business on 
an international scale, he was 
ready to do the same. 

He wanted a place to pursue 
low-key activities—“walking, 
sitting, resting, meditating, 
praying, breathing, concen- 
trating,” in his own words. 
(“I’m not athletic,” he teases. 
“l’m the opposite.”) And it 
needed to reflect the style of 
Java’s laid-back neighbor to 
the east. “Both my wife and I 
love Bali,” he says. “We love 


Opposite: He configured the liv- 
ing space in the style of a wantilan, 
an open-sided meeting pavilion 
found at the center of most villages 
on Bali. Bamboo blinds are rolled 
down to keep the interior dry dur- 
ing rain showers. Much of the furni- 
ture was made by Balinese artisans. 





—takes on a dreamlike qual- 
ity, enhanced by the region’s 
frequent mists, as it vacillates, 
eternally, between sun and rain. 
Beyond, a spectacular all- 
purple garden bursts with col- 
or; its plantings—among them 
alternanthera, iris and blue 
agave—are violet, lavender or 
purple-tinged. “Every plant is 
blended and chosen to match,” 
the husband says. Like almost 
all the others, this garden “de- 
veloped more or less in the 
field as we were doing it,” 
continued on page 176 
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“T wanted a garden with many places 
to sit down and relax,” says the hus- 
band. Asove: The bale biru, or blue 
pavilion, is used for reading. LEFT: 
Bensley designed cast-aluminum 
Balinese dancers “with lamé skirts 
that dance in the wind” for a wall 
behind the outdoor amphitheater. 
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John Robshaw Textiles, 245 W. 29th St. 
New York, NY 10001; 212-594-6006 
www.johnrobshaw.com 











John Robshaw’s fascination with the fabric-mak- 


ing traditions of India and Southeast Asia led him 
to develop an exotic-textile line that has garnered 
much attention. Accompanying this line is his col- 
lection of handcrafted objects from the same part 
of the world. Ralli blankets (above) made with vin- 
tage fabrics from Pakistan and antique furnishings 
from India and Tibet (above left) all pay homage 
to the village artisans who created them. Calvin 
Tsao commends Robshaw’s “deep regard for the 


Eastern tradition of real handwork and craft.” 






Vintage Pakist. a > “In Robshaw’s pieces one always sees 
rics lend unexpect ge 
color and pattern coin 


binations to pillows. - the presence of the human hand.” 
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Fill! Donghia 
The French company 
Métaphores—whose 
fabrics are available ex- 
clusively at Donghia 
(800-366-4442)—has 
produced Fungle, a 
velvet inspired by the 
dreamscape paintings 
of Henri Rousseau. 
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Where Bonsai ‘Take Shape 


ear the base of the Koolau is like a rooster without feath- 


Mountains just outside Ho- ers,” says Liew, whose designer 
nolulu is the Dragon Garden clientele includes Kathy Merrill 
Bonsai Nurseries, where bon- and John Maienza. Liew has 
sai master Walter Liew tends to cultivated a bougainvillea (above) 
600 bonsai—a collection consid- for over 20 years, while a 90-year- 
ered one of the largest and finest old lantana (below) has taken 
in the world. “In the Asian tradi- him some 30 years to shape and 
tion, a garden without a bonsai reeducate. By appointment. 


Dragon Garden Bonsai Nurseries, 41-909 Mahailua St. 
Waimanalo, HI 96795; 808-259-6886 





continued on page 158 
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New Zealand 


aor mee Cee cot atk ic 
seen as a piece of constructed jew- 
elry amid a natural landscape,” ar- 
chitect Pip Cheshire says of the 
Reet Cees ig 
for Sue and Peter Cooper. He col- 
lee oe meee sy ease 
interior designer Terry Hunziker. 


Top: “An oak stair is the main cir- 
culation route through and up and 
down the house, though there is an 
si. i elevator.” ABOVE: Hunziker de- 
. ; signed the living room’s sleek nickel- 
"Be coated fire surround, which com- 
plements the zinc-clad wall. Chair, 
Christian Liaigre for Holly Hunt. 

















ue and Peter Cooper 
are bicoastal in an 
unconventional way: 
They regularly com- 
mute between their family 
home in Newport Beach, Cal- 
ifornia (see Architectural Digest, 
August 1997), and the house 
they recently built for them- 


selves in their native Auck- 
land, New Zealand. The inte- 
riors of both were designed by 
‘Terry Hunziker, but the simi- 
larities end there. In contrast 
to the traditional courtyarded 
villa where they raised their 


five children, the new resi- 
dence is a sleek exercise in 
Cubist geometry emerging 
from a forested slope and fac- 
ing out over the water to a dor- 
mant volcano. Each of its five 
levels feels like a sophisticated 
penthouse floating above an 
idyllic landscape. 

A private investor who is 
currently planning an envi- 
ronmentally sensitive residen- 
tial community near the far- 
thest tip of the North Island, 
Peter Cooper has a passion for 
modern architecture and the 
unspoiled beauty of his home- 
land, and he was determined 
to bring the two together. He 
had lived on this stretch of the 
coast for many years and real- 
ized what a challenge it would 
be to fit their house and small 
residences for their mothers 
on a steep narrow site. To 
make it more complicated, the 
40-foot cliff is unstable, and 
all development on this coast- 
line is tightly regulated. “I 
tried working with several ar- 


“The kitchen, dining and main sit- 
ting areas all share one level near the 
top of the building,” explains Che- 
shire. “Each of the five floors of the 
house expresses a different charac- 
ter and mood,” adds Hunziker. The 
floor is polished concrete. Chairs, 
Christian Liaigre for Holly Hunt. 
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The subtle, Japanese-inspired finishes and intimate scale are an iq! 














ABove: “The study is the most 
private of the public areas, an in- 
timate entertaining space,” says 
Cheshire. “The roof is lifted off 
the walls to admit light and is kicked 
up along the north side to allow 
dappled sunshine in.” Edelman 
suede. Pillow stripe from Pollack. 


chitects who didn’t understand 
that we wanted a vertical stack 
of apartments—a place with- 
out grounds that we could 
lock up and leave,” Cooper re- 
calls. “Then we found Pip 
Cheshire, who shared our vi- 
ion and understood the site.” 
Cheshire participated in the 
‘tition-winning design 

-apa ‘Tongarewa, the 

al Museum of New 

Ze ‘ellington, but he 
fortable work- 
scale, one 
izing idea 





ing on a 

on one. “|i 
of this house is ‘ssion— 
a walk from the * pla- 
teau, which is part of a | ichly 
developed suburban area, to 
the lyrical loneliness of the 
water’s edge,” he explains. A 
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long flight of steps descends 
through a sandwich of public 
and private spaces from the 
entrance-level living areas to 
the master suite, a lower floor 
of bedrooms for guests or the 
Coopers’ grown children and, 
at the base, an entertainment 
area opening onto the grounds 
and a path to the beach. A con- 
cealed staircase leads up to Pe- 
ter Cooper’s study and library, 
and the entire house is orient- 
ed northeast, toward Califor- 
nia. Retractable awnings sup- 
ported on projecting metal 
frames provide shade from the 
sun, and each level has a dif- 
ferent prospect, from treetops 
to the volcano Rangitoto and a 
view down to the water. 

‘To accommodate all of the 


Ricut: “The family room is tuned 
to ensure good sound for the the- 
ater and has a perforated-zinc acous- 
tic ceiling. The focus is inward, 

on people and activities rather than 
on the view.” Sofa fabric from Hen- 
ry Calvin. Perennials fabric on 
Sutherland outdoor furniture. 
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Lert: “The master bedroom has 

a special relationship with the cliff 
and the native trees,” says Cheshire. 
Hokanson carpet. RiGuT: “The 
garden terrace is a contemplative 
area,” comments Hunziker. In the 
distance are the Hauraki Gulf and, 
beyond, the Rangitoto volcano. 


BeLow: “Conceptually, the house 
as a ‘path’ from the upper site to 
the lower garden under the po- 
hutukawa tree canopy is revealed 
as the play of solid against trans- 
parent and planar against frame,” 
Cheshire points out. Standing in 
the foreground is the curved gym. 


program, the clients had to 
buy a portion of land from a 
neighbor and negotiate for 
two years with the local coun- 
cil, which was afraid that new 
construction would be too ob- 
trusive and possibly trigger a 
landslide. Finally, the Coopers 
told them: “If you'll let us cut 
out the hillside and put in our 
house, we’ll take care of the 
stability problem by building 
a massive retaining wall.” It 
took a year to excavate and put 
in a palisade of caissons, which 
are now entirely hidden be- 
hind the lower stories, and the 


DH 


dense grove of pohutuka- 
was—known as New Zealand 
Christmas trees for the scarlet 
blooms they bear in Decem- 
ber—was carefully preserved. 

As the architecture took 
shape, the Coopers invited 
Hunziker to make his first vis- 
it to New Zealand, to work 
closely with Cheshire on the 
choice of materials and finish- 
es as well as to custom-design 
most of the furniture. “It was 
summer, and it reminded me 
of Kauai,” he recalls. “We he- 
licoptered up the coast, and 
Peter left me overnight at his 








beach house. I was dazzled by 
the clarity of the night sky—it 
was like another world.” Hun- 
ziker soon had to return to 
Seattle, from where he and his 
assistant, David Lucas, com- 





municated with pencils, faxing 

sketches back and forth. 
Everyone agreed on the 
Portuguese limestone fag¢ades, 
oak floors, oxidized-zinc fire- 
place wall and subdued tones, 
and the furniture was fabri- 
cated and shipped from the 
Northwest, us it is for Hunzi- 
ker’s domestic jobs. Its solidity 
continued on page 176 
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} HOTELS 


| Peninsula Palace Beijing 


i MODERN LUXURY REACHES NEW HEIGHTS 
| IN THE FORBIDDEN CITY 






| 

Interior Design by Chhada, Siembieda & Associates/Text by Jean Strouse/Photography by Erhard Pfeiffer 

| 

ii 

lj 

| . 

| i ) Ae Oe 

| ow Spel 

| ay > ay — = 

i 1 a ea . . | 
le > 1) ; 

j i 
i“ | 
. he 


{<a om | 


1 eon ie 


hat most Americans knew 

about China in the late 

19th century probably 

came from chinoiserie in 
the decorative arts, a vague awareness 
that Chinese laborers had helped build 
our railroads, and perhaps an interest in 
tea, spices, porcelain, opium or silk. Dur- 
ing the cold war decades of the 20th 
century, virtually all contact between 
America and mainland Communist Chi- 
na shut down. But since the early 1990s 
the booming Chinese economy, with its 
1.3 billion potential consumers and ener- 
getic workforce, has been attracting in- 
ternational investment capital, a surge of 
new construction, thousands of business 
travelers and an extensive tourist trade. In 
addition, Beijing will host the 2008 Olym- 
pics. One American financier who travels 
frequently to Beijing reports on “a real 
sense that this is China’s century—the 


country is finally coming into its own.” 
The tremendous influx of wealthy for- 
eign visitors has placed high demands on 
hotels in China’s major cities, and the lux- 
urious Peninsula Palace Beijing recently 
completed a $27 million renovation. Lo- 


The Peninsula Palace Beijing has 
been completely renovated by 
Hong Kong-based Chhada, Siem- 
bieda & Associates. Lert: Henry 
Leung, the firm’s chief designer, 
retained the hotel’s exterior archi- 
tecture—inspired by the city gate 
towers of old Peking—but rede- 
signed the landscaping around the 
pagoda gateway. ABoveE: The lobby. 
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“There ) many restaurants 
before. ! cus is on two ex- 
cellent one »hn Miller, who 
oversaw the p: n behalf of 
the hotel. ABovi 1g, fine met- 
al-mesh curtains ci emipri- 
vate dining areas. The r taurant 
also has an enclosed private room. 





cated in the Forbidden City cultural dis- 
trict, just east of the Palace Museum, the 
hotel has been managed by the Peninsula 
Hotels group since 1990—with premier 
sister hotels in Hong Kong, Bangkok, 
Manila, New York, Chicago and Beverly 
Hills; two more, in Tokyo and Shanghai, 
are scheduled to open in 2007 and 2008, 


respectively. It may come as a surprise to 
Westerners familiar with the Peninsulas 


in the United States that these proper- 
ties are owned by The Hong Kong and 
Shanghai Hotels—the oldest hotel com- 
pany in Asia, founded by Iraqi Jews in the 
middle of the 19th century. A grandson 
of one of the founders, Michael D. Ka- 
doorie, remains intimately involved in the 
business, including the business of reno- 
vating The Peninsula Palace Beijing. 

As the year 2000 approached, he and 
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his colleagues decided on a transforma- 
tion that would draw on the rich cultures 
of ancient Beijing while providing guests 
with 21st-century technology, comfort 
and style. To do the job, they chose the 
Hong Kong design firm Chhada, Siem- 


bieda & Associates, with which they had’ 


worked before. “It’s easy to make a con- 
temporary style work in a four-star hotel,” 
observes John Miller, an architect and the 


parent company’s general manager for 
design and planning. “It’s harder with a 
five-star hotel, where you want to create a 
true sense of luxury in every detail.” 

The refurbishing progressed in stages 
between 2000 and 2004. Whereas the 
New York Peninsula closed for 10 months 
during renovations in 1998, then reopened 
without a loss of business, that scenario 
was not an option in a newer market. The 


iia” 


Leung and a hotel manager hunted 
for objects in local antiques shops, 
then planned Huang Ting, a Canton- 
ese restaurant, around their finds. 
Opposite Top: Antique architectur- 
al elements define the entrance. 
ABoveE: The Ming-style tables and 
chairs are made of huanghuali wood. 





The Peninsula Suite, the most lux- 
urious of the hotel’s 525 rooms—57 
of which are suites—was designed 
to resemble a traditional Beijing 
courtyard house. Ricut: Silk lan- 
terns by Chhada, Siembieda & As- 
sociates hang in the casual dining 
area, known as the China Room. 


Throughout the 7,000-square-foot 
suite, ceilings were raised and fin- 
ished with old tiles and wood beams. 
BELow RiGurt: Antique and mod- 
ern furnishings were chosen for the 
living room. Far RicuT: In the 
master bedroom, padded silk pan- 
els cover the wall behind the bed. 


Being hotel did not close, continues Mil- 
ler, because “the customer base is young 


and fickle. The challenge was to stay open 
and not have dust in people’s breakfasts.” 

Apparently, no one complained about 
breakfast—in fact, food turns out to be 
one of the outstanding features of the 
Peninsula Palace experience—but that is 
getting ahead of the story. 

Henry Leung, the project’s chief de- 
signer from Chhada, Siembieda, kept the 
hotel’s exterior facade but reconfigured 
the pagoda gateway with a fountain, fresh 
landscaping and improved access for cars. 
Guests entering the sleek new lobby find 
reception and concierge services to the 
right and, straight ahead, the upper third 
of a three-story, light-filled atrium. From 
a balcony in the lobby, you can look down 
ona magical jumping fountain—jets shoot 
water into a central pond; controlled by 
computer, the single shots seem to jump 
at random, until suddenly they all go off 
at once and land together with the syn- 
chronous grace of ballet. 

Behind the fountain, a sculpted curtain 
of glass and flowing water connects all 
three floors of the atrium. On Lower 
Lobby One, the acclaimed new fusion 
estaurant Jing has three open kitchens, 

losed private dining room for 10, 
miprivate areas and a 1,400-bottle 

v lar. Its most popular dishes 
inc} rant coconut soup with ti- 
ger pi taifi-wrapped lobster with 
spinach ive salad, and roast lamb 
chops wit! ita couscous. To enter 
the more trac | Chinese restaurant, 
Huang ‘Ting (Pi Court), on Lower 
Lobby Two, you p. tween 200-year- 
old stone hitching posts « »ped with lions’ 
heads, from a mansion in Shanxi. Inside, 
the brick walls have been salvaged from 
hutongs, the ancient Chinese courtyard 
continued on page 176 
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ergamo 


», which is represented by Bergamo 
(212 3-3333), has created the Opium 
Collect ispired by the Yves Saint 


Laurent perfume. Yasmina, shown in blue 
petrol, orange and green, is an embroi- 
dered design of shirnmering leaves de- 


rived from an ancient Moroccan pattern. 




























n the Old Town section of 

Puerto Vallarta, Mexico, on a 
cobblestone street lined with 
cafés and galleries is Banderas 
Bay Trading Company, where 
antique furniture and accessories, 
and examples of Mexican folk 
and religious art, reflect over 20 
years of collecting by owners 
Tari and Peter Bowman. Select- 
ed works by local artisans are in- 


termingled throughout. 


Banderas Bay Trading Company 
Lazaro Cardenas 263 

Colonia Emiliano Zapata 
Puerto Vallarta 48380, Mexico 
52-322-223-4352 





A Turkish Ro 


Ceramic-ware production in the Turkish 
town of Iznik reached its apex in the l6th 
century and then fell into virtual extinc- 
tion until 1993, when the Iznik Founda- 


tion was created to revive the lost art 


od 


form. Now some 35 workshops are pro- 
ducing Iznik-inspired ceramics, to the de- 


light of designers like Murat Atabarut, 











who has used the tiles in many projects. 





ienike ee Oleuz Conk Sokak 7 
Kurugesme, Besiktas 34345, Istanbul, Turkey 
90-212-287-3243; www.iznik.com 
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ORCHESTRATING TRADITION AND MODERNITY IN A CITY APARTMENT 



































Architecture by Dmitry Velikovsky 
Interior Design by Angie Diggle and Dmitry Velikovsky 
Text by Joseph Giovannini/Photography by Tim Beddow 


nterior design did not 

top the agenda of is- 

sues in the Soviet Union, 

but with regime change, 
Russians became owners of 
their own apartments, and 
they suddenly had to con- 
front the question of just 
exactly what their privatized 
interior world should look 
like. The fall of the iron cur- 
tain and its collective em- 
pire of gray concrete and 
grim furniture plunged Rus- 
sia into what psychologists 
might call a crisis of visual 
identity. The matter has be- 
come even more pressing giv- 
en the recent building boom 
in Moscow, where new resi- 
dential towers are tearing 
through the city like aspara- 
gus on steroids. 

One answer has been to 
pick up where the country 
left off at the revolution: 
Why not just dust off Rus- 
sian Neoclassicism, that very 
formal, ornate style shimmer- 
ing in gold leaf and melan- 
choly? A second alternative 
is revolutionary architecture, 
the bold, avant-garde adven- 
tures in abstract design that 
flashed for a brief period 
before Stalin snuffed 
the experiments. 

Neither, however, has tak- 
en hold. If Russia today is 
no longer Soviet, neither is it 
revolutionary nor prerevolu- 
tionary. It finds itself, instead, 
in a transitional state that 
is very open to interpretation 
as those new creatures of 
Moscow’s cityscape, profes- 
sional interior designers, find 
their compass. 


out 


One Moscow couple, who 
have a young daughter, faced 
their own version of the na- 
tional issue in the personal 
microcosm of their empty 
5,000-square-foot apartment, 
a segment of a semicircu- 
lar apartment house recently 
built in the fashionable Osto- 
genka district. At first they 
thought the answer was clas- 
sicism of an English vari- 
ety: “When they came to our 
office, they wanted a lot of 
red woods, in the manner of 
a traditional English house,” 
says architect Dmitry Veli- 
kovsky, of the Moscow firm 
Artistic Design. 

Velikovsky, who established 


Russia 





“We had to adjust an orthogonal plan 
within the curved lines of the build- 
ing’s walls to make the interiors look 
symmetrical and orderly,” says ar- 

chitect Dmitry Velikovsky, who re- 
worked a Moscow apartment with 

designer Angie Diggle. ABovE: The 
entrance hall. Kravet console fabric. 


Lert: Windows frame city views in 
the living space, which “comprises 
five different sections; the central 
sitting area occupies most of it and 
is the focal point,” explains Velikoy- 
sky. “The fireplace is made with 
glass screens.” J. Robert Scott drap- 
ery silks and ottoman leather. 
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“Wet advocate a really heavy 


feel but always try to make 


tradition lighter and more modern,” 


ho Newer C7 ee |) | 
Dmitry Velikovsky. 


¢ 


Asove: “The antique leather screen 
was the starting place for the whole 
concept of the apartment,” notes 
Velikovsky. “Its colors were the base 
for the palette.” The dining chairs, 
covered in Robert Allen fabric, 
“are white to offset the very graph- 
ic screen.” Colombo USA table. 





Opposite: “We integrated the li- 
brary into the living area. It was 
scaled to fit under the gypsum ceil- 
ing molding.” The lamp is a 1924 
Edouard Bucquet design. Bookcas- 
es and cabinetry and writing table 
from Colombo USA. Edelman 
leather for tabletop. Stark carpet. 
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the company about 10 years 
ago, invited Angie Diggle—an 
interior designer who had 
worked with him in the Rus- 
sian capital before returning 
to her London base—to col- 
laborate on the project. He 
would design the layout and 
she the décor. 

“Basically, we never advo- 
cate a really heavy feel but 
always try to make tradition 
look lighter and more mod- 
ern,” says Velikovsky, who 
descends from a long line of 
Russian architects. “My atti- 
tude is to adapt the traditional 
to modern times.” 

“I’m not comfortable walk- 
ing into a heavy room,” says 
Diggle. “I try to find the mid- 
dle ground, abstracting the 
elegance from traditional de- 
signs, streamlining a bit. In 
my work, classic meets con- 
temporary, but with a com- 
fortable twist, in a more buoy- 
ant palette. I enjoy mixing 
old and new.” 





The key that unlocked 
the entire design lay in an 
18th-century screen. Few an- 
tiques in Russia survived the 
revolution, World War II, 
general neglect and regimes 
that sold off the country’s pat- 
rimony. Designers now often 
locate their antiques abroad. 
On King’s Road in London, 
for example, Diggle found a 
four-panel leather screen, its 
shaded garlands and foliage 
painted in honey tones against 
a sky-blue background. The 
piece soon became a focus of 
visual agreement for the de- 
signers and clients. 

Sometimes decorators de- 
cide to build a room around 
a rug or a painting, and the 
screen, full of curves, became 
the point of departure, carry- 
ing the DNA of the whole 
project. “The couple both 
come from families with a 
maritime background, and 
they loved the screen, with its 

continued on page 177 





ABOVE AND BELow: “Angie and I 
wanted to create a traditional master 
bedroom with a minimalist touch. 
We kept to light brown and off- 
white. The intense pattern of the 
upholstered walls contrasts with the 
stark, modern feel of the limestone 
bath.” The birdcage is French. 




















qs 


Republ 


CIEE 





‘The ‘Tropic 


K 
of Punta Cana 
HARNESSING THE SEA, WIND AND 

SKY FOR A FAMILY RETREAT 


eg 


6 « EN NS 
a: STN 


PPD DDE 


Designer Juan Montoya created a 
hacienda-style beach house in the 
Dominican Republic for Venezuelan 
clients. He did the architectural and 
interior design, as well as the land- 
scaping. ABOVE: Crisscrossing jets 
of water in the courtyard’s fountain 
mimic those of Spain’s Alhambra. 


Lert: Massive eucalyptus columns 
support the 37-foot pitched roof of 
the outdoor great room, the family’s 
main social gathering place. “The 
house is a new take on an old style,” 
says project director Carlos Gon- 
zalez. “The language is reminiscent 
of a colonial from Latin America.” 


fter 30 years of producing stel- 

lar interiors, Juan Montoya, 

the New York-based designer, 

recently built an entire house 
—creating the architecture, the landscap- 
ing and the interiors—in Los Corales de 
Punta Cana, an exclusive new residential 
enclave in the Dominican Republic. “I 
did it from the ground up,” he says proud- 
ly. “I had carte blanche.” 

A few years ago the clients, a Venezue- 
lan couple for whom he’d already done 
three projects, asked him to look at some 
land in Punta Cana. They had rented a 
house nearby and were considering buy- 
ing property on the beach. 
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Lerr: Two of the living room’s six 
sets of French doors open to the 
terrace. The X shape, a design ele- 
ment that appears throughout the 
house, “emphasizes the height 

of the ceiling,” Montoya explains. 
A trio of pre-Columbian figures 
are atop a low table from India. 


BeLow: In the dining room, as well 
as in the living room, beams were 
added to the ceiling to enhance “the 
Spanish colonial feeling,” says Gon- 
zalez. “But only one beam is struc- 
tural,” he adds. Wood-and-rattan 
chairs surround tables that, when 
combined, can seat up to 16 people. 


He flew to Punta Cana, which has a 
small, private airport—complete with 
thatch-roofed terminals—and inspected 
the site: a long narrow lot covered with 
scrubby vegetation on a sandy beach. 

He walked the neighboring area and 
found it almost empty. “There was one 
house next door, which belonged to Os- 
car de la Renta, and a couple of others,” 
Montoya recalls. “The houses were all 
very enclosed, for privacy and to shelter 
them from hurricanes. They gave you no 
sense you were at the beach. I wanted to 
design a house where you could walk 
barefoot all day long and see the ocean 
from all the rooms.” 

As soon as he surveyed the lot, Mon- 
toya, who studied architecture for five 
years in his native Colombia but never 
got a degree, immediately sketched a 
Spanish-style courtyard house on a nap- 
kin. He’ showed it to the clients, who ac- 
cepted it on the spot. 

The house today is not so different from 
the one in the initial sketch. It is a two- 


Brow: A late-19th-century ceram- 
ic-and-pewter vase from Morocco 
punctuates a niche in the corridor. 
“A room can be more attractive with 
fewer pieces in it,” says Montoya. 
“That’s my career philosophy.” 
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ABOVE: One of the house’s five guest The residence has two master bed- 


rooms. “The panels on the win- rooms, each with a wraparound 
dows control the light coming in,” terrace overlooking the pool area. 
says Montoya, who designed almost | BrLow: The south-wing master 
all of the house’s furniture to be bedroom features Téte Surrealistic, 


built by local craftsmen. “Anglo-In- —_a 1961 oil by Wilfredo Lam. RiGut: 
dian style and rattan furnishings give “I opted for chairs with a Moroc- 
a light, tropical feel,” he explains. can aesthetic,” says Montoya. 
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story structure with large eaves sheltering 
patios on the outside and walkways around 
the inside. The cedar-shingled roof pro- 
tects mustard-yellow walls made of a local 
stucco known as perrilla, which is a com- 
bination of pigments, sand and cement. 

Majestic 25-foot-tall eucalyptus poles 
support the roof and the second-floor 
galleries. A long, narrow water channel 
bisects the courtyard. Beyond it is a dou- 
ble-height great room that opens onto a 
terrace paved in coralina, a pale local stone 
embedded with fossils. 

“I grew up in Colombia in a house that 
was a series of courtyards,” Montoya says. 
“I thought I could re-create that experi- 
ence by making a one-courtyard house 
with a side open to the sea.” 

The clients use the house only for fam- 
ily vacations (“They are always all togeth- 
er,” Montoya says. “The clients, their chil- 
dren and grandchildren are inseparable”), 
so the program was simple: nine bedrooms 
(including guest rooms on the first floor), 
a living room, a large dining room, a chil- 
dren’s playroom, an outdoor great room, 
a pool, a beachside bar and changing 
rooms. Montoya added a screening room 
and a home office because the clients are 
in the film-distribution business. 

“Tt’s functionally clear, so there is both 
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The master bedroom and 
its private terraces, bath 
and office take up one 
side of the second floor. 
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New Beds from America’s Oldest Bed Maker. 











See our new collection online @ charlesprogers.com or call 1-800-272-7726 for a free catalog and sale price list. Showrooms open to the public. New York: 55 West 17 Street 
(5-6 Aves) in Manhattan. New Jersey: 300 Route 17 North, East Rutherford. — Factory direct — Internet and phone orders welcome — W ship anywhere 
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Our clients wanted a room by the pool where they could entertain, play music or just relax in the evening. 


arston & Langinger makes all the difference. 


ating a free standing pavilion for a pool 
Ol ditional glass roofed room to your 
home, tand the art of creating beautiful, 


practical sp njoy all year round. 


Every one of oui crafted, English garden 


rooms is built to the needs of the customer, 
without compromise. We can help with every 


spect, from building permits and design through 


to selecting the right color scheme and lighting. 


Our passion extends to every aspect of garden 
room living. From a real log fire to practical 
shading, made to order furniture to antique 
accessories, you'll notice an attention to detail that 
sets Marston & Langinger apart. 


To experience the Marston and Langinger 
The Marston & Langinger Store | 


117 Mercer St, New York, NY 10012 | 
www.marston-and-langinger.com | 


212.575. 0554 


difference, visit our SoHo Mercer Street store and 
design studio. Or call for a free copy of Garden 
Rooms — the essential guide to conservatories. 
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From old world to out of this world. 





HERITAGE 


cabinetry 


Heritage can c e cabinetry to suit your style — 


no matter what world you live in. 


www.heritagecabinetry.biz | 1.717.351.1700 


215 Diller Avenue New Holland, PA 17557 
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VON MORRIS CORPORATION 
ExTRAORDINARY ARGCHEPECG TUR Aw HARDWARE 


800-646-6888 Please contact your Local Interior Designer or Architect WWww.vonmorris.com 


an online community of passionate 
Architectural Digest readers 


Express your views. 

Explore what's new. 
Experience what's happening 
in the world of design. 
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WORTH OF CABINETS. 
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HANDCRAFTED 
CABINETRY 


215 Diller Avenue New Holland, PA 17557 717-351-1700 www.ruttcabinetry.biz 























For this generation 
and those to come, 
choose the highest 
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floors, finely crafted 


Wide Plank by the Carlisle family 
Floors f ROSIN Cob TL? 
Call for your 
free portfolio 
800-595-9663 


Closed Opens in seconds Easy to operate 


wm LI BAR 1.866.542.2782 


ENCLOSURE SYSTEMS www.libart.com 
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“Retractable for indoor comfort, outdoor freedom” 


Eastern White Pine % SRT meric: Oe bat coe me oe tenis 














DREAM KITCHEN 2005 


MAKE YOUR DREAM 
A REALITY 


LET YOUR IMAGINATION RUN WILD! 


Uncover new ideas for your kitchen. Get the inside 
scoop on kitchen design with exclusive trend 
reports, find inspiration in the multimedia design 
gallery and enter the “Sub-Zero Dream Kitchen 2005 
Sweepstakes” for a chance to win products from 
Sub-Zero, Wolf, Kohler, ASKO and Benjamin Moore®. 


To enter and view full rules visit: 


www.dreamkitchen2005.com 





E GRAND PRIZE INCLUDES: 
ERO 650 Refrigerator/Freezer, a SUB-ZERO 424FS Wine Storage Unit, a WOLF 30” Double Oven, a WOLF 30” Gas 
VOLF 36” Outdoor Grill Cart, two D38531XL ASKO Stainless Steel or Fully Integrated Dishwashers, a KOHLER 





Ui igh Sink, a KOHLER Verity Apron-front Stainless Steel Kitchen Sink, two KOHLER Vinnata Pull-down Faucets, 
a KO! Gooseneck Faucet, a BENJAMIN MOORE® Paint and contractor gift certificate valued at $500, and an 
Installatio: valued at $5,000! 

NO PURCHASE NE BE AT LEAST 18 YEARS OLD AS OF DATE OF ENTRY AND A LEGAL RESIDENT OF THE USA. ALL ENTRIES MUST BE RECEIVED 

BY 08.08.05. VISIT wv m TO ENTER AND VIEW RULES 
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A CAPE DUTCH ORIGINAL 


ON THE BOSPORUS 


IN THE SURREAL WORLD 





continued from page 107 

the woorkamer that make up the living 
room. At the same time he raised the 
squat bookcases on either side of the 
fireplace, adding a French mantel into 
the bargain. The room is furnished most- 
ly with antique French pieces, some of 


which the owners acquired during their | 


annual visits to Provence. 
To the right of the vwoorkamer is the 


master bedroom—an arrangement of | 


rooms that Viney recognizes may seem a 
bit idiosyncratic to modern taste, “but 
that’s the way it was in the Cape Dutch 


houses.” He describes the duck-egg-blue | 
room with its parquet de Versailles floor | 
as “quite feminine but not girly. What | 


it is is slightly Provengal—a look that 
especially suits the wife.” But then he 
adds advisedly, “I do spend my life try- 
ing to prevent Stellenberg from going 
any further French—a Cape house needs 
to stay Caped.” 

The breakfast room, off the gaandereij, 
functions as a second, small dining room. 
From the evidence of the house’s circa 
1810 barley-twist chimney, Viney was 
able to divine the existence of an early- 
Cape Regency fireplace here. “I said to 
the owner that we should just dig away— 
and of course that was a frightening 


“In the owner’s parents’ 
day, Stellenberg 
was the party house of 

Cape Town.” 


proposition because these houses are 
made of sun-dried mud bricks.” Eventu- 
ally they hit pay dirt, and even the Re- 
gency grate that Viney had presciently 
purchased “fitted in just like a glove”— 
soon he was having a Regency surround 
copied. Then he had a frieze of white ros- 
es hand-painted in the 18th-century Cape 
style, and for the draperies he found a 
chintz to match. Visible in all its early- 
morning freshness from this breakfast 
room is the wife’s two-level white garden, 
to which the double doors below the sash 
windows give easy access. 

And now the owners have just invited 
Viney to re-redo that very first room he 
redid for them. “Talk about coming full 
circle,” he laughs delightedly. 0 





continued from page 114 

the project was working with Mica,” says 
the wife. “We immediately agreed that we 
wanted a traditional Turkish house, not 
the house of an Englishman living in the 
Orient.” Ertegun already knew Turkey 
and its customs. Her husband, Ahmet, is 
Turkish, and the Erteguns have had a 
summer house in Bodrum, a picturesque 
town on the Turkish Aegean, for more 
than 30 years. To check on the progress 
of her clients’ house, Ertegun made fre- 
quent flights from New York—a 10-hour 
journey across 5,000 miles and seven time 
zones. “Everybody else would leave the 
plane looking half dead,” says her friend 
Nuyan Kalkavan, an Istanbul native who 
oversaw progress day to day. “But Mica 


“T looked around and 
thought, I would be crazy 
to buy this house.” 


sleeps during the flight, and she would 
come off fresh and ready for work. We'd 
go straight to the bazaar without even 
stopping at her hotel.” 

Much of the interior came from the 
Grand Bazaar, a vast, centuries-old lab- 
yrinth of shops and small factories in 
Istanbul’s old quarter. In that exotic at- 
mosphere nothing is done in a hurry, and 
shop owners are offended if customers 
refuse a cup of sweet apple tea or Turkish 
coffeg, so thick it can be eaten. “It’s fun to 
go to the bazaar,” says Ertegun. “But you 
have to bargain. That’s part of the game.” 
For Ertegun, a model of patience, the 
challenge was to fit everything her clients 
wanted into a limited space. “It’s a small 
house, yet it has seven bedrooms.” 

However handsome the interior, the 
eye inevitably moves to the water rushing 
outside. “Istanbul draws its strength from 
the Bosphorus,” writes the Turkish novel- 
ist Orhan Pamuk in his graceful and se- 
ductive new memoir, Istanbul: Memories 
and the City. “he Bosphorus sings of life, 
pleasure, and happiness.” Was having a 
house amid such songs of joy worth all the 
time, effort and money? Just ask the hus- 
band. “My American wife wanted this 
more than I did,” he admits. “But now 
every time I come into our tiny little com- 
pound, my mouth falls agape. It’s so re- 
markably different from anyplace else.” 0 





continued from page 125 

names like Archway of the Bats, Hommage de 
Max Ernst and The House with Three Stories 
That Might Be Five. Many, such as soaring 
bridges without railings and platforms 
without balconies, remain death-defying 
works in progress. Like Howard Hughes, 
James was not entirely rational; he was 
known to boil paper clips in cologne to 
sanitize them. He traveled with pet boa 
constrictors and, it is said, the occasional 
baby alligator. 

“You and I move in the midst of many 
pseudo-surrealists who only produce rub- 
bish,” Dali reportedly once observed affec- 
tionately to his patron. “They pretend to 
be crazy to justify their work, whereas you 
who are really crazy pretend to be sane.” 

James died in 1984 and Gastelum about 
10 years later. The garden was bequeathed 
to Gastelum’s children, who maintain it 
as a public garden. Owen bought what is 
now the only private portion, located 
across a two-lane dirt road from the main 
garden, from one of the daughters. 

A modernist, Owen restored sculptures 
falling into ruin—the tropics take a rapid 
toll—then set about making his portion 
of the garden a residence, including a 
guest casita, that would embrace James’s 
spirit without slavishly imitating it. The 
main structure, La Casa de los Peristilos, 
was a roof slab and a set of columns when 
Owen inherited it. The architect painted 
James’s original columns yellow, to further 
enhance their botanic qualities, then pro- 
ceeded to enclose James’s slab to make it 
habitable. He had the ceiling covered in 


James built not just a 
garden but an alternate 
utopian universe. 





Magritte-like clouds, a motif that carries 
over—in what doubtless is a global first— 
into a carport with a Magritte roof. 
Images of Man Ray lips float languor- 
ously on the ceiling. James, a poet who 
never earned critical acclaim, would prob- 
ably have been moved by Christopher 
Owen’s final gesture. In brass letters 
around the living room are James’s own 
words, confirming that this residence, like 
its extraordinary maker, is like no other: 
“My house has wings,” it reads, “and some- 
times, in the dead of night, she sings.” 0 
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continued from page 139 

Bensley adds. The only exceptions were 
the spectacular batik lawns, named for the 
famous fabric that is a Javanese specialty; 
here, Bensley traced a wavy pattern—as 
precisely repetitive as the fabric itself— 
out of plants, shrubs and trees, setting 
them off with dozens of Serdang palms. 
“It was probably the only garden that re- 
ally developed on paper,” he says. Given 
its complexity, it’s easy to see why. 

The teak pavilion, to the east of the pur- 
ple garden, was inspired by a wantilan—a 
hip-roofed, open-sided structure, tradi- 
tionally used for performances, that can 
be found at the center of virtually every 
village on Bali. Historically, many were 
used for cockfighting; this one, happily, is 
for cocktails. “It’s basically a big living 
room,” Bensley says. 

The beauty of these pavilions lies in 
their simplicity—their elegantly sloped 
rooflines, their one-room floor plans. 
“This one, though, ended up being a pa- 
vilion with a sort of apartment down 
below,” explains Bensley. To stand at its 
upstairs rail is to “see beautiful, beautiful 
art and gardens,” in the husband’s words. 
You can also hear cascading water: a wa- 
terfall at the adjacent swimming pool’s in- 
finity edge—“a fountain flowing into a 
pond,” the husband calls it. By fashioning 
the pool bottom of glass, Bensley was able 
to create the most magical space of all—a 
“golden cave” just below the water. 

To enter this space, you pass behind 
the waterfall, through an imposing en- 
trance of golden sandstone—a setting so 
majestic that even Aida would have felt at 
home. Inside, the room seems to shim- 
mer as sunlight filters down through the 
water above. For visitors tempted to 
linger here—and who wouldn’t be?— 
there’s a bronze four-poster bed on which 
to rest, and twin bunk beds, all of Bens- 
ley’s own design, perched on adjoining 
boulders, for visiting children. 

The design process moved with sur- 
prising spontaneity. “Would you like to 
have a phu-phu?” Bensley asked his client, 
casually, at some point. It’s a question that 





might have mystified a stranger to these 
parts. The term refers to the house of a 
village leader, and the answer was yes. 
Now this structure is yet « lore sur- 
prise in a landscape that te: th them. 
Nothing seems ordinary here. “ Vhere are 
so many things to focus on,” as the hus- 
band puts it. “You never get tired of it.” O 
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continued from page 151 

matches that of the house and contrasts 
with the lightweight pieces that most 
Kiwis select. He specified a green tone in 
the dark New Zealand basalt on the 
spinal wall that slices through the house. 
“I was pushing for something more or- 
ganic, and they preferred a polished 
finish,” he explains. A prolonged search 
through local stone yards yielded an 
appropriate tone, but when the block 
was cut, it had a blue cast. The dark 
plane and recessed glass-and-wood slid- 
ers divide what the designer calls the 
cavelike spaces to the east from the 
light-filled chute of the main staircase, 
which is treated as a lantern, with trans- 
lucent-glass panels enclosing pebbled 
terraces. “I’ve been there in intense 
sun and driving rain,” says Hunziker, 
“and the house provides shelter or cata- 
pults you into the landscape, depending 
where you stand.” 

The subtle, Japanese-inspired finishes 
and intimate scale are an ideal setting 
for the classic and contemporary New 
Zealand art the owners love to collect 
and for the Maori objects that are in- 
stalled in the study. Asked to name the 
piece that means the most to him, Peter 


Cooper picks Colin McCahon’s The 





His Maori ancestry 
gives him a strong feeling 
for his native culture. 





Emptiness of All Endeavour—“It’s my fa- 
vorite by a country mile”’—but his distant 
Maori ancestry also gives him a strong 
feeling for the native culture. His wife 
picks a powerful portrait by Louis Steele, 
who painted Maoris in the 19th century 
and inspired others to follow his example. 

The Cooper house is a fusion of archi- 
tecture, art and design, rooted in the land 
and expressing the spirit of place. “I was 
trying to balance influences from Europe, 
Asia and the Pacific with the heritage of 
New Zealand,” says Cheshire. “Peter and 
his family are global citizens, and it’s im- 
portant to remind them where in the 
world they are.” Sue Cooper describes 
their retreat as “a coming-back call. We 


| wanted it to be simple, restful and peace- 


ful. You have to go away from a place to 
ippreciate what you left behind.” 0 


~. The most spectacular of the renovated} ; 





continued from page 156 wi 
homes that are being dismantled in favor} i 
of generic high-rises, and most of the an-) ji 
tique décor dates from the Qing Dynasty) i 
(1644-1911). Signature dishes at Huang) al 
Ting include braised shark’s fin with) jw 
crabmeat, sautéed prawns in Szechuan| 
chili sauce and, of course, Peking duck. | | 

| 


= 


guest rooms, suitable for visiting heads of} 
state, is the 7,000-square-foot Peninsula} | 
Suite on the hotel’s top floor, with a pri-!) je 
vate express elevator. Its formal dining} 


room seats 18, and there is a more casual), 








The transformation | « 
drew on the rich cultures 
of ancient Beijing. =f a 





dining room as well. Leung’s brief here, | 4 
according to Miller, “was to treat the | » 
space as if it were a fabulous old Beijing | j: 
courtyard home being restored by a ! i 
wealthy patron and injected with the q 
modern.” Leung built one long wall of fe 
stone; he paired Ming chairs with clean- | 

lined Italian sofas; he raised ceilings and }y 
installed antique roof tiles and wood a, 
beams; and he used both red silk lan- jj, 
terns and indirect lighting—all of which 9}, 
provide a modern sensibility in an an- ) it 





cient place. 

The Peninsula Palace Beijing has 525 
guest rooms—each with a 42-inch plasma 9} 
TV and a DVD/CD player. The hotel’s 9} 
other major attractions include a fleet of | 
Rolls-Royces and Mercedes-Benzes, a | 
first-class international shopping arcade, } 
a business center with the latest telecon- | 
ferencing technology, a fully equipped | 
fitness center, a grand ballroom, 11 ban- 
quet/meeting rooms and a lounge in the | 
lobby that serves snacks and drinks all 
day. To get back to breakfast: For all the 
hotel’s enticing dining opportunities, one 
recent guest pronounced the in-room 
breakfast his favorite meal—“delicious, 
variegated, plentiful,” with Chinese, 
Japanese and Western dishes—and cer- 
tainly not a particle of dust. 0 
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The Peninsula Palace Beying 
8 Goldfish Lane, Wangfujing 
Beying 100006, China 
86-10-8516-2888 
www.peninsula.com 
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continued from page 165 

blues,” says Diggle. “I wanted to move 
away from creams and took the blue and 
golden brown from the screen and tried 
to keep the colors pale and consistent 
throughout the apartment. We extended 
that light, fresh, airy feeling.” 

Diggle’s transitional interior, howev- 
er, had to be nested within the con- 
text of a new glass apartment building, 
and Velikovsky diplomatically negoti- 
ated an agreement between the curving 
shell of the exterior and a measured, bal- 
anced layout. In the floor plan, old met 
new. The elevator opens to an entrance 
hall with a classically arranged suite of 
rooms to the right for the private quar- 
ters and a large, loftlike living area to 
the left. Classical axes structure the 
whole apartment. 

“Keeping the main space open and 
simple helped us unite the building and 
the interior, because the openness con- 
nected to the modern feel of the build- 
ing,” says the architect. “But because the 
apartment was a segment of a circle, it 
took a lot of effort to fit in an orderly plan 
and make it look simple.” 

The three bedrooms and a study are 
organized around central halls, while 
a long, narrow gallery flanked by two 
engaged columns opens to the living 
area and the expansive terrace, with 
its city view. With windows on three 
sides, the living area is divided into 
five separate zones defined by the 
furniture. An Aubusson rug, its pale, 
light colors recalling the screen, holds 


The geometries and the colors bring 
the room together.” 

The designers placed the more im- 
portant pieces—consoles, mirrors, art- 
work—at the end of the axes and in the 
center of main walls to emphasize the 
symmetries. “It was very easy to put 
my work into this context because it’s 
very ordered,” comments Diggle. “Dmi- 
try doesn’t try to do funky things. He 
works to a classical plan.” 


Over the last decade Muscovites have | 


become increasingly interested in an- 
tiques, and the couple joined the design- 
ers shopping for pieces in France and 
even went on their own scouting trips. A 
few pieces, like a 19th-century console in 
a hall, give the apartment a feeling of 
what Diggle calls gravitas. 


A decade ago there was virtually no 


interior design culture in Moscow, and 
an apartment of this sophistication 
would have been difficult to achieve. “It 
was very hard to find refined furnishings,” 


says Diggle. “Fashion came first, that | 


sense of how you appear on the streets. 


Now people are paying huge attention | 
| ture, yellow stucco and coralina stone. 


to their homes.” 
In a classic law of economics, demand 
prompted supply. “This apartment 10 


years ago would have been 100 per- | 
cent imported,” says Velikovsky. “But | 


crafts in all fields—woodwork, iron- 
work, stonework—have advanced.” 

The interior design profession in 
Russia is hardly a decade old, but already 
there are thousands of designers, and 


“It was very easy to put my work into this context 
because it’s very ordered,” comments 


Diggle. “Dmitry doesn’t try to do funky things.” 








the center of the space and delineates 
the sitting area, where two facing so- 
fas bracket a transparent double-sided 
fireplace enclosed in glass. Under a 
10-arm bronze Florentine chandelier, 
a round table in a black-walnut finish 
defines the dining area. There’s a spa- 
cious TV alcove in one corner and a li- 


brary in another. A baby grand anchors 


the music zone. 

“The areas are all balanced against 
the center,” says Diggle. “You enter the 
space, and things are not falling apart. 


the profession has come a long way 
quickly. Many designers are sophisticat- 
ed, well-traveled cosmopolites, leading 
their clients into fresh, nuanced territory. 
That 18th-century screen, which is now 
in the dining area, is the pebble at the 
center of concentric rings of color and 
mood that export balance and serenity to 
the far corners of the apartment. Ve- 
likovsky and Diggle have taken a few 
notes and composed the kind of har- 
monies that haven’t been seen in Russia 
for nearly a century. 0 





continued from page 173 
to be parked next to the fountain in front 
of the house.” 

When the front door is opened, you see 
through the house to the ocean. Past the 
magnificent, eight-foot-wide mahogany 
center table topped by a blue-and-white 
Chinese jar filled with stalks of ginger, 
past the palms in the internal courtyard 
and past the tall wooden columns. It’s 
really a journey on a water theme, from 
the bubbling fountain outside to the wa- 
ter channel in the courtyard to the gur- 
gling infinity-edge pool on the terrace and 
beyond to the crashing surf on the beach. 

Because the climate can be brutal 
harsh sun, torrential rains, constant sand, 
salt and wind—the materials are few and 





Montoya made a sketch 
on a napkin, and it 
was accepted on the spot. 


durable: a local, walnutlike wood called 
andiroba for the floors, doors and furni- 


“Everything was designed so you could 
hose it down to clean it,” says Carlos Gon- 
zalez, the project director. “Even in the 
baths, we made a very conscious decision 
to make the sinks and tubs in coralina 
stone and the floors in ‘carpets’ of striped, 
stained wood. We didn’t want to bring 
in all kinds of fixtures and tiles. Nothing 
here is fussy.” 

Montoya designed almost all the furni- 
ture. He hired a skilled local cabinetmak- 
er to do the millwork, including many 
doors paneled in different crisscross pat- 
terns, the British colonial-style bedroom 
furniture, the teak outdoor furniture and 
the sleek dining tables. 

“The high quality of the work here 
surprised us initially,” Gonzalez says. 
“Dominican craftsmen can do anything; 
they have a tradition of building homes 
to American and European standards.” 

When the house was complete, Mon- 
toya imported truckloads of dirt and in- 
stalled a lush garden to one side, with a 
winding path to the beach. Here the only 
sounds are birdsong from the black ga- 
Haretas and the whoosh of palm fronds 
rubbing in the wind. Montoya has done it 
again, inside, outside and all around. No 
wonder he has so many repeat clients. 1 
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She couldn't decid ) 


whether to relate a shower 
or a mini-vacation... 


so she did both. 


No travel agents, airline tickets or passports. 
—~ The Steamist steambath transforms your 
shower into your own private health spa, 
with a simple push of a button. In just 
minutes you are transported to a warm, 
steamy paradise, where the most stressful 
| decision you have to make is temperature 





selection. Relax tired, aching muscles and 
feel your worries melt away. Make a clean 
getaway and look and feel great. 










DSC-425 
Maa Aloaalelaea 0c 
Control for inside 
the bathing area. 
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bathroom décor, 
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Food preservation takes a bold new form. Introducing the Sub-Zero PRO 48. Crafted of stainless 
steel inside as well as out, it’s part sculpted metal design statement and part culinary secret weapon. 
Triple evaporators maintain precise climate control. Dual refrigeration prevents fresh and frozen foods 
from exchanging aromas behind closed doors. The PRO 48 does wonders for 


the freshness of your meals. To say nothing of the freshness of your kitchen. 
subzero.com 800-222-7820 
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Cover: The living 
room of Tiggy But- 
ler’s 18th-century res- 
idence in London’s 
Mayfair district. Pho- 
tography by Andrew 
Twort. See page 204. 


ABOVE RIGHT: Clear 
acrylic pieces and mas- 
sive mirrors highlight 
the living room of in- 
terior designer Geof- 
frey Bradfield’s 1869 
town house in Man- 
hattan. See page 194. 
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The Designer Opts for Moody Elegance in His 
Eclectic Sydney Apartment 
Text by Steven M. L. Aronson 
Photography by Erhard Pfeiffer 


98 Marta JOSE ZARAGOZA 
Punctuated by Color and Ingenuity, Her 
Barcelona House Comes Alive 
Text by Nicholas Shrady 
Photography by Eugeni Pons 


132 MarrHew WHITE 
It’s a Mod, Mod World for the Designer and 
Thomas Schumacher in London 
Text by Christopher Petkanas 
Photography by Andrew Twort 








158 


194 
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CarLos ALBERTO CRUZ 

The Architect Expresses His Collecting Impulse 
in Santiago, Chile 

Text by Therese Bissell 

Photography by Carlos Eguiguren 


GEOFFREY BRADFIELD 

The Focus Is Clearly on Glamour in His 
New York Town House 

Text by Stephen Drucker 

Photography by Durston Saylor 


TiGGy BUTLER 

Restoring Luxury and Grandeur to a 1725 
House in London 

Text by Elizabeth Lambert 

Photography by Andrew Twort 


212 JosEPH GIOVANNINI 


An Inherited Apartment in Los Angeles Is a 
Blank Slate for the Imagination 
Text by Joseph Giovannini 
Photography by Tom Bonner 
continued on page 14 
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Jerrold E. Lomax’s mod- 
ernist loft in Sand City, 
California. See page 264. 


256 Marierre Himes GOMEZ 
Achieving a Complex Balance of Energy and 
Calm on Park Avenue 
Text by Stephen Drucker 
Photography by Scott Frances 


264 JERROLD E. LOMAx 
Boxing Poetic in a Mixed-Use Complex 
in Central California 
Text by Michael Webb 
Photography by John Edward Linden/Arcaid 


272 ARABELLA LENNOX-BoyD 
The Landscape Architect Revitalizes Her 
Childhood Home near Rome 











218 KATHERINE NEWMAN Text by Elizabeth Lambert 
Discipline and Grace Converge in a Photography by Giancarlo Gardin 
Classic Toronto House 
Architecture by Peter Cebulak 278 JOHN AND NorMa KING 
Text by Amanda Vaill The Architect and Designer Find a Place for 
Photography by Tony Soluri Moorish Modern in Aqyjic, Mexico 
1] Text by Peter Haldeman 
| 228 Laura HUNT Photography by Scott Frances 





A Crisp New York Space with Belle Epoch Flair 
Text by Steven M. L. Aronson 
Photography by Durston Saylor 





234 MICHAEL VANDERBYL 
AND ANNA HERNANDEZ 
A California Bungalow Refines the 
Napa Valley Vernacular 
Text by Patricia Leigh Brown 
| Photography by Matthew Millman 





f 240 JOHN MAIENZzA 

| | Embracing Vintage Hawaitana for a 1930s 
Oahu Hideaway 

Text by Michael Frank 

Photography by Durston Saylor 





250 TimoTHy CorRIGAN 
A Fresh Start for 
France’s Chateau de Gallerande 
Text by Michael Peppiatt 
Photography by Marina Faust 





Interior designer Mari- 
ette Himes Gomez’s 
classic New York living 
room. See page 256. 








continued on page 20 
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LETTERS 
CONTRIBUTORS 


AD SHoppInec: ALL’s FAIR IN MAYFAIR 
Carleton Varney Extols New and Old Favorites 
near His London Home 

Text by Wendy Moonan 

Photography by Jonathan Pilkington 


DISCOVERIES BY DESIGNERS 
Architectural Digest’s Editors Present 
Designers’ Sources 


Books: HOT OFF THE PRESS 
Visual Romps Through America, Pursuing 
the Muse and Other Devilish Business 


DESIGNERS’ OWN LINEs: 

NEcEsSITY MEETS INVENTION 

When Finding the Perfect Piece or Accent Is a 
Matter of Creating It 


AD TRAVELS: TRESORS D’ HERMES 

A Unique Private Collection Above the Paris 
Boutique Enchants and Inspires 

Text by Michael Peppiatt 

Photography by Marina Faust 








150 


168 


288 
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art and objects above 
the Hermés boutique 
in Paris. See page 138. 


"THE PROFESSIONALS: MARJORIE SHUSHAN 
With Quiet Determination, the Designer 
Follows Her Own Path 

By Nicholas von Hoffman 


ESTATES FOR SALE: EDITORS SELECT 
PROPERTIES AROUND THE WORLD 
England, Austin, Hawaii, Aspen, Sonoma... 


AD Directory 
A Listing of the Designers and Architects 
Featured in This Issue 


A private collection of 
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Hand-painted porce- 
lain from the Paris shop 
Giovanna Amoruso- 

Manzari. See page 72. 
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WHO WOULD EVER HAVE THOUGHT 


: RIPLEY, SURREY 


WOULD BECOME THE OTHER 
HOME OF MISSISSIPPI DELTA BLUES? 


’ A world from Mississippi, a young man listens to Delta blues on the BBC. He feels its intent. Appreciates its 
ethos. Unwilling to just mimic those legendary riffs, he takes a hand at reworking them; and at 17, Eric Clapton 
takes his passion for blues to London. Over 45 albums later, the end of his career is nowhere in sight. Just like 


the Mississippi's delta from the center of Ripley. 
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AD Letters 








What a pleasure to see the 
warm and lovely 500-square- 
foot Mouse House belonging 
to Olga Hirshhorn (“Short on 
Space, Long on Are ajuk, 
2005). I have reluctantly be- 


gun to downsize my 40-year 


collections with much trepidation. Her thoughts 


about letting go of things and yet still living so beau- 


tifully within a small space have encouraged me to do 


the same. Thank you for presenting the story. 


CONSCIENTIOUS OBSERVER 

I found your spread on Ted Turner’s 
restoration and conservation efforts at his 
New Mexico Vermejo Park Ranch ab- 
solutely uplifting (June 2005). Here is an 
individual who could have done just about 
anything he wanted with his wealth and 
with this gorgeous tract of pristine Amer- 
ican land. Yet he chose to preserve its in- 
tegrity and to do so with taste, style, gen- 
erosity and commitment. He, with the 
contributions of his former wife Jane 
Fonda, has opened up Vermejo’s beauty 
to those of us not equally blessed with his 
resources but who share the same passion 
for nature and for preservation. I love the 
integration of the old with the new. 
Mareuerits D. RAGSDALE 

U.S. AMBASSADOR, REPUBLIC OF DjIBOUTI 
DULLES, VIRGINi 


SHORT AND SWEET 

Your magazine is one of the sharpest ar- 
chitectural magazines I have ever read. 
CYNTHIA GIRAUDO 

LAGUNA NIGUEL, CALIFORNIA 
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— Santo D1 Donato 


PHILADELPHIA, PENNSYLVANIA 


ARBOR VITAE 

I really smiled wide when I saw Thomas 
F. Leddy’s little “playhouses” scattered 
through the forest on Mount Desert Is- 
land (“Through the Trees,” June). Archi- 
tect Chris Wriggins did a fantastic job. 
Thomas is making quite a personal state- 
ment, and in a very unconventional way. 
He is a most interesting man. 

PauL Epwarp Tay 

MENDOCINO, CALIFORNIA 


DAYS GONE BY 

I have just finished reading your June is- 
sue from cover to cover. I can’t recall 
when I have been more enthralled with a 
magazine. Every page was a feast for the 
eyes, and I savored every word. Many of 
the more rustic, camplike houses took me 
back to my childhood, when my fam- 
ily and I vacationed in the Upper Penin- 
sula of Michigan. As long as you keep 
putting out issues like this one, I'll keep 
reading and saving every one. 

JAN McCan_ess 

CHINA GROVE, NORTH CAROLINA 


IDEA FILE 

I would love to reconfigure my foyer us- 
ing Thomas Pheasant’s design for his 
recent project in Maryland (“Design by 
Degrees,” March 2005). Please continue 
to publish his beautiful work. 

Caruy JACKSON 

CuicaGo, ILLINOIS 


BUCOLIC AESTHETIC 

I have read Architectural Digest for over 
25 years. The June issue was just out- 
standing. I cherish the ideas, thoughts and 
examples your photographers and writers 
present. The locations and homes in the 
country house theme provide the sim- 
plicity and peace so many are looking for 
in their quest for a warm place. Again, 
thank you for this wonderful edition. I 
will keep it for decades. 

STEPHEN J. FisH 

CINCINNATI, OHIO 


DISCERNING EYE 

In your June issue you featured the resi- 
dence of Oliver Clark and his delightful 
collection of folk art (“For Collectors: 
Manhattan Folk Tale”). In almost every 
photograph, I noticed antique Caucasian 
rugs. I would enjoy learning about his 
collection and how he integrated them 
into his home. Due to their unique sizes 
and shapes, placing them often takes 
determination and talent. 

CAROL GOLDSTEIN 

DENVER, COLORADO 


ORGANIZATION TIP 
For many years I have filed away my 
copies of Architectural Digest. However, in 
the interest of time, I have lately devel- 
oped a filing system that allows me to 
more accurately rate a beach renovation 
in Malibu or a town house in New York, 
all by the use of Post-it notes in different 
colors. Once you become aware of the 
system you have tailored, you are pretty 
much off and away. I even leave celebrity 
names and dates on the Post-its to further 
streamline the system. Sounds too simple, 
but trust me, it works. But where do we go 
from here in terms of storage? 
JOHN N. PETHEBRIDGE 
SYDNEY, AUSTRALIA 

continued on page 34 
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POINT OF INSPIRATION 

As soon as my issue of Architectural Digest 
arrives, I curl up with it in a comfy spot 
with a glass of wine. It’s inspiring to see 
how the other half lives, and even though 
my budget doesn’t extend that far, I can 
still enjoy the beauty of simple things 
with the help of your wonderful ideas. 
BETTY JEAN BaILey 

PALM SPRINGS, CALIFORNIA 


STYLISTIC CHOICE 

I had the pleasure of meeting interior de- 
signer Kelly Hoppen this past April. She 
just came out with a line of furniture, and 
I heard she was featured recently (“New 
York Thoroughbred,” June). I love the 
clean look and the textures she uses. 
RuTH ELLA GARNER 

CEDARTOWN, GEORGIA 





A FAMILY AFFAIR 

I thought I would let you know why I 
became a subscriber to your magazine. 
The reasons are twofold: First, on the 
TV news a speaker, Mr. Jean-Luc Mon- 
grain, mentioned Architectural Digest as 
his favorite reading material. Second, 
my daughter Céline became an interior 
designer. So every copy goes to her after 
I am finished. I was halfway into a one- 
year subscription, and then I took your 
offer for another three years. 

J. GERARD RoBIDOUX 

Rouses Potnt, NEw York 


PROFESSIONAL INTEREST 

I’m a design architectural drafter. I would 
be happy if you showed more floor plans. 
Douc.as J. DE Mers 

MINNEAPOLIS, MINNESOTA 


The editors invite your comments, suggestions and criticisms. 


SHARED COLLECTION 

Each month I eagerly await the newest li- 
brary copy of Architectural Digest so that I 
can check out the previous month’s issue, 


hoping that no one gets to it before me 


(the current issue can’t be borrowed). I 


thoroughly enjoyed the June offering | 


“Easy Living on Lake George.” 
Mary FoLsom 
KENNEBUNK, MAINE 


REQUEST FROM AFAR 

I am a regular reader of your magazine. I 
think it is one of the most inspirational 
sources for budding architects and interi- 
or designers. The homes featured in Ar- 
chitectural Digest are the best in the world. 
Please show more desert homes. 

Monuir Passi 

CHANDIGARH, INDIA 


Letters to the editor should include the writer’s name, address and daytime phone number and be sent by e-mail to 
letters@archdigest.com or by mail to Letters, Architectural Digest, 6300 Wilshire Boulevard, Los Angeles, California 90048. 


Letters may be edited for length and clarity and may be published or otherwise reused in any medium. 
All submissions become the property of the publication and will not be returned. 
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Chandeliers 
TTT XY 
Sconces 

Candelabra 

I DY aki 


Accessories 


Made exclusively for 
The L’Etoile Collection’ 


nD Uy: 


315 East Con bstetas Second Floor, New York, NY 10021 Telephone: (212) 838-2320 — Fax: (212) 754-0173 


351 Peachtree Hills Avenue NE, Atlanta, GA 30305 


Also available through 


OPO e ae ANE 
Telephone: (800) 367-7247 


1855 Griffin Road, Dania, FL 33004 Telephone: (800) 642-7247 


The L’Etoile Collection of Reproduction Lighting Catalogue, $24.50 through your design professional. 

















CALIFORNIA CLOSETS 


Complimentary consultation 866.892.1875 calclosets.com 
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LOS ANGELES 8600 MELROSE AVENUE CALIFORNIA 90069 USA TELEPHONE 310-652-9999 
LONDON 56 SOUTH AUDLEY STREET W1K 2Q] UNITED KINGDOM TELEPHONE 020-7499-5602 








Visit our website www.mansourrug.com 





AD Contributors 





Our next issue will feature a special sec- 
tion—previews of coming attractions 
from Architectural Digest: Hollywood at 
Home, our new book being released this 
October by publisher Harry N. Abrams. 
Years in the planning, with a cast of hun- 





dreds—if not thousands—the book features a compilation of | 


celebrity homes that appeared in the pages of Architectural Di- 
gest throughout the last several decades and offers an excur- 
sion into the homes of Hollywood legends past and present. 
Today, of course, Hollywood is no longer confined to 
geographic boundaries. Movies are made all over the globe, 
stars live everywhere, and Hollywood tends to exist mainly as 
a state of mind—a dream state. However, the people who star 





Coming in the October issue 


in those dreams actually live in reality—their own reality, reflected by their homes. 
In the book and on its cover, you will find John Travolta’s Florida residence, which dou- 


bles as an airport for his jet collection, a look inside the late, reclusive Greta Garbo’s New 


York apartment, Frank Sinatra’s Palm Springs compound, Judy Garland in her first home 


after achieving major stardom, and fireworks at Dennis Quaid’s Montana ranch. Satin- 


clad, platinum-blond Jean Harlow is the quintessential glamorous movie star in her 


all-white Holmby Hills mansion. Screen legend Marilyn Monroe’s various homes are 


also shown, including the first real home of her own, which she found only a matter of 


months before she died there. 


The rare glimpse of Hollywood, its pioneers, its icons and today’s cinema royalty—and 
the tenuous magic that draws us into the aura of the personality—is what this book is all 


about. Hollywood at Home. 


Paige Rense, Editor-in-Chief 














ELIZABETH LAMBERT (“Tiggy 
Butler,” page 204; “Arabella Len- 
nox-Boyd,” page 272). “The house 
still does what it was meant to 
do originally—entertain,” Lon- 
don-based contributing writer 
Elizabeth Lambert says of Tiggy 
Butler’s 1725 terrace house in the 
city’s Mayfair district. “When you 
walk in the door, you feel good 
and stand a little taller.” For this 
issue, Lambert also covered Pa- 
lazzo Parisi, the childhood home 





TONY SOLURI (“Katherine 
Newman,” page 218). Upon 
walking into designer Kather- 
ine Newman’s Toronto resi- 
dence, which she gutted and 
renovated, contributing pho- 
tographer Tony Soluri had 
some distinct impressions. “I 
found it to be the most decid- 
edly feminine, supremely com- 
fortable space I had seen in 
years,” he says. “It has a perfect 
mix of traditional and contem- 


of landscape architect Arabella porary. This is most apparent in the dining room, where you have a tra- 
Lennox-Boyd, set atop a hill sur- ditional setting with this interesting, abstract artwork.” Soluri, who is 
rounded by olive trees and gar- _ based in Chicago, was especially intrigued by the double-height library 
dens in the Italian village of Oliveto. “It’s remarkable,” says Lambert. “She and its circular balcony. “Katherine and I walked around the balcony to 
grew up in Italy but has a deep, almost English, love of plants. To see _ see if I could get a good shot from above, but it ended up looking better 





something like this in the hot, dry Italian landscape speaks to her talents.” _ being shot from the side, to more dramatically show the glowing core.” 
continued on page 42 
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Contributors 








NICHOLAS SHRADY (“Maria José 
Zaragoza,” page 98). “What struck 
me when I first visited Maria José 
Zaragoza’s residence was the sheer 
sensuousness of the place,” writer 
Nicholas Shrady says about the 
designer’s modern, three-story res- 
idence in Barcelona. “She’s very 
adept at introducing elements—wa- 
ter, bold colors, richly hued woods, 
contrasting textures, aromatic plants 
in the garden—which act to stimu- 
late the senses and create spaces that 








are alternately vibrant, congenial or 
placid, as her needs dictate.” The Barcelona-based Shrady, whose work 
has appeared in The New York Times Book Review, is the author of 
Sacred Roads: Adventures from the Pilgrimage Trail and Tilt: A Skewed His- 
tory of the Tower of Pisa. He’s currently at work on The Last Day, a book 
about the great Lisbon earthquake of 1755. 


SCOTT FRANCES (“Mariette Himes 
Gomez,” page 256; “John and Nor- 
ma King,” page 278). The difference 
between the two interiors that con- 
tributing photographer Scott Frances 
shot this month is that “Gomez’s 
design aesthetic is driven by the 
bones of the building, and the 
Kings’ décor is driven by natural 
light,” he says. “What they seem to 
have in common, however, is that 
they’re both unmistakably female- 





designed projects.” 


MICHAEL FRANK (“John 
Maienza,” page 240). “For 
all their integrity, they 
have a healthy sense of hu- 
mor about design. They 
aren’t afraid to make it 
fun,” contributing writer 
Michael Frank observes of 
designer and architect John 
Maienza and his partner, 
builder Gregg Wilson, who 
renovated their 1933 home 
in Honolulu. “They hun- 
kered down and took care 


of an old piece of Ha- 





wail,’ Frank says. “Where 
many would tear down or expand to ridiculousness, the two recog- 
nized, appreciated and respected the Hawaiian vernacular. They let 
the house guide them to its best expression of itself.” Frank has written 
for The New York Times and the Los Angeles Times Book Review, among 
many other publications. 
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ANDREW TWORT (“Matthew White,” page 132; 
“Tigey Butler,” page 204). “There’s so much de- 
tail in Tiggy Butler’s house that it’s a little bit 
tricky to capture it in the pictures,” says photog- 
rapher Andrew Twort, who turned his lens to 
Butler’s historic Georgian terrace house and 
Matthew White’s modérn West End apart- 
ment. “For instance, the stair hall has detail that 
seems to go on forever, and you can only get so 





much in one shot,” he notes. He solved the issue 
by pointing the camera straight up to capture it. For White’s apart- 
ment, “it was exciting to get that pure white and jet black to read well— 
it’s a very delicate balance. I tried to be faithful to the atmosphere and 
retain its natural light and airiness,” he says. Twort, who is based in 
London, also shoots for the BBC. 





Se JOSEPH GIOVANNINI 
ee _ (“Joseph Giovannini,” 
\ page 212). “As I worked 
: ; on the apartment, I 
gradually realized that 
my roots as an archi- 
tect trace to this build- 
ing, because my father 
first taught me to wield 
a hammer on its studs 
and floors,” contribut- 
ing writer Joseph Gio- 
vannini says of his par- 
ents’ first apartment near 
downtown L.A., which 
he recently inherited as 
a pied-a-terre as well as a tabula rasa upon which he could scribble 











whatever he wished. “Coming back to this family building was a return 
to the cradle of my building urge,” he says. “Working on the rooms re- 
leased many memories that surged out of a deep space in my mind: 
I was rummaging around my early childhood.” 





MARINA FAUST (“Timothy Corri- 
gan,” page 250; “Travels: Trésors 
d’Hermés,” page 138). Contributing 
photographer Marina Faust was 
treated to a special tour of Timothy 
Corrigan’s 15th-century Chateau de 
Gallerande in France’s Loire Valley 
by the proud owner himself. “We 
walked through the chateau and 





the gardens and talked; he told me 
the story of the place, and I told 





him about my work. It was like 








strolling through a fairy tale,” says 
Faust, who also headed to the private Hermés museum in Paris. “It’s 
very French,” she says of the museum. “Dusty, chaotic, aristocratic 
and wonderful.” Faust is a video artist who will have a screening at 
London’s InIVA in November. 
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Carleton Varney Extols New and Old Favorites near His London Home 
Text by Wendy Moonan/Photography by Jonathan Pilkington 


LICHES ARE CLICHES FOR 
a reason: They tend 
to be true. Take the 
old saw by Samuel Johnson: 
“When a man is tired of Lon- 
don, he is tired of life.” No 
statement was ever more ac- 
curate, at least as it pertains to 
London’s most irresistible lux- 





ury-goods shops. They may in- 
duce envy but never boredom. 

After buying a London 
pied-a-terre in the elegant 
Mayfair district, the Ameri- 
can interior designer Carleton 
Varney became an indefati- 
gable shopper in the neigh- 


continued on page 50 
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Far Lert: New York 
designer Carleton Var- 
ney has owned a flat 
in London’s Mayfair 
district for 27 years and 
returns often to relax 
and visit some of the 
area’s unique sources. 


















ABOVE AND LEFT: The 
designer indulges his 
passion for linens at 
the five-year-old shop, 
run by Edi Bavagnoli 
and Roberto Chietera, 
which features sheets, 
towels and duvets cus- 
tom-made in Italy. 
“There’s nothing they 


can’t do,” he says. 
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Use IT WISELY. 


To invest in our future, we must nurture our children’s fantasies, and inspire their creativity. This requires access to the arts that too 
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e Infiniti G35 Coupe. Available in black obsidian. Also available with 
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Ricut: The front en- 
trance. BELOW: Var- 
ney and sales manager 
David Brayshaw ad- 
mire the antique silver 
and glass displayed 


in the chairman’s room. 


Cc om™mmemmer}!}O ern 
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Bortrom: “You can 
spend a day here—it’s 
like walking into a crys- 
tal fantasy,” the design- 
er says of the shop’s 
vast assortment of chi- 
na, glass and flatware. 


















































continued from page 46 
borhood. With equal enthusi- 
asm he explores such venerable 
purveyors as Thomas Goode 
& Co. and newcomer Edi B 
Fine Linens. 

Thomas Goode, on South 
Audley Street, has been selling 
fine bone china, crystal and 
silver since 1827, 10 years be- 
fore Queen Victoria came to 
the throne. It has supplied be- 
spoke china services to royal 
houses in Europe and Russia 
and still has three warrants 
from the British crown. The 
company even carries the china 
pattern Prince Charles uses in 
his own homes, a draw for Var- 
ney, who has acquired two 
demitasses from the collection. 

This luxurious emporium 
has new porcelain patterns 
from Meissen, Royal Copen- 
hagen, Herend and KPM, as 
well as European crystal and 
English silver. The paneled 
chairman’s room is the setting 
for its display of antique silver, 
china and crystal. 
continued on page 52 
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continued from page 50 

A few doors up is Edi B Fine 
Linens, a supplier of top-qual- 
ity linens for bed, bath and 
table. Owners Edi Bavagnoli 
and Roberto Chietera have in- 
stalled tall white cases to show 
a range of 600-thread-count 
cottons in sherbet colors. Edi 





B specializes in custom work, 
including embroidered bed 
linens and satin damask com- 
forters with appliquéd borders. 
Varney takes full advantage of 
the shop’s wares and services. 
“They do things you can’t get 
in New York. I outfit my cli- 
ents’ entire houses there.” 

















ABOVE: Rugs and tap- 
estries, such as a circa 
1600 Flemish three- 
panel screen, abound 
in the showroom Var- 
ney describes as hay- 
ing “the best Oriental 
and European carpets.” 
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RiGHT: Owner Man- 
sour Soleimani and 


his son Be shour Solei- 
mani share ‘heir ex- 
tensive know!edge with 


the designer as they 
examine a signed 1880 
Turkish carpet. 





A. Pash & Sons is a chock- 
ablock silver shop. Gleaming 
under the antique Osler crys- 
tal chandeliers are wonderful 
examples of English silver: an 
ornate epergne made in Shef- 
field about 1904, a candela- 
brum made by Mortimer and 
Hunt in 1839, a pair of tureens 





Lerr: In addition to an- 
tique pieces, the shop 
carries contemporary 
works, including a 
monumental solid-sil- | 
ver pagoda fountain 
ona marble base, made | 
for Asprey in 1989. 


Far Lert: The 1870 sil- | 
ver Doncaster Cup, 
presented to the race’s | 
winner, Sornette, and 
created by Hunt and 
Roskell, is above an ar- 
ray of 19th-century 
silver and gilt bronze. 


by Charles Reilly & George } 
Storer from 1834 and lots of 
picture frames. “Most of my | 
clients have the basics,” notes | 
Varney. “I tend to go to Pash | 
for special accessories that 
have to do with entertaining.” 
Whether searching for an 
continued on page 56 
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Lert: The designer 
frequently stops by to 
peruse furnishings 

“a connoisseur will ap~ 
preciate,” and to chat 
with second-genera- 
tion owner Alan Rubin. 





BELow: A circa 1780 
Russian occasional ta- 
ble is before a pair of 
Robert Adam sofas, 
commissioned for Sir 
Abraham Hume’s May- 
fair house in 1780. 


The famous 18th-century engraved maps of Paris by Turgot and Bretez are the 
backdrop for an unusual piece: a small 18th-century Russian table. 


continued from page 52 

antique carpet or planning a 
custom commission, the de- 
signer always visits Mansour, 
which features a large collec- 
tion of Oriental and European 
rugs. This gallery is a family 
affair, with Mansour Solei- 
mani and his sons Benhour 
and Benjamin Soleimani all 
sharing responsibilities. Re- 
cent offerings include a Turk- 
ish piece, signed “Hereke,” in 
eggplant and green; a 130- 
year-old Sultanabad carpet in 
pomegranate red, soft blue and 
cream; and an antique tapestry 
made in Brussels. 


Ricut: Varney, who 
considers fresh flowers 
an essential whenever 
he is in London—“I’m 
never without them in 
my flat,” he remarks— 
selects some delphin- 
iums at a local stand. 








When he needs to find a 
piece that “won’t get lost in 
a room,” Varney heads up 
Mount Street to Pelham Gal- 
leries, a shop founded in 1928 
that shows its fine Continen- 
tal and English antiques on 
French parquetry floors. One 
corner boasts a pair of refined 
giltwood sofas designed by 
Robert Adam in 1780 for 
a house in Mayfair. Behind 
them, on a red velvet panel, 
hangs a splendid large French 
carved giltwood mirror from 
about 1660. 

The famous 18th-century 
engraved maps of Paris by 
Turgot and Bretez, mount- 
ed on canvas, are the backdrop 
for another unusual piece: 
a small round 18th-century 
Russian occasional table in 
kingwood, purpleheart and 
satinwood with gilt-bronze 
mounts. A coastal scene, possi- 
bly an imaginary landscape, is 

continued on page 59 
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SUNDANCE CHANNEL AND GREY GOOSE ENTERTAINMENT 


“ICONOCGLAS?S explores the intersection where two great 


talents meet—and where creati vity comes alive.” 


-EXECUTIVE PRODUCER ROBERT REDFORD 


Fashion designer Tom Ford finds inspiration in the 
ingenious creations—and mind—of artist Jeff Koons. 


Acclaimed actor Samuel L. Jackson goes one-on-one 
with basketball legend Bill Russell. 





Chef and restaurateur Mario Batali spices things up 
with musician and film producer Michael Stipe. 






PRESENT 


ICONOCLASTS 


A SIX-PART ORIGINAL SERIES PREMIERING IN NOVEMBER ONLY ON SUNDANCE CHANNEL 








TUNE IN and take a journey with some of today’s 
most provocative personalities as they explore the 
passions and aspirations of the innovators, rule 
breakers and ground shakers who inspire them. 
Meet three of the six creative pairings featured 
on the show. These are the ICONOCLASTS. 


ENTER THE ULTIMATE ICONOCLASTS SWEEPSTAKES 


Tell us who you feel most deserves the title of Iconoclast. 
Reveal him or her and be entered for a chance to win a trip 
for two to Los Angeles to attend the ICONOCLASTS Gala 
Premiere, including a two-night stay courtesy of W Hotels, 
roundtrip airfare for two and a $2,000.00 shopping spree. 
Pack your bags and get ready to be the toast of the town. 
Log on to www.iconoclaststv.com to enter and 
view full official rules. 


sundance 
CHANNEL, 





GREY GCOSE 


— ENTERTAINMENT" — 


NO PURCHASE NECESSARY. Must be 21 years of age or older to enter and a legal resident of one of the 50 United States or the District of Columbia as of the date of 
entry. Not valid in California, outside the 50 United States or outside the District of Columbia, or where otherwise prohibited by law. Sweepstakes starts 8/5/05, and all 
entries must be received by 11:59:59 P.M. EST on 9/19/05. Winner will be picked at random. Entrants who have any interest in an on-sale or off-sale retail alcoholic 
beverage business are ineligible. To enter and view full sweepstakes rules, go to www.iconoclaststv.com. 
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“Purdey’s appeals to my sense of touch 
and has the scent of yesterday.” 


continued from page 56 
beautifully painted on the top. 
Owner Alan Rubin, an ac- 
complished harpsichordist, can 
often be seen in the gallery 
playing a double-manual ma- 
hogany harpsichord made in 
1789 by Abraham and Joseph 
Kirckman, of London. 
Occupying a different niche 
in the Mayfair luxury spec- 
trum is James Purdey & Sons, 
one of the city’s oldest and 
most famous shops for sport- 
ing clothing and accessories. 
Here, within its paneled walls, 


MAYFAIR SOURCES 


one finds corduroys and cash- 
mere sweaters, walking sticks 
with carved duck heads and 
china platters with hunting 
motifs, as well as patchwork 
quilts made of sporting ties and 
cashmere throws with their 
own leather carrying straps. 
“Purdey’s appeals to my sense 


of touch and has the scent of 


yesterday,” says Varney. 

In Mayfair, merchants don’t 
shout about their wares; they 
whisper—and smart shoppers, 
both novices and cognoscenti, 
like Carleton Varney, listen. 














Shopping 


JAMES PURDEY 
& SONS 


Far Lert: Always look- 
ing for unusual items 
for his clients, the de- 
signer examines a cash- 
mere throw. At rear 
are wood cases holding 
hunting accessories 
and decorative objects. 


Lert: “It’s colorful,” 
Varney observes of one 
of his favorite items at 
the shop—a quilt hand- 
made from sporting 
ties. “I would use it for 
a library or a bedroom 
in a country house.” 

















| Mansour, 56 South Audley Street, 44-20-7499-5602; www.mansourrug.com. Antique tapestries and European and Oriental rugs 


2 A. Pash & Sons, 37 South Audley Street, 44-20-7493-5 | 76; www.pashantiques.com. Antique silver and china 


3 Pelham Galleries Ltd., 24 & 25 Mount Street, 44-20-7629-0905; www.pelhamgalleries.com. |8th- and |9th-century European furniture 


4 James Purdey & Sons Ltd., 57—58 South Audley Street, 44-20-7499- 1801; www.purdey.com. Sporting apparel and accessories 


5 Edi B Fine Linens, 29 South Audley Street, 44-20-7629-4650. Bed, bath and table linens 
6 Thomas Goode & Co., 19 South Audley Street, 44-20-7499-2823; www.thomasgoode.co.uk. Silver and custom china 
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The Designer Opts for oor Att in His Eclectic Pyne Apartment 
Text by Steven M. L. Aronson/Photography by Erhard Pfeiffer 


Interior designer Wal- — BELow: In the entrance 


ter Herman (right) hall, a circa 1775 com- 
| mixed modern Austra- _ mode by Pierre Rous- 
lian paintings with an- _ sel is placed with work 


tique furnishings in by Erica McGilchrist, 
his Sydney apartment. _ top, and Frank Hinder. 











HO CAN BLAME WALTER HER- 

man for wanting to be where 

the action Down Under is? 
When the designer forsook his long- 
adored home in Darling Point, a nice- 
ly quiescent Sydney neighborhood, it 
was for the newly cool district of clubs, 
pubs, cafés, restaurants and cutting-edge 
shops known as Potts Point—and to the 
very omphalos of it at that. “It’s all hap- 
pening right on Macleay Street where I 
live,” he enthuses. 

Residentially speaking, Macleay Street 
is an architectural love-in, chockablock 
with sandstone mansions, large terraced 
houses, and apartment complexes, and 
democratically embracing the Georgian, 
Neoclassical and Art Déco styles. But Her- 
man, determined to leave most of the fur- 
niture and much of the baggage of his 
old life behind, opted for a bland new 

continued on page 66 
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Can a range hood make you feel good? Our patented Magic Lung provides the quietest most 
efficient kitchen ventilation system on the market today. And this unique system doesn’t use 
Filters, which means less headaches for you. We not only invented the residential range hood, 
but we've steadfastly improved it for more than 70 years. While other companies build range 
hoods as a sideline we continue to perfect our superior technology. Feeling pretty good aren't 


you? After all, an aroma in the wrong place is just out of place. Vent-A-Hood, it’s aromatherapy 


for your kitchen. Visit www.ventahood.com —“VentAtsfoockL. 


® 


Aromatherapy for your Kitchen 


















































continued from page 62 
building whose face—or, rather, faceless- 
ness—smacked of brand-new beginnings. 
There were some inevitable false 
starts—he went on to decorate his high- 
ceilinged, two-bedroom apartment no less 
than three times in the five years he has 
occupied it. “I went through stages,” he ad- 
mits. Stage One was silvery gray walls and 
furniture covered in white linen. Stage 
‘Two was everything white, furniture and 
walls. The problem with that was the win- 
dows faced west and it was eye-blinding- 
glary. “My friends, the second they 
!ked in the door, would reach in uni- 
son for their sunglasses,” he explains, 
adding, “I was trying out minimalism, 
which was the trend here at the time, but it 
just wasn’t me—it wasn’t really how I like 
to decorate, and it certainly wasn’t how I 
wanted to live. So then I went dark, which 
suited my personality more.” 
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“T wanted something ABOVE: Paintings by 


glamorous, moody,” Nancy Borlase, left, 
Herman says. Lerr:A and Robert Hughes 
Regency mirror and flank the living room 
an African mask arein _ fireplace. Sofa and 

the dining area. Her- chair velvets, Rubelli. 
més plates. Wing chair — Brunschwig & Fils 
damask from Lisio. scroll-back chair fabric. 


If that result was, and remains, a suc- 
cess—a testament to timeless masculine 
glamour—it’s because in this, his latest 
stage, as one of his colleagues put it, “Wal- 
ter understood himself brilliantly.” What 
he did was soften the apartment’s edges 
with lavish fabrics, “brave painted finishes,” 
gilt frames for his fine collection of Aus- 
tralian paintings, and sofas and chairs of his 
own design. “The most important thing 
that I feel my rooms now have that they 
didn’t,” he says, “is a heartbeat.” 

continued on page 68 
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| Handcrafted luxury crystal. For retailers, call toll-free 1-866-240-5115. www.moserusa.com 
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“Les Contemporains” collection : “CINE CITY” entertainment unit, design Luigi Gorgoni. Off-white lacquer interior, metal bronze lacquer frame. Sliding bronze glass door. 
Exterior neon light. Home cinema screen. Dimension: L. 274 x H. 204 x D. 44 cm. “NUAGE” swivel armchairs, design Maurizio Manzoni et Roberto Tapinassi. 


To purchase our “Les Contemporains” eatalog or to locate the Roche-Bobois store nearest you, call 1-800-972-8375 (dept 100). Through interior designers and these exclusive locations. wwW.roche-bobois.com 
SPECIAL FINANCING AVAILABLE. SUBJECT TO CREDIT APPROVAL. SEE YOUR LOCAL STORE FOR DETAILS. 


ATLANTA - BOSTON - CHICAGO - COLUMBUS, OH - CORAL GABLES, FL - COSTA MESA, CA - DALLAS - DENVER - DETROIT - HOUSTON - LA JOLLA, CA - LOS ANGELES - MONTREAL - NAPLES, FL 
NEW YORK - OTTAWA - PALM BEACH - PHILADELPHIA - QUEBEC - SAN FRANCISCO - SAN JOSE, CA - SAN JUAN, PR - SEATTLE - TORONTO - VANCOUVER - WASHINGTON, DC - WINNETKA, IL. 

















“The most important 
thing that I feel my rooms 
now have that 
they didn’t is a heartbeat.” 


continued from page 66 

Palpitating like mad at any rate in the 
entrance hall is a near-life-size mid-19th- 
century French replica of the Borghese 
Gladiator of antiquity, his musculature ex- 
aggerated to the point of fantasy. This 
beautiful bronze, the antique French com- 
mode across from it, the amber of the walls 
(Herman had the entrance hall and the liv- 
ing and dining room faux-pine paneled) 
and the oak of the parquetry floor collec- 
tively glow a rich honey color. The space as 
a consequence seems lit from within by its 
own luster, which is how the rest of the 
apartment comes to light also. 

The sofa in the 30-foot-long living/din- 
ing room is upholstered in a silk velvet 
the very color of the walls. Behind it is 
a Regency rosewood table to which a pair 
of Napoleon III gilt wing-back chairs, 
coruscating with gold damask, and a passel 
of turn-of-the-last-century French chairs, 
sporting black leather, can be smartly 
pulled up for a meal. The rug is 1920s Chi- 
nese, beige and cream shot through with a 
blue that “ties it back” to the draped table- 
cloth in a corner. 

In the bedroom (as in the adjoining small 
study), the walls and carpet are navy: a sea 
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“T like both the luxu- 
ry of tradition and the 
energy of the mod- 
ern,” Herman says. “I 
wanted to bond them 
in a synergistic way.” 
Lert: Navy felt covers 
the bedroom walls. 


ABOVE: The study. 
Lithographs by John 
Lennon are Herman’s 
only non-Australian 
art. “I love his line,” 
he says, “the way he 
just scribbled.” Gold 
damask from Bises. 


whose blue is broken only by the whitecaps 
of baseboard and ceiling. The carpet is 
wool from New Zealand, while the walls 
are of a felt that feels like a reprieve—al- 
ways a good wavelength to be on. Indeed, 
when Walter Herman lies propped against 
his heavy-woven-white-linen headboard, 
he’s hard-pressed not to imagine his ship 
of a bed slipping out of Sydney Harbour 
through the Heads. 0 
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Downsview cabinetry collection 
is available through authorized 


kitchen design showrooms 





DOWNSVIEW 
KIICHENS 


SCOTTSDALE AZ 
Downsview of Scottsdale (480) 563-2577 


BEVERLY HILLS CA 
Downsview Kitchens (310) 858-1008 
COSTA MESA CA 


Kitchen Spaces (714) 545-0417 
DEL MAR CA 
Kitchen Studio Del Mar (858) 350-5995 
MONTEREY (Seaside) CA 
Kitchen Studio of Monterey (831) 899-3303 
SAN FRANCISCO CA 
Kitchen Studio 150 (415) 864-5093 
SAN RAFAEL cA 
Lamperti Associates (415) 454-1623 
DENVER/VAIL co 
Wm Ohs Showrooms, Inc (303) 321-3232 
NEW CANAAN CT 
Kitchens By Deane (203) 972-8836 
STAMFORD cT 
Kitchens By Deane (203) 327-7008 
DANIA (DcoTA) FL 
Downsview Kitchens (954) 927-1100 
JUNO BEACH FL 
Downsview Kitchens (561) 799-7700 
NAPLES FL 
Downsview Kitchens (239) 262-1144 
ATLANTA GA 
Design Galleria (404) 261-0111 
HONOLULU HI 
Details International (808) 521-7424 
CHICAGO (Barrington) IL 
Insignia Kitchen & Bath (847) 381-7950 
CHICAGO (Highland Park) IL 
nunaus (847) 831-1330 
INDIANAPOLIS IN 
Kitchens by Design (317) 815-8880 
LOUISVILLE (Prospect) KY 
Signature Kitchens (502) 292-0645 
NEW ORLEANS (Harahan) LA 
Classic Cupboards Inc (504) 734-9088 
BOSTON (Wellesley) MA 
Wellesley Kitchens, Inc (781) 237-5973 
WEST BOYLSTON MA 


Kitchens by Design, Inc (508) 835-6300 
WASHINGTON D.C. (Bethesda) MD 


Nancy Thornett Associates (301) 718-0155 
BIRMINGHAM Mi 
Kitchen Studio (248) 645-0410 
MINNEAPOLIS MN 


North Star Kitchens, LLC (612) 375-9533 
ST. LOUIS (Des Peres) MO 
Cutter’s Custom Kitchens (314) 965-5700 
CHARLOTTE NC 
Downsview Kitchens (888) 541-1189 
MORRISTOWN NJ 
Leonardis Kitchen Interiors (973) 829-7112 
LAS VEGAS NV 


Ebéniste, Inc (702) 368-2280 
HUNTINGTON NY 
Euro Concepts, Ltd (631) 493-0983 
NEW YORK NY 
Euro Concepts, Ltd (212) 688-9300 
CLEVELAND (Willoughby Hills) OH 
Faralli’s Kitchen & Bath (440) 944-4499 


TOLEDO OH 
Jan Merrell Kitchens (419) 246-0991 
PHILADELPHIA PA 
Joanne Hudson Associates (215) 568-5501 
SAN JUAN PR 
Cocinas + Diseno (787) 721-5555 


DALLAS ™X 
Redstone Kitchens & Baths (214) 368-5151 
SAN ANTONIO ™X 
Palmer Todd, Inc (210) 341-3396 
WASHINGTON D.C. (Herndon) VA 


Design Solutions, Inc (703) 834-6121 


SEATTLE (Redmond) WA 
Rice's Cabinetry by Design (206) 443-2271 


CANADA 


CALGARY AB 
Empire Kitchen & Bath (403) 252-2458 


VANCOUVER BC 
Empire Kitchen & Bath (604) 681-5994 
TORONTO ON 
Downsview Kitchens (416) 481-5101 
TORONTO ON 
Yorkville Design Centre (416) 922-6620 


MONTREAL PQ 
Downsview of Montreal (514) 483-1800 



































































































DOWNSVIEW KITCHENS 2635 Rena Road, Mississaf } 
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A leaf obelisk, left, 
and a shell birdhouse, 
below, by local artist 
Nate Ricketts are some 
of the decorative ob- 
jects found at Porch. 










Garden-Inspired for Indoors and Out 


he desire to create the charm of the garden genre 














beauty in outdoor liv- and translates it into a beckon- 

ing spaces led actress ing selection of items for indoor 
Mary Steenburgen and Dan and outdoor settings. Plants and 
Marty (above) to open Porchin chandeliers, hanging moss and 
Santa Monica, California. Situ- floral works of art are but a 
ated on an avenue lined with backdrop for a variety of botani- 
boutiques and eateries, not far cal objects and accessories, statu- 
from the Pacific, Porch evokes ary and faux-bois furniture. 











Porch, I3II[A Montana Ave., Santa Monica, CA 90403; 310-260-3924 





Architectural Digest’s Editors Present Designers’ Sources 
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Osborne & Little 
Designers Guild, at Osborne & Little (212-751- 
3333), has created the Amaranth collection, 
named after the everlasting flower in Greek 
mythology. The signature fabric Amaranth (above) 
is printed on cotton in four colors: celadon, ge- 
ranium, parchment and saffron. Also from the 


collection is Mandalay, a design with large tulips. 











Classic Therien 


herien Studio Workshops at Therien, sees the line as a “di- 


has launched its new Ro- rect design reflex to the current 
caille series—six classical furni- vogue for sharp, angular furni- 
ture forms in the tradition of the — ture.” The collection has caught 
Louis X V, Louis X VI and Em- the attention of Craig Wright, 
pire periods, but with a modern who has used Therien over the 


twist. Robert Garcia, a principal years to adapt pieces for clients. 


Therien Studio Workshops, 716 N. La Cienega Blvd. 
Los Angeles, CA 90069, 310-657-4615; www.therien.com 


A Beaubourg com- 
mode of hardwood 
with anegre veneers 






























A solid-mahogany 
Odeon armchair, up- 
holstered in leather 















































A) Discoveries by Designers 
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. = ATES The first fabric collection by rug designer 
A” 32 Elizabeth Eakins, available at Mimi Lon- 


~~ = don (310-855-2567), is called Les Toiles 


Indiennes. Handwoven and hand-printed, 


it’s reminiscent of the old French prints 





used in the bungalows of the British Raj 
and includes Attur (left) and Dhar (right). 
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Drawing on years of combined 
experience in antiques and design, 
furniture upholstery and restora- 
tion, John and Karine Berming- 
ham, of Bermingham & Co., offer 
clients, who include Elissa Cull- 
man, their knowledge of |8th- to 
20th-century pieces. An |8th-cen- 
tury French buffet a deux corps and 
two 1940s French rattan arm- 
chairs (left) join furnishings from 
various cultures. “Great design is 
not restricted to one area of the 


world,” says John Bermingham. 


Bermingham & Co. 
243 E. 60th St. 

New York, NY 10022 
212-223-6546 


was introduced to the atelier 

of Giovanna Amoruso- 

Manzari and her husband, 
Arnaud de Moulliac, years ago 
by a client,” says Juan Pablo 
Molyneux (right), who has re- 
quested countless projects over 
the years, among them a porce- 
lain service depicting a 16th- 
century Parisian hotel particulier 
(above left). For nearly two 
decades they have designed and 
hand-painted porcelain, making 
pieces specifically for their shop 
(left) and fulfilling commissions 
for a devoted following. 


Giovanna Amoruso-Manzari 
52 rue Lhomond 

75005 Paris 
33-|-45-87-09-67 





An early-19th-century 
life-size temple statue 
from southern India 
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In my kitchen 


| preheat a memory. 
| fold in old friends with new. 


| bake a good laugh. 


























Fabrics with a Past 


Tassinari & Chatel traces its celebrated lin- 


eage to the reign of Louis XIV, when the firm 
was founded by Louis Pernon. Since then the 
fabric house has amassed a monumental library 
of documents to guide clients in selecting fab- 
rics for reproduction. A brocade available for 
sale (above) was designed by Camille Pernon 


for the Versailles bedroom of Louis XVI. 











Tassinari & Chatel, 13 rue du Mail, 75002 Paris 
33-1-43-16-88-00; www.lelievre.tm.fr 





o one knows more 
about chandeliers 
than the Denton and 
Crick families, who’ve been in 
business for generations and 
whose holdings continue to 
amaze and dazzle,” says Gra- 
ham Viney (above). Mary Eliz- 
abeth Crick established the first 
shop in 1900 with one chande- 
lier, not far from the present 
location of Denton Antiques, 
where stellar confections in- 
clude a gilt-bronze-and-cut- 
glass candelabrum (right), circa 
1815-20, with waterfall prisms 
and sunburst ornament. 





Denton Antiques 
156 Kensington Church St. 
London W8 4BN 
44-20-7229-5866 


www.denton-antiques.co.uk 





continued on page 82 
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HOTELS and RESORTS 











































Aurora, at Rogers & 


| BDeeoulamera Drestastons 





Goffigon (212-888- 
3242), is a linen woven 
in subtle earth tones, 
each named after one 
of the four seasons. 





AD’s Editors Present Designers’ Sources 





Books to Write . 
Home About ‘El 


otterton Books carries a 

great wealth of old design 

books, as well as material 
on contemporary architecture, 
design and gardens,” says Rod- 
erick N. Shade (left). Manager 
Beth Daugherty, he says, has “a 
knack for cluing into what you’re 
interested in.” The newly reno- 
vated shop, which has the air of 
a private library, contains such 
finds as Country Seats of Great 
Britain and Ireland, 1875 (above 
right), and a trove of paper and 
textile pattern books (right). 





Potterton Books 
979 Third Ave. 

New York, NY 10022 
212-644-2292 














Only in Mexico 


De by Ron Mann as 
“the only one of its kind,” 
Puerto Vallarta’s Galeria Oli- 
nala is a cache of old Mexican 
ceremonial masks—its primary 
focus—indigenous arts, rural an- 
tiques and contemporary folk art. 
A circa 1970 bird headdress 
from Guerrero made by the 
Nahuatl people and two circa 
1950 trunks from Zacatecas 
(right) are among its selections. 




























Galeria Olinala 

Lazaro Cardenas 274 
Puerto Vallarta 

Jalisco 48380, Mexico 
52-322-228-0659 
www.galeriaolinala.com 
























continued on page 84 
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Renders all destinations TBD. 


The Audi S4 is a bold testament to the power of control. With quattro® all-wheel 
drive and a heart-pounding 340 hp V8, the S4’s forceful acceleration and precision 
handling engage the senses like few cars ever before. It’s greater to lead than follow. 


viral Never Follow 54," “quattro” and the four rings emblem are registered trademarks of AUDI AG. ©2005 Audi of America, Inc 
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Never Follow audiusa.com 
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AD’s Editors Present Designers’ Sources 


























The Art in ARTchitectural Interiors 


enerations of accumu- bed) and stair-making (below, a 
lated expertise and trade _ welder grinding a baluster). Of 
secrets are revealed in master craftsman and part own- 
the quality of work at ART- er Victor H. Salas, William W. 
chitectural Interiors. Special- Stubbs (left, in the showroom) 
ties are furniture making, steel says, “He’s a creative genius and 
sculpting, wood-carving (below, _a true collaborator, bringing 
a detail of a Mediterranean-style —_ imagination to each project.” 





ARTchitectural Interiors, 1350 E. Southcross Blvd. 
San Antonio, TX 78223, 210-533-1269; www.artchitectural.com 








Thomas 
Lavin 


Thomas Lavin’s new showroom 


in West Hollywood's Pacific De- 
sign Center represents the fur- 
niture, fabric and lighting of more 
than 60 designers and displays 
them in gallery-like settings en- 
livened by exhibitions. Furniture 
by Ted Boerner, a carpet by el- 
son & company and a Fuse Light- 
ing chandelier (right) and Jiun 


) e ; Thomas Lavin, 8687 Melrose Ave. 
Ho's Kasba wing chair (left) are \Wyecy Hollywood, CA 90069 


part of the sophisticated mix. 310-278-2456; www.thomaslavin.com 


continued on page 86 } 
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Pictured is Jensen Stripe wool carpet in color Classic Style. ©2005 Karastan. 





Simple can still be groundbreaking. Marcia had 
a simple idea: To create a spa unlike anything 
in the industry — one that was comfortable, 
stylish and without pretension. The result: 


: yy) 
the revolutionary Bliss Spa. Quite simply, Marcia ) ° 
S | | A fee es : oy) adlany 
| iS making a statement. Her own. b U 


Make a statement. Your own. 





as seen by Marcia Kilgore | We also have a simple plan: Always to take 

| carpets and rugs in new directions. To | 
| constantly use new materials and new colors. | 
| To think differently. Like Marcia, we know style | 


and simplicity go together well. 
karastan.com or 800.234.1120 
































The newly expanded Architectural 
Artifacts uses graceful footbridges 
to connect an inventory of archi- 
tectural salvage and antique furnish- 
ings that includes an entranceway 
by Oscar Bach (left) and a circa 
1920 French six-panel room divider 
(right). “Their reputation precedes 


them,” says Stanley Tigerman. 


Architectural Artifacts, Inc. 
4325 N. Ravenswood, Chicago 
IL 60613; 773-348-0622 


www.architecturalartifacts.com 














Another Fair to 


Remember 


eptember 20 through 26 

marks the second Moscow 
World Fine Art Fair. Being 
held at the recently restored 
Manége, Moscow’s largest his- 
toric cultural complex, the fair 
hosts some 70 international art 
and antiques dealers exhibiting 
furniture, artworks, decorative 
objects and jewelry from the 
16th through 19th centuries. 
Feigen Aaron Ltd., of London, 
is showing Summer (top left) by 
Adriaen van de Velde, 1661, a 
work once in the collection of 


Empress Catherine II of Russia. 











The Manége 
Manezhskaya Square 
Moscow 
www.moscow-faf.com 


A giltwood console, 
one of a pair, with or- 
molu mounts, from 
Bernard Steinitz 





Portraits by Derry Moore, the |2th | " 
Earl of Drogheda, will be at London’s 
National Portrait Gallery through 
September 25. Among the images is 

a 1992 photograph of Princess Diana 
with William and Harry used for a 
Christmas card after the princess's 


separation from Prince Charles. 








National Portrait Gallery 
St. Martin’s Place, London WC2H OHE 
44-20-7312-2463; www.npg.org.uk 








continued on page 226 

















There's a Duette® honeycomb shade for every mood and every moment. The right light enhances 
the way you feel about your home, and just about everything else. Call 1-800-32-STYLE for our free 
guide on expressing yourself with light. Or visit hunterdouglas.com/freeguide to order your guide 
and to see how our light-changing window fashions can enhance the environment of your home. 


©2005 Hunter Douglas Inc. @is a registered trademark of Hunter Douglas Inc. 
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LIGHT CAN CHANGE EVERYTHING 











From old world to out of this wore za 





Corona Del Mar, CA Kitchens Del Mar 
949-673-9199 





LaJolla, CA Design Studio West 
858-454-9133 


Menlo Park, CA KL Kitchen Studio 
650-289-0830 


Centennial, CO The Kitchen 
Showcase, Inc. 
303-799-9200 


Wilmington, DE Giorgi Kitchens & 
Designs, Inc 
302-762-1121 


Sarasota, FL Kitchen & Window 
Design Center 
941-371-2933 





West Palm Beach, FL Benchmark Kitchens, Inc 
561-688-7949 


Park Ridge, IL Kitchen & Bath 
Creations, Inc. 
847-696-1860 


Severna Park, MD Kitchen 
Kollective, Inc. 
410-975-0815 


Birmingham, MI Caden Design Group 
248-203-6006 


East Grand Rapids, MI Lifestyle Kitchen Studio 
616-454-2563 


St. Louis, MO Glen Alspaugh Co. 
314-993-6644 


Durham, NC The Kitchen Specialist, Inc. 
919-490-4922 


Ridgewood, NJ Ulrich, Inc. 
201-445-1260 

Rochester, NY Willow Grove 
Design, Inc 


585-554-5414 


Allentown, PA Morris Black & Sons 
610-264-2700 


Philadelphia, PA Kulla Kitchens 
215-725-9900 


Pittsburgh, PA Denham-Vitalie 
Design Associates 
412-683-1100 


Charleston, SC Signature Kitchens 
& Baths of 

Charleston, Inc. 

843-571-5720 


Dallas, TX Capital Distributing 
214-638-2681 


Richmond, VA Custom Kitchens, Inc. 
804-288-7247 


Seattle, WA Barbara Wahler 
Interior Design 
206-300-6618 


Middleton, WI Dybdahl's Classic 
K ens 
608-831-2500 








www.heritagecabinetry. biz | 2.712 










LESLIE 
GREEN 


www lesliegreene.com 





Wali wats] a ae IE RETAILERS NATIONWIDE. 









Meapircd Py 
q “everything from my 
‘front-row view at the 
hottest fashion shows 
to my private collection 
of vintage clothes and 
antique furniture. My, 
jewelry is designed for 
-women who are chic, 
sensual and spiritual. 
Whether her style is 
old-world elegance or 
denim and diamonds, 
when a woman puts on 
a piece of Leslie Greene jewelry, she feels 
sexy, confident and glamorous.” — Leslie Greene 


FALL FASHION FORECAST 
There’s nothing subtle about rings for fall 
2005. Flaunt your flair for antique elegance 
with rings showcasing a rainbow of richly 
hued gemstones set high above bee ly 
detailed diamonds. 

This fall, bigger is better. Froma single: statement 
piece to over-the-top layered luxury, giant 
gemstones and spiraling diamond swirls will 


make heads spin. 0 
Pr slic 
GREENE 


SIMPLY GREENE 


www.lesliegreene.com 
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You appreciate expert tailoring, 


and expect only the finest fabrics for your designer suits. How about your home? 


@AMERICANLEATHER 


Fashion. Performance. Innovation. Log on. www.americanleather.com 


= 


For the American Leather retailer nearest you, call!.800.655.5040 


45 degrees designed by Rick Lee. Shown in Ultrasuede- Willow. ©2005 AMERICAN LEA 























Books 





Hot off the Press 





Visual Romps Through America, Pursuing the Muse and Other Devilish Business 


OAM, 


“Casa‘Florida 


PAUL THEROUX 


TIFFANY S PALM BEACH 


JOHN LORING 


TIFFANY’S PALM BEACH 
“There are no rules of style 
except to do things extremely 
well for the pure pleasure of 
doing things well,” Tiffany’s 
design director and Architec- 
tural Digest contributing writer 
John Loring reveals in his tale 
of the good life in Palm Beach. 
Loring offers a genuine under- 
standing of the town’s rich 
history—illustrated with many 
images by AD contributing 
photographer Kim Sargent 
—and weaves in Tiffany’s-re- 
lated anecdotes. It’s due out in 
winter, just in time for the less 
balmy cities to get jealous. 
Harry N. Abrams, $65 


90 
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BLINDING LIGHT 

The newest novel by AD con- 
tributing writer Paul Theroux 
finds the hero, author Slade 
Steadman, venturing into the 
Ecuadorian jungle in search of 
botanical inspiration for his 
decades-overdue second book 
and emerging a very changed 
man. Theroux’s journey is at 
times Shakespearean, with for- 
est frolics, the drinking of 
potions and the contempla- 
tion of blindness and percep- 
tion. Cunning, loaded phrasing 
abounds on this guided tour of 
darkness and light, in which 
Steadman comes to realize, 
“My vision is excellent. It’s my 
eyesight that’s a little faulty.” 


Houghton Mifflin, $26 


blinding light 


hor of HOTEL HONOLULU 


CASA FLORIDA 
Spanish-Style Houses from 
Winter Park to Coral Gables 
Having reigned supreme for 
centuries, Spanish-influenced 
architecture in Florida is ar- 
guably the defining style of the 
state. Steven Brooke, a con- 
tributing photographer for 
AD, and writer Susan Sully 
searched high and low for the 
best examples of the vernacu- 
lar, resulting in a stunning cat- 
alogue of mostly 1920s and 
°30s villas and casitas. The 
last pages show a modest red- 
roofed gem, a rainbow ap- 
pearing to end in its backyard. 
Rizzoli, $50 
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“There are no rules 
of style except to 
do things extremely 
well for the pure 
pleasure of doing 
things well,” reveals 
John Loring. 


continued on page 94 
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« MIAMI 


JAKARTA * KUALA LUMPUR * LONDON * MACAU « MANILA 


MUNICH * NEW YORK * SAN FRANCISCO * SINGAPORE * SURABAYA * WASHINGTON D.C. 


To find out why |.M. Pei is a fan visit www.mandarinoriental.com BANGKOK « CHIANG MAI « GENEVA » HAWAII » HONG KONG 
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PE Guerin began the tradition of handcrafting fine home hardware nearly 150 years ago. 
This tradition continues today. Generation after generation the beauty of PE Guerin has accented homes with classic elegance. 

From the traditional design to the more contemporary look, 
PE Guerin delivers only the finest in quality, innovation and imagination. 


Lon LL aL pone 


MANUFACTURERS & IMPORTERS | 


Corporate Headquarters & U.S.A. Factory, 21-23 Jane Street 
New York City, N.Y. 10014 * 212-243-5270 


Available at the following showrooms through your architect or designer... 
K & B Galleries, Chicago * Keith McCoy & Assoc., Los Angeles 
Randolph & Hein, San Francisco + Vivian Watson & Assoc., Dallas 


Send 25.00 for our complete product catalog. 
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RED STYLE: 

_ Sardinia (shown bound as area rug) 
<0) = ON: 

_ Mediterranean Collection 

BLE COLORS: 

_ Sand (featured), Azure, Clay, Olive 

~ CONTENT: 

100% Royaltron™ Polypropylene 

| WIDTH: 

ta" 2” 

PATTERN REPEAT: 

— 43/4"W x SL 

re For more information visit: www.stantoncarpet.com 
_ KEYWORD: Sardinia 

_ Other patterns in this collection include 

_ Monaco, Mallorca & Sicily. 
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Available through these fine showrooms 


* CALIFORNIA: Laguna Niguel, Tuttles Carpet One (949) 831-1332 Los Angeles, 
Contempo Floor Covering (800) 222-9194 Santa Cruz County, Interior Vision 

(831) 476-8780 » CONNECTICUT: Darien, Darien Carpet (203) 655-2521 

* FLORIDA: Miami, Carpet Creations (305) 576-5900 North Palm Beach, Crystal 
Tree Carpet & Flooring (561) 622-6333 Naples, Carpet Designs, Inc. (239) 643-5020 
¢ ILLINOIS: Chicago, Home Carpet One (773) 935-9314 * MAINE: Portland, 
Downeast Rug Co. (207) 775-7818 * MARYLAND: Baltimore, Greenspring Carpet 
Source (Trade Only) (410) 561-9200 Bethesda, Georgetown Carpet (301) 654-0202 
* MASSACHUSETTS: Wellesley, Faber's Rug Co. Inc. (781) 235-5996 

* NEW JERSEY: Englewood, Starr Carpet (201) 569-7067 Fairfield, Einstein & Gray 
(Trade Only) (973) 882-1450 * NEW YORK: Long Island, Country Carpet & Rug 
(516) 822-5855 White Plains, Sam's Floor Covering (914) 948-7267 

* PENNSYLVANIA: Wayne, 7 West Carpet (610) 989-9339 * VIRGINIA: 
Alexandria, Carpet One of Alexandria (703) 370-0000 Alexandria, ProSource of 
Manassas (Trade Only) (703) 369-6659 Fairfax, Georgetown Carpet (703) 273-2500 
Falls Church, Carpet One of Tysons (703) 790-3322 * WASHINGTON, DC: 
Georgetown Carpet (202) 342-2262 


Divisions of Stanton: 
«Stanton Carpet 
*Royal Dutch Carpets 


Stanton Rug Company 


1-888-809-2989 
www.stantoncarpet.com 
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continued from page 90 


LOS ANGELES 

The City of Angels is a verita- 
ble architectural playground, 
and this work, with wide- 
screen color photographs by 
Tim Street-Porter and an in- 
troduction by Diane Keaton, 
a preservationist who allows a 
glimpse into her former L.A. 
abode, only serves to cement 
its reputation as such. Street- 
Porter’s photos, shot with the 
knowing eye of a seasoned 
resident, give equal measure 
to all the L.A. landmarks, 
revered or quirky: Hollyhock 
House and The Beverly Hills 
Hotel; Musso & Frank’s and 
Randy’s Donuts. Destined for 
true collectibility, the 5,000 
limited-edition copies are in- 


AT HOME IN MAINE 
Houses Designed to Fit 

the Land 

Perhaps the greatest challenge 
architects face is determining 
the most prudent spot to site 
a new house or addition. In 
Maine, where a seascape or a 
forest can be found at every 
turn, the problem is especial- 
ly poignant. Longtime Maine 
resident Brian Vanden Brink, 
who has photographed sever- 
al area houses for this maga- 
zine, and architect Christopher 
Glass put forth fine examples 
of renovation, conversion and 
construction that the land- 
scape doesn’t seem to mind. 
Down East Books, $40 O 


dividually numbered. 


Rizzoli, $195 
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A DEVILS DICTIONARY OF BUSINESS 


as an investment banker and then dis- 

patched to Wall Street, the resulting book 
might be something like A Devil’s Dictionary of 
Business (Nation Books, $25), a witty lexico- 
graphical romp through the nation’s financial 
history by AD contributing writer Nicholas 
von Hoffman. 

There are definitions aplenty, of course, 
and almost all of them are funny. “Middle 
class” is defined as “a subsection of the popu- 
lation which includes everybody.” A hedge 
fund is “a souped-up mutual fund on crystal 
meth.” And a contract is “a worthless agree- 
ment enforceable at law at enormous cost, 
great peril and vast frustration.” 

But the definitions are also a good excuse to 
meet all kinds of colorful characters. We learn, 
for example, that Generoso Paul Pope, Jr., the 
creator of The National Enquirer as we know it, 
went to MIT. And we discover that the na- 
tion’s first PR man was probably lvy Ledbetter 
Lee, dubbed “Poison Ivy” by Upton Sinclair. 


| f Ambrose Bierce had been reincarnated 


Given its devilish provenance, this dictio- 
nary is surprisingly functional. Von Hoffman is 
careful to explain concepts like “debt-to-equity 
ratio” in English that is plain as well as funny, 
and while he displays a healthy skepticism 
throughout, his understanding of both business 
and history is too deep for mere cynicism. 
Thus he rehabilitates the Morgan banking 
family from the cartoon image of capitalist 
rapacity, and even sees the good in Andrew 
Carnegie, that classic robber baron whose 
obsessive cost accounting “is the sine qua non 
of modern management and therefore mod- 
ern high productivity and low prices.” 

Von Hoffman's nuanced view of capitalism is 
manifest in his definition of the corporation: 
“The cruel, reckless, and stone-hearted bu- 
reaucratic corporation is a fixed element in the 
American imagination,’ he writes. But without 
it, “we would have moved but a small distance 
from the unending manual labor and the short 
life spans which were the fate of Americans in 
the generation of the Founding Fathers.” 


vAaaw 


AgeNveori.orag »s. 





NICHOLAS VON HOFFMAN 


New York Times best-selling outhor of Citizen Cohn 





DEVIL'S 


DICTIONARY 
OF BUSINESS; 


Monkey Business; High Finance and Low; 
Money, the Making, Losing, and Printing Thereof; 
Commerce; Trade; Clever Tricks; Tours de Force; 
Globalism and Globaloney; Industry; Invention; 
the Stock Market; Marvelous Explanations 
and Clarifications; All resented 


with Wit and Attitude 


@ 


Von Hoffman is careful 


to explain concepts 


in English that ts plain 


as well as funny. 
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COW TAN AND TOUT 


For more information phone (212) 647-6900 fax (212) 647-6906 
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visual drama and intrique. captivating simplicity... the essence of fine art. 


BRAilt 
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Scottsdal 
C O t t S da / e : een a 
AN OASIS OF ART AND DESIGN 





Scottsdale’s energetic 
cultural scene takes on 
special brilliance in the fall, 


with attractions throughout the city opening like a thousand desert 
flowers in bloom. Art lovers, patrons and collectors have their choice 
of more than 125 galleries and museums to peruse, 600 restaurants 
to dine in and more than 70 resorts and hotels in which to recharge 


before heading out to new avenues of discovery. 


The rust-colored Sonoran Desert and jagged hills that frame Scottsdale, 

Arizona, contain an overlapping and diverse mix of cultural influences 
that give added flavor to Scottsdale’s personality and expressive style. 
From Native American arts and jewelry to the finest modern traditions, 

Scottsdale has proven a welcoming environment for artists, and for 


visitors and residents who prize the city’s treasures. > 




















Since the early years of the last cen- 
tury, Scottsdale has drawn distant 
luminaries in design and architecture, 
such as Frank Lloyd Wright and Paolo 
Soleri. These early pioneers helped 
transform Scottsdale into a nurturing 
community for independent artists, 
shaping the pattern of its public spaces 
and the readiness of its culture to 


embrace new ideas. 


Scottsdale’s cultural center is down- 
town, where four distinctive arts 
districts each offer a unique menu 

of attractions. Main Street, with its 
studios, show spaces, bookstores and 
cafés, is the working heart of the arts 
scene and home to one of the richest 
concentrations of art and antique stores 
in the country. Historic Old Town 
delivers sights and diversions from 
Scottsdale’s storied Western past, 
while the sleek boutiques, galleries 
and fine dining found along Marshall 
Way and Fifth Avenue hum with 


cosmopolitan charm. 


CELEBRATION 
AND SPACE 


Scottsdale’s art scene gets as big as the 
outdoors with a full calendar of spir- 
ited festivals. The Celebration of Fine 
Art, which runs from January through 
March annually, is one of the region’s 
premier cultural events, attracting more 
than 100 artists who exchange ideas 


and sell their most accomplished works. 


Scottsdale also has made a substantial 
investment in making art an integral 


part of public life, and its success is 


Special Advertising Section 


visible everywhere. The urban aes- 
thetic is broadcast in colorful murals 
and sculptures, imaginatively designed 
public spaces and municipal property 
animated in sweeping statements of 


civic pride. 


WHERE ART 
LIVES 


Scottsdale’s commitment to the arts is 


on permanent display at the Scottsdale 


oPe Se Pe ed 
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Museum of Contemporary Art, Het eo 
designed by architect Will Bruder. —s a9 
Beginning in September, SMoCA will 
present Tea and Coffee Towers, an ex- 
hibition of functional domestic archi- 
tecture in the form of coffee and tea 
sets by the Italian design house Alessi. 
Each of the pieces touches on a highly 
topical issue in contemporary architec- 
ture: from computer-aided design and 
the use of experimental materials to 
how people relate to everyday objects 


in their environments. 


Adjacent to SMoCA, the Scottsdale 
Center for the Performing Arts produces 
more than 1,000 events and educational 
programs a year, a dynamic mix of 
dance, music and theater. In November, 
the Center welcomes the genre-defying 
dancer Savion Glover to its stage with 
a program entitled “Classical Savion.” 
Here the performer, choreographer 
and director taps to orchestral com- 
positions in a stirring fusion of new 
and old—a perfect representation of 
Scottsdale itself. 


Gallery; Taliesin West at sunset; a service 


iets hele ee 


Top to bottom: exhibition space at Bentley 





Open your eyes to the culture that abounds at Scottsdale, Arizona’s galleries, © 


museums and events. And you, too, will find something that you can’t live without. S cott sd ale 


Bring your passion for life: 





Begin your discovery at experiencescottsdale.com or by calling 800-839-9567. 





Joe Maktima — Arizona Artist Jill & Kyle Foster 
Laguna/Hopi Chicago, IL 

He can’t always pinpoint where They know exactly where 
his inspiration comes from. his inspiration will hang. 
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FRANK LLOYD WRIGHT’S 
DESERT MASTERPIECE 


Special Advertising Section 


DESIGN CONFERENCE 
AT TALIESIN WEST 


Designed in harmony with its desert and mountain 
setting, the visionary group of buildings compris- 
ing Taliesin West is among Frank Lloyd Wright’s 
most admired works. Both beloved home and busy 


. workshop, the compound remains an active center 
af rN L f c 5 | IN M4 is A af for innovative architecture and design. 


On November 3-5, Taliesin West will host a multi- 
day conference entitled “Doing More With Less, 

By Design,” promoting the notion that better living 
Ortten acclaimed as the greatest through good design can and should be available to 
architect of the 20th century, Frank Lloyd all. From inspired home renovations to creative com- 


Wright discovered the Arizona desert in munity planning, the conference will give homeown- 
the late 1920's. By 1937 he decided to ers, developers, architects and designers the tools the/ 


build a permanent home, studio and need to live fully and lightly on the land. 


architectural campus on 600 acres of ae : 
P The international roster of speakers includes a key- 


pe altulilmbe eet sailalllewe toe lore note address from the award-winning architect Will | 


the McDowell Mountains in northeast Bruder; Dan Hoffman of The Cranbrook Institute, 


Scottsdale. an expert on Wright’s organic design approach; 
Wright’s design for Taliesin Werner Sobek, architect, engineer and founder of | 


Wastchaweasadiniapaliant Werner Sobek Ingenieure (WSI) of Stuttgart; and 


ability to integrate indoor and Tony Brown, founder of the Ecosa Institute, Seed 








to teaching natural and sustainable design. 
outdoor spaces. It soon 


began receiving international The Foundation’s annual fundraiser, The Great Trea+ 


media coverage and sure Hunt, will be held on Saturday, November 5. 
attracted visitors from The $250 registration fee includes the Thursday and 
throughout the world. Friday lectures, along with lunch and tea. Member | 





and early registration discounts are available. 
Daily public tours are 
yp S For more information or to register, please call 
offered. The entrance to (480) 860-2700 or visit www.franklloydwright.org. 
Taliesin West is at the 


intersection of Frank Lloyd 


Wright Blvd. and Cactus Rd. ee # 
ns ie be ce 
Tour information call (480) 2S SAA 
a ae 
860-8810 or (480) 860-2700 ‘ Py 


Ext. 494 or 495. err. 
www.franklloydwright.org 














































A.T. Proudian 
Greenwich, CT (203) 622-1200 


Stark Carpet Corporation 
New York, NY (212) 752-9000 


Data Carpet & Rug, Inc 
New Hyde Park, NY (516) 352-8700 


David Tiftickjian & Sons 
Williamsville, NY (716) 634-8835 


Products of Great Import 
Wilmington, DE (302) 654-5075 


Oasis / New World Rugs 
Jacksonville, FL (904) 470-4032 
Destin, FL (850) 622-9722 


Addison/Dicus Company (Trade only) 
Tampa, FL (813) 258-6511 
Winter Park, FL (407) 645-5553 


TO OBTAIN A CATALOG OR FOR 
A DEALER NEAR YOU, CALL 
TOLL-FREE: 877-MEGERIAN 


The Rug Warehouse 
Los Angeles, CA (310) 838-0450 


Krimsa Fine Rugs 
San Francisco, CA (415) 441-4321 


MEGERIAN 


4 
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SINCE 1917 


AN ANTIQUE IN THE MAKING” 





5 Megerian presents works of art, each one hand-made 
and signed, each one a blend of history and design that 
= is truly timeless. We also offer a full range of Aubussons, 
@ Savonneries, Bessarabians, Tabrizes, Tapestries and Fine 
‘ Antique pieces. 





PHONE (212) 684- 7188 FAX (212) 684-8018 
262 FIFTH AVENUE, 
NEW YORK, NY 10001 


WWW.MEGERIANRUGS.COM 


Copyright ©2005 Megerian Rugs, Inc. New York, N.Y. All rug designs are copyright © Megenan Rugs, Inc. 
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Home Accessories 


PMT Ty Oushaks 

Savonneries ala pAcy 
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French Accents Rugs and Tapestries Inc. 
FA European Collection 
Precious Colors, Creative Designs, Luxurious Textures 
36 East 31st Street, Ground Floor - New York, NY 10016 - Tel: (888) 700-RUGS - Fax: (212) 937-3928 
www.farugs.com - e-mail: marketing@french-accents.com - Dealership Opportunities Available 


New York: Atlanta - High Point 
For more information and to locate a dealer nearest you please visit 


| WWW.FARUGS.COM 












Left; Aubusson, Design No. 5186 Center: Aubusson, Design.No. 5191 Right: Spanish Carpet, No. SP070 
Los Angeles, CA Mill Valley, CA Los Gatos, CA New York, NY Juno Beach, FL Miami, FL Tampa, FL 
Glabman’s Furniture ilexander’s Decorative Rugs Accenton Rugs — French Accents Rugsand A World of Rugs Oriental Rugs International Addison Dicus Company 
| Interior Design (415) 383-3908 (408) 354-8820 Tapestries, Inc. (561) 776-9988 (305) 576-0880 (813) 258-6511 


(800) 330-9498 (212) 686-6097 
To the Trade Only 











MICHAELIAN & KOHLBERG 


Block 


Swedish 





New York (212) 431-9009 Los Angeles (310) 360-8400 Chicago (312) 467-1490 


San Francisco (415) 252-6200 Hendersonville, NC (828) 697-1574 WWw.michaelian.com 


PRE ReMiek RESOURCE FOR DECORATIVE RUGS SINCE 1921 
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SIE Die ER eae ea oO cilk'S 
LIVE AUGUST 23. 


SEE ALL OF FALL ON OUR NEW ONLINE LOOK BOOK AT SHOPVOGUE.COM. 
ENTER FOR A CHANCE TO WIN DAILY GIVEAWAYS. 





ITY LIVING REINVENTED ey ian scuracer 


e-of-a-kind, show-stopping, Luxury Residences with all the benefits of a unique five-star, world class hotel. | 
unprecedented level of luxury services and amenities simply not available any place else. 


00 GRAMERCY FARK NORTH 


at Gramercy Park Hotel 


Residences by John Pawson 


Exclusive Marketing and Sales Agent: The Sunshine Group, Ltd. 
Sales and Design Center, 2 Lexington Avenue New York NY 10010 
Phone 212 475 8500 www.50gramercyparknorth.com 


A venture of THE IAN SCHRAGER COMPANY and RFR 


Sponsor: GPH Partners LLC, 475 Tenth Avenue 11th Floor New York NY 10018. The complete offering terms are in an Offering Plan available from Sponsor: File No. CO4-0008 
We are pledged to the letter and spirit of U.S. policy for the achievement of equal housing opportunity throughout the Nation. We encourage and support an affirmative 
advertising and marketing program in which there are no barriers to obtaining housing because of race, color, religion, sex, handicap, familial status or national origin 





PROMOTION 


® ATAS/NATAS 


with EMMY... 


~The Architectural Digest Greenroom 
returns for its fourth year backstage 

at the Primetime Emmy Awards. 
Television’s top talents come together 
for one shining night, and interior 
designer Stephen Shadley has designed 
the ultimate space to make the stars 
feel at home before they step onstage. 
Stay tuned... 


The 57th Annual 
Primetime Emmy Awards 
Sunday, September 18, 2005 
LIVE on CBS! 8pm ET/PT | 


GREENROOM. at tHe Mas 


EMMY” AWARDS 





igenpohl Studios: 


Ey Park, NJ 
ta, GA 

n, TX 

on, MA 

y Chase, MD 
ago, IL 

a Beach, FL 
vit, MI 
getown, DC 


732-988-8301 
404-816-7275 
512-443-3303 
617-236-5253 
301-657-8616 
312-755-9023 
954-923-2688 
248-624-7300 
202-342-9111 


Honolulu, HI 

La Jolla, CA 

Las Vegas, NV 
Los Angeles, CA 
Minneapolis, MN 
Naples, FL 


New York City Downtown 


New York City Midtown 
Paramus, NJ 


808-524-6656 
858-454-9133 
702-260-9618 
310-289-4901 
952-927-4444 
239-263-4699 
212-228-3334 
212-355-3666 
201-587-9090 


as. 
\ 
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what counts. 


Pittsburgh, PA 
Portland, ME 
Puerto Rico 


Sacramento, CA 
San Francisco, CA 


Sarasota, FL 
Scottsdale, AZ 
Seattle, WA 
Westport, CT 


elo 
Pred 


As Awarded by 

The Chicago Athenaeum: 
Museum of Architecture 
and Design. 


cologne 


Interior innovation 


award cologne 2005 


412-683-3000 
207-883-8901 
787-751-6905 


941-366-9216 
480-424-7900 
206-332-9718 
203-227-1723 


To order our 184 page kitchen book, please send $22.00 to: Poggenpohl U.S., Inc. 350 Passaic Ave, Fairfield, NJ 07004. Dept. AD 
Phone: 1-800-987-0553 or 973-812-8900 X 16 * FAX: 973-812-9320 


www.poggenpohli-usa.com 




















Punctuated by Color and Ingenuity, Her Barcelona House Comes Alive 


Text by Nicholas Shrady/Photography by Eugeni Pons 


“My intention was to 
emphasize textures 
and color to create a 
simple yet sophisticat- 
ed aesthetic,” interior 
designer Maria José 
Zaragoza (right) says of 
her Barcelona house. 


BELow: Pablo Picas- 
so’s 1948 work Escena 
de Corrida de Toros 
hangs above the living 
room fireplace. “Set 
against the pale red of 
the chimney, it comes 
alive,” she comments. 





HERE IS SOMETHING 

invitingly incongru- 

ous about the Bar- 
celona residence of interior 
designer Maria José Zaragoza. 
In a city renowned for its bus- 
tle and the din of its pub- 
lic spaces, Zaragoza’s home is 
remarkable for its serenity. 
Perched on the slopes of Tibi- 
dabo (the mountain’s name, 
from the Latin meaning “to 
thee I give,” is a biblical refer- 
ence to earthly paradise), the 
house and grounds offer ex- 
pansive views over the city and 


a wide, blue swath of the 
Mediterranean. Surrounding 
the property are a number of | 
smart, mostly century-old vil- 
las, originally built by Bar- 
celona’s well-to-do as summer | 
retreats from the heat and 
clamor of town. “When my 
husband and I were looking 
for a new place, I was deter- 
mined to find something in the 
city center,” recalls Zaragoza. 
“But when I first saw this prop- 
erty, with its orientation, light 
and views, I was enchanted.” 
continued on page 102 











Dear Ketel One Drinker 
Please handle pour bottle of 
Ketel One with care. 

It contains over three hundred 
‘pears of history. 
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SHARP ELBOWS FOR A CROWDED ROOM a& 320-hp 4.6L Northstar V8 WT. Available 


performance-tuned AWD and a potent 15-speaker Bose® 5.1 Studio Surround™ Sound system. The new 
Cadillac STS V8. Consider the European luxury party officially crashed. Cadillac STS V6 starting at $41,220* 








Pra Seay Lt eh) eee 1D) TS cy cadillac.com. 


3 *MSRP. STS V8 as shown $62,735 MSRP. Tax, title, license, dealer fees, gas guzzler tax and other optional equipment te 
Bi **Standard one-year OnStar service varies by model. Call 1888 40NSTAR (1 888 466 7827) or visit onstar.com for system limitations and details. 
| ©2005 GM Corp. All rights reserved. Break Through® Cadillac” Cadillac badge” Northstar® OnStar® STS® 
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Ricut: The designer 
paired an 18th-centu- 
ry walnut sideboard, 
which she refers to as 
the space’s focal point, 
with a contemporary 
ebony table and chairs 
in the dining room. 


continued from page 98 
As fate would have it, Zara- 


goza’s husband, Miguel Ari-- 


mont de Cea, was developing 
the property, and the couple 
promptly decided to put busi- 
ness aside and call it their own. 
The original plans called for 
two houses on the site, but the 
scheme was modified to join 
the structures to make one 
15,069-square-foot residence. 
The three-story house, built 
of Greek limestone, is ratio- 
nalist in inspiration, with un- 
cluttered lines, generous, free- 
flowing interior spaces and a 
predominance of plate-glass 
windows. “I had both space 
and light in abundance and 
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Lert: A cantilevered 
stair serves the house’s 
three stories. Quietud, 
a 1964 sculpture by 
Catalan artist Eulalia 
Fabregas de Sentme- 
nat, punctuates the 
atrium’s gravel floor. 


“It would be hard for 
me to overemphasize 
the influence of Med- 
iterranean culture and 
landscape in my work,” 
says Zaragoza. BELOW: 
A terrace, accessed 
from the living room. 





the feeling that anything was 
possible,” says Zaragoza. “But 
more than anything else, I 
wanted to preserve the tran- 


quillity and spirit of the place.” | 


Although Zaragoza was at- 
tracted to the contemporary 
interior architecture of the 
house, she had no intention of 
creating a stark, monochro- 
matic space. In order to tem- 
per the strict geometry and add 
an air of sumptuousness, she 
relied on a refreshing palette, 
exotic woods (all of which 
are from ecologically sound 
sources), a balanced mixture 


of contemporary and classic | 


furniture and a growing col- 
lection of modern and con- 

temporary works of art. 
Perhaps it is the use of 
color, one of the designer’s 
strongest suits, that one no- 
tices first. Ascending from the 
first-floor entrance to the pub- 
continued on page 104 
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Isn’t it strange that your dry cleaning got you 
to a place where you don’t even have to wear pants? 
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Whether you're buying a fax machine or a coffeemaker, the Citi” / AAdvantage” credit cards can help | 
| 








make your wildest travel dreams a reality. With the American Airlines AAdvantage program, you get the 
most destinations® worldwide and there are no blackout dates on award seats”. And with Purchase | 
Protection‘ you can concentrate on what matters most, like nothing at all. 


1-800-FLY-4444 citibank.com/aadvantage 
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"The AAdvantage program has eliminated blackout dates on award travel on American Airlines®, American Eagle” and AmericanConnection® service. Flight awards are subject to AAdvantage” program rules and restrictions. Seats 
for award travel are limited, and may not be available on all flights. Destinations include those served by AAdvantage participant airlines. Miles may not expire provided that once every three years you (i) fly on American Airlines 
American Eagle or AmericanConnection carriers or an airline participant in the AAdvantage program or (ii) have qualifying AAdvantage participant account activity. Miles are earned on purchases only. The maximum number of 
AAdvantage miles you can earn is 60,000 per calendar year with the Citi® / AAdvantage” card and the Citi Gold / AAdvantage* World MasterCard’, 100,000 miles per calendar year with the Citi® Gold / AAdvantage Card and the 
Citi® Platinum Select® / AAdvantage World MasterCard”, and 150,000 per calendar year with the Citi” Platinum Select* / AAdvantage® Business Card (purchases recorded on your Jan. - Dec. billing statements). AAdvantage Executive 
Platinum®, AAdvantage Platinum® and AAdvantage Gold” members are exempt from these limits. AmericanAirlines, American Eagle, AmericanConnection, AAdvantage, AAdvantage Executive Platinum, AAdvantage Platinum and 
AAdvantage Gold are registered trademarks of American Airlines, Inc. American Eagle and AmericanConnection carriers are American Airlines regional airline associates. AmericanConnection service is operated by one of the 
following independent contractors: Trans State Airlines, Inc., Chautauqua Airlines, Inc. or Corporate Airlines, Inc. American Airlines reserves the right to change the AAdvantage program at any time without notice and to end the 
AAdvantage program with six months’ notice. American Airlines is not responsible for products or services offered by other participating companies. For complete details about the AAdvantage program, call 1-800-882-8880 or visit 
www.aa.com/aadvantage Purchase Protection is for Gold and Platinum Select cardmembers: Buyers Security™ coverage is underwritten by Triton Insurance Company. Purchase Assurance” coverage is underwritten by Virginia 


Surety Company, Inc. Purchase Security is underwritten by Indemnity Insurance Company of North America. Certain conditions, restrictions and exclusions apply. Details of coverage are provided upon cardmembership 
©2005 Citibank (South Dakota), N.A. Citi, Citibank, and Citi with Arc Design are registered marks of Citicorp 

















Maria José Zaragoza 


LEFT AND BELOw: A 
shallow pool of water 
encased in an alumi- 
num-and-glass box 

is in the middle of the 
master suite, which 
has two dressing rooms 
and a seating area. 


“T had abundant space and 
light and the feeling that anything 
was possible,” says Zaragoza. 






















continued from page 102 
lic rooms on the second floor, 
one passes stuccoed walls 
swathed in unexpected, if wel- 
coming, hues: gray and mauve 
in the stairway, pistachio in 
the hall, mauve and fuchsia in 
the living room, coral in the 
dining room. Zaragoza, how- 
ever, didn’t reserve her bold 
colors merely for the walls. In 
the living room, twin white 
cotton sofas are the only neu- 
tral elements; the handwoven 
Nepalese carpet is a deep ma- 
genta, the draperies plum and 
the ebony side tables variable 
shades of brown. “Color has 
the ability to empower a space 
and the objects in it,” she says. 
All of the art on display was 
acquired jointly by Zaragoza 


RiGut: Spanish land- 
scape architect Fernan- 
do Caruncho devised 
a manicured upper 
terrace with parterres 
and a crescent-shaped 
pool. A lower terrace 
is bordered by palms. 


104 





and de Cea; theirs is a small 
collection but a budding one, 
with an emphasis on modern 
and contemporary Spanish art. 
In the dining room, there is an 
important work by Santiago 
Rusinol, Jardin de Granada 
(1915), that will soon be joined 





by a new acquisition, an ab- 
stract by Jorge Galindo. “The 
coupling of an abstract paint- 
ing with a more conventional 
figurative scene will give the 
dining room added energy,” 
explains the designer. “Too 
much of a mixture can lead to 















chaos, but a subtle juxtaposi- 

tion can be very positive.” 
That sentiment is equally 
true in the choice of the din- 
ing room furniture. While 
Zaragoza opted to cover one 
wall with ebony panels and to 
continued on page 106 
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For grapevines, it’s not easy putting down roots 

in the rocky terraces and volcanic hillsides of Sonoma County. 
Since 1959, this has been home to our vineyards. 
From this rugged earth, 


through the grapes, 
and into the wine, 


the essence of Sonoma County emerges every vintage 


in Rodney Strong Reserve Cabernet Sauvignon. 


The soil of Sonoma County is the soul of Rodney Strong. 


Rockaway Vineyard, Sonoma County 
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‘tions, it is undoubtedly the master bed- 








continued from page 104 
design the sleek dining table of the same 
lustrous wood, she didn’t hesitate to place 
a fine 18th-century English walnut side- 
board in the otherwise modern space. 

If there is a room that characterizes’ 


Zaragoza’s purest contemporary inclina-| 














room. “I tried to eliminate all that was| 
superfluous,” she says. Indeed, but for a! 
bed, a Mies van der Rohe daybed and a! 
“chill-out” area of banquettes, there is lit- ' 
tle in the room. The walls, carpet, bed, | 
daybed and sofas are all rendered in vary- | 
ing shades of white, creating a profound | 
sense of purity and simplicity. But her | 
boldest stroke was both structural and 
philosophical. In the middle of the bed- 
room, Zaragoza designed a shallow pool 
enclosed in glass that rises up to the sky. 
“It was a means of bringing the natural 
world directly into an intimate space,” she 
explains. “Water and light are the two el- 
ements essential to all life.” 

From the start, the couple agreed that 
planting a garden would be a priority. 
The designer commissioned the Spanish 
landscape architect Fernando Caruncho 
to conceive a garden that would “float 
over the city and accentuate the views.” 
Caruncho began by building two massive 
terraces on the precipitous slope in front 
of the house in order to form a broad 





































The designer relied 
ona refreshing palette, 
exotic woods anda 
collection of modern and 
contemporary art. 















belvedere overlooking Barcelona and 
the sea. On the terrace, which opens from 
the living room and gives onto the gar- 
den, Caruncho and Zaragoza filled large 
terra-cotta pots with jasmine and fuchsia 
bougainvillea to envelop the fresh-air 
space in fragrance and color. “When sit- 
ting on the terrace, it’s hard to believe 
that one is in Barcelona,” Maria José 
Zaragoza says. “The perfume from the 
garden, the ancient trees, the Mediter- 
ranean light—it’s like an oasis, with 
Barcelona close at hand but at the same 
time far removed.” 
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a new generation: bulthaup b3 
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SPECIAL ADVERTISING SECTION 





FINE LINENS & ACCESSORIES FROM YVES DELORME 


ALABAMA 
BIRMINGHAM - Christine’s (205) 871-8297 

MOBILE - The Giving Tree (888) 678-0068 

MONTGOMERY « Christine’s Feathered Nest (888) 545-406 
ARIZONA 

SCOTTSDALE « Te’ Boutique By Terry K (480) 563-1243 
CALIFORNIA 

BEVERLY HILLS - Yves Delorme (310) 550-7797 
BURLINGAME « Yves Delorme (650) 342-6767 

CARMEL « Yves Delorme (831) 625-5311 

FRESNO - Yarnell Interiors (559) 325-6041 

LA JOLLA - Everett Stunz Co. Ltd. (800) 883-3305 

Los AuTOs - Yves Delorme (650) 917-9183 

MALIBU : The Malibu Colony Company (310) 317-0177 
MENLO PARK - Yves Delorme (650) 324-3502 

MODESTO « Lino Bella (209) 491-0931 

PASADENA - Salutations, Home (626) 577-7460 

ROLLING HILLS ESTATES - Yves Delorme (310) 541-4262 
SAN FRANCISCO = Scheuer Linens (800) 762-3950 

SANTA BARBARA « Yves Delorme (805) 682-0894 

SOUTH COAST PLAZA - Yves Delorme (714) 549-7880 
STOCKTON « Lino Bella Miracle Mile (209) 933-0441 
COLORADO 

DENVER « Scandia Down (303) 355-3510 

The Brass Bed Fine Linens & Furnishings (303) 322-1712 
CONNECTICUT 

NEW CANAAN « S. Browne & Co. (203) 966-2403 

WEST HARTFORD - Labrazel Home (860) 232-6300 
Westport - Touch of Europe (203) 227-3355 
DELAWARE 

WILMINGTON - Yves Delorme (302) 656-3700 

FLORIDA 

BONITA SPRINGS - Bonne Nuit Fine Linen (239) 949-4646 


CORAL GABLES: Yves Delorme at Merrick Park (305) 445-1847 


DELRAY BEACH - Yves Delorme at ABC (561) 279-7777 
FORT LAUDERDALE - Casa Chameleon (954) 763-2543 
JACKSONVILLE - The Bath & Linen Shoppe (904) 398-7147 
MIAMI « Pacific White (305) 668-0882 

NAPLES * Gattle’s (800) 344-4552 

SARASOTA « Yves Delorme (941) 388-4494 

ST. PETERSBURG - Good Night Moon (727) 898-2801 
TAMPA - Villa Rosa Distinctive Linens (813) 831-6189 
VERO BEACH « Gattle’s (800) 243-4409 

Very Fitting (772) 231-4655 

WEST PALM BEACH - Pioneer Linens (800) 207-5463 
WINTER PARK * Luxe Linens (407) 644-7677 
GEORGIA 

ATLANTA « Couture Home Buckhead (404) 848-9110 
Yves Delorme Vinings (770) 438-7100 

HISTORIC ROSWELL - The Chandlery (800) 440-4789 
ILLINOIS 

BARRINGTON : Yves Delorme (847) 381-6005 
CHICAGO « Bedside Manor Ltd. (773) 404-2020 
Yves Delorme at Marshall Field’s (312) 781-2942 
GENEVA - Past Basket (630) 232-4191 

HINSDALE - Bedside Manor Ltd. (630) 655-0497 

LAKE FOREST - Bedside Manor Ltd. (847) 295-8370 
WINNETKA - Bedside Manor Ltd. (847) 441-0969 
INDIANA 

INDIANAPOLIS - Yves Delorme (317) 849-1833 
KANSAS 

OVERLAND PARK « Annabelles (913) 345-0606 
KENTUCKY 

LOUISVILLE - Bedded Bliss (502) 899-5153 
LOUISIANA 

NEW ORLEANS - Intimate Home (800) 551-3923 
MARYLAND 

ANNAPOLIS - Yves Delorme (410) 224-0015 
BALTIMORE * Yves Delorme (410) 828-4777 

BETHESDA « Yves Delorme (301) 897-5009 
MASSACHUSETTS 

BOSTON - Linens on the Hill (617) 227-1255 
CHATHAM - Midsummer Nights (888) 945-2280 
HINGHAM - La Petite Maison (781) 741-8393 
WELLESLEY - Bonsoir Fine Linens (781) 416-2800 
YARMOUTHPORT * Design Works (508) 362-9698 
MICHIGAN 

GROSSE POINTE = Kramer's (800) 248-8906 

HOLLAND « DeVries & Dornbos (800) 392-2950 
MINNESOTA 

EDINA « Euro-Am Bed & Bath (866) 485-6735 
MISSISSIPPI 

JACKSON - Ray’s (601) 977-9153 

MISSOURI 

KANSAS ClTY « Scandia Down (800) 875-4144 

LADUE « Sallie home (800) 257-9167 
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NEBRAS 
OMAHA : The Linen Gallery (877) 399-52 
NEVA 
LAS VEGAS - Yves Delorme (702) 759-01, 
NEW JERS 
FAR HILLS * Sydney Street (908) 781-04 
LONG BEACH ISL. - Between the Sheets (609) 361-92 
PENNINGTON « Ashton-Whyte (609) 737-71 
RED BANK - Down to Basics (800) 822-21, 
) 
) 













RIDGEWOOD - Matelassé (201) 670-89. 
suMMIT - The Summit Sampler (908) 277-47 
UPPER MONTCLAIR * Tesori (973) 655-15} 

NEW MEXIG] 

SANTA FE - Cielo (505) 995-804 

NEW YO 
NEW york « Gracious Home (212) 988-89 
Harris Levy Fine Linens (212) 226-31) 

Yves Delorme at ABC (212) 254-34) 

NORTH CAROLIM 

BOONE - DeWoolfson Down (800) 833-36! 
CHAPEL HILL - The Cottage Shop (919) 929-86 
CHARLOTTE - Bedside Manor (866) 554-77) 
DeWoolfson Fine Linens (704) 541-97) 
RALEIGH - Lavender and Lace (919) 828-604) 
Yves Delorme (919) 791-00 

WILMINGTON : Linens & Lace (910) 256-48) 
WINSTON-SALEM « Belle Maison 




























BEACHWOoOD - Yves Delorme (216) 360-028 
CINCINNATI - Gattle’s (800) 634-43 

COLUMBUS : Yves Delorme (614) 476-243 
TOLEDO - Paula Brown Shop (419) 241-816 
OKLAHO 

EDMOND - Steve Knox Gallery (405) 507-227) 
TULSA « The Dolphin Bed & Bath (918) 743-66: 
PENNSYLVAN 

BRYN MAWR - Yves Delorme (610) 520-34: 
BUCKINGHAM - Yves Delorme (215) 794-972 
EPHRATA - Doneckers (717) 738-95 

PITTSBURGH « Feathers (800) 382-994) 

SEWICKLEY - Feathers (412) 749-072 

RHODE ISLAN 

PROVIDENCE - Wendy Brown Ltd. (401) 455-23 
SOUTH CAROLIN 

CHARLESTON « Yves Delorme (843) 853-433 
HILTON HEAD - DeWoolfson Fine Linens (888) 833-365 
TENNESSI 

CHATTANOOGA - Yves Delorme (423) 265-406 
KNOXVILLE « Bella Sera Luxury Linens (865) 588-32( 
MEMPHIS - Legacy Linens (901) 682-64. 

TEXA 

AUSTIN - Provencal Home (512) 306-944} 
COLLEYVILLE + Sue Bearrie Fine Linens (817) 577-300 
DALLAS - Yves Delorme (214) 526-29. 

FT. WORTH - Yves Delorme (817) 882-853 
HOUSTON - Kuhl-Linscomb (713) 526-600 
PLANO - Yves Delorme (972) 202-554 

SAN ANTONIO « Lin Marché (210) 826-677 

SAN MARCOS « Yves Delorme (512) 392-106 
VERMON 

MANCHESTER * Yves Delorme (802) 366-497 
VIRGINI 

ALEXANDRIA « Yves Delorme (703) 549-666 
CHARLOTTESVILLE * Yves Delorme (434) 979-411 
McLEAN * Yves Delorme (703) 356-308 
RICHMOND - Yves Delorme Carytown (804) 353-870} 
Yves Delorme Stony Point (804) 320-752 
VIRGINIA BEACH - Yves Delorme (757) 425-696 
WASHINGTO}] 

BELLEVUE - Yves Delorme (425) 455-350} 

SEATTLE * Yves Delorme (206) 523-840 
WASHINGTON, Df 

GEORGETOWN * Baldaquin (202) 625-160! 
WISCONSII} 

KOHLER « Past Basket (800) 401-9821 | 

MILWAUKEE * Past Basket (414) 247-997) 
WYOMIN«) 

JACKSON HOLE « Scandia Down (800) 733-103: 
CANADA ONTARI(] 

TORONTO « Yves Delorme (416) 626-684: | 
WINDSOR - Yves Delorme (519) 972-8981 










































































MONTREAL - Décor Marie-Paule (514) 273-888! 
BRITISH COLUMBL f 


VANCOUVER « Yves Delorme (800) 322-391 | 


i*MACASSAR” | YVESDELORME.COM es ; 
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ke advantage of 4 American Express Exclusives' 
rough American Express Travel, with vacation 
ckages at participating Deluxe and Luxury 
operties, in your favorite Florida destinations. 


CEIVE YOUR AMERICAN EXPRESS EXCLUSIVES: 





p to $150 statement credit on qualifying vacations 


with your Cardmember Annual Travel Benefit? 
Double Membership Rewards” points’ 


A Florida Vacation Values Card with savings on 
dining shopping and more* 


> ~ 
A full-year subscription to Travel + Leisure magazine’ 


us, combine these 4 exclusive values with available 
ee night stays, resort credits or special pricing on 
acation packages. 


| 





To book your vacation, call 


svsouos American Express Travel 1-866-A X P-6804. 


Connected by a series of bridges and causeways, the 
Florida Keys are nearly 110 miles of tropical islands often 
referred to collectively as the “American Caribbean.” 
In Key Largo, John Pennekamp State Park beckons 
those whose passion is diving and snorkeling, with 78 
square miles of coral reefs, sea grass, mangrove swamps 
and 650 different species of fish. Islamorada is just 
south and is known for its world-class fishing. Here, 
bonefish up to 10 pounds are found, and sailfish pool 
off the island’s reefs. Marathon is the starting point of the 
locally deemed “Eighth Wonder of the World,” The Seven 
Mile Bridge that links the islands. It has been named 
one of the nation’s most scenic drives and from it travelers 
can see the circa 1905 railroad bridge, a beloved land- 
mark. Approximately 150 miles below Miami and the 
southernmost point in the continental U.S., Key West 

is synonymous with serene beaches, houses with 
gingerbread detailing, sumptuous seafood and sunset 
celebrations at Mallory Dock. No wonder it is one of 


Florida’s most visited destinations. 
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The Florida Keys 


PAPPORE A wAINBOW OF ACTIVITIES 






























Amelia Island 
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Nicknamed “The Venice of America,” Fort 
Lauderdale resembles the romantic European 
city, with more than 300 miles of navigable 
waterways. Hop aboard a Water Taxi to take in 
the sights and sounds of the town, framed by 
Blue Wave beaches and the glorious Everglades. 
In “The River of Grass” (aka The Everglades), 
spend a night in a Chikee hut after viewing 
native plants and animals during a swamp 
buggy tour. Or witness a metamorphosis in 
living color as thousands of butterflies flutter 
amidst the botanicals at Butterfly World. In 
Davie, observe birds of prey and other rare 
species at Flamingo Gardens. More urban 
offerings include Antique Row in Dania Beach, 
where treasures from yesteryear abound, and 
Las Olas Boulevard, the spot where the latest 


fashions, eclectic art and cuisine converge. 


RESORT FLORIDA VACATION AREA 
CATEGORY SAMPLE PROPERTIES 


Florida Keys & Key West 
DELUXE Hyatt Key West Resort & Marina 
LUXURY Sunset Key Guest Cottages 


Fort Lauderdale 


DELUXE Westin Diplomat Resort & Spa 
LUXURY Atlantic Hotel 
Jacksonville, Amelia Island 
DELUXE Amelia Island Plantation 
LUXURY The Ritz-Carlton, Amelia Island 
Miami 
DELUXE Delano 
LUXURY The Tides 


‘ve Your Spot in Paradise: 


1 sunsets, fres 


[he Sunshine Sti 





meha Islands 


Jacksonville and Amelia Island are located in | 


the northeast corner of The Sunshine State o1 


| 


the Atlantic Coast. In Jacksonville, sight-seeing 


can include a tour of the Anheuser-Busch 


Jacksonville Brewery, the Jacksonville Museunlf 








of Modern Art, or the Museum of Science an} 


History. Amelia Island boasts sublime beache/f? 


the memorable Amelia Island Historic District! 
and Victorian homes in all shades of fancy 


dating back to the early 18th century. 


Bien venido a Miami, a city that paints a pictur, 


of non-stop excitement and ultra-rich luxury. 


South Beach’s Art Deco District contains mo’ 


than 800 buildings in this distinct architectur 


style commonly recognized by pastel fagades. 


A new type of cultural event has emerged 


ROOM CATEGORY PRICE PER R 
3 NIGHTS & 4D, 
CAR RENTAL ~ 
Cityview $498* 
2 Bedroom Gardenview $1,018* 
Cottage : 
Superior $428* 
Grand Deluxe-lower floor $731* 
Oceanview $488** 
Coastal Room $654** 
Cityview $581** 
Deluxe Oceanfront $698* 


qj 


To book your vacation, call American Express Travel 1-866-A XP-6804. . that Trav 
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the form of Art Basel Miami Beach, an 
tshoot of the popular irt show held in Basel, 
fitzerland. From December 1-4, 2005, an 
citing program of spe« ial exhibitions, parties 
id events 1n« luding music, film, architecture 
id design will be held in the Art Deco District 
so a draw in Miami is the much talked 


I. and photographed 


nown for its bustling nightlife and fashionable 


Ocean Drive, 


Hewalk cafes. And there is Coconut Grove, 
thich combines a r¢ putation for ¢ ndless enter 
inment with an artsy flavor and dramatic 


fchit« cture featuring Renaissance-style castles 
ft 


iaples/Fort Myers/Captiva/ 
arasota/Longboat Key 


Fquamarin« and emerald waters, soft sandy 


bac hes and lavish resorts of the Gulf Coast 


bfine Southwest Florida. A plethora ot out 


| 
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‘lorida Vacatio1 


FLORIDA VACATION AREA 
SAMPLE PROPERTIES 


Longboat Key 


ORIDA PINK. Sunsets, pastel fagades and wildlife above and below 


e sea...discover the varying shades of sights. 
















standing shops, golf courses and dining venues 
thrives in Naples. Fort Myers is truly historic 
with its myriad palm trees planted by Thomas 
Edison between 1900 and 1917. Offshore, Captiva 
is a resort island, calm and collected, and Sarasota 
isa golf r’s paradise epitomized by the Bobby 
Jones Golf Complex. Just as tantalizing is the 
popular vacation destination Longboat Key, 
with excellent wildlife sightings In¢ luding 


manatees, dolphins, pe licans and osprey. 


Orlando 


The saying “The Most Magical Place on Earth” 
is true for so many reasons. Not only is 
Orlando alluring for its world-famous theme 
parks, but it is chock full of other unexpec ted 
treasures. Celebrate cultural history at The 
Wells’ Built Museum of African-American 


History, or admire the late Victorian architecture 





ROOM CATEGORY PRICE PER PERSON 
3 NIGHTS & 4 DAY 


CAR RENTAL 


Naples, Fort Myers, Captiva, Sarasota, 


Sanibel Harbor Resort & Spa Standard $314* 
The Ritz-Carlton Golf Resort, Naples Resort View $508* 
Orlando 

JW Marriott Orlando, Grande Lakes Resort Deluxe $448* 
The Ritz-Carlton Orlando, Grande Lakes Resort Deluxe $508* 
Palm Beach 

Palm Beach Hilton Oceanfront Resort Standard $284* 
Boca Raton Hotel & Club Cloister $464* 
Tampa, St. Petersburg, Clearwater 

The Westin Innisbrook Golf Resort, Traditional $365* 
The Don Cesar Beach Resort: a Loews Hotel Guestroom $408** 





Travel 


jastr FLOR For more options, call American Express Travel 1-866-A XP-6804. 

















of the Waterhouse Residence and Carpentry 


Shop Museum. Learn how to ride the waves at 
the Cocoa Beach Surfing School, or sail across 


the vast landscape during a champagne hot-air 


balloon ride. 


Year-round balmy temperatures make Palm 
Beach an idyllic destination any time of 
the year. Chic boutiques in Mediterranean- 
inspired buildings along Worth Avenue, 
championship caliber golf courses and high- 
level resorts are other incentives to travel to 
this hotspot. The water activities are first-rate: 
Coral reefs attract sea turtles and tropical fish 
of all colors of the rainbow, making for perfect 


conditions in which to dive or snorkel. 


A thrill a minute...between Busch Gardens 





theme park, the seashell-shaped Florida Aquariu 


and exhilarating sporting events (professiona 
baseball and basketball teams have their hom 
base in this area), Tampa is the place to be. 
Ybor City is a sight to be savored as well, wher 
the Cuban sandwiches are hot and crisp, the 
cigars are hand-rolled and the streets are line 
with live entertainment. Across the bay in 
St. Petersburg is the Salvador Dali Museum, 
which houses a comprehensive collection of \ 


the Spanish surrealist’s creations. 


l 
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It’s time to plan your Color of Florida 4 


Vacation Package! 


Book by 11/30/05 and travel before 
12/31/05 to take advantage of your 4 
American Express Exclusives: 


* Up to $150 statement credit on qualifying 
vacations with your Cardmember Annual 
Travel Benefit? 


* Double Membership Rewards”™ points’ 


iB: 


* A Florida Vacation Values Card with savings || i 


dining, shopping and more* | 


* A full-year subscription to Travel + Leisure 


magazine” 


Plus, combine these 4 exclusive values w}) 


available free night stays, resort credits| 
special pricing on vacation packages. C' 


American Express Travel to inquire. 


Se oe Fo: TS | 


A 


PRESS 


To book your vacation, call American Express Travel 1-866-A X P-6804. .cam Tra| 
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SCULPTL RE| THE SGCUEPT URE FOUN DATION One Man’ Sear. 


2525 MICHIGAN AVE AG SANTA MONICA CA 90404 Bronze Wafesize 
| TEL 310.264.2400 Fax 310.264.2403 : 


- ; .;| www.SewardJohnson.com f 
[FOUNDATION | .fo@TSEmail.com Catalog Avy 


A SOLO EXHIBITION OF JOHNSON’S SCULPTURE INSPIRED BY THE IMPRESSIONIST MASTERWORKS 
) WILL BE ON VIEW AT THE CUMMER MUSEUM OF ART IN JACKSONVILLE, FLORIDA FROM SEPTEMBER 2005 TO JANUARY 2006 








Necessity Meets Invention 


When Finding the Perfect Piece or Accent Is a Matter of Creating It 





We asked the designers whose creations are on the en- 
suing pages what prompted them to branch out into 
the realm of customized furnishings, and they respond- 
ed that it was a desire to fulfill their clients —and 
their own—needs for scale, comfort and style. To fol- 
low, the results of their uniquely individual efforts. 














Pagoda Chair 
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he bulk of the Ann Getty House 

Collection is made up of stunning re- 
productions of pieces found in her own 
home. Many of the original furnishings, 
with provenances as storied as Badminton 
House in Gloucestershire and Wroxton 
Abbey in Oxfordshire, decorate the rooms 
of her San Francisco house (see Architectural 


Chippendale 
Breakfront 


; ine ~ = 


a 





Digest, March 2003). “I started this because 
I have a passion for collecting beautiful 
things,” says Getty. “When I look at 17th- 
and 18th-century pieces, I love the crafts- 
manship, the materials and the endurance 
of these historical works of art. Creating 
reproductions also dovetailed perfectly with 
the needs of my interior design business.” 
continued on page 116 


na 


A ee 
9 (find . 1 ge te og 


als 


Or rer vole wet li hs) lal) eh ee omer Phe RAPE eee 


























Designers’ Own Lines 








“We wanted to 
provide people with 
ascale that was 
appropriate for how 
they live today,” 
says James Huniford. 











Barrel Back Round Stitched 
Chair Ottoman 





2 eamemerene 


U Edward Sofa 


Sills 
Huniford 


wellings, consisting of mostly contemporary designs 

by Stephen Sills and James Huniford, was born out 
of a growing demand for furnishings the pair were custom 
crafting for their interiors. “We wanted to provide people 
with a scale that was appropriate for how they live today 
—-we didn’t want to supersize everything,” says Huniford. 
Sills is quick to add, “The line needed to be universally com- 
plementary with any interior and any decorating sensibil- 
ity so that it would work in the city or in the country. And 
the furniture needed to be smaller. We wanted to get away 






from the overscale consciousness.” 


Round Dining Table 





continued on page 118 
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Designers’ Own Lines 





Craig Wright “a 


here’s nothing in this collection that I don’t love,” says Craig 
Wright, who began Quatrain Reproductions because of his ad- : 
miration for “all the exquisite things that have passed through my 







hands. I’m passionate about antiques and go through different phas- 
Bagues Style Rock 


es, as everyone does. Northern European, Russian, Danish, Italian, Crystal Chandelier 


even Greco-Roman—they’re all inspirations.” New pieces range 
from an étagére based on one that caught his eye at the historic Villa 
Kérylos in France to an Italian shell commode whose original mod- 
el Wright found “in a dark backroom of an eccentric French col- 
lector’s house.” Each item, he says, “has an interesting story and is 
meant to stand in for an antique that you may not be able to find.” 

















Piedmontese 
TEC Style Pierced 
LEP EP PE : Carved Armchair 





j Fy Italian Rococo 
ee Style Shell 
he Commode 











Pompeian Style 
Mahogany Etagére 





continued on page 120 
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©2005 SAAB CARS USA, | 


NC. 





Introducing the all-new, all-wheel drive Saab 9-7X.With its clean, Scandinavian 
design, an available 300-hp, potent V-8 engine and a taut, Saab-tuned sport 
SU Tio Oe RRR UMC) aa cose ac ike ran Lee) 
heritage, the 9-7X also features an intuitively designed feats focused on the 
driver’s needs. After all, when a car company started by 16 aircraft Tarai) 
decides to design an SUV, you know it’s going to be something distinctive. 
To find out more, call 1 800 SAAB USA, or visit us at saabusa.com. ~ 
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Designers’ Own Lines 





Victoria Hagan 


lean lines, well-considered proportions and luxurious 

finishes define Victoria Hagan’s approach to the furni- 
ture she has.designed for Victoria Hagan Home, her studio 
line that also includes fabrics and accessories. “For me, it’s 
all about a beautiful silhouette and balancing scale and com- 
fort,” says Hagan, and her collection, recently enhanced by 
the launch of six new pieces, clearly illustrates this ideal. “It’s 
very classic, with everything you need for a home—the de- 





signs work well mixed with other styles and periods, in all 

: : » Ini ; | 
sorts of rooms and environments.” Nailhead trims are among } 
her favorite accents. “They’re punctuation for upholstery.” 











Tyler Chair 





“Tt’s classic, with everything 
you need for a home—the 

designs work well mixed with deters 
other styles and periods.” 














Warner Console Table Panther Chair Jefferson Side Table 








continued on page 122 
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Each and every piece of the Natuzzi collection features beautiful Italian style, quality and N AT ZZ [ 


craftsmanship. The Samuel chair and ottoman featured above is no exception. Natuzzi, the world 
leader in comfort, offers sofas, sectionals, chairs, tables and accessories coordinated in harmony It's how vou live” 
with each other so you'll find the solution that best fits your lifestyle. ¥ 


Enjoy the comfort and beauty of Natuzzi for years to come. Call 1-800-262-9063 or visit www.natuzzi.com for your local Natuzzi Gallery. 
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surroundings, you leave part of yourself in the water. 


water leaves part of itself in you. 
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Designers’ Own Lines 


Hendrix/Allardyce 

















Veneto Settee 
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he Design Collection by Hendrix/Al- 

lardyce originated around 15 years 
ago when “we realized that there was a 
market for reproductions of some of the 
rare classic pieces of furniture that we 
found on our travels,” explains Thomas 
Allardyce, who, with Illya Hendrix, has 
purchased and replicated many an antique 
furnishing from Europe over the years for 
private clients. Now the duo has assem- 


bled an extensive array of “designs that we 
love, that we’re quite simply passionate 
about,” that all the trade professionals can 
choose from. “We look for a uniqueness 
in the original, and we also consider com- 
fort and scale,” says Allardyce. Wood is 
aged to have the perfectly appropriate 
patina, and painted finishes from the 18th 
and 19th centuries are painstakingly re- 
created and applied by hand. 








Baltic Commode 


Bonaparte Side Table 


Monte Carlo 
Candlestick Lamp 





continued on page 126 








The television is going to miss you. 





In a Viking kitchen, dinnertime becomes prime time. 1-888-845-4641 or vikingrange.com Y r 





1 Designers’ Own Lines 


Kelly 
Hoppen 


Ithough the newly launched collection of furniture 
and fabrics by Kelly Hoppen for Century Furniture ex 











presses the designer’s signature contemporary style, “with 
this collection I wanted to do something a little different,” 
she says. “I wanted to offer a softer look.” Curves, Eastern 
influences and alluring details are recurring elements. In- 
spired pieces include the Hoppen Screen—a divider that 
can be seen through for “a diffused feeling”—and a dresser 
with steel-panel veneers and legs. When it comes to sofas, 


Hoppen has a clear opinion: “You can be creative with tex- 
ture, but, really, the sofa has to be classic and comfortable.” Ol 





Kelly Storage 
Dresser 


























“I wanted to do something a little 
different,” says Hoppen. 
“I wanted to offer a softer look.” 





Button-Up Sofa 
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Freedom is what makes life 


n 





d let the heavens roll by. With its 6.0 litre V12 engine 


the mind, replenish the body and stir the soul. 


2005 Robb Report Car of the Year 


Scottsdale Aston Martin 


enix + AZ 












Contact: Janelle Saleh 


Aston Martin Marin 


Corte Madera - CA 








Bauer Aston Martin 
Santa Ana - 





ni 


Brian Wright 


ontact 


Cole European 








Te 





Desert European 
Rancho Mirage - CA 








Galpin Aston 


Martin 


Ar “CA 





Aston Martin Silicon Valley 
Los Gatos > CA 
phone: (408) 354-4000 


tact: Mark Reeve 








Sill-TerHar 
Br eld - CO 
Telephone: (303) 469-1801 


Contact: Jeremy Child . 


Miller Motorcars 

h-CT 

hone: (203) 629-4726 
ontact: Cyndi Koppelman 









Aston Martin of Tampa 
Tampa * FL 

Telephone: (866) 420-4957 
Contact: Tom Heinz 


Aston Martin Palm Beach 
West Paim Beach - FL 
Te 





ephone: (561) 659-6206 


ontact 


act: Patricia Rome 


Aston Martin Naples 
Naples « Fl 
lone: (239) 263-6070 


~ontact: Ken Hansen 














Telephone: (305) 444-5555 
Contact: Steve Barmann 





Aston Martin of Atlanta 
Roswell - GA 

Telephone: (678) 802-5007 
Contact: Craig Forbes 


Lake Forest Sportscars 
Lake Bluff - IL 

Telephone: (847) 295-6560 
Contact: David Pigg 


Aston Martin of New England 
Waltham - MA 

Telephone: (781) 547-5959 
Contact: Pat Roussel 


Freedom isn't knowing your limits, 
but realizing you have none. 


worth living. It is being able to lower the roof 
a and rich blend of 
hand-crafted natural materials, the DB9 provides the perfect way to free 


Aston Martin of Troy 
Troy * MI 

Telephone: (248) 643-690 
Contact: Molly Padovini 
Moore Aston Martin 

St. Louis - MO 

Telephone: (636) 394-0900 
Contact: Ted Dickey 


Gaudin Aston Martin 
Las Vegas * NV 
Telephone: (702) 284-7000 
Contact: Ilana Vann 


Foreign Cars Aston Martin 
Greensboro * NC 
Telephone: (336) 294-0200 
Contact: Bill Morell 


F.C. Kerbeck Aston Martin 
Palmyra * NJ 

Telephone: (856) 829-8200 
Contact: Joe Innaurato 


Ray Catena Aston Martin 
Edison * NJ 

Telephone: (732) 20 
Contact: Peter Klein 








Aston Martin Long Island 
Roslyn « NY 


Telephone: (516 





Contact: Si 


Aston Martin of Cleveland 
Bedford - OH 


Telephone: (440) 439-0100 
ep e 





Contact: Gary Goodmar 


Midwestern Auto 
Dublin * OH 


Telephone: (614 






Contact: Mike Finneran 





Bobby Rahal Aston Martin 
Wexford > PA 

Telephone: (724) 940-3530 
Contact: Mark Harnden 


Aston Martin of Dallas 
Dallas -TX 
Telephone: (214) 522 


1007 
Contact: Kurt Feg U 





Oo 


Star Motor Cars 
Houston - TX 
Telephone: (713) 868-6800 


Contact: Richard Wah| 


ASTON MARTIN 


Power, Beauty and Soul 


Aston Martin Tysons 






Vienna: VA 
Telephone: (703) 442-8200 
Contact: Phillip Jone 


Contact: Mict 


Decarie Motors 
Montreal, Quebec « 








Contact: Chery! BI 





Aston Martin of Ontario 
Toronto, Ontar 
Telephone 3 
Contact: Leo Rubino 


MCL Motor Cars 
Vancouver, BC: C 
Telepho 
Contact: Herb Mi 












nada 


5577 





e: (604) 





www.astonmartin.com 
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Now Offering One- of aes Marble Mantels from 


Se (p> Laza a Hotel 


by the sae at 
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"NCONDE NAST JOHANSENS 
THE MARK OF EXCELLENCE TRAVELERS CAN TRUST 


Condé Nast Johansens'’ international @l! 
conference venues in 40 countries h 


Comprehensive. Detailed. Color. Available at Borders and other good bookstores. 


www.johansens.com 


ection of more than 1,400 hotels, inns, resorts, spas and 
Yo equal. Each recommendation is annually inspected. 








Designs to see, from’ 


our advertisers... 
















A Substantial Innovation 


Sub-Zero, a leading manufac- 
turer of luxury residential 
refrigeration and wine storage 
units, introduces a bold new 
addition to its refrigeration 
line: the PRO 48. Debuting 
this Fall in retail showrooms 
across the country, the 
professional-style refrigerator is 
perfect for consumers who love 
food and entertaining, giving 
them a “must-have” appliance to 
complete their dream kitchen. 


Highlights of the PRO 48 include 
its 100% stainless steel interior 
and exterior, two compressors 
and three evaporators to keep 
foods fresher longer, LED light- 
ing, slide-out bins that are 
washable and oven-safe, plus an 
automatic ice maker with water 
filter. The refrigerator is also 
environmentally appealing, using 
less energy than a 100-watt bulb 
over the course of a year. 








THE SUB-ZERO PRO 48 


Visit www.subzero.com for more infor- 
mation and to locate The Living Kitchen— 
your regional showroom. 


SUB-ZERO 


® 


| 
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Dacor Millennia 
Double Wall Oven 
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“remium ranges and refrigerators. Exclusive countertops and cabinets. Hundreds of features, — 
RCD (ee URE UAE) eR CRC Melek ie Voll tir truly unique 
«/tchen—the kind that could come only from you and EXPO Design Center” | 
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A KREISS INTERIOR COMBINES SELECT PIECES FROM OUR EXCLUSIVE COLLECTION OF FURNITURE, 
| FABRICS, ACCESSORIES AND BED LINENS INTO A DISTINCT STATEMENT OF YOUR INDIVIDUAL STYLE 
! AND TASTE. TO INQUIRE ABOUT A COMPLIMENTARY CONSULTATION WITH OUR AWARD-WINNING 

DESIGN TEAM VISIT ONE OF OUR 19 SHOWROOMS NATIONWIDE. OPENING SOON IN SANTA BARBARA. 
i FOR A COPY OF OUR COLLECTION FOLIO CALL US AT 1-800-KREISS-1 OR LOG ON TO WWW.KREISS.COM 





Megan Rupp, 
Biomedical marketing 
executive and mother of two 


¥ ; 

















| Make bedtime Ata. go. . 
and leave the world behind. 

















SCANDIA DOWN | 


i Exquisite European Down and Linens, 
t 


www.scandiadown.com 




















































Special Advertising Section 





SCANDIA 
DOWN 


EUROPEAN LUXURY 
AND STYLE | 


Warm, inviting European goose down comforters. Sumptuous 
pillows in all shapes and sizes. Fresh, crisp bed linens. Mat- 
tress pads and featherbeds that conform to your every curve. 
Scandia Down’s dedication to quality bedding is unmatched. 


It all begins with the finest natural materials: premium down 
from geese in northern Europe (only the soft clusters found 
under the breast are considered). In a highly selective manu- 
facturing process, the most reputable mills are commissioned 
to weave 100% cotton or cotton/silk blend fabrics for outer 
shells, which come standard with double needle seams for 
extra reinforcement. These carefully produced down products 
have achieved an international following. 


Scandia Down’s comforters, pillows and featherbeds are 
designed to be investments. All of the company’s collections 
are accompanied by a lifetime warranty and a certificate 

of authenticity, verifying the quality of the fill. The 12-step 
cleaning process and purity standards are unrivaled; tests 


have shown that Scandia 
Down’s products are virtually 
dust free and 300% cleaner 
than U.S. government speci- 
fications—perfect for those 
sensitive to allergens. 


Classic European style meets 
American sensibility with 
Scandia Down’s collections 
of high-thread-count duvets, 
sheets, pillowcases and bed 
skirts—all available in 
coordinating patterns and 

a multitude of hues, from 
whites to brights. For the 
ultimate in luxury, Egyptian 
cotton jacquard and sateen 
bed linens, woven in Italy, 
ensure comfort and durabil- 
ity. A rich cashmere throw or 
merino wool blanket completes 
a beautiful bed ensemble, 
Scandia Down-style. 








Visit an exclusive Scandia 
Down retailer and start 
making your bedtime 
magic,..every night. 


California 

Scandia Down, Beverly Hills 
310-274-6925 

Nancy Koltes at Home, Corte Madera 
415-924-5811 


Scandia Down, Gosta Mesa 
714-549-9046 


Tuverson & Company, Palm Desert 
760-346-5577 


Color ado 


Seandia Down, Denver 
303-355-3510 


Connecticut 
Lynnens, Greenwich 
203-629-3659 


Scandia Down, West Hartford 
860-236-6106 


Florida 


Bath and Linen Shoppe I, 
Ponte Vedra Beach 
904-543-0480 


Massachusetts 


Undercover, Provincetown 
508-487-4114 


Minnesota 


Scandia Down, Edina 
952-920-2214 


Missouri 


Scandia Down, Kansas City 
816-753-4144 


Montana 


Scandia Down, Billings 
406-656-5171 


Ohio 

Block Brothers at Home, 
Woodmere 
216-360-8600 


Oregon 

french Quarter Linens, Bugene 
541-343-8904 

French Quarter Linens, Portland 
503-282-8200 


French Quarter Linens, Tigard 
503-639-3800 


Texas 
Provencal Home, Austin 
512-306-9449 


Longoria Collection, Houston 
713-621-4241 


Barklee Ltd., Plano 
972-612-1935 

Washington 

French Quarter Linens, Seattle 
206-223-9700 

Wyoming 


Seandia Down, Jackson Hole 
307-733-1038 
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Matthew White 


It’s a Mod, Mod World for the Designer and 


Thomas Schumacher in London 


Text by Christopher Petkanas/Photography by Andrew Twort 


VEN IF INTERIOR DE- 
signer Matthew White 
chafed at having to turn 

things around so quickly, he 

was not exactly in a position 
to say no. In 2003 Thomas 

Schumacher, his partner of 23 

years, asked him to furnish a 

900-square-foot London flat 

in three days—max. 

theatrical 
producer and the president 
of Disney Theatrical Produc- 
tions, rented the Covent Gar- 


Schumacher, a 


den flat so he would not have 
to stay in a hotel while work- 
ing on the Sir Richard Eyre 
stage version of Mary Poppins. 
Schumacher put a rush on the 
job he gave White because 
he was determined to short- 
circuit any possibility of its 
ballooning into an expensive 
extravaganza. As you might 
imagine, Schumacher gets 
enough of that at work. All 
he wanted was a place to live, 
something stylish, functional 
and low maintenance. 
“Friends tried to talk Tom 
into getting an apartment in 
one of their posh neighbor- 
hoods, but he found this pent- 
house on the Internet and 
signed the lease,” says White. 
How could Schumacher not? 
Steps away are the Prince Ed- 
ward Theatre, where Mary 


Lert: A red 1969 
UP4 sofa by Gaetano 
Pesce and a flokati 
rug add a whimsical 
touch to the living 
area. White designed 
the bronze low table 
and the convex mirror. 


Poppins is playing, and the 
Lyceum, where Schumacher 
has his office and another of 
his musicals—The Lion King— 
is in its eighth year. 

In New York, White and 
Schumacher live in great, the- 
atrical splendor on lower Park 
Avenue, on a slice of the piano 
nobile of an 1891 Italian Re- 
naissance Revival mansion by 
McKim, Mead & White (see 
Architectural Digest, September 
2003). But the duplex’s carved 
coffered ceilings do nothing to 
prepare you for what Matthew 
White has conjured in Lon- 
don. There, Eros chairs with 
swiveling egg-shaped seats by 
Philippe Starck are pulled up 
to a Saarinen Tulip table, a 
frothy flokati rug drifts over 


“Tt was like a vanilla en- 
velope, a blank slate,’ 


designer Matthew 





’ 


White (above) says of 


the small apartment he 
and his partner, Thom- 


as Schumacher, share 


in London’s West End. 
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Matthew White 





the floor like a meringue, and 
Gaetano Pesce’s 1969 UP4 
sofa does a very good imita- 
tion of a lipstick-red hot dog 
bun. A designer changing his 
skin is not news, of course, 
but White’s about-face is on 
another level—more extreme, 
more audacious. Think of 
Barbarella. Now think of Aus- 
tin Powers. The flat suggests 
what might result if time 
were telescoped and these two 
personalities set up house- 
keeping together. 

White insists he remains 
what most people know him 
to be, a devoted classicist, and 
that the mod—not to say mad 
—feel of the place is not all 
that surprising given its con- 
straints. “The apartment it- 
self—one long room with a 
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sitting area, a dining area and a 
kitchenette, plus a tiny office, 
a bedroom and a bath—didn’t 
have a lot going for it,” he says. 
Hunched ceilings, plain win- 
dows and weirdly placed col- 
umns were the worst of it. 
“Tom and I have always had 
fantasies of living in an Old 
World London pied-a-terre,” 
White explains. “But rather 
than tart this place up and 
make it something it’s not, I 
embraced its modern, white- 
box quality. A miniloft or gal- 
lery-like space with a Pop vibe 
suggested itself.” 
Schumacher was not a to- 
tally heartless taskmaster; he 
gave White an assistant for 
the 72-hour blitz. For a de- 
signer known for big custom 
pieces and important antiques, 
it could not have been easy 
limiting himself to what could 
be carried out of, or imme- 
diately shipped from, nearby 
stores, but White survived. 
Deciding where all the fur- 
niture would go “was simply a 
matter of flinging it around,” 
he says. “Everything seemed 


continued on page 136 





“We created a mod 
Pop feel in three days 
of quicksilver deci- 
sions and mad shop- 
ping,” says White. 
ABOVE: Pleated sheers 
line the window wall, 


unifying the space. 


Lerr: In the dining 
area, four egg-shaped | 
Philippe Starck Eros 
chairs surround a 
Saarinen Tulip table. 
The deer bronze “gives| 
the room needed 
weight,” notes White. | 
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“Rather than tart this place up, I embraced its 
modern, white-box quality. A miniloft or gallery- 


Ricut: A photograph 
by Annie Leibovitz 
and a globe lamp top 
the night table by Los 
Angeles artist Clare 
Graham. “The table 
has a sculptural form,” 





White points out. 


like space with a Pop vibe suggested itself.” 








| 





continued from page 134 
to find a place for itself.” 
If there is one big idea 
driving White’s scheme for 
the main room, it’s the artless 
white pinch-pleated sheers 
hanging from a serpentine 
track that wraps the space on 
three sides “like a giant show- 
er curtain,” he says. At night 
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they glow a pretty pink from 
the sign for The Mousetrap 
across the way. 

‘The volume is turned no- 
ticeably down in the bedroom, 
where a glamorous mirrored 
screen caches a wardrobe, two 
night tables by Los Angeles 
artist Clare Graham are faced 
in tin-can lids, and the bedcov- 


OARS rennet na 


ering and headboard are done 
in rich chocolate wool crisply 
trimmed in ivory, a page out of 
David Hicks. Needing a base 
to steady a plastic globe lamp, 
White inverted a wood salad 
bowl. It wasn’t customizing on 
the scale he’s used to. But on 
this lightning commission, it 
passed handily for a reward. 0) 


a al 


ABOVE: “It has a tai- 
lored feel,” the design- 
er says of the bedroom. 
The headboard and 
mirrored screen are by 
White. Ralph Laur- 
en Home bedcovering 
fabric; Houlés trim. 





aa ae 








SS = 























Trésors d Hermes 


A Unique Private Collection Above the Paris Boutique Enchants and Inspires 





Text by Michael Peppiatt/Photography by Marina Faust 

















ABOVE: Hermes has a 
private museum above 
the original boutique 
on Paris’s rue du Fau- 
bourg Saint-Honoré. 








ARIS IS THE SECRET CITY 
par excellence. Beauti- 
ful cobbled courtyards 

full of sculptured stone lie be- 

hind closed doors, while on ei- 
ther side of the Seine high 
walls shut off ancient monas- 
tic gardens, which, from the 

i full-throated birdsong in their 

treetops, you can guess are 

| there but never get to see. It is 

Ht a city that shows its everyday 

| appearance to the casual pass- 

erby but reserves its deeper, 
| 














more magical side for those 
with the passion and curiosity 
to find out what lies behind 
the facade. 

Who would have thought, 
for instance, that behind the 
Hi stately facade of Hermes, the ABove: Anarray of his- _ is displayed in several 
Wl) famous design store whose ee objects _ a hee ihe eee rs 

| headatane is enc work, acquired by past has been a source o 

headquarters occupy a land- and present members inspiration for gener- 
continued on page 140 of the Hermés family, _ ations of designers. 
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Ler: An 18th-century 
model carriage, made 
from paper by a Car- 
melite nun, sits on a ta- 
ble in a former office. 
The child’s saddle, left 
foreground, belonged 
to Napoleon III’s son. 





tomer’s initials. You move pag 
these (not without a long| 


locked doors and dark land 
ings until you come to what j 
effectively the heart of an ol¢ 
benign empire. Call it—as th] 
antique lights flicker on and . 
vast variety of artifacts loom} 
improbably into view—th 
Hermes museum. 

Yet “museum” doesn’t bel 
gin to do justice to what thi 
inner sanctum discloses. It} 
more like an eccentric bu 
sharp-eyed collector’s hoard, 
cabinet of curiosities, a vas 
treasure chest from the sevel 
seas spilling through a cou 
ple of suitably discreet, half 
forgotten rooms that start t 
look like the closed wing o 
a haunted castle. Here, sud 
denly standing out among # 
thousand objects, is a grea 
19th-century statesman’s trav 
continued on page 14. 
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continued from page 138 

mark building on the rue du 
Faubourg Saint-Honoré, lies 
a fabulous collection of pre- 
cious objects and historical 
paintings and drawings that 
has inspired generations of 
craftsmen yet remains virtual- 
ly unknown beyond a small 
circle of insiders? To get to it, 
you have to go behind the 
scenes—a world away from 
the sumptuous display of silk 











scarves and ostrich-skin bags 
on the first floor—up nar- 
row staircases and past small 
rooms where skilled artisans 
wield century-old instruments, 
trimming fabric, hammering 
leather or embroidering a cus- 
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Lerr: Photographs of 
the Hermés family are 
arranged on an an- 
tique desk, once used 
for company business. 
A 19th-century silver 
harness from Argenti- 
na hangs on the wall. 


Asove: A Brazilian 
rosewood chest holds 
perfume bottles and 
other travel accessories 
by Odiot. The set was 
a wedding gift to Em- 
press Teresa Cristina 
Maria of Brazil in 1843. 
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Available through architects, 
interior designers and selected 
kitchen specialists. 


Visit www.alno.com or call 
1-888-896-ALNO to order a 
brochure or to locate a dealer 
near you. 


Opportunities Available. 







































































BrELow: Miniature rep- 
licas of Hermes bags, 
made in the 1950s, are 
flanked by model car- 
riages. BoTrom: The 
late-19th-century rid- 
ing habit was worn by 
Emile Hermés’s wife. 




















Ricut: Stirrups from 
South America, Africa, 
Europe and Asia are 
in the cabinet behind 
a saddlemaker’s horse 
and an assortment of 
saddles from the 18th 
and 19th centuries. 









































continued from page 140 
eling case, complete with ivo- 
ry-handled razors and silver 
drinking vessels; there, a beau- 
tifully decorated rocking horse 
that might have belonged to 
our great-great-grandmoth- 
er when she was a child; and 
there, a Russian coachman’s 
velvet hat, an empress’s em- 
broidered saddle, a lady’s an- 
cient but well-preserved purse, 
now containing only the dust 
and poetry of the past. Your 
eye wanders around, growing 
accustomed in the half-light 
to the rich mixture of textures 
and meaning, lingering on 
a pair of crocodile hunting 
boots; an early view of the 
horse-racing center of Chan- 
tilly, just north of Paris; or 
a set of brass livery buttons 
embossed with the armorial 
bearings of some aristocratic 
(and now quite conceivably de- 
funct) family. How, you won- 
der, could these alluring and 
finely made objects ever have 
been made to rub shoulders? 
“My grandfather Emile 
Hermés, who purchased this 
continued on page 144 
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continued from page 142 

building for the family firm in 
1923, was a passionate col- 
lector,” explains one of his 
heirs, Jérome Guerrand-Her- 
més, sitting at a handsome desk 
in the museum from which 
generations of his faimily have 
directed the firm’s fortunes. 
“Emile was forever prowling 
around the salesrooms and 
the antiques dealers, fascinat- 
ed by fine workmanship and 
always on the lookout for 
ideas to reinvent or bring up 
to date. So when he came 
across a particularly fine old 
harness or a revolutionary-era 
traveling case full of silver- 





as their great-grandparen 
would have used. To say th 
the firm functions as a b 
happy family to which ea 
member brings his or her e} 
pertise is no doubt to ove} 
state the case. But watching 
designer readjust a windo 
display after consultation wi 
an in-house colleague, o 
gets the impression that He 
més exists, and has always e 
isted, because everyone wh 
works there is clearly passior 
ate about quality. 

As he talks enthusiastical] 
about the family’s beloved m 
seum, Guerrand-Hermés fr 





“Museum” doesn’t begin to do justice 
to what this inner sanctum discloses. It’s 
more like an eccentric but sharp-eyed 
collector’s hoard, a cabinet of curiosities. 





topped flasks and secret com- 
partments, he couldn’t resist 
—even though my grand- 
mother certainly used to tick 
him off for his extravagance! 
Then he’d bring his latest ac- 
quisitions into the office here 
and show them to his crafts- 
men, who would be so bowled 
over by the beauty and inge- 
nuity of the objects that they’d 
often use them to come up 
with new designs and tech- 
niques. And that’s become an 
uninterrupted tradition in our 
firm: Even today our design- 
ers and artisans come to these 
rooms regularly to look at 
what’s been assembled and to 
draw inspiration from the 
achievements of the past.” 
That sense of tradition is 
particularly alive at Hermes, 
where, in small ateliers all over 
the building, craftsmen are 
stretching and tacking the fin- 
est leathers for custom-made 
saddles with the same tech- 
niques and even the same tools 


quently emphasizes how i 
portant he feels continuity t 
be, but a continuity born ¢ 
change and reinvention. “M 
grandfather, who did so muc: 
to mold the family firm, wa 
an intensely curious man,” h 
comments fondly. “He was al 
ways searching, always travel 
ing, always trying things out 
When he went to the Unit 
ed States and Canada durin; 
World War I, for instance 
he was intrigued to find tha 
the cloth top on his Cadilla: 
opened and closed with a zip 
per. As soon as he got back t 
Paris, he adapted the idea s« 
that it would work on hand 
bags and suitcases—and late 
on clothes. He loved to se 
how things worked, then maki 
them better or different. Anc 
he passed on that gift of curios 
ity to his children and grand 
children. He allowed me as : 
small child to wander arounc 
his collection—I used to play 
continued on page 144 
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continued from page 144 

on that rocking horse, for instance—z 
find out for myself what made these lo 
ly things tick.” 

~ The idea of a small boy experime 


ing with some of the priceless objects 
| view is fairly alarming (the rocking ho 


in question was originally made for } 
poleon III’s son); but one soon und 
stands that what is most important : 
the Hermés family is that the muse 
should be a living, vital place. Very f 
things are shut away in glass cases or | 
questered behind ropes, and visitors ¢ 
encouraged to pick up this or that sm 
marvel of precision—a shagreen-cove 
telescope, a Qing Dynasty saddle that, 1 
mor has it, was once used on lion hunts, 
a finely crafted pair of silver spurs—a 
see how the item really works. The lu 
few to have been accorded this privile 
(a glance at the visitors’ book reveals) 1 
clude Alphonse XIII of Spain, Marle 
Dietrich, Andy Warhol, Grace Ke 
(who gave her name to one of Hermé 
most popular handbags), Richard Nix: 
and the Duchess of Windsor. 

“The people who come here often ha 
a special relationship with Hermés,” s 
Guerrand-Hermés. “Did you notice tk 
leather-covered wheelbarrow over ther 
Well, that was made especially for t 





Suddenly standing out 
among a thousand 
objects are an embroideret 
saddle and a lady’s 
well-preserved purse. 





Duke of Windsor, who came into the sto 
one day looking for a present to give tl 
duchess. When we suggested some pe 
fume, the duke replied: ‘Oh no, she’s < 
ready got a wheelbarrow full of perfum: 
So we thought for a while and decided 
take him at his word by making a beaut 
ful little wheelbarrow for him in whic 
the duchess could keep all her perfum 
nicely grouped together. And many yea 
later, when the duchess’s estate was di 
persed, we managed to buy the wheelba 
row back for the museum. It began as 
moment's whimsy, and now it’s one of 01 
most prized possessions.” [1] 
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Ils it art? Or a renaissance of design ? 


When the ordinary is elegantly transformed by design, who can say it has not become art? 
Leviton's Acenti Collection offers an exclusive line of innovative lighting controls, switches and 


outlets so intelligently and gracefully conceived they redefine the category. A complement 


Acenti 


to today’s luxury interiors and premium appliances, Acenti is sleek, beautifully contoured 
by Leviton 


and engineered to perfection, down to the last detail. Acenti now allows you to 
add elements of fine “art” to every wall in your home. Available through your 
designer or architect. 


Acenti is a trademark of Leviton Manufacturing Co., Inc. 
© 2005 Leviton Manufacturing Co., Inc. 
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Marjorie Shushan 


With Quiet Determination, the Designer Follows Her Own Path 





Lert: She decorated 
the entrance hall of an 
East Hampton house 
with a large table and 
a bronze chandelier— 
both 19th century— 
and an Ushak carpet 
(AD, March 2001). 


and I was home at that time.” 
Her father manufactured 
soda fountains. The family 
had a soda fountain at home 
in Philadelphia and had a mar- 
ble quarry in Vermont whence 
came those highly polished 
countertops before Corian 
was so much as an electro- 
chemical impulse in a DuPont 
chemist’s brain. “When my 
continued on page 152 





By Nicholas von Hoffman 


ARJORIE SHUSHAN 
may be a member 
of the last genera- 

tion to have an unhyped, un- 

merchandised childhood, a 

slow, richly quiet youth of the 

kind we read about with deli- 
cious nostalgia for experiences 
we never had. “My 16-year- 
old granddaughter asked me 
once what kind of rules and 
regulations I had when I was 

growing up,” she says. “I said I 

didn’t have any because we 

didn’t drive until we were 18. 

We didn’t do anything except 

go to the drugstore, hang out 

and go to movies. My mother 
told me what time to be home, 


a ll 


According to Marjorie 
Shushan (above), cli- 
ents want “peace, qui- 
et and some luxury.” 
RiGcutT: Neutral tones 
prevail in a Palm Beach 
house (see Architectur- 
al Digest, March 2005). 
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310 hp Touareg. On the road of life there are passengers and there are drivers. Drivers wanted. \\\4/ 



































Ricut: “There’s a very 
fine line between the 
sublime and the corny,” 
Shushan said about 
designing a log house 
—her first—in Colo- 
rado. “It’s a very subtle 
mix” (AD, June 1995). 


continued from page 150 

mother wanted a lamp, my fa- 
ther would make it from the 
quarry. We’re now reselling all 
those things. You know, if you 
wait a generation or two, it all 
comes back. I go into stores 
selling things from the ’30s 
and ’40s, and I’ll look around 
and think, Hmm, I wonder if 
that belonged to us? No mat- 
ter what my mother wanted, it 
was made of marble—if she 
would allow it.” 

When Shushan was a teen- 
ager, interior design was far 
from her mind. “I don’t think 
I had any idea that I was go- 
ing to become a designer. If I 
thought I was going to be any- 
thing, it would have been a de- 
signer of clothes—that was 
my love,” she says. 

‘There were other things on 
her mind in those years. “I was 
interested in the arts, in artists 
and paintings. I was also very 


interested in boys and anything 
they thought was interesting.” 

In high school she got her- 
self jobs in clothing shops, but 
they didn’t work out. “My fa- 
ther didn’t think that women 
should work. So every time I'd 
get a job, he’d go in and pay 
them off to get me fired.” The 


shopkeepers, she remembers, 





“wouldn’t say anything. But I 
think after a while I put it to- 
gether. My father was a very 
old-fashioned person.” 
Paternal control was not re- 
laxed with Shushan’s gradua- 
tion from high school at the 
age of 17. Although she left 
Philadelphia for Emerson Col- 
lege in Boston, her father, she 








says, “was very much again 
my leaving home or livin 
anywhere other than hom 
My mother made him allo 
me to go, but that was the on] 
year I could be gone. I cam 
back and went to the Univet 

sity of Pennsylvania.” 
There, Shushan met her fo1 
continued on page 15 





Lert: The designer 
also creates furnishings 
for residences, as she 
did for the living room 
of a Florida apartment 
(AD, October 2004). 
ABOVE: Luxurious ma- 
terials adorn the inte- 
rior of a plane owned 
by longtime clients. 


Can you imagine using anything less than heirlooms? (Neither can we.) To create a kitchen 
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worthy of only the finest ingredients, call 1-800-Jenn-Air or visit www.jennair.com. JENN-AIR. ' 
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We offer multiple lines of appliances designed to fit your style. 





Floating Black Glass Pro-Style Stainless 





Jenn-Air’ Attrezzi” Blender, Mixer e& Toaster 


Heirloom Tomatoes with 
Herb Salad, Feta and 
Tomato Vinaigrette 


Serves 6 


1 cup chopped seeded plum tomatoes 
2 tablespoons red wine vinegar 

2 tablespoons balsamic vinegar 

2 teaspoons Dijon mustard 





/. teaspoon minced garlic 
¥2 cup plus | teaspoon extra-virgin olive oil 
3 cups loosely packed, washed and spun dry fresh herbs, such as flat leaf parsley, basil, dill, chervil, etc. 


3 pounds mixed heirloom tomatoes, halved if small or cut into ¥%-inch wedges if medium or large 
1 tablespoon fresh lemon juice 


3 ounces feta or soft goat cheese, crumbled 


Combine the tomatoes, vinegars, mustard, garlic and 2 cup olive oil in a small saucepan, bring to a 
boil and simmer for 5 minutes. Let cool slightly, transfer to blender and purée until smooth. Add salt 
and pepper to taste and chill. 

Toss herbs with remaining tablespoon olive oil, the lemon juice and salt and pepper to taste. 
Arrange one-fourth of the tomatoes on each of six plates and drizzle with some of the dressing. Top 
with a mound of the herb salad and some of the cheese. 


Recipe created by Gourmet Magazine's Cooking Art Center under the direction of Executive Chef Sara Moulton 


@ JENN-AIR, 


& FOR THE LOVE OF COOKING? 





To learn more, call 1-800-Jenn-Air 
or visit www.jennair.com. 
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continued from page 152 

mer husband, who was on his way to Har- 
yard Law School. And so she found her- 

self back in Boston, where, she says, “I 

don’t remember doing much, because we 

had only one car.” 

The next stop in her life was New Or- 
‘leans, where her husband’s family lived. 
“He returned to practice law while she 
jraised their two daughters, who, she adds, 
| “grew up to be extremely independent” — 
) something that clearly pleases her. 

) Still a young woman when her daugh- 
ters were off to college, Shushan began 
\spending time in Aspen, where people 
jwho had seen what she’d done with her 
jown home asked her to help them with 
/ theirs. “I wasn’t sure I wanted to do that, 
because I was busy going skiing at the 
) ume,” she recalls. 

) That might have been that, except that 
ther husband's law office needed design 
thelp. “I didn’t really want to do that,” she 
says. “So we hired someone. But my hus- 
) band didn’t like what they did. Then he 
hired somebody else and fired them too. 
) Finally I said, ‘I can’t take this anymore— 
1TH do it, Pl do it.’” 

) The effort was successful, but not with- 
) out its ups and downs. “He wanted his of- 
) fice to look like his home. But then I had 
}to do the secretary’s office, the reception 
}room and the conference room, which I 
) didn’t have a lot of knowledge about. But 




























Kalef Alaton had seen her work and exploded with 
enthusiasm. She says he told her, ““You need to use your 
talent.’ I said, ‘I’m skiing right now, but if you get 

something I'd be interested in, I'll work with you. 


ing it, Marjorie Shushan had become an 
interior designer. 

Then she met Kalef Alaton, the late 
Los Angeles—based designer, who had 
seen some of her work and exploded with 
enthusiasm. She remembers that he told 
her, “You need to go to work. You need 
to use your talent. You need to let it be 
seen.’ I said, ‘Well, I don’t know. I’m ski- 
ing right now, but if I ever get a job that 
you'd be interested in, I'll give you a call. 
And if you get something that you think 
Id be interested in, I'll work with you.’” 

Looking back, Shushan admits, “I 
probably was a bit lazy about it and prob- 
ably too busy with my own life. I was off 
doing other things.” Alaton did give her a 
call to help him on a job, and they began 
to work together. His effect on her was so 
deep, she has written that his “presence is 
forever with me. I had complete faith in 
his enormous knowledge of the arts, and, 
given a problem of choice, I still ask, 
‘What would Kalef do?’” 

He remains in her memory as “very 
quiet, very reserved,” a “very elegant 
man,” and she makes a parallel observa- 
tion about her own work, that it is “not 
disruptive, not disturbing. That’s the way 
I am. I’m not loud; I’m not boisterous.” 
Her practice might be described as bou- 
tique. “I’m a small office,” she explains. “I 
have an average of about five people. I 


J99. 





I did pull it off. Everyone who saw it loved 
it,” she says. At about the same time, the 
English designer David Hicks had intro- 
duced a line of fabrics and carpets, which 
she used, much to her husband’s dismay. 
“He told me, ‘I’ve never seen a pattern on 
the floor. I think everything else is fine, 
but let’s get rid of that.’ And I said, ‘If 
| we get rid of that, you get rid of me, 
too.’ So he went forward with it and got 
a lot of compliments. One thing led to 
| another, and I started doing a little bit of 
work. I got coaxed into it.” 

Her design for her husband’s office 
/ was published, and almost without know- 


take projects that interest me and mainly 
clients with whom I feel comfortable. I 
don’t like a lot of pressure. I love what I 
do, or I wouldn’t be doing this.” 

Some of her jobs, however, are any- 
thing but boutique. The designer is cur- 
rently working on a 38,000-square-foot 
house with no fewer than 19 bathrooms. 

In summing up her career and her 
years working with Alaton, Marjorie 


_Shushan reflects, “It’s a wonderful story. It 


was being at the right place at the 
right time. I’d like to say I took advan- 
tage of the opportunity, but Kalef pushed 
me to take it.” 0 
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Putting it away just feels wrong. 


Choose from over forty eye-catching combinations 
or find a store near you at www.jennair.com. 


To order by phone, call 866-479-5656. 


“JENN-AIR Aétreze 


FOR THE LOVE OF COOKING 
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The Architect Expresses His Collecting Impulse in Santiago, Chile 
Text by Therese Bissell/Photography by Carlos Eguiguren 


T IS UNLIKELY THAT CHI- 

lean architect Carlos Al- 

berto Cruz would ever 
have been commissioned by a 
client to design the residence 
and art gallery he constructed 
for himself over the past 30 
years in his native Santiago. 
In that city, where, as he puts 
it, “foreign architecture has 
been imported and repro- 
duced in a very fast way,” and 
where he is known for mod- 
ernist commercial and institu- 
tional projects like the addi- 
tion to Chile’s United Nations 
complex, Cruz’s decades-long 
immersion in the rich clas- 
sicism that defines his own 
estate has largely been a pri- 
vate pursuit. 

“In the 1960s a lot of the 
ideas of Richard Neutra and 
other contemporary Ameri- 
can and European architects 
were introduced here, ideas 
that had not been part of our 
architecture,” Cruz says. “I 
was fascinated with volumes 
made of glass and with certain 
devices by Le Corbusier, such 
as his modules and geometric 
grid. However, buildings of 
lesser quality began to ap- 
pear—in the interesting new 
style but with interiors not re- 
lating to anything earlier than 

continued on page 160 


“Tt represents me,” ar- 
chitect and collector 
Carlos Alberto Cruz 
says of his Santiago, 
Chile, house and gal- 
lery. Ricut: A library 
overlooks the double- 
height living room. 
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Carlos Alberto Cruz 








ABOVE: A clerestory al- 
lows natural light to 
enter the gallery, which 
is adjacent to a chapel. 
“You have to discover 
the house—nothing 

is given away,” remarks 
Cruz (above right). 


Ricut: The gallery’s 
stone walls “were not 
meant for paintings,” 
says the architect. In- 
stead, works, includ- 
ing a circa 1630 portrait 
by Jusepe de Ribera, 
far left, are on easels. 
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continued from page 160 


a young child, I would dream 


about the ones in my father’s 
house.” When Cruz was-seven 
years old, his grandmother 
gave him money .as a first- 
communion gift. In keeping 
with his heritage, he bought a 
Manet still life. 

His collecting having been, 
by his description, “more than 
lifelong,” the art and antiques 
he has acquired are notable: 
Prominent among paintings 
from Spain’s golden age is 
Velazquez’s 1620 The Venera- 
ble Mother, Sor Feronima de la 
Fuente. Spanish masters Mu- 
rillo, Zurbaran, Ribera and 
others are represented as well 
in the gallery. There is a Goya 
in the library. Additionally, 
Cruz has long amassed Span- 
ish colonial silver, 18th-century 
Chippendale-inspired Span- 
ish colonial furniture, early 
colonial textiles and tapestries 
and important South Ameri- 
can manuscripts. Even the se- 
lection of Chilean cactus that 


he planted in the entrance f 
tio seems to have been ma 
with a curatorial eye. 

Cruz conceived his galle 
as a pavilion in the garden, 
it would have been unthin 
able for him to separate t 
artworks and objects from | 
daily living. Essentially a ser 
of barrel-vaulted roofs at 
a rectilinear volume (an abu 
ting domed tower encase: 
private chapel), the gallery 
a classical complement to t 
lush landscape. Deep clerest 

continued on page I 








Col Taare ey dela meet] | 
estate representation 
by professionals who 
understand every detail. 


To acquire or sell a luxury home, 
you need the help of a sophisticated 
professional. One who combines expertise 
with an eye for the subtleties of the 
upper-tier market. Most important, you 
need a professional with access to the 
type of influential contacts provided by 
Prudential Real Estate’s Fine Homes 


1 » International” This leading 
GE network in the representation 
Yeas of upper-tier properties offers 

a cadre of Fine Homes Specialists 


who have earned the respect— 
and referrals—of their discerning 
clientele. In an age where works of 
exceptional quality are rare, you owe 
it to yourself to experience the luxury 
of real estate representation by 
Fine Homes International. 





1-800 -THE-ROCK 
www.prudential.com/realestate 


% Prudential 
Paes Bee 


2005 Prudential Financial. Prudential Real Estate brokerage services are offered through 
‘independently owned and operated network of broker member franchisees of Prudential. . 

ate Afilliates, Inc., a Prudential Financial company. @> Prudential and Prudential are 
istered service marks of The Prudential Insurance Company of America and are used herein 
der license. Equal Housing Opportunity. Gy 





continued from page 162 
ry windows inside the re 
forms, along with museu: 
quality lighting, illuminate t 
main space—which is und 
ground and could have be 
cavelike. Contributing to t 
almost contrary absence 
heaviness is the manner 
which Cruz’s Spanish mast 
are displayed. Each stands 0 
steel easel, a truncated-py: 
mid base with linear rods, tl 
anchors it and holds it aw 
from the wall. This “floatir 
of the paintings employs th 
as a separate, animating pla 
of the spatial envelope. 
Apart from the dominar 
of stone, the infusion of n 
ural light is the signifier 
each building in the co: 
pound. The house is sited 
the north, and during the c 
the interior, particularly t 
continued on page I 
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MEDITATE on WATER 


Its gathering pool, its rising bubble, its simple stream from the 
spout. Introducing Borma by Jado. Inspired by the art of Zen, 
inspiring a whole room’s design. 


Jado. Design with the faucet in mind. 








JADO 


| 800.899.9812 
Hi | EXT. 3806 
= ‘ www.jadousa.com 
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Riosr: E: Beneath the 
master bedroom’s 
brick-and-beam ceil- 
ing, Cruz placed an 
8th-century /it de re- 
he by Georges Jacob 





Asove: “There was no 
vernacular for swim- 
ming pool construc- 
tion when I began the 
project,” Cruz notes. 
RiGuT: Avocado trees 


iext to a circa 1480 An- line the path linking 





fonio di Biaggio oil. the pooland the house. § : RO ANY sata os ie ees, PS ae SY i | 
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The Geometrique™ Rectangle Basin. Just one of the many unique glass shapes you'll find | 
in our collection. Let your style shine with our full spectrum of European designs. To visit | 
our nearest showroom, call us at 1-866-455-6118, ext. 2159, or visit www.porcher-us.com. 





PORCHER 
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RED BARON 


For the finest chandeliers in the world. 


Italian chandelier in cast bronze with two tiers of s-scrolled foliate arms 
and Medici style carved alabaster shades. A filigreed band with a swan 
motif supports the central dome. 

41” drop x 34” diameter 


Auctions, retail and to the trade * Mon-Sat 9am-6pm 
For a FREE color catalog, contact: Red Baron Dept.A, 6450 Roswell Rd., Atlanta, Ga. 30328 
(404)252-3770 Fax (404)257-0268 www.rbantiques.com 





O'Sullivan Antiques 


51 East 10th Street New York, NY 10003. T: 212 260 8985. F: 212 260 0308 
43-45 Francis Street Dublin 8, Ireland. T:454 1143 / 435 9656 F: 454 1156 
W: osullivanantiques.com E: info@osullivanantiques.com 


18th century Irish mahogany sideboard with five drawers, on cabriole legs ending 
in hairy paw feet. Crossbanding throughout. Circa 1770. 72"w x 21"d x 35.5"h 
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continued from page 164 
frescoed columns and walls, experiet 
a spectrum “from brilliant to deey 
subtle colors.” The frescoes were don 
much to add an Italian romanticist o 
lay as to establish a uniformity in 
walls’ response to light: Rough surf 
(the stone, the brick ceilings, the he 
beams) capture sunlight; Cruz di 
want any “soft” surfaces—walls cove 
with oil-based paint—to compror 
that effect and thus “interfere with 
architecture’s readability.” 
Observing that “in the formal se 
the house is not derivative of anythi 
Cruz allows that “the palette is similar, 
the architectural search, clearly, very s 
lar” to Frank Lloyd Wright's for his s1 
Pasadena, California, gem La Minia 
(see Architectural Digest, December 19 
There, as here, a double-height li 
room is softly illuminated by light c 
ing through floor-to-ceiling windows 
bouncing off a highly textural wall 
face (concrete blocks in Wright’s cz 
Evident in the gallery’s barrel vaults 
chapel tower are vestiges of Islamic ar 
tecture, while the vaults alone strik: 
ly reference Louis Kahn’s Kimbell 
Museum in Fort Worth. The coffe 
steel ceiling contrasts with the Ma 
ziggurats of the stair walls and « 
to mind the structural system of A 
van der Rohe’s New National Gal 





“I learned very early tha 
certain objects are preciot 
that they have a soul.” 





in Berlin. Notes Cruz of the overlap 
cultures and influences: “Architect 
is about the community of spirits. “ 
exact roots of something are not 
ways known.” 

Cruz recognizes that his project's | 
gestation is something a noncollector 
chitect might not have so willingly 
dured. “I know all about lasting thin 


he explains. “It doesn’t matter the st 


or whether it is modern or old—both 
chitecture and objects have to be li 
with over time.” And the three deca 
devoted to the ambitious endeavo1 
construction? “Art asks a lot from yc 
he says simply. 0 
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Coming soon to a retailer near you. 
Visit www.serta.com for more information. 


© Serta International 2005 






































Editors Select Properties Around the Worl 


England, New Orleans, Hawaii, Aspen, Sonoma... 











Tudor-style residence was 

designed in 1923 by Henry 
Davis Sleeper in Gloucester, 
Massachusetts. The 26-acre 
property, named Stillington Hall, 
was renovated by interior design- 
er John Cottrell (4D, Septem- 
ber 2000). A theater with a cathe- 
dral ceiling was converted into a 
living room. There are five bed- 
rooms, including the master suite 
(right). A guesthouse (above) has 
six bedrooms. $9.5 million. 
Call 978-233-2806. 








~ 





Fa, ae 


jb 


‘Ak. 








_ —_ — 


VNILS NN! L. 


Historic Herefordshire 
Manor on 946 Acres 
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nce owned by Henry IV, 

Hampton Court is a 25- 
bedroom manor in Hereford- 
shire, England, that dates from 
the early 15th century. The quad- 
rangular structure has been re- 


designed several times over the 
centuries. Most recently, land- 
scape designer Simon Dorrell 
transformed the grounds, which 
include a yew maze, a Gothic 
tower and a sunken garden with 


a waterfall. A 15th-century 
chapel, a 19th-century banque 
hall and various cottages and o 
buildings complete the over 
900-acre estate. $17.4 million 
Call 44-20-7629-8171. 
continued on page | 


If we didn't tell you, you wouldn't notice. the weather tries to be bad. You Fale Mem st Lor UEY MoO Cs 


driving the 265-hp, 5-star-crash-safety-rated Acura MDX with side curtain airbags and a rollover sensor. You'll see a silver 


lining. Even when there isn’t one. Visit acura.com, or call us at 1-800-To-Acura. The MDD. @ AACURA 
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four-bedroom house with 

cedar siding is located on 
a secluded, two-acre estate that 
is a five-minute walk from the 
center of downtown Aspen, 
Colorado. The structure, built 
in 1985, is the home of Dena 
Kaye, daughter of entertainer 
Danny Kaye. Each room in the 
house is oriented toward Castle 


ll 


i 


er 


ASPEN Dena Kaye’s Private Colorado Retreat 






Creek, which runs through tl 
property. The living room hz 
a pitched ceiling, a skylight ai 
a wood-burning fireplace (let 
A pitched glass ceiling crown 
the dining room. The master 
bedroom has an elevated plat 
form to capture water and tre 
top views. $13.95 million. 
Call 970-948-4800. 


Victorian house in 

Naperville, Illinois, has had 
only five owners since it was 
built in 1892 for James Nichols, 
a prominent publisher. The five- 
bedroom structure was exten- 
sively renovated by the current 
owners in 1996. An original tin 
ceiling tops the entrance hall, 
which has stained-glass windows 
and a wood-burning fireplace 
with an Italian-tile surround. 
There are bay windows in the 
living room, which adjoins a 
library with built-in oak book- 
cases. The master suite has a sit- 
ting room with a mural and a 
private terrace. A billiard room 
is in the basement. $2.9 million. 
Call 630-428-5530. 


continued on page . 
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Beauty awakens 
the soul to act. 


Dante 1265-1321 





At Haddonstone, 

we believe that 

beauty is good 

for the soul. Choose a statue, a 
planter, a column or a balustrade 
and you can be sure it will be an 
inspiring addition to your project. 
You can see the full Haddonstone 
range in our comprehensive 172 
page catalog ($15). We also offer a 
CD Rom ($15). 





Haddonstone (USA) Ltd 
201 Heller Place, Bellmawr, NJ 08031 
Tel: 856 931 7011 Fax: 856 931 0040 
info@haddonstone.com 


Offices also in: California and Colorado. 


Available through architects & int ‘rior designers. 
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Hollywood Hills House by Rudolph Schindler 


rchitect Rudolph Schindler 

designed a two-bedroom 
house in Los Angeles in the ear- 
ly 1950s. The 1,360-square-foot 
structure, which is surrounded 
by landscaped grounds, has been 
recently restored. Clerestory 
windows and hardwood floors, 
as well as a fireplace and original 
built-in furnishings created by 
the architect, characterize the 


living/dining area. Each of the 
rooms in the house has outdoor 
access, including the kitchen’s 
dining area (above), which 
opens to a covered patio and a 
lap pool. The master bedroom 
has a nearly floor-to-ceiling 
wall of glass and access to both 
the front and rear patios. 
$1.795 million. 

Call 323-671-2323. 
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Handmade with natural fibers, 
designed to endure. 

To request our catalog, call: 212.628.1950 

21 East 65th Street, New York, NY 10021 
©2005 Elizabeth Eakins In 
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MEXICO 

The Southwest 
Epitomized in a 
Venerable Adobe 
Compound 





luted Corinthian columns 











bs in the early 1900s, an 
adobe residence is situated 
in the heart of New Mexico’s 
Tesuque Village. A flagstone 
terrace (above) leads to an en- 
trance hall with a high ceiling 
and a travertine floor. The for- 
mal dining room, which opens 
to an expansive living room, has 
a kiva fireplace and a beam ceil- 





ing. The master suite has a sit} 

. . i 
ting room with a terrace, a me} 
itation room and a spiral stair!) 


leading to the breakfast rooms 


\ 


tree house with electricity, cal 
and a loft, a 1,530-square-foot) 
guesthouse and a pool with a | 
dressing room round out the | | 
6.7-acre property. $6.75 millid 
Call 505-989-7741. - 








French doors opening to a patio, 
the guest quarters and the pool. 
A hand-painted mural graces 
the wall along the stair down to 
the wine cellar. There are two 
dressing rooms in the master 
suite. $5.9 million. 

Call 512-940-6646. 


punctuate the entrance of a 
Georgian-style residence built 
in the 1920s in Austin, Texas. 
‘The five-bedroom, brick-clad 
house is topped by a gabled roof. 
A large family room (above) has 
a fireplace, wood paneling and 








“Twin beds have no place in a happy marriage.” 








Grande Venetian Bed 
Featuring the Super UltraKing™ mattress measuring 
an impressive ten feet wide and nine feet deep. 


For 50 years Phyllis Morris Originals has been designing and creating 
custom handmade furniture for celebrities, dignitaries, bon vivants 
and people just like you. 


PHYLLIS MORRIS 


Volume VI, send $40 to: PM Dept. A, 655 North Robertson Boulevard, West Hollywood, CA 90069 
310.289.6868 phyllismorris.com 
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| CREATE_A LASTING IMPRESSION 


Extraordinary Furnishings for Extraordinary Homes. 















A truly one-of-a-kind Louis XVI-style American 
Steinway & Sons art case 5' 7" baby grand piano 
of Russian malachite with dore’ bronze surmounts. 
The top of the piano lid features a malachite inlaid 
{ treble clef, with the underside fully decorated with 

a handpainted Italian pastoral scene. 

j The piano mechanism has been fully restored 

li | by a Steinway master craftsman to 
| better-than-new condition. 
Serial # 178432. 
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| Selling the rare and the unusual since 1984 
| Visit our 100,000 sq. ft. showroom in person or online to shop our exceptional selection of: 
Fine Antique Furniture * 18th and 19th Century American and Continental Art * Chandeliers * Architectural 
] 


Elements * Mantles * Stained Glass Windows * Garden Statuary * Custom Bars and Pool ‘Tables. 


WWW.GREATGATSBYS.COM 


Special consideration to the trade * We ship worldwide 


_Great Gatsby’s Antiques © 5070 Peachtree Industrial Blvd. * Atlanta, GA 30341 * 770-457-1903 








Soaring windows—part of the chic urban aesthetic at SkyLofts. 


"DESTINATION: 


Places to go and 
things to see, all in 
the lap of luxury 





Special Advertising Section 


SkyLofts at MGM Grand 


Urban Sanctuaries in Las Vegas 


ou awake, pulling aside your Anichini 
Vie linens. You turn on your Immersion 
Chamber shower, choosing a water 
fall effect. In your robe, you pad across the 
airy loft space, gazing through the floorto- 


ceiling windows at the magnificent Las Vegas 
skyline that unfolds before you. 


With the introduction of Skylofts at MGM 
Grand, the most seasoned travelers can 
bask in the chic ambience of a modern 
urban loft. Created by architect and designer 
Tony Chi, Skylofts comprise the top two 
floors of MGM Grand. 


Each of the 51 Lofts is a two-story vertical 
space infused with natural light from 24-foot 
windows. Ranging in size from 1,400 to 
6,000 square feet, the largest is a three- 
bedroom suite with an extended living room, 
spacious dining room, comfortable bar and 
den area, billiard room and ornate portico. 
One- and two-bedroom versions mirror the 
arger Lofts in style, differing only in size. 


Chi has bestowed each large, open floor 
ayout with a shared palette of white and 
neutral tones, combined with contemporary 
fabrics, impeccable detailing and textured 
design features. This streamlined style achieves 
harmony with such innovative elements as a 
Sony HDTV home entertainment system, an 
infinity tub with a “Champagne Bubbles” 
massage function, and eclectic ornamenta- 
tion including pre-Columbian sculptures and 
original Pop art. 





Design, however, is only the beginning. A 
full complement of luxury services awaits 
each loft guest, starting with an airport 
pick-up in an elegant Maybach. It follows 
with in-Loft check-in and a personal 24-hour 
butler who can create the perfect night's 
sleep with a knowing selection of pillows, 
herbal teas and music, or a spa atmosphere 
with aromatherapy scents and mood light 
ing. And when reluctantly leaving the 
temptations of the Loft, guests are afforded 
preferred seating at world-class restaurants such 
as Shibuya, Crattsteak and NOBHILL, com- 
pleting the allure of a sophisticated urban stay. 


For more information, call 877-646-5638 or 
visit www.skyloftsmgmgrand.com. 





























The lobby of the Sofitel Lafayette Square Washington, D.C. 


Sofitel 
The French Art of Living 


What is the difference between a luxury 
hotel and an extraordinary luxury hotel? 
Upon visiting a Sofitel property, you will 
likely agree that the difference lies in I’art 
de vivre a la Francaise—the French art of 
living. L'art de vivre is a true appreciation 
for rare experiences, whether it is a staff 
that anticipates each guest's expecta 
wellappointed rooms that serve as private 
domains for astute travelers, or fine restau- 
rants led by world-class chefs. 


tions, 


Of Sofitel’s 190 properties worldwide, 1 1 
are in North America: Chicago O'Hare; 
Chicago Water Tower; Houston; Lafay- 
ette Square Washington, D.C.; Los Ange- 
les; Miami; Minneapolis; Montréal; New 
York: 
Bay. Each hotel conveys its own personal 
ity and is ensconced within the culture of a 
region, city or neighborhood. The specific 


Philadelphia; and San Francisco 


Each hotel’s design 
is informed 
by local architectural 
knowledge and 
history. 


location of each hotel is carefully consid- 
ered—Sofitel properties are found at the 
most prestigious addresses. 


Each hotel's design is informed by local 
architectural knowledge and _ history. 
Famed architect Jean-Paul Viguier had 
exactly this in mind when he envisioned the 
bright, bold Sofitel Chicago Water Tower, 
voted best new building in Chicago in 


- Sofitel hotels are replete with original a 
- work, selected to evoke the location an 





the past 10 years by the Chicago chapiq 
of the American Institute of Architects. A 
















history of the hotel. One prime example 
the Sofitel Montréal, whose lobby enco 
passes an art gallery displaying giganti 
canvases and abstract rugs. 


l'art de vivre is brought to life in the persq 
of some of the top talents in their field; 
French-based designer Pierre-Yves Rocho 
who has crafted some of the world’s mo} 
beautiful hotel rooms, designed interi 
spaces for several Sofitel properties. Thre 
star Michelin chef Antoine Westerma 
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prepares his inventive French dishes | 
Café 15 in the Sofitel Lafayette Squai 
Washington, D.C. 


The thoughtful details continue even | 
night. To ensure the ultimate slumbe| 
each room is graced with the exclusiy 
MyBed™ bedding system, featurir| 
a down- and feathertilled bed, a coz| 
lightweight duvet and an_ extra- larg] 
down‘illed pillow. 


The French recognize that life is to tH 
savored. Apart from home, nowhere is tt} 
philosophy closer at hand than at Sofitel. | 


For more information, call 800-SOFITEL «| 
visit www.sofitel.com. 













CHICAGO DOWNTOWN WATER TOWER * CHICAGO O'HARE AIRPORT * HOUS 


a * MONTREAL * NEW YORK * PHILADELPHIA * ICISCO 


“ A ae me 







a 


ar 





ee 


on 





, 


SOFITEL 


ACCOR HOTELS & RESORTS 
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: 
| 
AKE ANOTHER CITY FEEL LIKE ANOTHER WORLD. On your next Pore melons 
ave your senses behind. Pamper them all as only Sofitel can. From fresh flowers to luxurious 


»pointments to delicious food, Sofitel designs every detail to stimulate all of your senses. You | 
n't stay at Sofitel; you immerse yourself in it. Come experience our distinctive art of living. 


~1-800-SOFITEL SOFITEL.COM ACCORHOTELS.COM 
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MIX Restaurant, high atop THEhotel at Mandalay Bay. 


THEhotel at 
Mandalay Bay 
A Refined Getaway on the Strip 


THEhotel at Mandalay Bay has forever 
changed the perception of Las Vegas. With 
its warm earth tones, rich wood and 1,117 
of the largest standard suite rooms in 
Southern Nevada, the property is quickly 
becoming the destination for upscale fun. 


The 750-squaretoot guest suites are a 
touch above the rest, stylishly outfitted 
with down comforters, high+thread-count 
sheets, pillow-top mattresses and 32-inch 
flatscreen TVs. Spacious bathrooms of 
fer lush towels, double sinks and plasma 
televisions. Meanwhile, the sitting rooms 
are equipped with a 42-inch plasma TV, 
a highspeed Internet connection as well 
as a fax/printer/copier. 


For the business traveler, the amenities 
at THEhotel are unsurpassed. Each suite 
is specially designed to accommodate 
impromptu meetings. The bedroom is sec- 
tioned off, leaving the rest of the suite free 


MIX Las Vegas brings 
the cosmopolitan style of 
THEhotel to spectacular 

new heights. 


for gatherings. For further convenience, 
four floors of the hotel have 20,000 
square feet of space featuring private 
boardrooms, reception spaces and class- 
rooms—perfect for incentive, board or 
executive meetings. 


THEhotel's popular restaurant, MIX Las 
Vegas, lives up to the resort's reputation 
for obliging both work and play. Here, 
marvel at the sweeping 360-degree 
views of the las Vegas Valley while sam- 
pling the diverse menu of the posh new 
eatery. Admire the ambience created by 
hand-blown glass globes imported from 
Italy, or simply enjoy a drink while the 





sun sets in the west. MIX Las Vegas bring] 
the cosmopolitan style of THEhotel { 
spectacular new heights. Meanwhile, th} 
lounge is just right for a nighttime game «| 
billiards, or for a quiet conversation with 
its cozy niches. 


Every world-class hotel has a spa, but « 
Mandalay Bay, the term “world-class” hej 
been redefined with the addition of tr] 
$25 million Bathhouse spa. The comple] 
occupies a commanding 14,000 squai 
feet on the second floor of THEhotel and 
the ultimate escape for relaxation and +} 
juvenation. Created by New York-base| 
design firm Richardson Sadeki, Bathhous| 
represents a dramatic departure from tH 
expected. Serene minimal forms cle} 
in ancient stone set the tone of the spx} 
which has a gamut of healing treatmen| 
from facials to wraps to massages. 














With such top-notch services, THEhotel | 
the place to check into when in Las Vegai| 


For more information, call 877-632-7000 (# 
visit www.mandalaybay.com. 


You've never known 

a place like this - 

at least not within 
these city limits. 
Settle in and make 
yourself comfortable. 


Because you can. 
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1,117 luxurious one-bedroom suites + bathhouse spa * the lounge AT MANDALAY BAY 
las vegas — 


877.632.7000 | mandalaybay.com 























Studio, known for its 280-degree views of the Pacific and its fine cuisine. 


Montage Resort 
& Spa 


The Paradisiacal Package 


Mix the artistic legacy of laguna Beach, 
California, with a new level of sophistica- 
ion and the result is Montage Resort & 
Spa. Located on 30 verdant acres in the 
neart of the quiet beach town, the 
notel’s undeniable assets include turn- 
ofthe-century architecture, pristine white 
beaches, striking panoramas of the 
Pacific Ocean, plush guest rooms and 


first-rate restaurants. 


The resort opened in 2003, quickly estab- 
ishing itself as a deluxe destination. In this 





vein, Montage Resort & Spa has devel- 
oped four specialty vacation packages: 


Perfect for a quick 
getaway that will feel 
anything but quick. 


© The Epicurean Adventure is a culinary 
experience that food connoisseurs usually 
only dream of. During a fourday stay, 
guests are paired with a noted California 
winemaker for exclusive wine tastings, 
whisked away on a private flight to Napa 
Valley for a behind-+the-scenes glimpse 
of a few of California's most esteemed 
wineries, and transported by yacht for a 
tour of Catalina Island, including a gour 
met lunch. 





¢ The Surrender Retreat package start | 


_ before the guest's vacation even begins: | 
f- Surrender therapist and fitness trainer cory 


tact the guest ahead of time to go ovel 
his or her individual regimen. Indulgence! 
for Surrender participants entail two hour 
of supervised fitness and spa treatment 
daily, meditation sessions, walks on the 
beach and a healthy dinner created b’ 
acclaimed chef James Boyce of Studie 
Montage’s signature restaurant. 















© The Art of Romance package feature} 
two nights in a secluded oceantror 
Bungalow Suite, breakfast for two daily 
a treatment at Spa Montage and two e 
quisite nights of dining. The first night, ¢ 
candlelit dinner in the guest's bungalow i 
served, followed by a peaceful rose pete 
soak. The next evening, Chef de Cuising 
John Cuevas prepares a romantic dinne 


at The Loft. 


° The Beach Bed & Breakfast package i 
perfect for a quick getaway that will fe¢ 
anything but quick. Oceanfront accom 
modations await the guest's arrival; othe 
highlights are a special welcome amenit 
and breakfast in bed for two. 


The Craftsman-style look and feel ¢ 
the Montage Resort & Spa is consister 
throughout the West Coast oasis. Upo 
arrival, visitors are greeted by a rustic tre 
lis, classic stone architecture and shingle 
style roofing. The interior is a polisher 
mix of period furnishings and artwork 
In fact, the resort houses a collection ¢| 
museum-quality art, including sculptun} 
and ceramics inspired by the turn-ofthe| 
century Arts and Crafts movement. 












Luxurious amenities, grand guest room 
that range from 500 to 2,800 square fee| 
and Studio, led by modern Frenchstyl} 
chef James Boyce, all combine to mak} 
Montage Resort & Spa a respite worthy ¢ 
many return visits. 


For more information, call 866-271-6953 
visit www.montagelagunabeach.com. 











SOMETIMES YOU NEED TO GO TO THE EDGE OF THE EARTH TO FIND YOUR CENTER. 
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Elegant ease. Luxurious amenities. And stunning ocean views from every room. 
A HOTEL IS WHERE YOU STAY. MONTAGE IS WHERE YOU LIVE™ 





(866) 271-6952 MONTAGELAGUNABEACH.COM 






































Two-level loft space redefines luxury: 24-foot windows, contemporary design, and wide-open spaces. Indulgence 





reaches new heights: chauffeured Maybach limousine from the airport, personal butler, Bang & Olufsen 


For reservations: skyloftsmgmgrand.com or 1-877-MGM-LOFT. 


isual equipment, and exclusive in-loft Soa Services. Hotel accommodations that truly rise above the rest. 
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PATENTED INNOVATIVE ALARM WITH MELODIC CHIME AND 24 HOUR COUNTDOWN INDICATOR. 24 HOUR DUAL 


TIME DISPLAY. THE LOCAL TIME (HOUR HAND) IS SYNCHRONIZED WITH THE ALARM AND COUNTDOWN 
SETTINGS. ALL INDICATORS ADJUST AUTOMATICALLY WITH PUSHERS AT 8H (+) AND 4H (-) WHEN THE HOUR HAND 


IS MOVED FORWARD AND BACKWARD FOR INSTANT TIME ZONE CHANGES. WINNER TECHNICAL INNOVATION 
PRIZE 2004. AVAILABLE IN 18CT ROSE OR WHITE GOLD. 


For a catalog, call 561-988-8600 or 


Rett ULYSSE /NARDIN 


WINNER OF THE INNOVATION PRIZE 2000, 2002, 2003, 2004 SINCE 1846 Fee! ho Le LOCLE - SUISSE 

































































Jewelry designs copyright© Judith Ripka® 





BEAUTY AND THE BEADS 
Bahama Mama Collection 
18k gold and diamonds 
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Neiman Marcus Wynn & Company Jew | 










an English woodworking shop and ordered the 
dining table of your choice. 


| 
200 years ago, you could have walked into | | 












At Mill House of Woodbury, you still can. 





Come see our hand-made dining or conference tables, meticulously crafted for us 
in England. Choose from a wide range of styles, including two- and three-pedestal tables 
and custom sizes up to 20 feet long. You'll enjoy the splendor of an antique table for 
a fraction of the price — and you'll be pleased to learn that many styles are in stock 
for immediate delivery. 





Mill House Antiques 


Ne GARDENS OF WOODBURY 





1068 Main Street North, Woodbury, CT 06798 Telephone (203) 263-3446 www.millhouseantiques-ct.com 


You'll find us about four miles north of the center of town on Route 6. We’re open Wednesday 
through Sunday from 10:00 to 5:00, and Monday and Tuesday by appointment only. 
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Estates | for Sale 


HAWAII 


Tropical Aerie Hovering 
Above the Pacific Coast 


Oe Kauai’s north 
shore is a three-bedroom 
house built in 1999. Copper- 
and-teak doors open to an en- 
trance hall with a marble floor. 
A great room with a pitched 
ceiling (below) is oriented to- 
ward the water. A master suite 
with an office and a dressing 
room is on the lower level, along 
with an exercise room. A pool 
and a guesthouse complete the 


property. $8.495 million. 
Call 800-247-8831. 





People like Victor are the reason 
for an investment firm like ours. 


RAYMOND JAMES 





Estates for Sale 


JACKSON HOLE Rustic Lodge Style in Wyoming 


assive 200-year-old logs 

from Yellowstone Na- 
tional Park were used to con- 
struct an eight-bedroom resi- 
dence in Jackson Hole, Wyoming, 
in 1995. It has a triple-height 
living room with a river-rock 
fireplace and a pine floor (top). 
Bay windows and a wet bar are 
in the dining room. Each of the 
five guest bedrooms has a fire- 
place, a whirlpool tub and a bal- 
cony or a deck. A master wing 


includes two bedrooms, a family 
room and an office, as well as a 
master bedroom with a cathedral 
ceiling, a walk-in closet and a 
fireplace. The 5,673-square-foot 
structure, which is located at 
the base of the Grand Tetons, 
has landscaped grounds of ma- 
ture gardens and three acres of 
cottonwoods and pines. The 
Snake River is adjacent to the 
property. $3.675 million. 

Call 866-838-6671. 


continued on page 182 
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Caring for two af 
generations. ‘ 
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Enjoying 
investment income. 
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Opening a 
coffee house. 7. 





You and your financial needs are 
unique. Raymond James financial 
advisors understand that. In addition 
to one of the most comprehensive 
ranges of financial services anywhere, 
they have complete freedom to offer 
unbiased advice that’s right for you. 
That’s a promise from one of the first 
firms to focus on individual financial 
planning. And it’s why some of the best 
advisors have chosen to work with us. 
There’s a culture of independence here. 
One that’s focused on the individual. 


One that works. 


RAYMOND JAMES 


Individual solutions 
from independent advisors 





raymondjames.com 














AUGHAN 


LIGHTING 
FURNITURE * ACCESSORIES 








LONDON * NEW YORK °* PARIS 


D&D Building - Suite 1511 
979 Third Avenue, New York, NY 10022 
Tel: 212 319 7070 
Fax: 212 319 7766 
email: us-sales@vaughandesigns.com 


www.vaughandesigns.com 





Estates for Sale 











SONOMA California Wine Country Estate 


illa Shanel, a two-bedroom —_ room with a beam ceiling (be- 


hilltop house in Sonoma, low) and a master suite with a li- 
California, was conceived by ar- _ brary and a terrace. The 350- 
chitect Sandy Walker and inte- acre property also includes a 
rior designer Suzanne Tucker, two-bedroom guesthouse, a 10- 
with grounds by landscape ar- acre vineyard and a lake. In ad- 
chitect Mai K. Arbegast (AD, dition, there is a five-stall stable 


August 1997). The Tuscan-style and a 6,400-square-foot covered 
residence has 800-year-old roof _ riding ring. $35 million. 
tiles imported from Italy, a living Call 415-296-221). 











continued on page 1 
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PURCELL MURRAY 


The Premier Resource for the 
Sea Pema eta aesicaree eta UKs 9 | LLL en ©Copyright Purcell Murray eee LCR Kitchen Appliances 
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In a world built for stress, we’ve designed the perfect home remeq 
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A Steamist steambath transforms any shower 
into a luxurious home spa...a therapeutic, 
steam-filled retreat that is ready when you are. 







Just touch the keypad and within minutes 
warm, natural steam fills the bathing area. 
Our easy-to-read digital controls are simple to 
operate and provide for your exact comfort lev: 











Call today or visit 
us online for more 
information. 










DSC-425 Designer 
Time/Temperature 
Control for inside the 
Le 
(OOTTRO AMR LLL 
in 10 different finishes. 









ORCL 
nearest you, call us at 


1-800-989-1226 


or visit us at Www.steamist.com 
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8725 Wilshire Blvd., Beverly Hills, CA 90211 ¢ Tel: 310-358-1222 © www.caravanrug.com 


son, AZ Pacific Grove, CA Agoura Hills, CA Sacramento,CA SanDiego,CA SanFrancisco,CA Aspen, CO Destin, FL Juno Beach/ Atlanta, GA 
gen Trade Hazara Portland, Las Vegas, Mansour Oriental © Outrageous Tony Kitz Isberian Rug Oasis New Bonita Springs, FL Moattar, 
SH Company = Loom Northwest Rugs Rug Gallery Rugs Oriental Carpets Company World Rugs A World of Rugs Ltd 
29-7847 (831)647-1686 (818)706-3333 (916)486-1221 (858)536-9118 (415)346-2100 (970)925-8062 (850)622-9722 (866)598-7847 (404)237-5100 


Driscoll Robbins Fine 


cago, IL Kansas City,MO Jackson, MS New Orleans,LA Columbus,OH Philadelphia, PA Austin, TX Dallas, TX Houston, TX Seattle, WA 
erie Aladdin Oriental The Rug Nola Rugs, Azia Oriental Diane Bryman Edgar Kelly Talebi’s Rug Nouri & Sons 
: Rug Gallery Place Inc. Rugs Rug Shoppe Rugs Gallery Oriental Rugs Oriental Carpets 
We) 222-1177 (816)931-0872 (601)420-0784 (504)891-3304 (614)847-9300 (215)242-4100 (512)306-1090 (214)747-0707 (713)523-6626 (206)292-1115 
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Start Something Amazing Awards 


What are you into? Music? Travel? Whatever it is, 
Microsoft Windows® XP can help you start anything 
you like and take you to places you only dream of. 
Enter the Start Something Amazing Awards—tell us 
what you’re passionate about and how Windows- 
based technology helps you do it. You could win 
unforgettable trips and cool new technology. One 
trip winner will be selected in each of five catego- 


ARCHITECTURAL 


ries. One of these winners will win the Grand Prize 
and be featured as part of a national ad campaign! 
Go to windows.com/awards to enter and for rules. 








TRAVEL 


NO PURCHASE NECESSARY. Void where prohibited. Open to legal U.S. residents 
13 and older. Contest ends 9/30/05. See official rules at www.windows.com/awards. 
Winner must be available for travel at dates and times specified by Sponsor. 
Approximate retail value: Culture & Community Category Prize: $23,370- 
$26,480; Music Category Prize: $12,000; Memories Category Prize: $20,500; 
Home & Lifestyle Category Prize:$18,500 Consultation Option or $13,500 
Network Option; Sports & Games Category Prize: $13,500. Sponsor: Microsoft 
Corporation. © 2005 Microsoft Corporation. Microsoft, Windows, and the 
Windows logo are either registered trademarks or trademarks of Microsoft 
Corporation in the United States and/or other countries. /Aey 
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Toasting ICONOCLASTS™ 


Sundance Channel and Grey Goose Entertainment 
present ICONOCLASTS, a series of intimate, 
unpredictable portraits of ground shakers who 
have transformed our culture through their pas- 
sions. Get an inside look at their lives from fellow 
creative pioneers, and discover how their work 
has raised the bar on excellence. 


ICONOCLASTS premiers in November, only on 
Sundance Channel. 


For information, go to www.iconoclaststv.com. 


Look for the special insert in this issue for a sneak 
peek at some of the Iconoclasts featured on the 
show. Check out the November issue to learn 
more about these and other personalities. 


fm Places to go, designs to see, from Architectural Digest advertisers.. 





Behind Designers’ Doors 


This Fall, get a firsthand look at the Way interior 
designers—and their clients—live through the 
Kips Bay/Architectural Digest Designer House Tours, 
an annual benefit event that opens the doors 
to high-style private homes in New York City. 


Downtown Tour 
Tuesday, Oct. 25, 2005 


Uptown Tour 
Tuesday, Sept. 27, 2005 


Tickets are $125 each for advance sale, $150 closer to the 
date of the tour. For more information or to purchase 
tickets, call (718) 893-8600, x245. All proceeds benefit 
the Kips Bay Boys & Girls Club. Visit www.kipsbay.org. 


photos by Monica Rich Kosann 





NATUZzZr WALKER 
Its how you live~ ZANGER 
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Ultimate ICONOCLASTS Sweepstakes 
Tell us who you feel most deserves the title of Iconoclast. 
Reveal him or her and be entered for a chance to win a { : 
trip for two to Los Angeles to attend the ICONOCLASTS 
Gala Premiere, including a two-night stay courtesy of 
W Hotels, roundtrip airfare for two and a $2,000 

shopping spree. | 


Log on to www.iconoclaststv.com to enter and for full 


official rules. 4 
| 
NO PURCHASE NECESSARY. Must be 21 years of age or older to enter and 9 
a legal resident of one of the 50 United States or the District of Columbia as of 
the date of entry. Not valid in California, outside the 50 United States or outside | 
the District of Columbia, or where otherwise prohibited by law. Sweepstakes | 
starts 8/5/05 and all entries must be received by 11:59:59 PM EST on 9/19/05. § 
Winner will be picked at random. Entrants who have any interest in an on-sale | 
or off-sale retail alcoholic beverage business are ineligible. 





sundance 


CHANNEL. GREY GCS OSE 7 


BEN ed 





OMESITE No. 


6.94 acres, 820 feet above the sea. 
From a winding entry 
emerges a high, lush prairie of 
wildflowers and evergreens 
surrounded by breathtaking views 
of Point Lobos, Carmel River Beach 
and the Pacific Ocean. 

7.4 miles from the village of Carmel. 


8 miles from downtown Monterey. 


cE AM A 
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A 2,000-acre sanctuary high atop the Monterey Peninsula. Four to 17-acre homesites — each one 
a unique landscape, from $2.5 million. To glimpse more, call 866-625-2075 or visit www. Tehama-Carmel.com. 


Obtain the property teport or its equivalent, required by Federal and State law, and read it before signing anything. This shall not constitute an offer to sell in any state where prior registration is required. All plans, intentions and materials relating to the 
proposed Tehama community are subject to addition, deletion, revision, change or modification at the discretion of the developer and approval of the California Department of Real Estate, without notice. Tehama Golf Glub membership is by invitation only 
and not included in-the purchase of a homesite. The Tehama Golf Course Clubhouse and Fitness Center are privately owned facilities and their use by lot owners is at the pleasure of the owner of the facilities and are subject to use by others who are not 
lot owners. Purchasers will not acquire a proprietary interest in the Clubhouse or Fitness Center. All driving distances are approximate, and may vary depending on starting point. All photography courtesy of Douglas Steakley, ©2005 @ 











Where beauty surrounds you. 
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MEETS PASSTON 


PHeE CLASSICO WINES OF FERRARI-CARANO 





KRARECARANO VINEYARDS AND WINERY © DRY CREEK VALLEY, HEALDSBURG. CA 95448 + (707) 433-0700 > WWW.FERRARI-CARANO.COM ° PLEASE VISIT US 
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& Sad 


2 eeTeae ih ei (era Olas 35 VeeIC CMCC Can Wall Toilet System brings high style and sleek design to the 
oN Tela resla ove} (a1 Kole] tae eas Tea yore) it ener The most visible part of the Tessera system is the eee 


designed, wall hung ere The integrated ree VSM CMe le are mse aye behind the wall. 


With no large tank to Mcuitier the Reson and harmony of your bath, the Tessera can make itself at home in 
just about any design. The behind-the-wall, insulated tank delivers a quieter flush. And there’s no toilet base, 
so cleaning the floor is a breeze. 


lf you’re building a new home or-renevating a bath, consider bringing home a toilet that will blend into 
your design. See your favorite designer and ask for Tessera by Geberit. 





_ How would 
Tessera” look in 
your bathroom? 
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Perfection cannot always be found. 


Sometimes it must be created. 











Pe STLIN. WORKSHOP 
& 
S¢. Denis Design 





Showroom: 8727 Melrose Ave. West Hollywood, CA 90069 
310.652.8727 fax 310.360.6614 877.933.5600 i 


tography: Russell MacMasters www.bwdes ign direct.com 

































































Exceptional Landscapes. 


By Design. 


oy 


ValleyCrest 


Landscape Design & Build 





ValleyCrest Landscape Des 
& Build offers discriminat! 
residential property owners 
access to one of the mos 
knowledgeable and experien 
total landscape resources in 
world. Rooted in a half-cent 
of landscape construction 
Coa eraa tama TOM eto Aeneas 
consists of some of the m«¢ 
forward-thinking landsca| 
architects and craftsmen, et 
world-class landscape desig 
installation and maintenan} 
services to the most discern} 


homeowners. 


For more information: 


818.225.6800 


www.valleycrestdesignbuild} 


t 
designers@valleycrest.com 


Courtesy to the trade. 
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Sere ge EES faolats to Ce 4ctsd, life at The Rim Golf Club is a constant reward of Prats 
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your good taste. Just a 75-minute scenic drive from Scottsdale whisks you to a world of * 
No j 
endless luxuries in this private sanctuary nestled in the pines of Arizona’s high country. 
RESIDENT 
af ‘ ; x ) 

Call or visit our web site today. Homesites from $325,000. Custom estates starting at Si ibe th | 

tS; CAROLIN 

dared LLL 4 
f an 


eWay eMya vet senet 
(800) 311-5370 ext. 205 
TheRimGolfClub.com CRESCENT (Core 
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OUR BUILDERS GUILD INCLUDES: MCINTYRE CONSTRUCTION/EAGLE RIDGE HOMES | EAGLE RIVER INVESTMENTS | REVEAL DEVELOPMENT, LLC | SKY CANYON PROPERTIES/ARTERRA CUSTOM HOME, 


Se do) Rete) na eat ch INC. | SOUTHRIDGE HOMES | THE RIM CLUB COTTAGES, LLC | JFC COMPANY | FOUNTAINHEAD EQUITY PARTNERS, LLC | YOUNG AND BURTON | GOLDEN BEAR BUILDERS ! THE CANA | 
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WEST HOLLYWOOD, CA 90069 
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ANET YONATY INC 
TEXTILES & TRIMS 


























SCAGLIOLA STONE COLLECTIO 


New world chic, old world substance © 


THIERRY FRANGCOTS 









BY: 








The Thierry Francois Collection of mantelpieces, kitchen hoods, and es Atlanta 
architectural accents revives the Baroque art of Scaglia-the hand layering, STONE AGE Atlanta Decorative Art Center * Suite 501-A 


and polishing of an aggregate of fine marble, limestone and travertine. DES IGNS uc ph: 404.350.3333 © fx: 404.842.0936 


www.stoneagedesigns.net 
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davidFRANCIS 


Pea RON ot, OR VE 
THE WORLD'S FINEST HANDCRAFTED DESIGNS 


High Point Showroom - 200 North Hamilton, Suite 331 
See your designer or visit our website to see our 260 piece collection. 


www. davidFRANCISfurniture.com/C_ - 1-888-905-5678 
Vero Beach High Point Laguna Niguel San Francisco San Diego Palm Desert 
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ESTABLISHED 1905 


JH. MINASSIAN & CO. _ 


PURVEYORS OF ANTIQUE, CUSTOM, RE-EDITION CARPETS & TAPESTRIES 





8687 MELROSE AVE. SUITE B139 LOS ANGELES, CA 90069 310-657-7000 www.jhminassian.com 








CAPTURE THE TIMELESS BEAUTIES... 





COURTESY TO THE TRADE 


. ALABASTRO EGIZIANO ONYX 


NATURAL STONE TILE & SLAB © STONE & GLASS MOSAIC ¢ GLASS TILE © GEM-STONE SLAB 


STONE MART 


13425 SHERMAN WAY, NORTH HOLLYWOOD, CA 91605 (818) 765-4800 WWW.STONEMART.COM 
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Vacations are for tourists with itineraries. Kukui‘ula is being created for people 
who want more out of life than a whirlwind tour of paradise. This is the kind of place 
where people will own their own homes and do exactly what they want to do. Exactly 
when they want to do it. Including nothing but breathe blossom-scented air and think 
about what they might be up for tomorrow. Maybe it’s a round of golf on Kukui‘ula’s ; 
planned Tom Weiskopf golf course or a stroll through the lush botanical garden next door. 


Maybe it’s a kayak cruise down Kaua‘i’s navigable rivers followed by a rejuvenating day at 


AOU Cec Teneo oust MCT en ae simply sailing through gentle trade winds at sunset. Ke a kk 
Tranquility will be more than a state of mind at Kukui‘ula. It’s Oger stata ae Bae) a toe KAUA"I’S LIVING GARDEN 


A DMB and A&B Community Ph 808.742.0234 www.kukuiula.com 
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OL Terr Mantes aca odes Creare att equivalent as required by Federal or State Law and read it before signing anything. No Federal or State Agency has F 

a judged the merits or value, if any, of this property. This is not an offer or solicitation in any state in which the legal requirements for such an offering 

— PCE Ua SCM ts tra Or Dept. of Real Estate has not inspected, examined or qualified this offering. Proposed golf and recreational amenities 

rmiy = are currently anticipated to be completed by mid-2008. © 2005, Kukui‘ula Development Company (Hawaii), LLC. All rights reserved. 
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Hand-Painted Custom Ceramic Tiles For 


AL LLL LLL LLL 
917.687.5593 + SergioFurnari@aol.com + 917.658.5890 


www.sergiofurnari.com 
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& Porcelain Inc. 41 Madison Avenue, 13th Floor New York, NY 10010 — WIA K tT 
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ANCIENT OLIVE TREES | | 


A Touch of Tuscany 


: Sr 
Ce 
St ee a A : 


+ Oe NES. eer 


GIVE YOUR ESTATE THE LOOK AND FEEL OF TUSCANY. CHOOSE FROM 
AN EXTENSIVE LINE OF QUALITY OLD GROWTH OLIVE TREES. 


www.ancientolivetrees.com Phone: 707.953.8562 Fax: 707.579.5672 


Also available through designers and architects 


Award Winni 


HUBBARD IRON DOORS nig) I LD A Timeless Designs. 


Dedicated Support. 


5 E GACY. For 60 years, Lindal 


Cedar Homes has of- 
fered you the best of all 
worlds: unlimited plan 


options, uncompromis- 
ing service, and the 
industry’s only lifetime 
structural warranty. 


Visit your dedicated 
Lindal dealer to learn 
more about building 
your Post & Beam 
home. Be sure to ask 
about ordering the 
award-winning 
Lindal planbook set. 


For a home that stands the test 
of time, visit an independent 


Our 
POT ERS eon Cae - 
Lindal dealer near you: 


Now Display Over 
$1 Million 


= Za East Bay... ..800-557-8881 ; . 
Of Iron Doors and Gates \ 
in Mariposa .......559-683-40e0 A Lindal 
or mad San Luis Obispo ...800-987-3007 CEDAR HOMES 
Santa Barbara 800-676-2356 www.lindal.com * 888-4LINDAL 
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THE Wortp’s ULTIMATE INTERIOR DESIGN SHOWROOMS 
Discover a world-class collection of hand-crafted lighting, fine furnishings and unique decorative objects 


a & 
Teg 


- 


2 , y ” oo 
; a . NVA4/, —~\thZv7 ZR 
Los ANGELES & ORANGE CounTy SHOWROOMS A SOUS Am wer ZZ ci 
5356 Riverton Avenue, North Hollywood, CA 91601 = oe — 
818. 769. 5090 LAS VEGAS SHOWROOM 
17092 Pullman Street, Irvine, CA 92614 The Forum Shops at Caesars, Las Vegas, NV 89109 
949. 660. 1200 702 * 456 * 1027 


www.arteshowrooms.com www.villa-reale.com 





Courtesy to the Trade 




















PROFIT BUILDING SALES OPPORTUNITY 
EXCLUSIVELY FOR RETAILERS OF HOME 
ACCESSORIES, AND FINE INTERIOR DESIGN 


ARCHITECTURAL DIGEST 
Norrie meter moments EXOTIOs 
Tai ou Care (tame Ue ot oe Ce Bas aus 
source of profits and increase your 
Pom eee anim Colter tastol er tC 
in our retail magazine program. 


‘Or program provides you with: 


e An Attractive Discount aie 

* Free On-Time Delivery (prepaid shipping via UPS 

e Full Credit for Returns (return unsold covers) 

ENCE ONC SMC ae Om a mom 
copies sold. 

* Free display fixture 

oe Oy oeacmeolhvony 


Take advantage of Architectural Digest's Peas 
potential by carrying it in your store. Your 
Ice m eet cer memo cc meso PYite| 
youll enjoy the profits! 





Call our new phone number 1-800-201-3591 and get started today 
; 
| 











iCATALOGSOFNOTE 


Acorn. We are the architects 

and designers, project man- 
gers and craftspeople who 
sten. Expertise, experience, 
d refined building systems. 
nly Deck House and Acorn. 
our House, Your Way. Order 
‘ur $20 design portfolio and 
dea book and start planning 
oday! Call (800) 727-3325 or 
Jisit www.acorns.com 









































f) Endless Pools. The Swimmers’ 
Treadmill. Swim whenever 
ou like, on your own schedule, 
wt your own perfect pace. 
he 8’ x 15’ Endless Pool is 
| technologically advanced 
ounter current” pool, where 
jou swim against a fully adjust- 
ble current. Simple to maintain, 
conomical to run, and easy 
D install indoors or out. It fits 
here conventional pools won't. 
or a free DVD or video, call 
B00) 233-0741, ext. 4395; 
w.endlesspools.com/4395 





c Lindal Cedar Homes. To 
start planning your dream 
ome, simply order a Lindal Cedar 
omes’ planbook set. This two- 
00k box set includes 272 color- 
| pages of insights, ideas and 
hotographs. With more than 80 
opular home plans, this resource 
uide willinspire you to create your 
ersonalized vision. Order today 
br just $14.95 and receive free 
hipping (mention promotional 
ode ANFS). www.lindal.com 


fi The Masters’ Collection. 
FREE 72-page catalog of 
amed art reproductions on 
anvas. 90 frames to choose 
om; images include: Animals, 
loral, Impressionist, Historic, 
lunting, Landscape, Nautical, 
ortrait, Primitive, Religious, 
eascape, Still Life, and Western. 
ewport Mansions and Biltmore 
state® licensed works included. 
all (800) 222-6827, x1932; 
w.masterscollection.com 
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CATALOGSOFNOTE 


‘§ To participate in the March 2006 
CATALOGS OF NOTE 
section, cali John Pagano of GLM 


Communications at 212-929-1300. 


Replacements, Ltd. World’s 

Largest Inventory—old & new 
china, crystal, sterling, silverplate, 
stainless, hollowware, collect- 
ibles. All manufacturers, fine & 
casual. 10 million pieces; 200,000 
patterns. Buy & sell; estate pieces 
available. Call for FREE lists daily 
8am-10pm ET. (800)REPLACE 
(1-800-737-5223). Replacements, 
Ltd., P.O. Box 26029, Dept. 
AJ, Greensboro, NC 27420. 
www.replacements.com 


Scully & Scully. Since 1934 

this magnificent Park Avenue 
store has offered a splendid array 
of unique and exclusive gifts for 
the most special people in your 
life. Their assortment of home fur- 
nishings from around the world in- 
cludes Herend porcelain, Halcyon 
Days enamels, china, crystal, 
silver, jewelry, leather goods, 
fine English and American furni- 
ture, lamps, paintings and more. 
www.scullyandscully.com 
or call (800) 223-3717. 


Steinway & Sons. Steinway 

Crown Jewel pianos are not 
only prized for their exquisite 
wood veneers, but also for their 
remarkable financial apprecia- 
tion. For complimentary bro- 
chures, call (800) 345-5086. 


Timberlane Shutters. With an 

artisan’s eye, every Timberlane 
exterior wood shutter is completely 
custom handcrafted from only 
the finest Western Red Cedar or 
Mahogany, and assembled with 
traditional mortise and tenon wood 
peg construction. Timberlane also 
hand-forges the largest collec- 
tion of decorative and fully 
functional shutter hardware 
available. Call (800) 250-2221; 
www.timberlane.com 


Vigilant, Inc. The premier 

provider of storage solutions 
for the protection and preserva- 
tion of fine wine and cigars for 
over 10 years. Timeless design, 
heirloom quality, advanced tech- 
nology and exceptional service 
have made Vigilant a world lead- 
er in protecting your passions. 
Please call us for a complimentary 
consultation. (866) 742-9817; 
www.vigilantinc.com 
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ae rte this ars urney around Cape Horn, you'll explore - 


















“KEY WEST 


Handsomely Restored 
1880s Florida House 


T 1884 George Curry, the 


ANG 
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Ww 






son of Florida’s first million- 
aire, completed a six-bedroom 
house in Key West. The 5,000- 
square-foot residence, which has 
changed hands only three times 
in its history, is situated in the 
city’s Old Town district. Origi- 1 
nal crystal chandeliers and a 12- | 
foot ceiling characterize the 
living room. The dining room 
overlooks the gardens, a car- 
riage house and the pool. A 
id = ’ Contin ds Bers a terrace adjoins the master 
, suite. $8.2 million. 
fat ie Call 305-304-4269. 
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a maiden’ voyage to South America on Queen Mary 2 will _ one Eta yen 7 Delile a fom Lset< EVAN Iolo edo1 | 


use emul tay ae) dolla nce not to be missed. ea oa in 2006, with the option of departing from LA, 
— o Ft. Lauderdale. Should you desire a shorter trip, there 
12, and 14-day voyage segments available. 


Sr Marve Aes ALM Leeda aT ee aT 
while, you'll indulge in the luxurious amenities Queen Mary 2 We invite you to join the sophisticated travelers takii} 
offers.her guests, from our ten gourmet restaurants to our in the history and honour of this celebrated ocean} 

~ incomparable entertainment, brought to you with our famous maiden voyage to exotic South America. To boo! 
Matic omsle- TTI 716 passage today, please call your travel professional. Fo 

aes information or a brochure, please call 1.800.7.CU 
or visit www.cunard.com. 
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| Estates for Sale 










NEW ORLEANS 
Revitalized \9th-Century Big Easy Town House 


NES in the Vieux Carré 
area of New Orleans is a 
six-bedroom residence con- 
structed in the early 1830s and 
updated in 2000. The 7,400- 
square-foot house, which was 
once a studio of Cosimo Matas- 
sa’s—where he recorded Fats 
Domino and Little Richard—is 
surrounded by high walls and 
has a brick-paved courtyard 
with a fountain (right). Two sets 
of French doors and a fireplace 
are in the living room (left). A 
formal dining room with a fire- 
place is adjacent. An elevator 
serves the three-story structure. 
There is a two-bedroom guest- 
house with a living room and a 
game room. $3.75 million. 


Call 504-944-3605. 


























(Seize the Day) ~ 


Every day is a new opportunity to enjoy a U-Line in yo 


5 

Gis sunlight washes over an ideal combination 
An extraordinary breath of fresh air — 

A thirst for originality quenched with inspiration. 


OM rested household indulgence: 


THE U-LINE COMBO” DRAWER REFRIGERATOR/FREEZER/ICE 


UFLINE Fo, Every Room The 


®CORPORATION 


ICE MAKERS + WINE CAPTAIN® MODELS * COMBO® MODELS * REFRIGERATOR/FREEZER * REFRIGERATORS * DRAWERS + BEVERAGE CENT 
MILWAUKEE, WI © PHONE: 414-354-0300 + FAX: 414-354-7905 + www.u-line.com 
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ew Yorkers who 
frequent a certain 
treelined side 
street cannot take 
their eyes off that newly reno- 
vated house on the block. It’s 
as white as a freshly starched 
naval uniform, with nickel 
hardware as bright as an of- 
ficer’s buttons. People look 
heading east, and again head- 
ing west, and being New York- 
ers, they will not rest until they 
know who has just moved in. 

Geoffrey Bradfield has just 
moved in, and wherever he 
moves deserves a visit, since 
one of this interior designer’s 
many talents is finding new 
homes for himself that are 
best of breed. Over the years 
Architectural Digest has fol- 
lowed him from the sleekest, 
newest high-rise condo to the 
whitest of white-glove prewar 
hotels to a head-spinning set 
of rooms in Fifth Avenue’s 
equivalent of a hotel particulier. 
Now, at last, he has a town 
house of his own, his biggest 
canvas for himself yet. 

‘To understand the work, 
you must meet the man. Geof- 
frey Bradfield is walking sun- 
shine. He’s always the one in 
the room dressed dashingly; 


194 








ABOVE: “I believe that if one’s work 
has resonance, it will outlive us, 
and I hope this house has that reso- 
nance,” Geoffrey Bradfield (top, near 
a console table from Christie’s) says 
of his 1869 Manhattan town house, 
which he redesigned. He restored 


the Italianate facade, added in 1912. 


zeoffre 


3radfield 


THE FOCUS Is CEBAREY. 
ON GLAMOUR IN HIS 
NEW YORK TOWN HOUSE 


Text by Stephen Drucker 
Photography by Durston Saylor 





RiGut: Rachel Hovnanian’s 2005 
Narcissus, White on White IT is above 
the living room fireplace. “I’m not 
the shabby chic type,” quips Brad- 
field. At left is Oiseau Bleu IT by Fran- 
cois-Xavier Lalanne; reflected at 
right is a Joel Perlman bronze. The 
table holds Sophia Vari’s Centaure. 
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ure from Bradfield’s Millen- 
n Modern collection (see Ar- 
ral Digest, September 2004) 
fil oom. Artworks include Ju- 
ser abel’s 1992 Carey and Pup- 
py, 1998, by Jeff Koons. The carpet, 
from Stark, “is lyrical, like a paint- 
ing on the floor. It unifies the space.” 
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radfield’s library/media room has a long stretch of 
anquette and a giant plasma television to reveal every 
etail of every movie set to his searching eye. 
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PPOSITE: The library. “It’s very 
sual for me to use funky colors,” 

ladfield says. “I like clear colors. 
ould never live in a dark room.” 
ning a sculpture by Louise Nev- 
on is a work by Fletcher Ben- 

n, at right. The Yves Klein low ta- 

P is from Sotheby’s. Stark carpet. 


OVE: “With its flat-screen televi- 
n for watching movies, the li- 

ary also serves as a media room,” 
ites Bradfield. “I extended the 
sting room by 12 feet and intro- 
ced a step-up to a U-shaped 
ating area.” Leather faux books 
inceal a cabinet near the fireplace. 
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and it says everything about 
him that what he most wants 
you to know is, “I have such an 
optimistic nature.” Decades in 
Cynic City have yet to chip 
away at his disposition, the 
source of a style that is uplift- 
ing, glamorous and innova- 
tive. “I always like to look 
forward,” he says, “even as I 
recall and use groundbreaking 
designs from the past.” 

His town house dates from 
1869, when the Turkish carpets 
were thick, the bibelots even 
thicker and white was an un- 
thinkable color for a respect- 


Pore a IE ae 


able house. But it is white that 
gives this incarnation of the 
house its atmosphere, from 
the newly painted exterior to 
the luxurious Venetian plaster 
interior walls to the deeply 
carved carpets Bradfield de- 
signed for the main rooms. 
Bradfield especially likes to 
combine white with white 
metals, which he says express 
the spirit of our era better than 
gold or brass. In almost every 
room you will see an antique 
Italian commode or a French 
chair that is newly lacquered 
white, its ormolu mounts re- 





plated in nickel. The effect is 
absolutely ravishing, yet also a 
tonic for city life. 

A 1930s photomural of this 
Upper East Side street—back 
in a much moodier black-and- 
white New York—greets you, 
leading the way to one of the 
most exciting rooms Manhat- 
tan has seen in a while. It’s like 
stepping into the center of a 
diamond. The designer’s in- 
spiration for his reception 
room was a visit many years 
ago to the apartment of Helena 
Rubinstein, on the Ile Saint- 
Louis in Paris. “It has always 
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on different moods during the day,” 
aeorlynee Welders ta alert 
chair, from Christie’s, with Lucite 
side chairs from his collection. The 
fire surround was custom-made. 
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Azove: The reception room opens 
to a classical garden courtyard. “I 
like to entertain, and I lean to large 
parties.” The bud vases are from 
Tiffany’s. BELOw: The entrance hall 
leads to the courtyard and contains 
a 1930s photomural of Bradfield’s 
house and Sabin Howard’s Hermes. 



























haunted me,” Bradfield says, 
“the pure symmetry and Palla- 
dian order of that room, with 
plain columns and Ionic capi- 
tals.” The room is brilliantly 
simple: 12 white columns, with 
sheets of mirror used archi- 
tecturally between them, and 
uplights buried in the floor at 
the foot of each column. The 
dazzle seems to go on forever. 
‘To make the room sparkle 
even more, he furnished it 
with a clear acrylic Neoclassi- 
cal-style table and Klismos 
chairs from his Millennium 
Modern collection; with Louis 
XVI-style chairs lacquered 
white and upholstered in gray 
and shocking-pink Ultrasuede; 
and with white plaster sconces 
shaped like hands, which reach 
through the mirror, as in a Jean 
Cocteau movie. The effect is 
dreamlike, bringing to mind 
the most adventurous, almost 
surreal work of Jean-Michel 
Frank in Paris in the 1930s. 
How does one follow that 





opening act? “I wanted the liv- 
ing room to be a complete de- 
parture from anything I’d ever 
done before,” the designer says. 
“To achieve perfect balance 
and symmetry, I kept in mind 
F. Scott Fitzgerald’s famous 
line about a personality being 
‘an unbroken series of suc- 
cessful gestures.’” And what 
gestures these are. The room’s 
mirrored French doors, set 
into a matching mirrored sur- 
round to give them greater 
stature, suggest 18th-centu- 
ry Candy Box. The swirls of 
the carved rug, inspired by 
the metalwork of Poillerat, 
feel Moderne, as do the volu- 
minous silk-taffeta draperies, 
which are quilted for the last 
few feet before hitting the 
floor with a huge splash. You 
can sit in one of Bradfield’s hy- 
permodern clear acrylic wing 
chairs, around a clear low table, 
studying the Schnabel or the 
abstract slit that looks like no 

continued on page 285 
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Lert: The master bedroom. From 
left are Pink Dunes, 1963, by Milton 
Avery, Julie Hedrick’s White Dawn 
and Vanitas (Dog) by Nicola Bolla. 
Stark carpet. Tiffany’s silver vase. 
Top: In the room, a 1971 acrylic by 
Kenneth Noland hangs near Niki de 
Saint Phalle’s 1981 Magic Bird. 
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ABOVE: “I’ve always wanted to have 
a toile guest room,” Bradfield says. 
“Although I loved the concept, the 
subject seemed too traditional, un- 
til I found a pattern depicting New 
York.” The headboard design was 
inspired by one he saw in a hotel in 
Dubai. Decorators Walk toile. 























RESTORING LUXURY AND GRANDEUR 
TO A1725 HOUSE IN LONDON 


Text by Elizabeth Lambert 
Photography by Andrew Twort 























ive her an old 

wreck of a great 

house, and Tig- 

gy Butler is happy. 

Let her loose in an architec- 
tural library, puzzling out who 
lived in the house and how the 
rooms were used, and she’s 
even happier. Neither is re- 
quired for restoration, and usu- 
ally there are no answers, but 
this time she had enough clues. 
The house was built as a bit 
of 18th-century salesmanship 
by Edward Shepherd, a canny 
master builder who seized op- 
portunity as London spread 
west. Leases for land in the 











Lert: London-based Tiggy Butler 
(above) restored the original splen- 
dor of an early-18th-century ter- 
race house—built in the fashionable 
Mayfair district as a showcase by 
developer Edward Shepherd—that 
had been converted to a hospital, 
then offices, during the 20th century. 














“Once cleared of debris, the rooms 
were larger than I'd hoped,” says 
Butler, who salvaged every scrap of 
extant plasterwork. In consultation 
with experts at the Soane Museum, 
she had moldings and wall panels 
reproduced in the living room, as 
throughout. Lamps from Vaughan. 
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g room’s large Venetian 
window, which overlooks the rear 
garden, was the height of style in 
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Lert: The dining room—‘“a lovely 
Georgian room”—*“was probably 
used as a study by the owner,” com- 
ments Butler, who painted it soft 
white “to introduce as much light 
as possible” and accessorized it 
with cream draperies. “The effect 
at night is luxurious and romantic.” 


fields used for the annual May 
Fayre were for sale, and oth- 
er builders were already in on 
the game. His only advantage 
would be to build himself a 
residence so beautiful that it 
would convince the wealthiest 
Londoners that he should do 
something similar for them. 

The date was 1725. George 
Frideric Handel had recently 
moved in down the street, 
aristocrats were building pal- 
aces, and a rising middle class 
wanted houses to match their 
new status. It was an aspi- 
rational crowd in a fevered, 
speculative London, and Shep- 
herd entered the fray with ar- 
chitectural bravado. 

Size would impress. He had 
a lease to build four adjoining 
houses, but he took part of the 
land for his own residence, 
creating an L-shaped plan and 
enormous rooms. 

Fashionable details would 
impress. Venetian windows 
were a hot design item from 
Palladio, and Shepherd built a 
huge one. References to clas- 
sical architecture would also 
impress. He decorated with V1- 
truvian scrolls and the Greek- 
key pattern, which spoke of 
learning and taste. He added 
a finely detailed glass dome 
above the staircase, which 
spoke of money. 

It’s easy to imagine him giv- 
ing prospective clients a tour. 
They would not have blinked 
at the plain exterior, a brick 
facade like that of other row 
houses, but the double-vault- 
ed ceiling in the entrance hall 
would have alerted them that 
this house had more than the 
usual trimmings. 

A servant would have ush- 
ered them into the front par- 
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lor, where they'd note the ex- 
ceptionally fine carving on the 
cabinetry and the chimney- 
piece before Shepherd took 
them into one of the largest 
living rooms in London, then 
on up the grand staircase to an 
equally large room, rich with 
plasterwork. Londoners had 
entertaining in mind, and they 
wanted rooms like these. 

Edward Shepherd pros- 
pered. He designed houses for 
Grosvenor Square, gave his 
name to Shepherd Market and 
became known as the major 
developer of Mayfair. 

It was always a fashionable 
address, but when the house 
was used as a hospital during 
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Asove: A 14-foot domed skylight 
illuminates the grand staircase, 
which features elaborately carved 
balusters, handrails and stair ends. 
“Tn classically designed houses, 

the staircase was conceived as a 
showcase,” says Butler. The central 
chandelier is 19th-century style. 
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“If I used as much gilding as 

was fashionable in the upper levels of 
18th-century society, my 

friends would feel overwhelmed.” 
























































ABOVE: “I wanted the colors to recall 
the warm, golden sand of a Greek 
island beach,” Butler says of the mas- 
ter bath, originally an entrance hall 
to a room for entertaining. “The 
wonderful 18th-century mantel- 
piece was found in situ.” The wall 
lights and mirror are from Vaughan. 


RiGut: For the master bedroom, 
which “has huge, ballroomlike pro- 
portions,” Butler had an ornate 
four-poster designed after an 18th- 
century pattern. The tables flank- 
ing it are 19th-century French. Sofa 
trim and bed silks, Colefax and 
Fowler. Leliévre green chair velvet. 
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World War I, the slide began; 
later the residence, like many 
in Mayfair, became offices. 
When Tiggy Butler first 
saw it, the rooms were parti- 
tioned and had false ceilings, 
and a huge elevator ripped 
through the grandest rooms. 
Overall, it was in terrible 
shape. That suited her fine. 
Her business card defines 
her as a restoration specialist. 
“I’m nota decorator,” she says. 
“I work occasionally for friends 
like Tony Ryan [see Architec- 
tural Digest, July 2002|—peo- 
ple who share my compulsion 
for saving fine houses—but I 
would have no idea how to 
budget for someone else. I just 
do what has to be done.” 
Butler saved every piece of 
plaster or wood she could find 
and consulted scholars at the 
Soane Museum for informed 
opinion on what the original 
interior might have looked 
like. Then the craftsmen got 
to work. “A paint specialist 
continued on page 285 






























































AN INHERITED APARTMENT IN 
LOS ANGELES IS A BLANK 
SLATE FOR THE IMAGINATION 


Text by Joseph Giovannini 











2 
se 
E 





very architect needs 

a sandbox, if only a 

small one, and mine 

recently arrived in 
the form of the starter apart- 
ment near downtown Los An- 
geles that my parents occupied 
when they were first married, 
during the Second World War. 
It has stayed in the family all 
these years, and when I inher- 
ited the mortgage not long 
ago, I earned the right to in- 
dulge some thoughts playing 
on the tip of my pencil. 

The apartment came in 
what is, for an architect, ideal 
form—a wreck. When my 
parents lived here, before they 
built their dream ranch house 
in suburban Arcadia, Califor- 
nia, the four-room apartment 
was still Victorian, with elabo- 
rate bay windows that over- 
looked a grocery store strewn 
with sawdust and a thorough- 
fare clanging with trolleys. But 
by the time the apartment fell 
into my lap, it had completely 
devolved, in a reverse Darwin- 
ian process, and nothing but 
the bearing walls and plumb- 
ing could be salvaged. 

Having been “modernized” 
in the 1950s, it had had its 
Victorian details stripped— 
not one spindle of its 1880s 
past remained—and the 11- 
foot ceiling had been lowered 
to eight feet. More recently, 
even this bland interior was 
torn apart during a seismic up- 











“Space here is relational, not fixed— 
in a perpetual float,” architectural 
designer and Architectural Digest 
contributing writer Joseph Giovan- 
nini (top) says of the Los Angeles loft 
he transformed into his West Coast 
pied-a-terre. Lert: The main liv- 
ing area “is a collection of illusions.” 


Photography by Tom Bonner 


ABove: A marble-inlaid wood floor 
marks the stark entrance. “From 

a single viewpoint, the red figure 
forms a square, though painted 

on three different planes, two of 
which are indirectly lit. It seems to 
drift in space, an independent fig- 
ure, a geometry of mystery.” 






























































































































grade. When one friend, a de- 
veloper, saw it, he advised me 
to resign from the mortgage 
or the family, or both. 

But the total absence of 
character was a gift: There was 
nothing to save, nothing to 
preserve and cherish and wrap 
my design around. No trace of 
a past. No crutch that would 
suggest a starting point. With- 
out a visual history, I was lib- 
erated from the past and could 
design anything—as long as I 
could afford my invention. 

My design freedoms, how- 
ever, were not really too lib- 





erating because the structur- 
al boundary walls were boxy 
and unchangeable. I could on- 
ly merge two of the rooms 
by removing the nonbearing 
wall between them, but other- 
wise the geometries overall 
were rigid and symmetrical. 
The one true feature of the 
space was the height hidden 
above the dropped ceiling. My 
job was to capture the space 
and its verticality and release 
the soul of what was, really, a 
miniature loft. 

So I proceeded first by sub- 
traction, taking out the non- 






Lert: At the end of the brick wall, 
which supports a suspended book- 
case, is the bath; laid out to the right 
of the doorway is the small, mono- 
chromatic kitchen. A painted line 
“divides and questions the main liv- 
ing area, throwing it into uncertain- 
ty, appearing to be a plane of glass.” 


BeLow: The cabinets in the back- 
lighted kitchen “hover in a relational 
field, feeling like a cluster of com- 
ets and planets as you walk through 
them,” observes Giovannini. “They 
were purchased, standard, and then 
were adapted on-site with collars 
and painted with gray shadows.” 























































































































structural wall and removing 
the dropped ceiling, bringing 
out the full height of the 
rooms: not exactly vast, but 
promising. I scraped the plas- 
ter off the brick wall, to give 
the space texture and warmth. 

The subtraction resulted in 
an L-shaped apartment, with 
an open main space that would 
serve as a combined kitchen 
and living room, and a smaller 
space, the bedroom. I consoli- 
dated closets in the back to ex- 
pand the bath: No need for 
much storage in my Los An- 
geles pied-a-terre. After de- 
molition, I was at a zero degree 
of architecture, my starting 
point, but I had nothing more 
than two empty boxes, one 
large, one small, plus the bath 
at the back, trailing like a ca- 
boose. Even a realtor would be 
hard-pressed to brag about it. 


ABOVE: “From this vantage point in 
the bedroom, three separate color 
blocks on three planes merge into 
a single form, a parallelogram that 
flies across the space. They suddenly 
lock in a spatial moment as a per- 
son moves. The next step in any di- 
rection unlocks the composite.” 
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If [had recaptured the orig- 
inal height, I had to resort to 
illusion to push the walls out 
and expand the apartment lat- 
erally, to make it feel bigger 
and give it breathing room. 
Corners give a space its sense 
of limit and containment, so, 
like Moses parting the Red 
Sea, I parted walls at their 
corners, with false walls that 
didn’t meet. I then lined the 
split with cove lights, which 
further dissolved any sense 
of containment. The volumes 
broke apart into backlit planes. 
Having doubted the edges, I 
was throwing open the rooms 
to uncertainty, making the 
space less bounded and physi- 
cal and, because of the corner 
lights, more ethereal. 

It was time to add. Two cues 
helped me unhinge the space 

continued on page 286 


Ricut: Indirect lighting illumi- 
nates the drywall-framed bedroom. 
“The blue figures take on a converg- 
ing and diverging relationship as 
they float toward and away from each 
other with the movement of the 
occupant,” notes Giovannini, who 
designed the sculptural headboard. 
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DISCIPLINE AND GRACE CONVERGE 
IN A CLASSIC TORONTO HOUSE 


Architecture by Peter Cebulak/Text by Amanda Vaill 
Photography by Tony Soluri 


We created a modernist aesthetic 
hat still expresses warmth,” design- 
r Katherine Newman says of her 
oronto house, which she renovat- 
d with her partner, architect Peter 
ebulak. Opposrre: The living room 
evokes a petit salon,” she says. Ma- 
uel Canoyas beige pillow fabric. 


BELOow: “It’s a respite from a rather 
hectic schedule,” says Newman 
(right). The slipper chairs, bergere, 
low table and light fixture are from 
their furniture line, Lona Design. 
Lisio striped pillow fabric. Jim 
Thompson drapery fabric; Nobilis 
sheer fabric. Ushak, Christie’s. 
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or years Katherine 

Newman had coveted 

the miniature chateau 

just around the cor- 
ner from her residence in cen- 
tral ‘Toronto. As a designer 
with a firm grasp of historical 
context, she was fascinated by 
its vine-covered bricks and 
steep, pitched roof—“It wasn’t 
typical ‘Toronto architecture,” 
she says, “especially for this 
area, which was developed in 
1910 and has a strong Geor- 
gian style. It was an eccen- 
tric house.” 

One day, walking by on her 
way to work, she saw a For Sale 
sign out front and thought, I 
have to have this. The fact that 
the house needed to be gutted 
to the bricks and have an ex- 
tensive addition grafted onto it 
didn’t deter her. “You’ve heard 
the horror stories of designers 
who can’t design for them- 
selves, who can’t finish things, 
haven’t you?” she asks with 
amusement. “Well, that wasn’t 
me. I’m very decisive. This 
house was my opportunity for 
complete self-expression.” 

Newman and her partner, 
architect Peter Cebulak, de- 
sign classical interiors that are 
nonetheless layered and tex- 
tured: “We have a transitional 
aesthetic that operates between 
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PPOSITE: The dining room over- 
oks a garden. The painting is 
ch Wig, 1998, by Gary Komar- 

. A 19th-century Russian crystal 
handelier illuminates the ivory- 
cquered table, from Lona Design. 
he slipcover fabric is from Manuel 
anovas. Leliévre sheer fabric. 


BeLow: The main axis, extending the 
width of the house, ends in a ves- 
tibule. Jesus Carlos De Vilallonga’s 
Young Spanish Woman, from Sothe- 
by’s, hangs above a late-18th-century 
commode. Nearby are an Imari 

urn and an antique plate stand. The 
pendant light fixture is Venetian. 





les, but with a strong his- 
Jorical reference,” says New- 
an. “There’s a timelessness 
da flexibility in what we do. 
da feminine sense of com- 
ort.” All of these qualities are 
mn display in her newly reno- 
ated residence, which took 
0 years to complete. 
To begin with, the house’s 


i 





footprint was small. “There 
was only a galley kitchen and 
two bedrooms on the second 
floor,” Newman says. She felt 
that any addition would have 
to be rigorously integrated 
into the existing structure so 
that it would be impossible 
to define where the original 
house ended and the new 


wing began. She was also com- 
mitted to preserving the open 
landscaping on the hilltop lot, 
which makes the property 
feel like a country estate de- 
spite its location in the heart 
of ‘Toronto. 

Cebulak’s design for the ad- 
dition more than fulfilled her 
wishes. Constructed of the 
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same whitewashed brick, with 
the same slate roof and dentil 
molding, the new wing fits 
snugly into the main house. 
To maximize the interior 
space, Cebulak created a series 
of moderately sized rooms sit- 
uated along axes so they open 
onto one another like chapters 
in a book or acts in a play. 
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“We have a transitional aesthetic 
that operates between 
styles, but with a strong historical 
reference,” says Newman. 


“There’s a defined beginning 
and end to things,” says New- 
man. “The layering of differ- 
ent finishes—wood paneling, 
wallcoverings—gives you a 
sense of perspective.” The re- 
sult is, in the designer’s words, 
“a big little house.” 

Although she and Cebulak 
didn’t have to bend their vi- 
sion to accommodate a client’s 
demands, they did have to take 
into account the designer’s ex- 
tensive collections of art, ob- 
jects and furniture. Newman’s 
pieces reflect not only her 
taste but her feelings: Many of 
her furnishings and artworks 


were inherited from her par- 
ents and grandparents. 

It helps that her forebears 
had discerning taste. She in- 
herited a 17th-century Vene- 
tian desk—now in the liv- 
ing room—which displays her 
grandfather’s collection of 
pipes; a Henry Moore draw- 
ing, acquired by her great- 
aunt, Canadian sculptor So- 
phia Hungerford, hangs over 
the living room mantel; and 
an array of antique Spode, 
Limoges and Meissen deco- 
rates the master bedroom. 

Newman’s own acquisitions 
are more modern in flavor. “I 








Asove: A skylight and circular 
balcony that Cebulak designed 
bring natural light into the double- 
height library, which is in the coach 
house. The leather on the Holly 
Hunt armchairs and the suede on the 
McGuire benches are from Edel- 
man. Drapery fabric from Rubelli. 


inde) 





RiGuT: “It has a clean, tailored sim- 
plicity,” Newman says of the kitch- 
en. “The gold limestone floor lends 
warmth.” A farmhouse table, used 
as an island, dominates the space. 
The laced-leather chairs are from 
McGuire. Holly Hunt hanging light 
fixtures. Range from Viking. 
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m@jot the confidence to collect 
hile visiting galleries with 
Mepy grandmother,” the design- 
says. “I was her pupil.” Her 
rst purchase, a David Hock- 
ey, is in the living room, 
d the dining table holds a 
air of striped Venetian fazzo- 
Ptto, or handkerchief, vases 
nd candlesticks. 
Mixed in are pieces from 
ewman and Cebulak’s furni- 
e line, Lona Design, which 
ey launched five years ago. 
he scope of our projects 
ove us into designing furni- 
e,’ Newman explains, show- 
g off a pair of slipper chairs 
spired by Jean-Michel Frank 
nd an ivory-lacquered dining 
able with a French, 1940s air. 
both chairs and table easily 
ridge styles and periods, ap- 
bearing equally at home with 
Newman’s formal 18th-centu- 
European furniture and the 
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Chinese pieces she loves for 
their functionality. “They re- 
flect a kind of Old World 
craftsmanship,” she observes. 
“Nothing that screams ‘new.’” 

“Old World” could describe 
Newman’s residence as well. 
Completely rebuilt from the 
inside out, it has the feeling 
of having always been as it is 
today; and yet there’s nothing 
fussy or museum-like about 
it. Despite the presence of 
Newman’s family heirlooms, 
it clearly reflects its owner’s 
taste and personality. It’s no 
surprise she says, “I feel won- 
derful living here.” 0 





Opposire: The master bedroom’s 
14-foot-high ceiling “reinterprets a 
Neoclassical pavilion,” Newman 
says. Great Plains chair fabric. Lamp, 
The Wicker Works. Jim Thompson 
wallcovering. Rubelli sheer fabric. 
Lert: Spode, Meissen and Limoges 
porcelain fills the bookcase. 


BeLow: The main house “has 
evolved into an interesting C-shape 
configuration, providing direct 
views of the garden from the prin- 
cipal rooms,” Cebulak says of the 
rear elevation. “Despite the ur- 
ban setting, it’s a retreat from city 
life.” The coach house is at left. 
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Discoveries by Designers 





A New Opening for Greystone 
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he Greystone Home orative elements that speak to 

Collection has openedin —_ the comforts of domestic refine- 
New York’s D&D Building, ment include a Vineyard tasting 
mixing antiques with contempo- __ table, an Emily chaise, Su and 
rary pieces in traditional styles Marina mirrors (above) and a 
designed in-house. Inviting Vance settee with a Highgrow 
arrangements layered with dec- — Regency bed (right). 





Greystone Home Collection, 979 Third Ave., New York, NY 10022 
212-755-8282; www.greystonehomecollection.com 








Temptation is a woven 
design of interlaced 
leaves and flowers on 
ribbed fabric from 
Rodolph that is avail- 
able at Jerry Pair in 
Atlanta (404-261- 
6337). It comes in one 
color—persimmon. 
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AD’s Editors Present Designers’ Sources 











Finding the Best of 

a Dynamic Era 

“They're stunning and timeless and take you 
back to the days of Billy Baldwin and McMillen,” 


Thomas Britt says of the furnishings and ob- 





jects at the Tom Thomas Gallery in Manhattan, 


where important European decorative works 





by leading 20th-century designers and their 


devotees take center stage. Tom Thomas says, 





My preference is to find rare pieces that repre- Genmanidesener Al: 


bin Miiller’s circa 1900 
vase for Merkelbach 





sent the dynamism of the era—that bridge the 


gap between modernity and traditionalism.” 


Tom Thomas Gallery x é< * wane 
318 E. 59th St., New York, NY 10022 Dealers are Ina position to choose 


212-688-6100; www.tomthomasgallery.com 7 


from the whole palette of art history. 














A A circa 1900 chair by 
German modernist 


a Richard Riemerschmid 








A cabinet by Jacques 
Adnet and Gilbert 
Poillerat, circa 1940 





continued on page 248 











Laura Hunt 


A CRISP NEW YORK SPACE 
WITH BELLE EPOCH FLAIR 


Text by Steven M. L. Aronson 
Photography by Durston Saylor 


met Gene Tierney at a 

party in Texas years ago,” 

Laura Hunt recounts, 

“and when I said, ‘Hello, 
V’'m Laura Hunt,’ she said, 
‘You know, that was once a 
line of mine—I played a Laura 
Hunt. It’s so exciting to meet 
a real one.’” At which point, 
the designer says, she breath- 
lessly confided to the actress 
that not only had her parents 
called her Laura after that 
classic film noir, but, in one of 
those tonic coincidences of 
life, she’d gone on to marry a 
man with the same last name 
as the ravishing heroine whose 
first name she already bore. “I 
even told Gene Tierney how 
impressed I was by ‘Laura’s’ 
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Manhattan apartment that 
they showed in the movie—it 
was a real decorator’s delight.” 

Well, a couple of years ago 
the real Laura Hunt finally got 
her own Manhattan apart- 
ment, and today it, too, could 
be described as a decorator’s 
delight. Based then, as now, 
in Dallas, she had found her- 
self spending so much time 


“T never repeat myself,” says Laura 
Hunt (above), who experimented 
with color and 19th-century style in 
her Manhattan pied-a-terre. RIGHT: 
The living room features its orig- 
inal Belle Epoch fire surround and 
overmantel. Guy Regal fauteuil, 
with Cowtan & Tout chinoiserie 
toile. Drapery stripe from Clarence 
House. Scalamandré stool fabric. 














in New York working on a 
client’s Park Avenue triplex 
(see Architectural Digest, March 
2004) that it made no sense 
not to have a pied-a-terre 
there. Leave it to Hunt to 
discover an Upper East Side 
limestone mansion with a 
one-bedroom apartment that 
overlooked an Italianate court- 
yard and altogether had the 
feeling of a world apart. 

“It never takes me long to 
come up with a concept for a 
client, but when it’s for your- 
self, it’s always harder,” she 
confesses, “because you're free 
to take as many chances as you 
like, and you do want to be 
adventurous—what you don’t 
want to be is reckless.” But 
once she had thought to pull 
out of storage a three-pedes- 
tal white-marble Empire table 
purchased years before and 
had set it confidently down in 





her new living room, she was 
able to begin plotting her new 
place in earnest. 

Resolving that the two 
rooms should resonate with 
19th-century European fur- 
niture, she went out and ac- 
quired a handsome Napoleon 
III salon suite (a settee and a 
pair of chairs, covered in their 
original cherry-red mohair), 
followed by a painted wood 
Directoire daybed (this she 
would choose not to restore— 
“Tm not a purist in that way; I 
liked that it wasn’t in perfect 
condition, that it was even 
peeling”). Though Hunt's pal- 
ette normally runs to the mut- 
ed—indeed, the first thing she 
did was paint the entrance hall 
and the living room “a true, 
crisp white, almost like a piece 
of paper”—she decided to dab- 
ble in color here, awaken- 
ing the daybed with a cotton 


Opposire: Old-master etchings and 
engravings hang near a Swedish 
chest. Lert: Hunt started with the 
Empire marble side table. “Although 
a lot of the furniture is Swedish, I 
cover the realm of Europe.” Brun- 
schwig & Fils daybed and center 
table fabrics. H. M. Luther Antiques 
boxes, candelabrum and urn on 
Bernd Goeckler Antiques pedestal. 


Brow: Rows of 19th-century prints 
of Indian chiefs are displayed above 
a Phyllipa Marrian painting in the 
dining area. A crystal ball with red 
minerals rests on an 18th-century 
console. “I like to do the unexpect- 
ed. People walk in here and gig- 
gle.” Chairs and console from Guy 
Regal. E. Braun & Co. tablecloth. 




































































































































































Ricut: A birch Biedermeier fall- 
front secretary, which Hunt acquired 
“before the Biedermeier craze,” 
occupies a corner of the bedroom. 
“Tt’s my office,” she remarks. Sec- 
retary, candlestick and urn from 
Sotheby’s. Side chairs from Chris- 
tie’s. Italian jardiniere from H. M. 
Luther. Silver cup from Tiffany’s. 


“T don’t usually do a girlie look,” says 
Hunt, “When I decorate, there’s a 
subtle simplified elegance; this was 
a little more flamboyant for me.” 
Opposite: Antique toile from Hunt's 
daughter’s former bedroom was 
recycled for the balloon shades, with 
Clarence House trim, and uphol- 
stery. Carpet from Stark. 





print in shades of red and blue. 

The dark wood floors she 
had already glazed in a pattern 
of grays, blues and whites, and 
from there it was a natural 
progression to blue-and-white 
silk candy-stripe draperies. 
These stylish intimations of 
Swedish country-house de- 
sign paved the way for the en- 
trance of the real thing: a num- 
ber of 19th-century Swedish 
pieces, including a white-and- 
gilt pedestal, a double bow- 
front chest and a pair of stools 
that she had reupholstered 
in striated blue velvet. How, 


ene ey 


then, explain the presence, in 
this coherent little world of 
decidedly Old World furni- 
ture, of a 1940s mercury-mir- 
rored low table? Hunt says she 
regards it as not only one of 
her boldest strokes but one of 
her most successful, insisting 
that she always saw the room 
as being less—and therefore, 
to her mind, far more—than 
reverently period. “I love to 
throw in something to throw 
people off,” she says. “Mind 
you, the lines of that table are 
as elegant as anything in the 
room.” Another nice surprise: 





She hung a recently acquire 
Larry Rivers drawing of a| 
ephebe near a group of gill] 
framed old-master etching 
she’d long owned, and they’ 

uncannily compatible. 
Needing something thé 
could pass for a dining roon 
Hunt realized that she nee 
look no further than her er} 
trance hall. She claimed th 
space with a Neoclassici 
Baltic crystal chandelier wit 
an urn in the middle—whic} 
spurred a search for furthe| 
urns and urn forms (a quei| 
continued on page 28 











ee 


Cet TAS 














) a . 
See ree ! 











| 


t’s wine country Craftsman meets 
‘ew England cottage, pared down 
7a minimalist execution,” design- 
> Michael Vanderbyl says of the 
puse he and his wife, textile design- 
Anna Hernandez (above), built 
St. Helena, California. RIGHT: 
val windows frame the entrance. 


residence that Mi- 

chael Vanderbyl and 

na Hernandez recently 
uilt together amid the vine- 
ards of St. Helena, in Cali- 
)Wprnia’s Napa Valley, is that 
hen the residence was al- 
host completed, he proposed. 
That Vanderbyl, one of the 
puntry’s foremost designers, 
hipped out a Tiffany’s box 
da bottle of wine while the 
msuspecting founder of Luna 
extiles was putting in shelf 
aper speaks volumes about 
eir collaborative powers as 
ell as their ability to rethink 
e familiar. “We figured if 
We could build a house to- 
ether, we might as well get 
arried,” says Vanderbyl, the 
ean of design at Califor- 

i ia College of the Arts and a 


ne-man Wiener Werkstatte 


erhaps the most pi- 
| quant fact about the 
















who also designs furniture, 
advertising, store and show- 
room interiors and even the 
graphic identity for an Ameri- 
ca’s Cup yacht. 

A savvy M.B.A., Hernandez 
found and bought the proper- 
ty, located on a private coun- 


try lane and encircled by fields 


Text by Patricia Leigh Brown 
Photography by Matthew Millman 


of cabernet grapevines. The 
couple, who met 12 years ago 
and share a fondness for mod- 
ernism, longed for a simple 
two-bedroom weekend place 
to unwind from their lives as 
passionate but frenetic design 
professionals, ones who spend 
far too much time at cruising 


A CALIFORNIA BUNGALOW REFINES 
THE NAPA VALLEY VERNACULAR 





Opposite: The entrance hall leads to 
a large living room with a 19-foot- 
high cathedral ceiling. “Wainscoting 
anchors the space,” says Vanderbyl. 
A 1920s etching by Picasso hangs 
above the mantel. The sconces are 
by Christian Liaigre for Holly Hunt. 
Floor lamps from Boyd Lighting. 





























“T like symmetry and order,” Vanderby] says. 
“You can’t get more orderly than a vineyard.” 





Pocket doors with opaque-glass 
insets “open the dining and living 
rooms to create a large space for 
cooking, eating and entertaining,” 
Vanderbyl points out. Scaling the 
Cliff by Pierre Le Faguays rests on 
the oak table. The Alder chairs, from 
Bernhardt, are Vanderbyl’s design. 
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altitude. “In our daily work 
both of us are surrounded 
by chaos and color,” says 
Hernandez, who founded her 
firm in 1994. “We thought, 
Wouldn’t it be great to look 
out and see just vineyards, 
mountains and sky?” 

Both were drawn to the ver- 
nacular landscape of Napa 





Valley, the Napa beyond the 
tasting rooms that many 
tourists don’t see. It is a no- 
nonsense tableau of Craftsman 
bungalows, barns and wine 
storage and outbuildings. “I’ve 
always loved bungalows, be- 
cause they’re warm and they 
feel like home,” Vanderbyl, 
who is based in San Francis- 





i 


co, explains. He was equal 
admiring of the simple unhe} 
alded structures with corr 
gated-metal roofs—built 

“honest, humble and damnij 
practical materials”—used 

store and press wine. Bew 
able to gaze upon workilf 
vineyards without having 

care for them, a glass of tI 





7 


Mpeighbors’ boutique wine in 
and, was also appealing. “I 
ke symmetry and order,” he 

lhys. “You can’t get more or- 
erly than a vineyard.” 
Hernandez and Vanderbyl 
have collaborated on profes- 
ional projects; indeed, both 
ave devoted portions of their 
fareers to aesthetically uplift- 
hg the stultifying American 
ffice cubicle. They describe 
eir home-building relation- 
ip as “a designer and client 
vho like each other.” Both felt 
rongly that the residence 


ould be oriented to the west 
p that the public rooms might 
ke advantage of the sunsets 
ind pristine vistas. 

Steadfast in their dislike of 
lutter, they created a well- 
roportioned and elegantly 
Minimalist residence that is 





also rooted in history. Opaque- 
glass pocket doors through- 
out provide privacy as well 
as light, allowing the couple, 
who relish cooking and en- 
tertaining, to combine the 
kitchen and living and din- 
ing rooms into one generous, 
flowing space. 

Both of them lean toward 
a spare, monochromatic look 
(Vanderbyl jokes that his 
adult daughter, Leanne, grew 
up with all-white teddy bears 
on her bed). Indeed, they are 
so well disciplined that when 
they purchase a new piece of 
furniture, another one has to 
go. Their preferred hues are 
chocolate and vanilla. 

But their idea of a warm 
and inviting residence was 
not, as they put it, a “mod- 
ernist box.” To that end, Van- 


derbyl designed a soaring 19- 
foot-high tongue-and-groove 
cathedral ceiling for the living 
room, further anchoring the 
space with wainscoting and a 
floor-to-ceiling fireplace. 

The corrugated-metal roof 
harks back to the agricultural 
landscape. The couple’s favor- 
ite place to spend time is in 
the sunroom, which started out 
as a porch and was enclosed to 
jewel-like effect after a middle- 
of-the-night epiphany. Floor- 
to-ceiling windows are divided 
into smaller panes, New En- 
gland style, and soaring ceil- 
ing trusses recall an overscale 
bungalow. Vanderbyl being 
Vanderbyl, the trusses end in 
beveled points, and even the 
bolts on the beams are art- 
directed. The sunroom looks 
out onto a pool and a small 


guesthouse that is an elegant 
spin on a wine building. 

In a departure from the 
typical script—couple build 
dream house, split up soon af- 
ter—Vanderbyl and Hernan- 
dez held their wedding re- 
ception by the pool. Their 
definition of bliss is relaxing in 
the sunroom during a rain- 
storm. “It’s the best place to 
be, especially with the pound- 
ing of the rain on tin,” Van- 
derby says. “You get a roaring 
fire going, and it’s amazing.” 














“The large windows help bring 
the outdoors in,” Hernandez says 
of the small and intimate master 
bedroom on the east side of the 
house, which overlooks a vineyard. 
An Audubon print is above the 
four-poster bed. Nearby are a pair 
of walnut Biedermeier chairs. 


























“[ like symmetry and order,” Vanderby] says. 


Pocket doors with opaque-glass 
insets “open the dining and living 
rooms to create a large space for 
cooking, eating and entertaining,” 
Vanderbyl points out. Scaling the 
Cliff by Pierre Le Faguays rests on 
the oak table. The Alder chairs, from 
Bernhardt, are Vanderbyl’s design. 
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altitude. “In our daily work 
both of us are surrounded 
by chaos and color,” says 
Hernandez, who founded her 
firm in 1994. “We thought, 
Wouldn’t it be great to look 
out and see just vineyards, 
mountains and sky?” 

Both were drawn to the ver- 
nacular landscape of Napa 


“You can’t get more orderly than a vineyard,” 
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Valley, the Napa beyond the 
tasting rooms that many 
tourists don’t see. It is a no- 
nonsense tableau of Craftsman 
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always loved bungalows, be- 
cause they’re warm and they 
feel like home,” Vanderbyl, 
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glass pocket doors through- 
out provide privacy as well 
as light, allowing the couple, 
who relish cooking and en- 
tertaining, to combine the 
kitchen and living and din- 
ing rooms into one generous, 
flowing space. 

Both of them lean toward 
a spare, monochromatic look 
(Vanderbyl jokes that his 
adult daughter, Leanne, grew 
up with all-white teddy bears 
on her bed). Indeed, they are 
so well disciplined that when 
they purchase a new piece of 
furniture, another one has to 
go. Their preferred hues are 
chocolate and vanilla. 

But their idea of a warm 
and inviting residence was 
not, as they put it, a “mod- 
ernist box.” To that end, Van- 


derbyl designed a soaring 19- 
foot-high tongue-and-groove 
cathedral ceiling for the living 
room, further anchoring the 
space with wainscoting and a 
floor-to-ceiling fireplace. 

The corrugated-metal roof 
harks back to the agricultural 
landscape. The couple’s favor- 
ite place to spend time is in 
the sunroom, which started out 
as a porch and was enclosed to 
jewel-like effect after a middle- 
of-the-night epiphany. Floor- 
to-ceiling windows are divided 
into smaller panes, New En- 
gland style, and soaring ceil- 
ing trusses recall an overscale 
bungalow. Vanderbyl being 
Vanderbyl, the trusses end in 
beveled points, and even the 
bolts on the beams are art- 
directed. The sunroom looks 


out onto a pool and a small 


guesthouse that is an elegant 
spin on a wine building. 

In a departure from the 
typical script—couple build 
dream house, split up soon af- 
ter—Vanderbyl and Hernan- 
dez held their wedding re- 
ception by the pool. Their 
definition of bliss is relaxing in 
the sunroom during a rain- 
storm. “It’s the best place to 
be, especially with the pound- 
ing of the rain on tin,” Van- 
derbyl says. “You get a roaring 
fire going, and it’s amazing.” 














“The large windows help bring 
the outdoors in,” Hernandez says 
of the small and intimate master 
bedroom on the east side of the 
house, which overlooks a vineyard. 
An Audubon print is above the 
four-poster bed. Nearby are a pair 
of walnut Biedermeier chairs. 








































































































The rear elevation faces the pool. 
“We wanted the house to harmonize 
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Designer and architect John Maien- 
za and builder Gregg Wilson (above, 
right to left) spent three months 
renovating their residence in the 
Black Point area of Honolulu. “We 
wanted to bring back the best of 
the past,” says Maienza. Tor: The 
rear facade opens to the lanai. 


| sa EMBRACING VINTAGE HAWATIANA FOR A 1930S OAHU HIDEAWAY 





fter spending years vacationing 

in Hawaii, John Maienza and 

Gregg Wilson set out to find, 

and transform if need be, a 
house of their own. But they did not want 
just any island retreat. Partners in life as 
in work—Maienza is a designer and an 
architect, Wilson a builder—the pair 
agreed to hold out until they found a 
house that had integrity, authenticity, his- 
tory and (ideally) some style. 

What does all this mean in Honolulu, a 
place where building stock seldom dis- 
plays all these qualities together? Presum- 
ably the house would have some age. It 
would express the local vernacular, which 
might be summed up as colonial planta- 
tion meets world traveler, with a setting 
that would showcase the island’s exotica. 
It would be breeze-swept and sun-shad- 
ed. It would not be easy to track down. 

The pair found the neighborhood be- 
fore they found their house. Royal Circle is 
a small private street on the lower slope of 
Black Point, which itself is at the base 
of Diamond Head. Its name may derive 
from an association with the Hawaiian 








F) 


ext by Michael Frank/Photography by Durston Saylor 


“We used a high gloss because it was 
reminiscent of Hawaii’s first grand 
hotels,” Maienza says of the living/ 
dining room ceiling. Hawaiian Form, 
a 1979 acrylic by Irving Jenkins, is 
at rear. The rattan barrel chairs are 
1940s. Maine Cottage sofas, low ta- 
bles, and chair and ottoman. 
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“The media room occupies what was 
the dining room [below], but for our 
lifestyle we wanted a casual, com- 
fortable and cozy place to hang out,” 
says Maienza. “Hence our decision 
to open up a small bedroom to the 
living room and make it a com- 
bined living/dining space.” RIGHT: 
A painted screen in the living area 
obscures the bedroom door. 


royal family, the a/7, who summered there. 
The land was once part of a parcel owned 
by the great-granddaughter of King Ka- 
mehameha I, who united the island nation 
in the early 19th century. Doris Duke built 
her Shangri La at Black Point. Duke Ka- 
hanamoku surfed off the nearby beach. 
The trade winds blow through day and 
night during much of the year. 

But for Maienza and Wilson, Royal 
Circle’s most distinguishing characteris- 
tic is its handful of houses that, with a few 
exceptions, were all built between 1927 
and 1933 in precisely the vocabulary the 
pair were searching for. When the house 
that was to be theirs came up for sale, they 
made an offer without ever stepping in- 
side. “We deduced the interior from the 
exterior,” Maienza says. Wilson adds, 
“There were no great surprises—except 
the degree to which we had to peel back 
time and free the house from clumsy alter- 
ations made over the years.” 

The house was built in 1933 as a plan- 
tation-style bungalow. Clad in variegated 
shingles, it has a broken-hip roof and 
broad verandas, locally referred to as 

is. The fairly open floor plan features 
a stair that is flanked by the original geo- 
metric o banister. Windows through- 
out are situated to take advantage of the 
“trades,” just as the hip roof, sloping out 
over the lanai, offers abundant shade 
from the intense summer sun and um- 
brage from a sudden tropical rain. 





Ski ks ke eee ee eee ee ee ee 








ee 





oe a 


eT eT at ee te 








Shepegeresr:- 











—PyTTTT Lei eee saad 


e 


ee 






_ error wi Beas ‘ 
ccreentins ti eas | Sites SSS 


At dete ttt , 


i 


MIPTIPDMEETEPE TP ILAEEE REC eee J 
ey Sens ng ann ng sa tan my == =A 4 





























PPOSITE: In a portion of the din- 

¢ area, a pair of 18th-century 

ed Chinese jars filled with heli- 
bnias flank Aloha Beach, a 2003 

ork by Daryl Millard. Koa-wood 
pwis, traditionally used for grind- 
g taro, are grouped with wood 
els turned by artist Dan Kvitka. 


— 


world traveler, 


“Structurally the house was in reason- 
ple shape,” Wilson remembers. “But time 
ad not been kind to the interiors.” “It 
oked like a rehab from the ’80s,” adds 
aienza, as though no more need be said. 
learly what was needed was, first, some 
Hitorial guidance and, second, some 
ever insertions. Maienza chucked the 
beige on beige on beige” palette. He and 
ilson pulled up every inch of travertine 
former owner had unwisely laid down. 
hey removed a wall between the living 
bom and a tiny downstairs bedroom, 


“Hawaii's luminescence was our 
motif for the look of the interiors,” 
says Maienza. “The light fades in 
and out all the time. » BELOW: A 
vintage photograph of Diamond 
Head, taken the year the house 
was built, hangs in the dining area. 
Maine Cottage table and chairs. 
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The vernacular might be summed up as colonial ae ee meets 
with a setting showcasing the island’s exotic 


creating an even airier common space. 

Then they began dropping in details 
that could have been in the house but 
weren't. The roof of the lanai was sup- 
ported by two steel columns; they en- 
cased them in wood and embellished 
them with stylized quarter-round trim 
borrowed from elsewhere on the exterior. 
They added tongue-and-groove planta- 
tion-style ceilings and painted them in a 
crisp high-gloss white. Because the floors 
had been pickled—more beige—they de- 
cided to paint them too, in a combination 


of one brown and three black tones that 
came as close to the color of a coffee bean 
(dark roast) as they could find. 

Not every element of the house had 
been disrespected. The kitchen, quite 
surprisingly, was intact. It had original 
cabinets, hardware and a handsomely 
patinated stainless-steel countertop that, 
Wilson says, “makes you want to know 
where every dent came from.” Long 
French doors mounted with pivoting 
hinges were a later addition but a smart 
one. “When the doors open fully, as they 
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b,” says Maienza, “you’re completely ex- 
sed to the garden. You're in the living 
bom yet poolside at the same time.” 

When it came time to refine the interi- 
s, the pair sought a palette that would 
beak to the island’s famous lumines- 
nce. The colors Maienza and Wilson 
hose, all off-the-rack, had improbably 


pPOsITE: “The quilt in the master 
droom uses the image of the sil- 
rsword, a fern that grows only on 
aui,” says Maienza. Tommy Ba- 

a solid-color shams. ABOVE: A 
yan tree is outside the master 
droom seating area. Vintage bark 
bth covers the chairs and ottoman. 








HT: “It’s amazing how quickly 
gs grow here. When we bought 
p house, there were some Araceae 
d Manila palms around, but that’s 
out it. We planted all kinds of 

gs and then went away for six 
eks. We came back, and it was an 
solute jungle,” Maienza recalls. 
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fitting names—hibiscus (living room), 
Honolulu blue (a guest room) and bird of 
paradise (stair railings)—that they only 
discovered after having picked them out. 
Building on this bright, buoyant founda- 
tion, they developed the interior design 
with two principles in mind: One was to 
keep the rooms as connected to the lush 


garden as possible, and the other was to 
root them firmly in Hawaiian associations. 

Bright, locally made bark cloth, wicker 
furniture and reflective surfaces achieved 
the former, while for the latter the couple 
set about interweaving Hawaiiana with 
regional art and artifacts. The house fea- 
tures paintings by Daryl Millard, a con- 
temporary artist whose work, modeled on 
an older plein air style, captures the hor- 
izontality of the Hawaiian landscape, 
which he inevitably grounds by inserting 
vertical palm trees. Maienza and Wilson 
also collect sculptures by Irving Jenkins, 
whose forms are often based on feather 
capes and whale-tooth pendants, called 
niho palaoa. Hawaiian quilts, a true indige- 
nous art form, cover the beds. 

For whimsy, the pair devised the media 
room as a nod to the Lurtine, the flagship 
of the Matson fleet that delivered early 
vacationers to Honolulu from California. 
They found an actual model of the ship 
that used to hang in a travel agency and 
several posters that advertised Hawait’s 
golden era. Altogether this mix of old and 
new, restored and re-created, inspired a 
local visitor to describe the house as hapa 
haole, or half Hawatian, half non-native. 
“We couldn’t imagine a better compli- 
ment,” says Maienza. “That was our vi- 
sion from the beginning, and we were 
lucky to be able to make it come true.” 
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The Great Wall 


Armed with a penchant for perfection- 
ism and a team of 40, Dean Penna of- 
fers his discerning clients, among them 


Samuel Botero, a variety of wall treat- 





ments, including basic preparation and 
painting, fabric and leather coverings and 
elaborate decorative finishes such as 
tinted and Venetian plaster, faux-bois, 
stenciling, and stipple and strié glazing 
(above and right). By appointment. 





Penna Inc., 212-935-5747; www.pennainc.com 












































































Garden Attendant 


n her quest for authentic gar- 

den antiques, there is no 
European destination Los Ange- 
les—based Lynette Proler will 
not travel to. Proler collaborates 
with designers like Peter Mari- 
no to find the perfect garden 
ornament, often purchasing di- 
rectly from villas, palazzi or cha- 
teaus. Examples of her holdings 
are a circa 1850 English figure of 
Hebe (left), a circa 1865 French 
fountain (above right) and a cir- 
ca 1900 Italian urn (far right), 
one of a pair. By appointment. 





Proler Garden Antiques 
310-459-0477 
www.garden-antiques.com 





continued on page 














Robert Kime 


The Kandeli collection, based on |8th-century Turk- 
ish block prints, was created by Robert Kime, who 























recently redesigned Clarence House in London for 
the Prince of Wales. Available at John Rosselli (212- 
593-2060), the collection includes Bergama. 
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he quickest, sur- 

est way of absorb- 

ing the culture of 

France would be 
to buy one of its great historic 
houses, redesign it for life in 
the 21st century, then assume 
your role as the latest in a long 
line of lords of the manor. 
Radical and risky as the move 
might sound, this is exactly 
what Los Angeles—based de- 
signer Timothy Corrigan did 
a couple of years ago. To- 
day, with a much-improved 
grasp of all things French, 
the tall, energetic American is 
not only thriving in his Eu- 
ropean experience but look- 
ing for ways to spend more 
time in the ancient chateau 
that he has skillfully brought 
back to life. 

“I was so caught up in the 
whole adventure that I didn’t 
really think of the risks at- 
tached,” Corrigan says. “Id 
lived in France before, and I’d 
bought and redesigned a cou- 
ple of other properties—but 
nothing on this scale. From 
the beginning I knew I was 
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looking for something excep- 
tional. It wasn’t about needing 
a place to live; it was more 
about fantasy.” 

Corrigan concentrated on 
the Loire Valley “because there 
is so much fantastic archi- 
tecture here,” he says. “I visit- 
ed lots of houses before I 
chanced on Chateau de Gal- 
lerande. When I first saw the 
setting of the place, and lat- 
er when I was left to wander 
through one paneled room af- 
ter another, I felt a kind of 
magic, as if I had gone into a 
different realm. There was no 
looking back.” 

What Corrigan sensed was 
that the building that stood 
before him, with its forti- 
fied towers and impenetrable 
walls, was much more than a 
fine house in beautiful sur- 
roundings. Over many cen- 
turies and countless twists of 
fate, the chateau had come to 
represent a sizable slice of 
French history—as its new 
owner was quick to learn. “I 
think of a house as the sum of 
the people to have lived in it,” 


~ 


: Timothy 


Corrigan 


A FRESH START FOR FRANCE’S 
CHATEAU DE GALLERANDE 


Text by Michael Peppiatt 
Photography by Marina Faust 





“The challenge was to make it com- 
fortable while maintaining the magic 
of the original architecture,” design- 
er Timothy Corrigan (above) says 
of Chateau de Gallerande, his 15th- 
century estate in the Loire Valley, 
which he renovated. ABOVE LEFT: 
The octagonal tower is 12th century. 





Opposite: The grand salon. Cort} 
gan painted the walls an acid gret 
and hung yellow draperies “so it 
would be very light, in contrast w 
the wood-paneled salon next doa} 
he says. Austrian chandelier, low | 
ble and round table, Sotheby’s. N| 
bilis drapery fabric; Houleés tiebae 
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Opposite: A 17th-century Aubus- 
son tapestry dominates a wall in the 
ormal dining room. “The space is 
arge, so the tapestry helps create a 
more intimate atmosphere in the 
pyenings,” notes the designer. The 
dishware on the 18th-century oak 
table is original to the chateau. 


e says. “One of Gallerande’s 
rst owners had fought in the 
rusades. In the 13th century 
e Gallerande family mar- 
ied into the powerful Cler- 
ont family, and the chateau 
emained their ancestral home 
or some 600 years, until 
ouise de Clermont-Galle- 
ande, one of the renowned 
beauties of her day, gambled it 
way in a 1772 card game. 
“The story doesn’t end 
here, of course,” Corrigan 
ontinues. “Most of the origi- 
nal fortress had been torn 
lown in the 15th century to 
make way for a grand chateau, 
hich was extensively remod- 
led in the mid—19th century 
by Count Geoffroy de Ruillé. 
he last family member to 


live there was his granddaugh- 
ter, Anne, who proved to be 
as colorful as any of the pre- 
vious owners,” he says. “Hav- 
ing scandalized her parents by 
becoming the mistress of the 
great Spanish bullfighter Luis 
Miguel Dominguin, she never 
married but went on living 
at the family home untl 1987, 
having surrounded herself 
with some 40 peacocks and 
any number of other animals 
that wandered around the very 
formal French gardens that 
can still be found on the estate. 
But then exotic animals have 
always been part of Galle- 
rande,” adds the designer, 
“ever since the 17th century, 
when the chateau housed the 
first elephant ever to have 











Lert: “It’s a cozy sitting room that’s 
fully lined in 18th-century boise- 
rie,” Corrigan says of the winter sa- 
lon. English writing desk, Mallett. 
Manuel Canovas daybed linen. Rug, 
Christie’s. ABOVE: A 1696 portrait 
by Nicolas de Largilliere hangs 
above a commode from Sotheby’s. 


been brought to this country.” 

Somewhat less entrancing 
than the tales of Gallerande’s 
past, Corrigan was to discov- 
er, was the chateau’s overall 
state. “I won’t pretend there 
wasn’t a horrendous amount 
to do,” he admits. “That was 
to be expected.” 

The designer hired crafts- 
men in the area who were 
able to modernize the cha- 
teau without drastically alter- 
ing or damaging its basic 
structure. “There’s a delicate 
balance in respecting an old 
building and making it com- 
fortable,” he says. “Achieving 
that balance became my rule 
of thumb for the whole ren- 
ovation. You have to honor 
what’s there while making 
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t work for the way we live 
oday—which includes a lot 
ore bathrooms.” 

In all his projects, Corrigan 
avors an eclectic mix of styles 
and periods. From an early 
age he felt equally at home 
ith his grandparents’ antique 
rniture and his father’s con- 
emporary art. “I find hang- 
ng a Lichtenstein or a Stel- 
a over an antique commode 
reates a kind of energy and 
ension that you simply don’t 
ret when everything comes 
om one country and one 
boint in time,” Corrigan ex- 
plains. “I’m no purist, and I 
eel that if you can success- 
lly couple a piece of Art 



























Dpposire: The 18th-century chi- 
oiserie wallpaper inspired the de- 
ign of the Chinese bedroom. An 
nglish chaise is next to the Louis 

KV armchair. Old World Weavers 
k-velvet drapery and canopy 
abric. Rubelli bedcovering, pillow, 
eadboard and canopy lining silk. 
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Déco furniture and a classical 
painting, the whole ambience 
becomes more inventive and 
more vibrant. I’ve spent half 
my life going around to gal- 
leries and auctions, antiques 
dealers and flea markets, in 
search of things that might 
interest me, and now I’m 
lucky to have a sufficiently 
large stock that I can choose 
from each time I undertake a 
new interior.” 

For Gallerande, Corrigan 
felt “particularly free, because 
I only really had myself to 
please,” he says. “So I indulged 
my taste for contrasts by col- 
oring some of the boiserie 
acid green and bright yellow 


































RiGut: Corrigan used a bright wall 
paint in the yellow bedroom “to off- 
set the darkness of the antique gri- 
saille wallpaper panels from Zuber,” 
he says. Plaster busts rest on the 
secrétaire, from Christie’s. An ebony 
lyre serves as the pedestal of the Bie- 
dermeier side table. Stark carpet. 
















to bring out the mellowness of 

| the antiques. I especially like | 

the idea that you can walk | 

into a room and see something 

quite unexpected.” 
| 










Yet the atmosphere at Cha- 
teau de Gallerande remains 
very much that of a grand Eu- 
ropean house, with the Ameri- 








can designer’s more daring 
touches being integrated in- 
to a harmonious and _ pre- 
dominantly traditional whole. 
“Even though I like to shake | 
things up a little,” Corrigan 
says, “I aim for a kind of look 
that usually takes generations 
to achieve. To be surround- 
ed by history but live in it | 
on my own terms is for me | 
like having a long-held dream 
come true.” 1] 






























Lert: A boxwood parterre takes on 
a serpentine form in a lower garden, 
one of several on the 150-acre prop- 
erty. “There are 10 acres of gar- | 








dens,” Corrigan says, “including an 
Italian garden and a kitchen gar- 

den to the east of the chateau.” The 
fountain dates to the 17th century. 
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Text by Stephen Drucker 
Photography by Scott Frances 
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Ae Bier miner tern ts ae | 
knew what needed to be done,” de- 
signer Mariette Himes Gomez says 
of her recently renovated residence 
in Manhattan. “We gutted it and 

To erect Rey NL Bae a 
a loft.” In the living room, a Sol Le- 
Meee eer manu ierite nthe e 
Bees g eee ele 
Carpet from Doris Leslie Blau. 
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he has always been the 
thinking person’s dec- 
orator. How Mariette 


Himes Gomez does 
what she does, everybody is 
always trying to figure out: 
why her white walls are never 
just white, but wistful; why all 
that air between her careful- 
ly chosen pieces never feels 
empty, but poetic. Like the 
music of Bach, her rooms are 
a curious blend of artistry and 
mathematics. Just try to name 
another designer like her. 

Her new Manhattan apart- 
ment is the purest expression 
yet of this unique sensibility. 
“Tm never moving. Never!” 
she says, and though every de- 
signer says never, in this case 
we should take her at her word. 
She’s not likely to improve 
upon the building, a Park Av- 
enue citadel with a particular- 
ly self-assured lobby, the sort 
of elevator normally found in 
a town house, and only 12 
apartments, planned back in 
1931 with “couples and bache- 
lors” in mind. Nor is she likely 
to find this quality of space in 
an apartment again: a single 
1,500-square-foot unit per 


“Everything here is the culmination 
of years of collecting,” says Gomez 
(left). “I find things in unexpected 

places—I happen upon them rather 
than seek them out.” BELow: Egyp- 
tian figures stand on an altar table 

in the living room. The two antique 
circle-back chairs are from Sweden. 


Opposite: Elsewhere in the room, 

a vessel from Peru and ceramic jugs 

that the designer found in an an- 

tiques shop in London sit atop a li- 

brary table from the Mariette 

Himes Gomez collection for Hick- 

ory Chair. Between the windows is 
an oil on plywood by Rupert Deese. 











floor, several bright exposures 
and a dog bone shape she eas- 
ily reconfigured into public 
and private areas, each buff- 
ered by a generous vestibule. 
Her partner in the renovation 
was Mark Simon, of the Con- 
necticut-based architectural 
firm Centerbrook. 

Exactly what she would do 
was never in doubt. “White. 
White. White. White. White. 
Period. ’m the neutral gal, 
right?” says Gomez, who is not 







quite the person you would 
expect from her rooms. She’s 
neither ascetic nor earnest nor 
some high-strung perfection- 
ist. If you meet her, you had 
better be prepared to laugh a 
lot. Here she is explaining the 
appeal of this apartment: “It 
was my intention to live in a 
loft, just not to live in a loft. 
The problem with lofts is that 
they can get too big and im- 
personal. You can’t find a way 
to use all that space. Here I 
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PPOSITE: Gomez discovered the 
edlepoint-covered armchairs for 
e dining area at the Paris flea 
arket. “One’s 18th century, and 

e other’s a 19th-century repro- 
ction,” she notes. A 1960s mobile 
Suspended above an antique En- 
sh tilt-top table, from Sotheby’s. 
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have that sense of space and 
light without feeling I’m liv- 
ing in a factory. It’s not too 
small. It’s not too big. It’s not 
too conventional.” 

The apartment is so subtle, 
so simple on the surface, you 
find yourself trying to analyze 
the secret of its success. Is it 
the way she keeps the hori- 
zon low with the upholstered 
pieces, then uses large mirrors 


and paintings, as well as drap- 
eries, to create the illusion of 
a higher ceiling? Is it the way 
she cleans up a room archi- 
tecturally? Everything feels so 
substantial and resolved. The 
new walls are unusually thick 
and solid, and there are no 
speakers or lights or other 
punctures to make the ceil- 
ing nervous. Yet things aren’t 
straightened up too much. 


In design we crave a point of view, a sensibility. If things are less intense, 
makes for a better whole,” Mariette Himes Gomez explains. 


Lert: “Instead of designing a tradi- 
tional kitchen with upper and low- 
er cabinets all around, I chose to 
leave some walls free for artwork,” 
Gomez explains. “The blackboard 
oil painting is a fun piece for this 
room, where you’d more typically 
expect to find a usable blackboard.” 


There are many serendipitous 
spaces, and if the pattern of 
the floorboards still reflects 
the warren of rooms that used 
to be here, a detail that would 
drive many a designer berserk, 
it doesn’t bother Gomez in 
the least. 

Maybe the secret is in the 
way she mixes pieces. She likes 
symmetry but has a way of 
creating it without identical 
sets, as in the vestibule that 
leads to the bedrooms, where 
a portrait of a man in a ruff 
collar and a Vandyck beard 
is balanced by a color pho- 
tograph of electric flowers 
against a starry night, by Ben 
Schonzeit. They’re so com- 
fortable together, you don’t 
think twice about it, but it 
was awfully brave to pair 
them. The longer you sit, the 
more you notice the rhythms 
Gomez works into a room. 
She has always been fascinated 
by shapes, especially circles 
and squares, the most harmo- 
nious shapes of all, and she 
likes to play them off against 
each other, to lend a sense 
of motion and energy to her 
rooms. Circular paintings, of 
which she’s especially fond, 
are used as bull’s eyes to lead 
the eye; and the leather-topped 
low table, by Paul McCobb, 
isn’t there to add a fashionable 
midcentury modern note but 
because it’s a big, perfectly 
proportioned square. Gomez 
says, “It’s the closest I’ll ever 
get to a Donald Judd.” 

Over the fireplace—there’s 
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A vestibule links the public and pri 
vate rooms. The Gothic Revival 
bookcase came from Gomez’s flat | 
in London. “To fit itin here, we | 
had to cut three inches off the bot- | 
tom,” she says. “It’s my mini-li- 
brary.” The chandelier is from Jean 
Karajian. Lamp, Charles Edwards. 
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no mantel, just plaster scorec 
to suggest one—is a smal 
metal piece titled A Minute y 
My Time, by the artist Mical 
Lexier. The effect is almos 
Pop. A Sargent portrait wouk 
not have more impact thai 
this little whirl of ener 
which looks like a puff fron 
the fire. 

Hardly anything seems t 
be lying about, until you lo 
closely. Gomez is quite the a 
cumulator, in her own sly wa 
There are endless shelves ¢ 
books, mostly in niches s 
has hidden from view. She h 
what must be 100 antique to 
toiseshell card cases and acce} 
sories, but they’re all gather 
neatly in a tray on the lo 
table. A celadon bowl holds h 
glass marble collection, andé 
acrylic box contains an assor 
ment of rustic wooden spit 
dles from a Peruvian loot 
Yet on either side of the fir 
place there are antique Ei 
glish brass-and-rosewood et 
tables, which were made f 
displaying collections, stan 
ing empty except for one pe 
fect small object on top) 
each. Their emptiness seet 
completely natural. 

“In design we crave a poi 
of view, a sensibility. If thin 
are less intense, it makes f 
a better whole,” Gomez € 
plains. The talent is in inver 
ing so many quiet pleasur 
the hemp tassels on her chai 
The glimmer from lam 
shades painted gold on the 
side. The 1960s acrylic mob 
moving gently and catchi 
the eye, instead of a sta 
chandelier over the dining 
ble. The brass lanterns in ' 
entrance hall, which ought 
be hanging in the Parthen 
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Almost all the walls in the apart- 
ment are painted “the purest white 
I could find.” Asove: In the study, 

a Swedish daybed accommodates the 
occasional guest. Lerr: The bed 
and the upholstered chair in the mas- 
ter bedroom are from the design- 
er’s collection for Hickory Chair. 


She made them from the pans 
of an old scale. 

It’s not always easy balanc- 
ing the soul of an architect 
and the artistry of a decorator 
and the eye of a graphic de- 
signer and the rationality of a 
mathematician. “When I die, 
if I get to heaven, ’m coming 
back as an architect,” Gomez 
says. Let’s hope she does, not 
only because she would make 
a fabulous one but for her 
sake, because the alternative 
would not be conducive to 
eternal peace. Mariette Himes 
Gomez is going to want white 
in the afterlife. 














263 











—— 


i 
: 
! 





Fa Se 


Lomax 


COMPLEX IN CENTRAL CALIFORNIA 


BOXING POETIC IN A MIXED-USE 


rrold E 
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ext by Michael Webb/Photography by John Edward Linden/Arcaid | 
ome architects have a dash of gyp- Lert: Lomax and Miles stand on 
sy blood and feel impelled to move _| parce oe re coe Sk 

on, no matter how comfortable % 


* for all four houses that we’ve built | 
their present abode. No sooner 


during our marriage,” the architect 
ave they completed one house, to the says of his wife, who specializes in 
pn ae s midcentury furnishings. The photo- 

breat relief of their families, than they are Be ohsiare by Berenice ADbate 

inking about the next. Even one as rig- 
brous and consistent as Jerrold E. Lomax 
eels that urge, and he and his wife, Sandra 
Miles, have just completed their fourth 
esidence. All were bold modernist state- 
ments, and the latest is the most radical 
nd pared-down of them all: a loft in a 
ive-work complex that Lomax helped 
evelop in Sand City, a small coastal town 
st north of Monterey, California. His 
eighbors are warehouses and an electri- 
al distribution building, and he’s matched 
heir grittiness with poured-concrete and 
orrugated-metal cladding. It was quickly 
ubbed “industrial chic,” and the own- 
rs delight in the kinetic sculpture of 
oving lights on the elevated freeway, 
ven though this blocks the ocean view. 
It’s a far cry from the refined pavilions 
f steel and glass that Lomax designed 
pr Craig Ellwood in the 1950s, a job that 
rought him back to his native Los An- 
eles from Houston, where he went to 
hool. And it may seem an odd shift 
om the elegant house on a leafy view 
te that the couple built in Carmel Val- 
py, California (see Architectural Digest, 
eptember 2001), when he wound up his 
ractice in L.A. and moved north. Lo- 
ax sees his latest venture as a return to 
e frugal experiments of his early years, 
hen idealistic young architects were 
triving to reshape postwar America and 
ake well-designed housing available to 
Il. In its collective character, the com- 
lex recalls Gregory Ain’s terrace housing 
Bnd, in its unabashed materiality, the live- 
ork space that Charles and Ray Eames 
uilt for themselves. 
Lomax estimates he has designed a 
ouse for each of his 53 years of practice, 
ough he has not kept an exact count, as 
rell as a couple of hundred inventive in- 
strial structures. Rarely has he had the 
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BrELow: “The 20-foot glass wall off 
the living area faces north; therefore, 
no sun control is needed,” Lomax 
explains. “Privacy is not an issue.” 
Miles added the Eames-designed ta- 
ble and chairs. Peter Hiers made 
the steel sculpture on the terrace; 
the large painting is by Lucas Blok. 
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Architect Jerrold E. Lomax built 

a contemporary concrete, steel 

and glass condominium complex in 
Sand City, California, near Mon- 
terey. He and his wife, Sandra E. 
Miles, live in one of the six units. Op- 
POSITE: A commercial space is be- 
low the double-height residence. 





































































































Lomax devised a freestanding unit 
—which houses a fireplace, televi- 
sion and storage—to set off the liv- 
ing space from the office, beyond. 
“Tt’s a way of getting a clear separa- 
tion of the spaces without the use 
of doors,” he says. Local artist Ste- 
fani Esta created the piece at left. 


chance to combine residential and com- 
mercial. “Mixed-use is the most produc- 
tive way of using scarce land,” he insists, 
“and Sand City gave me the freedom to 
express myself.” When he first found the 
place—and it’s easy to miss if you’re dash- 
ing up to San Francisco—it reminded 
him of California’s Venice, and he asked 
the authorities if they had considered any 
creative responses to their declining in- 
dustrial base. They were eager to try 
something new, and as soon as they were 





able to increase their supply of fresh wa-\}y 
ter, they loosened zoning restrictions and }j 
solicited proposals. Lomax joined with} 
artist Gregory Hawthorne and Bill Mc-} 
Leod, who constructed the Post Ranch| 
Inn in Big Sur, as a partner in building}y 
two blocks, each containing a pair of res-) 
idential lofts over a first-floor workshop 
Parking flanks a shared courtyard, andi 
each loft is set back behind a terrace oni) 
either side of a central stair tower. | 
Nothing could be simpler than this§ 
















air of symmetrical boxes, but Lomax has 
Snfused them with his customary poetry 
nd grace. Zoltan E. Pali, a young architect 
‘ho worked with him in the early 1990s 
before setting up his own practice, tries to 
xplain the older man’s gift. “With Jerry 
ou don’t talk about theoretical issues but 
ow to resolve practical problems in the 
most efficient way,” he says. “The squares 
bf the plan and elevations seem unassum- 
g, but he assembles them elegantly, 
rom the placement on the site to the 
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way he pulls in natural light. There’s a 
mystical quality there.” 

Bold modeling and the rhythmic alter- 
nation of simple shapes give these blocks 
their distinctive character. “I’m a mini- 
malist,” says Lomax, “but I always want 
my fagades to read as a volume, not as a 
flat wall. The design is driven from the 
inside out.” Gutsy materials and color 
also play important roles, and all of these 
elements are carefully balanced. Massive 
concrete walls root the workshops in 


BELow: Near the main stair are the 
dining area and the entrance to the 
kitchen, at right. “The art gallery 
wall climbs with the stair to the mez- 
zanine master suite,” says Lomax. 
A work by Blok hangs beneath the 
stair. “Sand City is considered an art- 
ists’ community,” adds Lomax. 
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BeLow: Lomax employed Douglas 
fir for the cabinets and work sur- 
faces in the office. The corridor, at 
rear, leads to the guest room and 
bath. Borrom: Beneath the couple’s 
loft is a 2,550-square-foot com- 
mercial space that industrial design- 
er Don Varner uses as a studio. 


the ground. The corrugated metal, coated 
with Kynar to protect it from the salt air, 
provides a taut wrapper for the living 
spaces, framing the contrasting geometry 
of glazing bars on the stair tower and the 
recessed windows above the glass sliders 
that open onto the terrace. The tower 
and projecting canopy are outlined in red. 
Lomax wanted to use yellow on one of 
the blocks, to evoke the primary palette 
the early modernists loved, but his part- 
ners were not enamored of that hue. 
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The two lofts on either side of the par- 
ty wall in each block have identical plans, 
An open steel stair with fat Glulam 
treads leads up one wall of the 20-foot- 
high living room to the master suite, with 
the kitchen and a guest room tucked in) 
beneath. The downstairs floors are con-| 
crete with radiant heating, a feature that} 
the.owners’ cats appreciate. Universality 
was a modernist ideal, and Lomax had ne 


_ desire to customize his space, though his 


‘neighbors requested small variations ir) 








theirs. Miles was an active collaborator at 
Bevery stage, as in their previous houses. 
He designed the built-in bookshelves, 
Ncabinets and platform bed and set aside 
spart of the living area as a home office; 
she drew on her experience in working 
Hor Herman Miller and Knoll to select the 
omfortable modern furnishings. 

) As they settle into their latest resi- 
Hence, the Lomaxes can feel they’ve ac- 
Fomplished something significant. “Every 
rime we move, we pare down,” says Miles. 
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“Our last house had the feeling of a loft, 
and it proved a stepping-stone to this 
one.” Her husband takes a broader view. 
“It’s very satisfying to create a new direc- 
tion for the town, and the local response 
has been entirely positive,” says Lomax. 
He can look back over a long and reward- 
ing career and feel pleased that he’s stayed 
true to a set of principles that were briefly 
challenged by the decorative excesses of 
postmodernism and have reemerged with 
renewed relevance. 0 


7 
et 


“To achieve an interesting depth to 
the facade, the glass walls of the 
four loft residences are set back sev- 
eral feet from the stair tower’s,” 
says Lomax. Monterey-based land- 
scaping firm Bernard Trainor + As- 
sociates put in hardy plantings that 
will withstand the seaside climate. 

















Mondo Cane 
174 Duane St. 
New York, NY 10013 
212-219-9244 


www.moncocane.com 





Slee new Tribeca home of 
Mondo Cane is a tribute 
to the decorative works of the 
20th century and the architec- 
ture of the 21st—a praiseworthy 
source for Stephen Sills and 
James Huniford. Owners Pat- 
rick Parrish and Greg Wooten 
chose architect William Massie 
to transform an 1860s egg ware- 
house into a modernist showcase 
for what they call the era’s most 
“unusual and unpredictable,” and 
particularly for the lesser known. 
The shop, which has two levels 
—joined by a custom staircase 
of 3,000 individually cut acrylic 
and steel pieces—features a sofa 
by James Mont and one by Ed- 
ward Wormley (right) and a pair 
of Harvey Probber chests, a log 
desk and chair and an Art Déco 
horn chair (above). 
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From Clarence House 
(212-752-2890) come 
two silks that suggest 
the sophistication of 
Dior designs from the | 
1950s. Monceau Satin | 
Rayure is a two-toned 
stripe; Monceau Satin 
is a reversible solid 
available in the same 
color combinations. 



























Japanese in Seattle 





“Form, patina and design” are what concern Galen’ F * . I) 

Lowe when he is selecting objects for his Seattle 

gallery. “Galen is very sensitive to the aesthetics of = : : 

the pieces that he carries,’ says Terry Hunziker. | (i  /—_—_————n sr 

While the inventory is diversified, Japanese artand . , 

antiques are the focus. Included are an Edo-period | 
le : i 


circular dais for a Buddhist image, a Kamakura-peri- 
od torso of the Buddhist deity Aizen Myoo, a crafts- 
man’s work block and a weathered tray (right). 0 
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A late-Edo-period 
carp-shaped yokog?, or 
friction lock, used to 
i adjust the height of a 
teapot over a fire 


Galen Lowe Art & Antiques, 102 W. Roy St. 
Seattle, WA 98119, 206-270-8888; www.galenlowe.com 
















London-based landscape architect 
Arabella Lennox-Boyd created new 
gardens and refurbished much of 
the interior of Palazzo Parisi, her a 
childhood home and family retreat , : ee 
in Italy. Her husband, Sir Mark 
Lennox-Boyd, designed the armil- 
EYy mayo uhm CKehe harem cere iL e 








Arabella Len 


[HE LANDSCAPE ARCHITECT REVI 
“HILDHOOD HOME NEAR ROME 


ext by Elizabeth wetee yy See? 
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Tor: The west facade of the palazzo. 
Asove: Arabella Lennox-Boyd stands 
in a corner of the loggia. “It’s a 70- 
foot-long outdoor sitting room with 
spectacular views of the village and 
Sabine hills,” she says. Rattan fur- 
niture, restored by her husband, “is 
grouped in a casual arrangement.” 


alazzo Parisi is a place 
where I can hear the 
silence,” says land- 
scape architect Ara- 
bella Lennox-Boyd. “I grew 
up here. The house, like the 
village of Oliveto, has a won- 
derful soul—a very Italian soul 
—and part of me will always 
belong at the top of this hill.” 
The palazzo is located in 
the Sabine hills, just north of 
Rome. The wind blows, and 
the soil is heavy clay, but the 
olives produce oil that is light 


and pure, so good that Virgil 


praised it over 2,000 years ago. 
Lennox-Boyd calls it “the 
Chateau Lafite of oils” and re- 
members that one of the great 
treats of her childhood was 
sitting next to the huge olive 
press, holding out a slab of 
toasted bread to catch the first 
drops of the precious oil. 

She is based in London but 
works around the world with 
designers of international stat- 
ure—John Stefanidis, David 
Mlinaric and Peter Marino. 
She has an honorary degree 
and awards in England, but her 


most recent award, the Pre 
mio Firenze Donna for 200! 
is Italian. It pleases her to b 
honored in her own country. 
Her father, Piero Paris 
purchased the house durin 
World War II without hay! 
ing seen it. The lire was in bi} 
trouble, and investment i} 
property was essential. Whe 
he finally got there, he didn} 
like it much. Village life wé| 
hard. These hills were re 
mote—there was no electric } 
ty, no running water, not eve § 
a road to get there. “My mott 7 





rt, my English nanny and I 
pever minded all that,” says 
tennox-Boyd. “We would 
jome from Rome for the sum- 
mer, drive to a nearby hill and 
jontinue on donkeys, up and 
Jown until we got to the mill 
it the bottom. The miller 
Would give us lunch, I'd swim 
mm the millpond, and we'd get 

ack on the donkeys and be at 
he house before dark. 

| “The house was lit by can- 
les. Women from the village 
brought water in large copper 
containers carried on top of 


; 
} 
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their heads. I learned how to 
do that. Even today, if ’'m car- 
rying something heavy, my in- 
stinct is to put it on my head.” 

A road was finally built, but 
electricity took a little lon- 
ger—when her father went 
out on Saturday evenings, he 
brought back ice cream packed 
in ice. She would stand on 
the balcony waiting to see the 
lights of his car. From that 
point he would be at the door 
in exactly 20 minutes. 

He restored some of the 
frescoes and put in a couple of 


baths, but his heart wasn’t in 


it. It was her mother, a society 


beauty, who decided to aban- 
don Rome and live there all 
year round. She ran the farm, 
kept chickens in her bedroom 
and took on the rustic life 
completely. Decoration and 
comfort? She couldn’t be both- 
ered. They lived in two rooms 
and covered dozens of oth- 
ers with dust sheets. “Those 
rooms were a bit spooky,” says 
Lennox-Boyd, “and there were 
bats behind the pictures, but I 
never cared. I was out all day 


“Mark and I decorated the rooms to- 
gether,” says Arabella Lennox-Boyd. 
“The English have a talent for mak- 
ing comfortable rooms,” she adds, 
referring to her husband. ABOVE: 
Frescoes depicting heraldic crests 
were painted on the biliardo, or bil- 
liard room, walls in the 19th century. 
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laying with my friends; the 
illage was my extended fam- 
y. There were no flower gar- 
ens—the olive trees grew 
ight up to the house, and 
very bit of land was for the 
arm. My mother tried to grow 
etunias, but they blew away.” 

Years passed. She moved to 
ondon, studied landscape 
rchitecture, established her 
areer and created her own ac- 
laimed garden at Gresgarth 
all in Lancashire. She want- 
d to restore the palazzo but 
ad to settle for getting the 
ats out, putting in some new 
abrics and adding a kitchen 
nd a few baths so that she and 


ABOVE: Palazzo Parisi is at the sum- 
mit of the village of Oliveto and is 
surrounded by olive groves. Lerr: An 
18th-century chapel stands in the 
gardens, where “there is something 
for every season.” Wildflowers 
bloom in the spring, and the grass 
is kept long until late summer. 


her husband, Sir Mark Len- 
nox-Boyd, and two daughters 
could stay there every summer. 

Now she has done more. 
Much more. Half an acre of 
roof < all the wiring have 
been renewed, frescoes have 
been restored, and more baths 
have been added. Every room 
has been given a fresh look, 
and the house has been set in a 
landscaped garden. 

She never intended to cre- 
ate a garden—it would be too 
painful to return and find 
the plants neglected. Then she 
put in a swimming pool. It 
needed terraces and flower 
borders, so she trained a good 
gardener, got in heavy ma- 
chinery to deal with the clay 
and planted lavender, rose- 
mary and wild thyme, experi- 
menting to see what would 

continued on page 287 


Arabella Lennox-Boyd designed 
the gardens to blend with the nat- 
ural landscape and to be easily 
maintained by one gardener in her 
absence. Lert: “It’s a charmingly 
rustic area for drinks and 

dining,” she says of a coy 

tio nestled among the oliv 














7 
\ 
‘ 





Ris 
Ry Sn 








THE ARCHITECT AND DESIGNER FIND A PLACE FOR 
MOORISH MODERN IN AJIJIC, MEXICO ~ 
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ext by Peter Haldeman 
Photography by Scott Frances 
















hirty minutes south 
of | Guadalajara, 
high in the Sierra 
Madres, sits Lake 
Chapala, Mexico’s largest in- 
land body of water. The slip- 
per-shaped lake has suffered 
its share of natural and man- 
made woes—namely evapora- 
tion and pollution—but its 
environs retain their provin- 
cial appeal. Ajijic, a precolonial 
town on the lake’s north shore, 
is a time capsule of a place, re- 
plete with whitewashed build- 
ings, cobblestone streets and 
four-legged transportation. 
The onetime fishing village 
was discovered by European 
artists and intellectuals in the 
1920s, and today Ajijic attracts 
sun-loving pilgrims from Eu- 
rope, Canada and the U.S., as 
well as other parts of Mexico. 
In the winter of 1995 a pair 
of snowbirds from ‘Toronto 
flew down to Mexico to spend 
Christmas and New Year’s with 
friends in Ajijic. The town so 
impressed John and Norma 
King that within a week they 
acquired “a starter house” in 
the eucalyptus-dense neigh- 
borhood known as La Floresta. 
When they realized how much 
time they would be spending 
there, the couple began look- 
ing for a place with a little 
more property. They found it 
three doors away—on a gen- 
erously sized lot (70 feet by 
170 feet) that fronted on two 
tree-shaded streets. 
The property came with “a 





“We've done a lot of houses togeth- 
er, but this is the first one we did 
for ourselves,” says designer Norma 
King, who, with her husband, ar- 
chitect John King, rebuilt a villa in 
Ajijic, Mexico. “Bringing a whole 
new feeling to this house was a chal- 
lenge.” Lert: The living room. 





























Top: The entrance fagade. The cou- 
ple retained the structure’s exist- 
ing domes, which helped spawn the 
idea of a Moroccan theme. “The 
domes definitely inspired our design 
direction,” says John King (above, 
with his wife). “But we toned down 
all of the shapes and the lines.” 
































| 
strange weekend house” that} 
John and Norma King—an ar- 
chitect and an interior design-} 
er, respectively—intended to] 
replace with a residence of| 
their own design. But the pair] 
of domes over the old house’s§ 
master bedroom provided a 
jumping-off point: The cou- 
ple decided to go Moorish—} 
or, more precisely, Moorish | 
modern. “I went to school dur-§ 
ing the Mies and Gropius era,” 
explains John King. “When: 
Norma went into what I calli 
her Moorish period and we} 
did some research on Moorish 
architecture, I found some of 
the shapes interesting, but ev-| 
erything was too ornate and 
embellished for me. Too many 
moldings and curlicues. So we 
decided to borrow some ol} 
the shapes and then simplify.” 
After a year of brainstorm: 
ing with his wife, John King 
had a set of plans for a mair 
house spanning the width o; 
the narrow but deep lot, with¢ 
pool-cooled courtyard behing 
it and a guest casita behind thd 
courtyard—all in a style that 
both fanciful and pared downy 
Call it Moroccan Lite. Hole 
the moldings and the curlicueg 
the arabesques and the intens| 
colors. Pile on the Mooris! 
arches (but streamlined), th 
domes (unadorned), the col 
umns (capital-free). The resu) 
is unique but not too unique 
“I wanted something that we 
very different but that woul! 
blend in,” notes the architect 
“Because we’re surrounde} 
by these low-ceilinged house} 
we wanted something mor! 
lofty,” he says. “So all our cei 
ings are 12 to 15 feet. And be 
cause in that area 90 percet) 
of your living is done ou/ 
doors, everything opens up| 
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Lert: The architect envisioned a 
star motif for the overdoor near t | 
walled front courtyard. “The cli- | 
mate is almost perfect,” he says. “V| 
spend a lot of time here with fami ) 
ly,” adds Norma King. “We're alwa 
torn when we have to leave our Me 
ican home. We never want to.” 
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“We wanted something lofty,” 
says John King. “And because 90 
percent of your living is done 
outdoors, everything opens up.” 


Every room faces a courtyard. 
Every room has a fireplace to 
take the bite out of winter eve- 
nings. Air-conditioning means 
opening your door. ‘The heart 
of the home is the loggia 
lining the pool—an airy but 
cozy spot for dining and relax- 
ing in the glow of a fireplace 
clad in handmade Mexican 
tiles. The surrounding prop- 
erty is lush with the bold veg- 
etation typical of both Mexico 
and Morocco. 

When it came to the interi- 
ors, Norma King struck the 
same balance between mod- 
ern restraint and traditional 
detail that characterizes the 
architecture. “I wanted some- 
thing very clean and contem- 
porary, with little bits of Mo- 
roccan touches,” she explains. 
Clean and contemporary are 
the white plaster walls and 
white-cotton-covered sofas, 
chairs and banquettes. Exotic 
accents include Mexican tile 
and wrought iron and Moroc- 
can wood shutters and brass 
lanterns. Stars pop up every- 
where—in the window glass, 
as light fixtures, on the ceram- 
ic kitchen tiles. But the mirror 
from Marrakech that hangs in 
the loggia, six feet tall and in- 
laid with camel bone, is about 
as ornate as it gets. An eclectic 
art collection—Mexican sculp- 
tures, Canadian drawings, an- 
tique engravings and botani- 


ABOVE Lert: “We like to entertain 
a lot, so the kitchen had to be cen- 
tral to the plan,” remarks Norma 
King. “It opens to the loggia, where 
guests gather at dinner parties.” 
Lert: The designer considers the in- 
laid Moroccan mirror in the loggia 
“the focal point of the seating area.” 




























cal prints—steers the rooms 
clear of a thematic feeling.) 

Although one doesn’t see a 
lot of Moorish architecture 
around these parts—tile roofs | 
are about the only rule—the 
King residence is not out of, 
place. “In Ajijic every house is) 
behind a wall, so you can’t see} 
it,” Norma King points out.] 
“But the house is so simple inj 
design that it really doesn’t 
fight with anything.” 

The project marked the| 
Kings’ first job for themselve 
and they are more than happyj 
with the results. “We didn’t go 
visit Morocco until after we'd 
built our house,” says Normal 
King. “I was very pleasantly 
surprised. I thought we did 
quite a good job.” And it’s as 
inviting as it is convincing. The 
couple now spend half of the 
year in Mexico (they live in ¢ 
Victorian farmhouse outsid 
Toronto the rest of the time) 
Their children and grandchili 
dren visit, and they enjoy ens 
tertaining their many friends it 
Ajijic. “It’s supposed to be th 
largest expatriate communit 
in the world,” says John King} 
“People go for the climate 
and we really do live outsid: 
most of the time.” The pace i 
leisurely but not lazy. “Whej 
people ask what we do dow 
there, a friend of mine alway 
says, ‘I don’t know, but I’m al 
ways two weeks behind.’” 0 | 


“Tt took about a year and some bacl 
and-forth for us to come up with | 
just the right plan,” says John Kin; 
Opposite: The master bedroom 
looks out to the loggia. “It’s differ 
ent when you design for yourself, | 
notes the architect. “You tend tol 
more demanding of yourself.” 














A view from the loggia reveals the 
guest casita, beyond. “We practi- 
cally live out there,” Norma King 
NRO MUCH CH Wwe) ence Reel eae 
“It’s nice all year round. We'll go 
\ : outside at night, and if it gets a lit- 
tle chilly, we'll have a fire.” The 
eC Me ree e Oe One eras 
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New York 717 MADISON AVENUE, New YorK, NY 10021 » 800-372-7286 
BEveRLY Hitts 350 N.CAMDEN Drive, Beverty HILLs, CA 90210 » 800-997-8030 
www.ebraunandco.com AVAILABLE TO THE TRADE 
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WINDOWS AND DOORS 





ae ‘Tischler und Sohn (USA) Ltd. Windows and Doors Stamford, CT 06901 USA ‘Telephone 203/674-0600 ‘Telefax 203/674-0601} 
meson Center of the Americas 1855 Griffin Road Suite A-370 Dania Beach, FL 33004 Telephone 954/920-8800. Telefax 954/920-8( 











PERSONAL SERVICE 
THAT SUSPENDS BELIEF. 
A STRAPPING SELECTION 





YOU WON'T BELIEVE 


New York: 5th Avenue at 16th, The A&D Building, Artistic Tile at. 
White Plains e Shrewsbury « Paramus 


And showrooms nationwide 1.877.528.5380 www.artistictile.com 
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“The real art Me 
1s to make everyday 


life wonderful . 





-Pearl §. Buck 
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Pictured is genuine ZEBRANO 
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Also available in many other 


exotic hand selected veneers. 





A NY * 150 East 58th Street, New York, NY 10155 * 800.276.1239 

eanetel I eeu & Bath * 425 Underhill Blvd., Syosset, New York 11791 * 516.364.3000 
Pea Ry * | Design Center PI. Boston, MA, 02210 * 617.439.8800 

‘ Jnique Kitchens & Bath * 33 North Main Street, Doylestown, PA 18901 * 215.348.4646 





Sealer dealerships available - for inquiries please call 914.332.4440 
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me VE GOT THE BLUES 


COLOR:SETS THE MOOD 
FABRIC * FURNITURE.9* “TRIMMING 


TRE R101 WY PPR A TA el Kol) =( oN exola 
Available exclusively through Interior Designers worldwide. 













































































Bishop’s Lodge Resort & Spa 


Within a secluded valley that’s nestled among spirited 
mountains, you'll find the Bishop’s Lodge Resort & 
Spa. Discover this legendary hideaway and create 
great memories with your family and friends for 
years to come. Enjoy the familiar charm, serenity and 
hospitality of a true Santa Fe resort. This unique 
retreat offers the perfect atmosphere for weekend 
getaways, family vacations and reunions, memorable 
weddings and distraction-free meetings, with all the 
attractions of Santa Fe only five minutes away. 


1297 Bishop's Lodge Rd. 
Santa Fe, NM 87501 
THE = toll free: 800-732-2240 
BISHOP'S LODGE one: 505-983-6377 
www.bishopslodge.com 





Inn and Spa at Loretto 


Few places stir the soul like Santa Fe. At Inn and 
Spa at Loretto, you'll feel the essence of this 
enchanting city around every corner. Nestled at the 
end of the Santa Fe Trail in the heart of the city, you 
are just steps from the Plaza and the city’s famed 
galleries, museums and boutiques. We invite you to 
be our guest and enjoy the art, culture and soul of 
Santa Fe. For reservations, visit innatloretto.com, 
call 800.727.5531 or call your travel professional. 


ah 


LINN and SPA 
at LORETTO 
Noble House Hotels & Resorts 


211 Old Santa Fe Trail 
Santa Fe, NM 87501 
toll-free: 800-727-5531 
fax: 505-986-8325 
www.innatloretto.com 


TRAVEL TO A LAND wit) 
oo i 
LS BSS nD 





Eldorado Hotel & Spa 


Eldorado Hotel & Spa is located just off the historic 
Plaza, right across the street from the Georgia 
O'Keeffe Museum and the Lensic Performing Arts 
Center. Built in New Mexico's celebrated Pueblo 
Revival style, the city’s finest Four Diamond hotel 
features guest rooms with handcrafted Southwestern 
furniture and romantic balconies, plus suites with kiva 
fireplaces and butler service. Eldorado’s new Nidah 
spa offers distinctive treatments and offers a couple's 
treatment room and spa salon. 


309 W. San Francisco Street 
Santa Fe, NM 87501 
toll-free: 800-955-4455 

phone a 505-988-4455 
www.eldoradohotel.com 
rez@eldoradohotel.com 





ELDORADO 


F 
The art of hospitality in Santa Fe 





La Fonda on the Plaza 


Built in 1922, this landmark hotel has been 
described as “the essence of the city’s exuberant 
soul.” It is known for its history, its pueblo style 
architecture, its beautiful restaurant, and its 
charming, unique rooms with hand-carved and 
hand-painted furnishings. Amenities include high- 
speed wireless Internet, a relaxation and fitness 
center with exercise room, outdoor hot tub, mas- 
sage and spa services. Luxury and special amenities 
are available in the La Terraza concierge level. 


100 E. San Francisco Street 
Santa Fe, NM 87501 

toll free: 800-523-5002 

phone: 505-982-5511 

fax: 505-988-2952 
www.lafondasantafe.com 
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Inn on the Alameda 


Nestled between the historic Plaza & Canyon Rd) 
the Inn on the Alameda offers the charm of tranqu| 
courtyards tucked within adobe walls. Fine dining 

museums & unique shopping are just a stroll away; , 
short drive leads to Native American Pueblos, gol 
skiing & hiking. Distinctive SW style, 300-cour| 
linens & plush robes. Fireplaces, patios & balconi«| 
available. Parking & local calls at no charge. Lavis)) 
complimentary continental breakfast and afternoal) 
wine & cheese reception included daily. 





303 East Alameda 

Santa Fe, NM 87501 ! 
toll-free: 888-335-3406 / 
fax: 505-986-8325 ti 
www.comeZ2alameda.com ~ 
info@inn-alameda.com 





La Posada de Santa Fe Resort & Sp} 


La Posada de Santa Fe Resort & Spa is situated on$ 


beautifully landscaped acres just steps away from t 
historic plaza and the art galleries of Canyon Roa 
The unique rooms reflect the colors and charm of t} 
Southwest with traditional viga and latilla ceilin) 
many with Kiva fireplaces and shady patios. In t 
center of the resort is the Avanyu” Spa. The extensi} 
menu offers specialized signature body treatmen } ; 
Call today to book your stay. 


330 East Palace Avenue © 
Santa Fe, NM 87501 

phone: 505-986-0000 | 
reservations: 800-727-5276 | 
fax: 505-982-6850 | 
www.laposada.rockresorts.¢ 


La Pos aps 
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WATER DELIVERY 







BATHROOM ACCESSORIES 
LIGHTING AND MIRRORS 







DESIGN BY VICTOR HOERNIG, IDSA 


803.547.6356 WWwW.GINGERCO.COM T: 866.423.0955 


© 2005 GINGER® a Masco Company 
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www.lewismittman.com »~ 


www.edwardferrell.com 








Edward Ferrell SF 681-G Southall Sofa 
MANUFACTURERS OF CUSTOM FURNIT 


Edward 


FERRELL 


EDWARD FERRELI 


Lewis Mittman 2248 Delphine Focal Table 








Lewis Mittman 5016 Vineyard Settee 
Designed by Marshall Watson 

















Lewis Mittman 5020 Barolo Commode 
Designed by Marshall Watson 
| 
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= Bontempi Los Angeles - 8919 Beverly Blvd. West Hollywood, CA 
= Bontempi Miami - 4251 Salzedo St., Suite 13850 Coral Gables, FL 
mBontempi San Diego - 7437 Girard Ave., La Jolla, CA 


Catalogues and Info 888-271-9011 or info@bontempi-usa.com 
Dealership opportunities available dealers@bontempi-usa.com 
www.bontempiusa.com 


BONTE-PI 


CUCINE 




















Makers of the finest Bathroom Accessories since 1820 i, 


For a catalog call 212 599 0575 or fax 212 818 9552 www.samuel-heath.com e-mail:usa@samuel-heath.com 
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avery boardman 


For generations Avery Boardman has provided 

the interior design community with the finest in sofabeds, bedding and custom upholstery. 

Come discover the endless possibilities and view our brand new "Optima Reclining Chair" collection. 
Visit our website www.averyboardman.com or call 212 688 6611 to locate your nearest representative 
and to request a free catalog. (Only to the trade) 
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arston & Langinger makes 
ll the difference. 


h of our garden rooms is custom built to suit your home and its location. 


B combine traditional English craftsmanship with discreet technology to make 
b most of the view, and withstand even the most extreme climatic conditions. 


arston & Langinger take care of everything, from building permits to helping 


ect the right colour scheme and lighting. The result: a beautiful, practical space 
can live in all year round. 


Ww will yours look? To find out more visit our SoHo Mercer Street store or call for 
sree copy of Garden Rooms - the essential guide to conservatories. 
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The Marston & Langinger Store 
117 Mercer St, New York, NY 10012 
www.marston-and-langinger.com 


ZA2Z. 575.0554 
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courtesy to the trade_ 


“FORGE 
FRANGAISE 


NEw YorK DESIGN CENTER 
T: 646 742-0864 + F: 646 742-0865 + www.laforgefrancaise.com 


Contact us for a comprehensive catalog: 


Maine Cottage® 
PO Box 935 Yarmouth, Maine 04096 
207-846-1430 | www.mainecottage.com 
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‘THE FUNCTION AND BEAUTY OF SUNSCREEN SHADES, 
NOW QFFERED IN EITHER ROMAN OR* ROLLER Si YES: 
BOTH WITH THE CONVENIENCE OF MOTORIZATION. 


THE FINEST MOTORS 
AND CONTROL SYSTEMS FOR 
INTERIOR WINDOW 
TREATMENTS 


MOTORIZE: 
DRAPERIES, 
ROLLER SHADES, 
DuETTE® SHADES, 
PLEATED SHADES, ROMAN 
SHADES, Woop BLINDs, 
VERTICAL BLINDS 


10301 Jefferson Boulevard, Culver City, CA 90232 
Tel: 310-559-6089 ¢ Fax: 310-559-9764 Available through Architects and 
www.smautomatic.com Interior Designers 
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INTRODUCING A MEDIA CENTER SO ITALIAN 
YOULL START WATCHING MOVIES WITH SUBTITLES. 
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ith its rich, regal color palette, smooth curves anyone’s attention. And most 60" DLP and LCD rear 
nd delicate. Paty our Trevi design reflects the = projection TVs as well. To learn more about wae 
imeless European looks of our new Bella Rustica exciting new collection and to find your ne a 
ollection. Flanked by grand library /entertainment dealer, contact us today at 1-800-HABERS 
ides, the Trevi’s beautiful center section will hold HABERSHAM _ visit us on the internet at habersha : 


EST. 19.72 
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VON MORRIS CORPORATION 
ExTRAORDINARY ARCHITECTURAL HARDWARE 


VON, MORRIS S 800-646-6888 Please contact your Local Interior Designer or Architect Www.vonmorris.com 
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i Nw , For this generation 
and those to come, 
Q choose the highest 
= quality wide plank 
floors, finely crafted 


Wide Plank DRUERO Seca rte tl y 
Floors E for nearly 4.0 years. 


Call for your 
free portfolio 
800-595-9663 
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Eastern’ White Pine Finely crafted. ‘Trusted for generations. 
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Le Corbusier sofa 
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Wassily chair 
Verona granite table 


Pasquilina leather chair 
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Modern Tibetan rugs 


Bertola 


Up & down 
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Saarinen table 
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Barrel chair 
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20th century lounge 


Expandable bookcase 


International corner sectional 


Corbusier pony skin lounge | Mies Van Der Rohe day bed 


Moderr 


Freedom sofa with removable backs & arms 


Saarinen chair Milan Onda 
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6 6 
Ferrari chair 


Thin swiveling chairs Bombo 


Mies chair Modern coffee table Philippe Starck chair 


www. ItalydeSign.com 


MODERN ITALIAN FURNITURE IN STOCK 


Design Centro Italia www. italydesign.com 


1290 Powell Street tel 510.420.0383 
Stu -t a YALL H OTe c0l 013) fax 510.428.1251 


Most items in stock. Allow 2 —- 4 weeks for delivery. 





Courtesy to the trade 


lassic leather platform bed 


converts to a sectional and full size bed 


Polycarbonate stools & 


Modern classic chair 


Milano coffee table Plasma T.V. stand 


eat 


Corbusier table Glass wheel table 
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Corbusier coffee table 
Freedom bed with moveable head/foot rests and tables 


Venetian chandelier 
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New Beds trom America’s Oldest Bed 
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See our new collection online @ charlesprogers.com or call 1-800-272-7726 for a free catalog and price list. Showrooms open to the public. New York: 55 West 17 Street (5-6 Aves) in 


Manhattan. New Jersey: 300 Route 17 North, East Rutherford. — Factory direct — Internet and phone orders welcome — We ship anywhere. 


CHARLES P. ROGERS & COMPANY |—- 33533303 


ORIGINAL HEADBOARDS ° BEDS ° SEE WG Hh BEDS ° DAY BE DES ° TR UND EE BEDS | 
CANOPY BEDS ° PAUSRIE = BaRVATSES ° TOP’ G IROAIENS SE EA EVER ° AMERICAN © HUE IRIRY ° 
SOLID MAHOGANY ° HAND-FORGED IRON ° EsGeY PT sWAGN) 4C10) TT Oun ° EUROPEAN EINE 





WE WORRY ABOUT [OUVERS 
AND THINK 


INCESSANTLY 
ABOUT JPIVIDER RAILS. 
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ADMITTEDLY, WERE NOT THE MOST 
EXCITING PEOPLE IN THE WORLD. 


BACK Bay SHUTTER Co. INC. 


TOTALLY PASSIONATE ABOUT SHUTTERS™ 





easy to operate 

opens in seconds 
/\ 

am A 

/ WR txttosute SYSTEMS 


781.221.0100 






www.backbayshutter.com 
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YOU MAY OWN THE FAUCET 
Sem eo ) 
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fices In: New York ® San Francisco * Newport Beach Milano 1.800.777.9762 


jd exclusively through fine decorative plumbing and hardware showrooms nationwide. www.rohlhome.com 


PERRIN ROWE 


MAY FAIR LON DON 


The ornate, classic styling of the Perrin & Rowe 
kitchen collection certainly commands attention. 
True to the Edwardian Era designs that 
inspired it, this collection captivates the eye 
with its stately presence and elegant detailing. 
Further complement your interior environment 
by choosing from beautiful metal cross handles, 
metal or porcelain levers and five available 
TTS ea CoN LOLOL ON 
kitchen collection, visit www.rohlhome.com or 


your nearest showroom. 
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JOHN BOONE, INC. 


1059 Third Avenue New York, NY 10021 212.758.0012 www.johnbooneinc.com 








THE CONTINENTAL FLYING SPUR. 
PURE SOPHISTICATION. 








What do you call an automobile with luxurious levels of legroom, handcrafted interior, 
all-wheel drive and a turbocharged 6-liter |2-cylinder engine, capable of |95mph*? 
Bentley calls it the Continental Flying Spur. You'll call it pure sophistication. 


Contact your Bentley Retailer for further information or visit www.bentleymotors.com. 
Coming Fall 2005. Are you on the list yet? 
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| ST Warm e Ulatia Tata tate LC) 
San Francisco, CA BENTLEY Los Gatos, CA 


Tel: 415 351 5102 AUTHORIZED RETAILERS STE sth Oe I, 
© 2005 Bentley Motors, Inc. “Top track speed. Always obey local speed limits. European model shown. 











America's Second Harvest. Special thanks to Harrison Ford 


ho. make this campaign possible. Photo: Timothy White 
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to help City Ns feed 
of New York. 







When you support City Harvest, your dollars help resq) 
and deliver food for working families, seniors and childre 
One out of every five New Yorkers doesn’t know whe § 
their next meal is coming from. You can hele them 5 
making a generous donation today. 







To donate by credit card, visit 
cityharvest.org 
or call 1 800 77-HARVEST 
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(erase it for good) 


Breast cancer doesn't just affect women. 
Consider the families and friends 
whose lives are also changed. 


THE BREAST CANCER 
RESEARCH FOUNDATION 

In the U.S. alone, 211,300 women and 1,300 men will be diagnosed ga : — 

with breast cancer this year, and 40,000 will die. PREVENTION 


We cannot rest until we win the battle against breast cancer. 


EVELYN H. LAUDER, FOUNDER 





) With your help, we can erase this disease...for good. 





For more information: www.berfcure.org, toll-free 1-866-FIND-A-CURE. The Breast Cancer Research Foundation, Box 9236 GPO, New York, NY 10087-9236. 





Cook better 
Eat better 
Taste better 


Live better 
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Some ranges just cook well. Others merely look pretty. But the Aga Legacy does both. With a versatile dual fuel design, it has a powerful cook top 
with heat levels for all types of cooking. And multiple ovens let you prepare an entire meal — all at once. The Aga Legacy is so easy to use, it leads 
to what Aga owners call “impulsive cooking’. 


Not only does it perform like a pro, it features a classic European design. Available in two sizes, in an array of 5 delicious colours, there is an Aga 
Legacy to suit your kitchen and your life. 


To learn more about how the Aga Legacy outlooks and outcooks other ranges, contact your local authorized Aga retailer listed below. Or complete 
and mail the voucher to receive a complimentary information pack. 


Sierra Select Distributors 
415-431-8682 


(1 Yes - send me a complimentary Aga Information Pack TODAY 


By: so sh Ta ve WW We ce 
aE . ay eel 


The Legendary British Cooker 


Mail this voucher, phone us or submit your request to our website 
Mail to: 110 Woodcrest Road, Cherry Hill, NJ 08003. 

Phone: 1.866.4AGA.4USA Web: www.aga-ranges.com 

NAME 2. ae 2D oe ee TELEPHONE 
EMAIL 

ADDRESS 


__ ZIPCODE __ 


Postage required Please check box if you do not wish to receive any further information or mailings. [_] 
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GEOFFREY BRADFIELD 


TIGGY BUTLER 
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eplace you've ever seen. This four- 
bt-long bar of fire was imported from 

gland ‘and is the only one of its kind in 
bw York. One has to remind oneself 
nt Bradfield started this room without 
much as a molding. 
he master suite, which encompasses 
p entire third floor, is a more relaxed 
sion of the living room. Very low- 
g, it sends a strong message of tran- 
illity. It has tufted white leather doors; 
other rug carved so deeply you feel it 
ough the soles of your shoes; and sev- 
nl more acrylic pieces, including a huge 
ding screen that does not screen any- 
g, since it is transparent. The design- 


























Bilton Avery painting, a Niki de Saint 
halle sculpture, a nine-foot-long Ken- 
th Noland painting and a six-foot-tall 
brschach test of a piece called White 
mon, by Julie Hedrick. 

Having an entire house has afforded 
any firsts for the designer. Never before 
hs he done a toile room—maidens on 
ee swings are not really his style—but 
bver before had he seen a toile like this, 
black-and-white print of the city sky- 
e, as Gotham as Bemelmans Bar. He 
bvered nearly every surface of the guest 
bom with the fabric. Nor has Bradfield, a 


reless moviegoer, ever had his own li- 


: 


pnquette and a giant plasma television to 





What Bradfield wants 
ou to know 1s, “I have such 
an optimistic nature.” 









eveal every detail of every movie set to 
is searching eye. Medium gray, the room 
ets its energy largely from an Yves Klein 
able filled with the artist’s signature elec- 
ic-blue pigment. This is the room you 
imply never want to leave. 

The mystery remains: How does a de- 
igner weave together Schiaparelli pink 
nd Yves Klein blue, taffeta and Ultra- 
uede, clear plastic chairs and bombé 
ommodes, Ionic columns and the fron- 
ner of art? Bradfield refers us to Oscar 
ilde: “All beautiful things belong to the 
ame age.” The Age of Bradfield, that is. 0 




















S positive mood may have something to 

with waking up each day surrounded | 
es as - | 

so much creative energy, including a | 


ary/media room, with a long stretch of 





continued from page 210 

made gesso for the dining room walls, us- 
ing the 18th-century technique of boiling 
up rabbit skins,” she says. “A plasterer re- 
ferred to his own collection of 18th-cen- 
tury fragments for authentic decoration 
on ceilings and doors, a crystal manufac- 
turer copied 19th-century chandeliers, 
and a team of 45 craftsmen worked 


| their hearts out for almost two years.” 


Work began on the top floors, origi- 
nally Shepherd’s offices and family apart- 
ments, now guest rooms. By the time 
Butler got down to the grandest rooms, 
she was getting tired. By the time she 





Venetian windows were a 
hot design item, and 
ps built a ee one. 


got to the living room on the first floor, 
she was exhausted. “Friends often say I 
shouldn’t go to so much trouble, but I ig- 
nore them,” she says. “This time someone 
suggested simplicity, and I was so tired 
that I listened. That was a mistake. 

“My wonderful plasterer had packed 
up and gone home when I realized that 
the living room would have been Shep- 
herd’s big set piece—simplicity just wasn’t 
the point.” The plasterer came back and 
added more decoration, and all was well. 

“Another difficult decision was how 
much gilding to do,” Butler says. “If I 
used as much gilding as was fashionable 
in the upper levels of 18th-century soci- 
ety, my friends would feel overwhelmed. 
A thin line of gold here and there was 
enough.” She also eschewed a strictly his- 
torical approach to color. “Authentic 
18th-century colors weren’t important to 
me,” she says. “I wanted the colors of sun- 
shine as a welcome for friends.” 

Now that construction has stopped, 

“there’s a feeling of deep quiet inside the 
house,” Butler notes. “It’s easy to forget 
that the pace of London continues outside. 
The first morning I moved in, I woke to 
the birds singing and thought I was in the 
country, but when I went to buy coffee, I 
opened the front door and felt such an ur- 
ban buzz I thought I was in New York.” 
_ Edward Shepherd would recognize 
that bustle. He was part of it, and this 
house helped to shape it. The fashionable 
tone of Mayfair was fostered here. 0 















































FAIRCHILD BRIDAL GROUP PRESENTS: 


Join Us For The | 
Most Comprehensive _ 
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continued from page 216 

from the fixity of the right-angled plan. A 
staircase to a third floor in the building 
already zoomed up through the bedroom 
at a diagonal, and one structural wall an- 
gled slightly. It turned out, when I looked 
closely enough, there was some dyna- 
mism waiting to be unlocked in the plan, 
and to jump-start the space, to give it some 
energy and momentum, I decided to play 
up the sleeping diagonals and even culti- 
vate more. Creating new hypotenuses 
across the right angles would add length. 

I built wall planes to enclose closets 
and hide bookshelves and set them at a di- 
agonal that would pinwheel the space. I 
laid new plywood floor panels at the same 
diagonal, to enlist its shifted grain in a re- 
bellion against the static geometries of 
any lingering right angles. A little spin 
would help. 

I’ve always wanted to build an Escher 
drawing, and this apartment was my 
chance to aim for the uncanny. Across the 
middle of the open living area, I literally 
painted a line on the walls, floor and ceil- 
ing, representing a picture plane, which I 
set at a diagonal. The painted rectangle 
frames the space on the oblique, and as an 
optical distortion, creates a visual conun- 
drum: You don’t quite know whether it’s a 
mirror or a large pane of glass, and it 
doesn’t sit right with any other geometry 
in the room. Nothing tallies into a larger 
whole. This is not the logical picture 


-would add something spectral. The ab- |i 


- 


i 
spatial depth by portraying buildings ris- ji 
ing up at an angle. I was building graphie 
illusions in real space. : 

I fitted the kitchen cupboards with |) 
obliquely angled collars that seemed to #1 
hover: I wanted them to act as visual rid- |e 
dles, doubting space with geometries that | 





straction of these cupboards, which rf 
hoped would take the apartment even ft 
further from physicality toward an intan- {i 
gible virtuality, had a very humble genesis. | 
With my slim budget, I bought generie | 
cabinets at Ikea, and my own two-man) 
work crew built the collars on-site from) 
plywood bought at the lumberyard. There || 
was nothing precious about the materi-, 
als, and nothing elaborate about construe’ 
tion. The marble “rugs” inlaid in the floor] ' 
were recycled from baths decommis- 
sioned in another part of the building | 
The small, 900-square-foot apartment 

















The total absence of character was a gift: 
There was nothing to save, nothing to preserve and 
cherish and wrap my design around. 





frame inherited from the Renaissance, 
that “window” for looking into the depth 
of space. I was destabilizing the coordi- 
nates that tell you where you are. I wanted 
the frame to launch the eye into a spatial 
question mark. The physicality of the 
space started to give way to metaphysics. 

Magic carpets, of course, are never easy 
to design, and I adapted drawing tech- 
niques that painters and architects have 
used for centuries in developing the third 
dimension on paper. Only I applied the 
methods to the third dimension itself, 
forcing perspective and using the tech- 
niques found in scenic Japanese drawings 
and medieval paintings, which conjure 







selves in different constellations, witli} 
each one orbiting independently of th 
other. If I squint, it’s a little like trekkin) 
through a galaxy. 

Artists and poets all create imaginar 
worlds. Escher depicts them very explicit fi 
ly on paper. Mathematicians talk abov 
imaginary numbers. But architects ar} 
usually stuck with the nuts and bolts, yet § 
wanted in this little exercise to see if imag } 
inary space could be made real. Some} 
thing I could step into. A little plywoo 
and drywall and paint and that idea at th 
tip of my pencil have opened up a ment 
picture that now invites me to sit dow 
and wonder. 1) 

















LAURA HUNT 


ARABELLA LENNOX-BOYD 








tinued from page 232 
cessfully carried out, as the French 
t-bronze alabaster urn on the pedestal 
hind the daybed, the oversize Italian 
abaster urn on the windowsill, and—a 
icitous flea-market find—the Neoclas- 
al-style urn-shaped painted cabinet 
inking the Napoleon III settee attest). 
en, for additional dashes of color, she 
laced a crystal ball striated with red min- 
lals on a stand (“It reminds me of Mars; 
* §s beautiful in an unearthly way”) and 


'} “Asa Texan, I just had 

- |to have an element of the 
' Old West in there 

/} somewhere,” says Hunt. 





mS be 


ous red wool with heavy bullion fringe 


the centerpiece, so that it’s an ever- 

anging still life”). 

Six Neoclassical painted and parcel-gilt 
‘Hiedmontese dining chairs stand against 
*he entrance hall walls, which Hunt 
‘Was brought to burning life with 30 
«Meorge Catlin hand-tinted engravings 

Indian chiefs (and as if that weren’t 

ough, they are all reflected in the liv- 

g room’s Régence giltwood mirror). 

erican engravings and European fur- 
iture are a great juxtaposition,” she 
aintains. “And besides, as a Texan I just 
ad to have an element of the Old West 
there somewhere.” 

The antique brass light fixture that 

unt fell in love with for the bedroom 

adly lacked a shade, prompting her 
Mo design a fringed and overscale affair 

hat is both literally and figuratively over 
he top—“Call it my racy shade,” she 

aughs. She slathered her tufted sleigh 
bed with cream-and-French-blue antique 
oile (having had the walls faux-finished 
§n those colors) and had a pair of lyre- 
aped window benches covered, as well 
Ms balloon shades made, in the same stuff. 
And as for the rest of the bedroom furni- 
e, 19th-century bamboo and Bieder- 
eier make for a combination at once 
“§ptylish, rich and imaginative. 
9} Is this not, then, a mise-en-scéne befit- 
@ting both Laura Hunts, the celluloid and 
e cellular (that is, the corporeal)? 0 
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ad an octagonal table covered in a luxu- | 





continued from page 277 
survive. Tree peonies did well, and the 
irises were fine until a badger ate them. 

“The garden looks silvery against the 
dark hills,” she says. “This can be a harsh 
and dour landscape. I tried to give it a 
softness—something it has never had— 
and a sense that life can be a pleasure.” 

It is indeed. The house is cool on a hot 
day; there are huge baskets of lavender at 
almost every door to scent the air and a 
comfortable chair wherever you need 
one. “The English instinctively know 
how to make rooms,” she says. “They 
can’t explain how; they just do it. Mark 
rearranges the furniture, and suddenly 


| there are reading lamps in all the right 
| places, and our mishmash of furniture 


from many generations—a 16th-century 
billiard table that has been in the same 
room for nearly 450 years, my grand 
Napoleonic bed, my parents’ 30s dining 
table, an armillary sphere designed by 


| Mark—all looks right together.” 
« @I like to vary the objects on it, especial- | 





Though its foundations probably date 
from the 12th century, the palazzo was 
built in the 16th century for the Prince of 
Santa Croce, who held the fiefdom of 
Oliveto. It was part of the Papal States— 
the pope and Vatican officials dealt out 
justice from the courtroom that is now 
the billiard room. File boxes filled with 
decrees dating back to 1591 remain, each 
a treasure of fine script and red papal seals. 

Little else is known of its history. 
There must have been battles—there al- 
ways were—but the dungeons are now 





“The rooms were a 
bit spooky,” says Lennox- 
Boyd, “and there were 
bats behind the pictures.” 





wine cellars, and the only disturbance is 
the murmur of village voices far below on 
a summer evening, a church bell or a man 
coming to sell peaches. 

This restoration has brought the 
house and the village alive again. Lennox- 
Boyd cannot get there as often as she 
would like, and she makes Palazzo Parisi 
available for vacation rentals so the rooms 
do not languish, empty and silent. The 
“wonderful soul” that she values so deeply 
lives on. 0 
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